If  you're  looking  for  laffs,  we  got  it!  We  can  funny-up 
your  funny  page  on  no  uncertain  terms!  83%  of  our 
readers  laugh  at  "Alex  in  Wonderland"  ...  the  rest 
snicker!  ... 

Call  John  Moon  tor  samples  and  availability  in 
your  area. 


Write,  wire  or  call  Copley  News  Service,  P.O.  Box 
190,  San  Diego,  CA  92112.  Phone;  714-299-3131. 
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They’re  brief,  they’re  factual,  they’re  to 
the  point. 

And  the  electric  companies  have  pro¬ 
duced  enough  to  instruct  every  man,  woman, 
and  child  in  the  U.S.  Literally,  millions  of 
printed  pieces,  over  the  past  few  years. 

If  everyone  had  acted  on  their  sugges¬ 
tions,  we’d  be  a  longer  way  towards  easing 
the  energy  crisis. 

But  the  electric  companies  know  that 
individual  conservation  can’t  do  the  job  alone. 
So  they’re  doing  all  they  can  to  conserve,  too. 

That’s  why  almost  all  of  them  have 
ceased  building  electric  power  plants  fired  by 
the  critical  fuels— petroleum  and  natural  gas. 
Instead,  they’re  now  building  plants  based 
on  noncritical  fuels— coal  and  uranium. 


That  way,  they  won’t  be  burning  the  raw 
materials  that  should  be  used  for  drugs,  fer¬ 
tilizers,  textiles,  and  other  products. 

What’s  more,  the  industry  is  now  devel¬ 
oping  a  national  conservation  plan,  which  will 
help  people  save  even  more  precious  energy. 

It  doesn’t  take  much  for  individuals  to 
help,  either.  To  get  information  on  how  to  con¬ 
serve  energy  in  the  home,  all  they  have  to  do 
is  contact  their  local  electric  company. 

Or  write  the  Edison  Electric  Institute  at 
the  address  below. 

What  each  person  does  doesn’t  have  to 
be  a  big  deal.  But  if  we  all  work  together,  we 

^  Edison  Electric  Institute 
great  deal.  ^  electric  companhM 

90  Park  Avenue.  New  Vbrk,  N.Y.  10016 


y- 


With  the  Harris 

DiLithcf  System/ 
you  can  get 
improved  print 
quality  and 
economy  with  your 
present  letterpress 
equipment* 


Reduced  plate  and  ink  costs.  High 
quality  black  and  four  color  process 
reproduction. 

These  are  some  of  the  reasons  pa¬ 
pers  like  the  Des  Moines,  Iowa  Register 
and  Tribune  have  adapted  their  letter- 
press  units  to  the  Harris  DiLitho  System. 

Conversion  to  direct  lithography  is 
simple.  Installation  time  is  a  matter  of 
hours,  and  can  be  handled  by  In-plant 
personnel. 

Then  the  savings  start.  In  plate  costs 
which  can  drop  to  1  /5  th  the  cost  of  shal¬ 
low  relief  plates.  In  plate  processing 
time.  And  in  better  mileage  with  the  use 
of  letterpress  inks.  All  this,  plus  print 
quality  which  approaches  that  of  offset. 

Key  to  the  success  of  the  proven 
Harris  DiLitho  System  is  a  patented 
brush  dampener  which  introduces  wa¬ 
ter  through  the  Ink  form  rolls  to  athin 
lithographic  plate.  With  the  brush 
dampener,  there  is  no  ink  or  lint  feed¬ 
back  to  contaminate  the  fountain  solu¬ 
tion.  And  the  system  is  virtually 
maintenance  free. 

To  learn  why  many  dailies  have 
already  converted  to  Harris  DiLitho, 
write  Harris  Corporation,  Web  Press 
Division,  Mechanic  Street,  Westerly, 
Rhode  Island,  02891. 

"DiLitho  is  a  registered  trademark  of  ANPA/RI. 
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18- 21— American  Association  of  Advertising  Agencies,  Greenbrier,  White 

Sulphur  Springs,  West  Virginia. 

19- 20 — Allied  Publishers,  Towne  Plaza,  Yakima,  Wash. 

19-20— Mid-Atlantic  Circulation  Managers  Association,  Myrtle  Beach  Hil¬ 
ton  Inn,  South  Carolina. 

19- 20— Law  and  the  Press  Conference,  Niagara  University,  Niagara  Falls, 

N.Y. 

20- 21 — Pennsylvania  Press  Conference,  Hershey  Convention  Center, 

Hershey,  Pa. 

22-25 — International  Newspaper  Promotion  Association,  Washington 
Plaza  Hotel,  Seattle. 

24-26 — Canadian  Managing  Editors,  St.  John's,  Newfoundland. 

26- 28 — Florida  Newspaper  Advertising  Executives,  Colonnades  Beach 

Hotel,  Singer  Island,  Palm  Beach  Shores,  Fla. 

29 — Pacific  Northwest  Daily  Newspaper  Editorial  Writers,  Sun  River,  Ore¬ 
gon. 

27- 29 — Ontario  News  Photographers  Association,  Seminar  77,  University 

of  Western  Ontario,  London,  Ontario. 


3-16 — DRUPA  77,  International  Fair  Printing  and  Paper,  Duesseldorf, 
Germany. 

5-9 — Special  Libraries  Association  &  Newspaper  Division,  New  York  Hil¬ 
ton,  NYC. 

8-9— Advertising  Research  Foundation,  Hyatt  Regency  O'Hare,  Chicago. 

8- 10 — Newspaper  Food  Editors  and  Writers  Association,  regional  meet¬ 

ing,  Pfister  Hotel,  Milwaukee,  Wisconsin. 

9- 11 — New  York  State  Dailies  Advertising  Managers  Association,  Pine 

Tree  Point  Club,  Alexandria  Bay,  New  York. 

11- 16 — ANPA/RI  Production  Management  Conference,  Anaheim  Conven¬ 

tion  Center,  Anaheim,  California. 

12- 17 — International  Society  of  Weekly  Newspaper  Editors,  Lorado  Taft 

Field  Campus,  Northern  Illinois  University,  Oregon,  III. 

15- 18 — National  Newspaper  Publishers  Association,  Breckenridge  Pavill- 

ion,  St.  Louis,  Missouri. 

16 —  ^Tennessee  Press  Association,  Holiday  Inn  Rivermont,  Memphis. 
16-18 — ^Associated  Dailies  of  New  York,  Howard  Johnson  Motor  Inn, 

Plattsburg,  New  York. 

16-18— Kentucky  Press  Association,  Lake  Barkley. 

16- 18 — Tennessee  Press  Association,  Memphis. 

17- 19— South  Carolina  Press  Association,  Pinehurst,  N.C. 

19-22 — Newspaper  Personnel  Relations  Association,  Salt  Lake  Hilton, 
Salt  Lake  City,  Utah. 

19-22 — SNPA  Foundation  workshop,  "Trends  in  Newspaper  Layout", 
Corpus  Christi  (Tex.)  Caller  and  Times. 

19- 23 — Association  of  Newspaper  Classified  Advertising  Managers, 

Louisville,  Ky. 

20- 23 — Washington  Journalism  Center,  "Food;  Nutrition  and  Economic 

Issues,"  Washington,  D.C. 

22-24 — ANPA  seminar  on  shoppers,  Atlanta,  Ga. 

26-30 — International  Circulation  Managers  Association,  sales  conference. 
Shamrock  Hotel,  Houston. 

30-July  3 — National  Press  Photographers  Association,  The  Mark,  Vail, 
Colorado. 


7-8 — Buckeye  Press  Association,  Houston  Woods  Lodge,  Oxford,  Ohio. 
7-10 — Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Beach 
Inn,  Virginia  Beach,  Va. 

14-16— Virginia  Press  Association,  The  Homestead,  Hot  Springs. 

14- 16 — Mississippi  Press  Association,  Biloxi. 

15- 17 — Texas  Newspaper  Advertising  Managers'  Association  Palacio  del 

Rio  Hotel,  San  Antonio,  Texas. 

17-20— International  Newspaper  Advertising  Executives,  Fairmont  Hotel, 
San  Francisco. 

17-20 — SNPA  Foundation  workshop,  "The  Weekend  Newspaper", 
Nashville  Tennessean,  Nashville. 

20- 24 — Georgia  Press  Association,  Jekyll  Island. 

21- 23 — North  Carolina  Press  Association,  Asheville. 
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Aicm? 

If  you  have  distribution 
problems  today,  what 
will  you  do  when  you’re 
faced  with  TMC? 

Consider  the  Stepper  Fold  ’n  Tie 
System  as  a  solution. 

The  hot  new  concept  of  TMC,  Total  Market  Coverage,  is 
catching  on,  creating  additional  distribution  problems. 
Mail  Room  problems.  Carrier  problems.  Time 
problems.  Overwhelming  Circulation  Departments. 

But  the  Stepper  System  is  helping  solve  them. 

In  California,  right  now,  a  large  daily  is  delivering  folded, 
ready-to-throw  papers  to  their  carriers  to  supplement 
their  subscription  coverage  on  Tuesdays.  And  they're 
doing  it  without  bringing  in  hordes  of  extra  help. 

In  fact,  they've  drastically  reduced  the 
part-time  crew. 

The  Production  people  pitch  in.  They’ve  used  their 
expertise  to  mechanize  Circulation  for  TMC  without 
disrupting  the  daily  routine.  The  Stepper-Pak 
Bundle-Bagg  is  the  system  that’s  doing  it. 

Stepper  Paper-Man  is  the  equipment;  Stepper-Pak 
is  the  assembled,  folded,  wrapped  and  tied  TMC 
supplement  that  is  delivered  to  carriers  ready-to-throw 
in  Stepper  Bundle-Baggs.  This  is  what  the  carriers 
deliver  to  non-subscribers  as  they  work  their  routes. 

So  far,  everybody’s  happy. 

Newspapers  carry  more  advertising,  non-subscribers 
are  reached  without  disrupting  subscriber  timetables. 

\  Carrier  earns  extra  without 

^  appreciable  change  to 
routine.  Circulation 
-  Department  is 
hassle-free. 

experience 
in  this  particular, 
and  neglected 
facet  of  newspaper 

distribution.  Nobody  A 

we  know  of  has  a  better 

solution.  Nobody.  For  a  ^  ' 

no-obligation  preliminary 

analysis  of  your  situation,  write 

or  call  today.  We  can  help  solve 

your  distribution  or  TMC  problems. 

Visit  Booth  1082,  ANPA  Show,  Anaheim,  June  11-15 

Stepper 

I  I  ASSOCIATES,  INC. 

P.  O.  Box  103  /  Olathe,  KS  66061  /  913  782-2580 
On  Display  at  Booth  #43,  NAAP  Show  Hartford,  May  17-20 


Newsbriefs 


The  closing  of  paper-and-pulp  mills  in  Quebec  and  the  take¬ 
over  of  Price  Co.  Ltd.  by  Abitibi  Paper  Co.  Ltd.  will  be  stud¬ 
ied  by  a  committee  of  the  Quebec  national  assembly,  Yves 
Berube,  minister  of  natural  resources,  said  May  6.  Modern¬ 
ization  is  the  key  to  survival,  he  said. 

*  *  sfc 

Readers  in  the  United  States  and  Canada  last  year  spent 
$4.4  billion  for  their  daily  and  Sunday  newspapers,  according 
to  the  Newspaper  Advertising  Bureau,  Inc.  In  1975,  they  had 
spent  $4.2  billion. 

Total  spending  for  U.S.  newspapers  in  1976  came  to  $4.1 
billion — $3.0  billion  on  weekday  editions  and  $1.1  billion  on 
Sundays.  In  1975,  U.S.  readers  had  spent  $3.9  billion  for 
their  daily  and  Sunday  newspapers — $2.9  billion  daily  and 
$1.0  billion  on  Sundays. 

Canadians  in  1976  spent  $315  million  for  daily  and 
weekend  newspapers — $232  million  for  weekday  editions 
and  $83  million  on  weekends.  In  1975,  Canadian  spending  for 
daily  and  weekend  newspapers  had  amounted  to  $295 
million — $220  million  daily  and  $75  million  on  weekends. 

♦  *  ♦ 

Peter  M.  Macdonald,  president  of  Harris  Enterprises, 
which  publishes  nine  newspapers  in  Kansas,  Iowa  and 
California,  has  been  elected  to  the  board  of  directors  of  the 
American  Press  Institute. 

Macdonald,  who  will  succeed  John  A.  Scott,  president  of 
the  Frank  E.  Gannett  Newspaper  Foundation,  will  serve  a 
three-year  term  beginning  July  1 ,  1977.  He  was  elected  at  the 
annual  API  meeting  in  San  Francisco  recently.  At  the  same 
time,  17  members  of  the  board  were  re-elected. 

Also,  each  director  was  elected  by  lot  to  a  one-,  two-,  or 
three-year  term  to  inaugurate  a  system  whereby  six  members 
of  the  18-member  board  will  be  chosen  in  each  future  year. 

*  *  * 

Suit  was  filed  in  Pennsylvania  Supreme  Court  challenging 
the  decision  of  a  Delaware  County,  Pa.  judge  to  bar  reporters 
and  public  from  pretrial  hearings  in  the  murder  retrial  of  W. 
A.  (Tony)  Boyle,  former  president  of  the  United  Mine 
Workers  union. 

In  the  suit  filed  by  seven  news  organizations,  including  the 
Philadelphia  Inquirer  and  Daily  News,  the  court  was  asked 
to  postpone  any  further  hearings  in  the  Boyle  case  until  the 
State  Supreme  Court  had  a  chance  to  rule  on  the  challenge. 

The  pretrial  hearings  were  concluded  in  two  days  before 
the  court  had  time  to  act  on  the  suit. 

lie  ik 

The  Department  of  State  is  planning  to  hold  a  National 
Foreign  Policy  Conference  for  Editors  and  Broadcasters  on 
June  28-29  in  Washington,  D.C. 

The  June  meeting  will  be  the  20th  in  a  series  of  similar 
conferences  held  by  the  Department  since  1%1,  to  give 
American  editors  and  broadcasters  an  opportunity  to  obtain 
directly  from  principal  policy-making  officials  the 
maximum  possible  information  in  depth  on  current  foreign 
policy  issues.  Participants  will  have  an  opportunity  to  raise 
questions  and  discuss  issues  in  the  conference  sessions. 

Any  domestic  newspaper,  magazine,  radio,  or  television 
network  or  station  or  other  information  medium  engaged  in 
informing  the  general  public  about  foreign  affairs  may  re¬ 
quest  an  invitation  to  the  conference  for  its  bona  fide  rep¬ 
resentative  by  writing  to  the  Director,  Office  of  Media  Ser¬ 
vices,  Department  of  State,  Washington,  D.C.  20520. 

The  Secretary  of  State  usually  takes  part  in  each  confer¬ 
ence,  along  with  other  officials  from  the  top  ranks  of  the 
Department  of  State  and  other  Federal  agencies  involved  in 
the  making  of  foreign  policy. 

The  conference  will  be  for  one  and  a  half  days  and  will  be 
held  at  the  New  Department  of  State  Building,  Washington, 
D.C. 


EDITOR  &  PUBLISHER  for  May  14,  1977 


1970  Census  of  Population  1970  Census  of  Population 

I  Vol.  1  I  Charaeterisfics  of  the  Population  [  Vol.  1  [  Characteristics  of  the  Population 


AMERICA 

\ 

PORTLAND 

TOTAL  POPULATION 

203,201,900 

TOTAL  POPULATION 

1,009,129 

MALE 

49% 

MALE 

48% 

FEMALE 

51% 

FEMALE 

52% 

AGE  GROUPS 

AGE  GROUPS 

UNDER  15 

28% 

UNDER  15 

27% 

15-24 

17% 

r 

15-24 

17% 

25-44 

24% 

25-44 

24% 

45-64 

21% 

45-64 

21% 

65  AND  OVER 

11% 

65  AND  OVER 

10% 

There's  no  place  like  Except 
America.  Portland, Oregon. 


It’s  no  secret  that  Portland’s  popular  with  test  marketers. 
Demographically,  it's  the  United  States,  condensed. 
Geographically,  its  media  are  as  isolated  as  they  come. 

So  considering  its  diverse  and  dynamic  economy,  Portland's  a 
natural  for  testing  your  product.  Or  for  everyday  sales. 

And  there’s  no  better  way  to  reach  Portland  than  the  Oregonian 
and  Oregon  Journal.  Buying  both  delivers  63%  of  the  SMSA. 
Buying  the  Sunday  Oregonian  delivers  66%. 

Learn  more  from  our  free  Portland  marketing  manual.  Just  write 
Stephen  E.  Bell,  General  Advertising  Manager,  The 
Or^onian/Oregon  Journal,  1320  S.W.  Broadway,  Portland, 
Oregon  97201. 

We’ll  help  get  your  message  to  America.  Or  at  least  to  a 
reasonable  facsimile. 

OREGONIAN/OREGON  JOURNAL 

We’ll  help  you  get  a  reading  on  America. 


Represented  Nationally  by  Newhouse  Newspapers;  in  Seattle  by  G.  A.  Wellington 
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Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board.  1912-1959 


The  question  of  groups 

Group  ownership  of  newspapers  “seems  to  be  the  current 
attention  getter,”  in  the  words  of  A1  Neuharth,  president  of 
the  Gannett  Co.,  Inc.,  speaking  to  ASNE.  Gannett  is  the 
largest  group  numerically,  soon  to  be  73  dailies. 

Groups  have  been  an  “attention  getter”  ever  since  Rep. 
Udall  cited  them  as  a  possible  subject  for  investigation  a  few 
weeks  ago.  This  seems  to  have  aroused  many 
independently-owned  newspaper  publishers  to  express  their 
thoughts  on  the  matter. 

Some  of  those  publishers  at  the  ANPA  conference  in  San 
Francisco  proposed  a  separate  division  or  department 
within  the  association  to  watch  out  for  their  interests.  The 
same  proposal  has  been  made  to  SNPA. 

In  our  opinion,  it  would  be  extremely  unfortunate  if  news¬ 
paper  publishers  split  on  this  issue  in  separate  camps  of 
“haves”  and  “have  nots.”  As  Joe  Smith,  ANPA  chairman 
put  it:  “If  anyone  (government  or  otherwise)  can  tell  you 
that  you  can  own  nine  not  ten  newspapers  they  can  also 
deem  you  unqualified  to  own  even  one.” 

We  believe  statistics  on  groups  are  misleading,  confusing, 
and  should  be  understood.  It  is  being  stated  widely  that  60% 
of  the  nation’s  1,762  dailies,  and  71%  of  the  daily  61  million 
circulation  are  included  in  group  ownership.  Statistically 
that  is  correct. 

However,  there  are  174  groups  (meaning  an  owner  of  two 
or  more  dailies  in  different  markets)  publishing  1,038  dailies. 
Two-thirds  of  the  groups  include  only  two  or  three  newspap¬ 
ers. 

With  that  in  mind,  it  comes  down  to  a  definition  of  how  big 
is  bad — if  that’s  what  one  has  in  mind. 

It  is  the  tax  laws  which  are  primarily  responsible  for  the 
phenomenon  of  larger  and  larger  groups.  Until  those  laws 
are  changed  to  allow  an  independent  owner  to  pass  on  his 
newspaper  to  his  heirs  without  confiscatoi'y  inheritance 
taxes  the  groups  will  get  lai’ger.  Independent  owners  in 
many  instances  have  no  alternative  but  to  sell  to  the  highest 
bidder. 

We  don’t  expect  the  argument  about  groups  and  bigness  to 
abate  in  the  near  future.  But  we  believe  judgment  in  this 
area  should  depend  upon  performance.  Groups  and  bigness 
can  be  justified  if  they  result  in  better  newspapers  serving 
the  public.  If  they  result  in  mediocrity,  they  deserve  to  be 
questioned  by  their  peers. 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884:  Newspaperdom  established 
March.  1892;  the  Fourth  Estate  March  1.  1894:  Editor  & 
Publisher.  June  29.  1901:  Advertising.  January  22. 
1925. 


Managing  Editor:  Jerome  H.  Walker,  Jr. 

Associate  Editors;  John  P.  Consoli,  Jane  Levere, 
Carla  Marie  Rupp.  Lenora  Williamson,  Earl  W. 
Wilken 

Midwest  Editor:  Celeste  Huenergard 

Washington  Correspondent:  I  William  Hill 

General  Manager:  Ferdinand  C.  Teubner 

Assistant  General  Manager  and  Promotion 
Manager:  George  Wilt 

Advertising  Manager:  Donald  L  Parvin 

Midwest  Ad  Manager:  Thomas  M.  Bloodgood 
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Stephenson 
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Classified  Advertising  Manager;  Virginia  Ann 
Stephenson 
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10022.  Phone  212-752-7050.  TELEX  12  5102. 
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Benefits  of  group  ownership 


By  Alvah  H.  Chapman  Jr. 

The  economic  benefits  of  group  pub¬ 
lishing  and  the  all-important  essential  of 
attracting  competent  professionals  can 
be  achieved  while  still  retaining  strong 
local  autonomy,  particularly  in  the  news 
and  editorial  division  of  our  business. 

In  Knight-Ridder,  we  have  our  own 
guidelines: 

•  First  of  all,  we  do  not  edit  our 
newspapers  from  corporate  head¬ 
quarters.  The  local  editor  or  publisher 
has  full  autonomy  on  editorial  matters. 

•  The  corporate  involvement  is  to  in¬ 
sure  that  there  is  in  each  such  editorial 
position  a  highly  qualified,  highly  moti¬ 
vated  professional  dedicated  to  the 
newspaper  profession,  and  wedded  to 
the  well-being  of  the  newspaper  and  the 
state  or  region  it  serves. 

•  And  our  two  senior  editors  on  the 
corporate  staff  work  to  urge  a  continuing 
commitment  to  excellence  of  staff  and 
product. 

•  And  we  remember  editor  Malcolm 
Johnson’s  (Tallahasse  Democrat) 
“never  satisfied”  as  we  constantly 
search  for  ways  for  our  newspapers  to 
become  essential  in  the  lives  of  the  read¬ 
ers. 

Perhaps  the  most  eloquent  answer  to 
Congressman  Udall  and  the  other  critics 
of  group  ownership  is  to  review  what  has 
been  accomplished  on  newspapers  that 
recently  joined  KRN. 

Example — The  Lexington  Herald- 
Leader,  which  became  a  Knight-Ridder 
paper  in  1973,  has  changed  dramatically, 
and  the  readers  are  complimentary  over 
the  following  improvements: 

News  columns  -i-20% 

Local  story  count  -1-30% 

East  Kentucky  Bureau  opened 
Knight-Ridder  Washington  Bureau 
coverage  added 

Kentucky  state  capitol  coverage  ex¬ 
panded 

Quarterfold  locally  edited  TV  book 
added 

Parade  magazine  added 
Full  color  printing  provided 
Weekend  Leisure  section  added 
Special  daily  page  pioneered  for  young 
adults  and  college  students 
Expanded  color  printing 
Letters  to  Editor  increased 
Local  opinion  columns  added 
Sacred  cows  eliminated 
Circulation  is  up  daily  and  Sunday 
And  revenues  and  profits  in  1976  at  an 
all  time  high 


(Excerpts  from  a  speech  by  the  presi¬ 
dent,  Knight-Ridder  Newspapers  Inc.  at 
Brigham  Young  University  on  April  28 
where  he  was  presented  with  the  Distin- 
quished  Service  Award  for  1977  by  the 
Department  of  Communications.) 
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Example — In  Wichita,  Kansas,  where 
the  Eagle  and  Beacon  were  acquired  by 
Knight-Ridder  in  1973,  improvement  is 
very  much  in  evidence.  Our  readers  have 
noted: 

Improved  Washington  coverage 
Local  and  state  news  sections  added 
Entertainment  Sections  added  to  each 
newspaper 

Sunday  Farm  Business  Section  added 
Improved  credibility 
Increased  size  of  news  staff 
Revenues  and  profits  at  an  alltime  high 
Example — When  Knight-Ridder  ac¬ 
quired  the  Philadelphia  Inquirer  in  1970, 
it  had  the  reputation  for  a  one¬ 
dimensional,  police  blotter  approach  to 
journalism  which  caused  the  competition 
to  advertise  with  some  accuracy,  “In 
Philadelphia,  nearly  everybody  reads  the 
Bulletin.” 

We  undertook  a  massive  effort  to  im¬ 
prove  every  facet  of  the  product  and  four 
years  later,  the  prestigious  Philadelphia 
Magazine  was  to  say: 

”...  The  transformation  of  the  In¬ 
quirer.  ...  is  one  of  the  wonders  of  the 
modem  world.” 

The  improvements  have  continued.  In 
the  past  three  years,  the  Inquirer  has 
won  more  national  journalism  awards 
than  any  other  publication  in  the  coun¬ 
try,  including  three  Pulitzers. 

The  over-all  increase  in  the  quality  of 
the  Inquirer,  under  the  leadership  of 
executive  editor  Gene  Roberts,  has  re¬ 
quired  a  substantial  investment.  Because 
the  readers  are  responding  to  these  im¬ 
provements,  that  investment  is  leading  to 
strong  competitive  gains  in  both  circula¬ 
tion  and  advertising.  The  competition, 
with  admirable  integrity,  no  longer  ad¬ 
vertises  that  nearly  everybody  reads  the 
Bulletin. 

Congressman  Udall  may  be  overlook¬ 
ing  the  most  important  single  person  in 
newspaper  publishing. 

That  person  is  the  reader. 

The  reader  is  entitled  to  a  well-edited, 
exciting,  entertaining,  well-written 
newspaper  filled  with  information  essen¬ 
tial  to  his  life. 

Sometimes,  such  a  newspaper  is  pro¬ 
vided  by  individual  ownership.  But 
under  individual  ownership,  often  the 
editor  and  publisher  was  selected  more 
by  family  position  than  by  professional 
commitment  and  qualifications. 

The  newspaper  business  in  the  U.S. 
was  largely  a  family  business  until  the 
1950’s.  Professional  editors  and  profes¬ 
sional  managers  were  then  the 
exception — not  the  rule. 

And  I  do  have  a  unique  personal  van¬ 
tage  point  from  which  to  comment  on 
this  subject. 

I  grew  up  in  a  newspaper  family  as  a 
third  generation  newspaper  man. 


CITED — Alvah  H.  Chapman  Jr., 
president,  Knight-Ridder  Newspapers 
Inc.,  right,  accepts  the  Distinguished 
Service  Award  for  1977  from  Dr.  M. 
Dallas  Burnett,  chairman  of  the  De¬ 
partment  of  Communications,  Brig¬ 
ham  Young  University.  In  present¬ 
ing  the  citation.  Dr.  Burnett  said 
Chapman  "characterizes  the  vision,  in¬ 
tegrity  and  skill  that  is  so  necessary  to 
give  America  a  responsible,  economi¬ 
cally  sound  newspaper  press." 


The  Columbus  Ledger,  under  my 
Dad’s  leadership  as  president,  won  a 
Pulitzer  Prize  for  a  courageous  and 
dangerous  expose  of  crime  and  corrup¬ 
tion  in  Phenix  City,  Alabama.  1  was 
proud  of  the  family  newspapers,  where  1 
worked  for  eight  years. 

But  resources  were  limited.  Profes¬ 
sional  training  opportunities  and  staff 
advancement  opportunities  were  less 
than  today  with  those  same  newspapers 
which  are  now  under  Knight-Ridder 
stewardship. 

This  is  very  personal,  but  I  left  the 
family  newspaper  because  I  aspired  to  a 
higher  professional  commitment. 

Today,  many  newspaper  companies 
can  boast  a  new  breed  of  professional 
editors,  managers,  sales  and  marketing 
executives,  circulators  and  financial 
executives.  Most  are  imbued  with  a  love 
of  newspapers  as  an  instrument  of  truth, 
democracy  and  freedom.  They  naturally 
seek  rewards  under  the  profit  system. 
Their  professionalism  has  helped  make 
American  newspapers  a  viable  national 
institution. 

Without  modem  management  proce¬ 
dures  and  the  new  technology,  many 
newspapers  today  would  be  drowning  in 
a  sea  of  red  ink.  And  they  could  not 
afford  to  provide  news  and  editorial 
products. 

One  has  only  to  look  at  much  of  the 
press  of  England  to  see  what  might  have 
been  had  not  the  infusion  of  profes¬ 
sionalism  into  American  newspapers  oc¬ 
curred  as  it  did  in  the  1950’s,  1960’s,  and 
1970’s. 

To  some  degree.  Congressman  Udall 
(Continued  on  page  88} 
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To  The  Stockholders  of  Allied  Chemical... 


CAN  WE  DISCARD 
AN  ENERGY  SOURCE 
EQUALTO  300 MILLION 
BARRELS  OF  OIL? 


The  following  is  excerpted  from  the  remarks  of 
Chairman  John  T.  Connor  at  the  Annual  Meeting  of 
Stockholders  of  Allied  Chemical  in  Morris  Township, 
New  Jersey,  on  April  25,  1977. 


I  want  to  say  that  I  agree  basically  (with 
President  Carter)  that  we  must  make  a  major  effort  to 
conserve  energy  and  to  improve  energy  use  efficiency. 

But  we  can't  save  enough  through  conservation 
to  make  up  for  the  expected  shortfall  in  oil  and  gas 
production  in  the  years  ahead...!  think  we  must 
increase  our  use  of  coal,  we  must  drill  offshore  for  gas 
and  oil,  we  must  encourage  new  methods  of 
recovering  a  greater  percentage  of  oil  and  gas  from 
old  reserves,  we  must  develop  solar  power,  we  must 
expand  our  nuclear  power  industry. 

Unfortunately,  the  President  made  a  policy 
announcement,  two  weeks  before  he  unveiled  his 
energy  recommendations,  that  reduces  the  potential 
energy  output  of  our  nuclear  power  industry.  The 
decision,  revealed  as  part  of  a  program  intended  to 
discourage  the  proliferation  of  nuclear  weapons 
throughout  the  world,  postpones  indefinitely  the 
commercial  reprocessing  of  nuclear  fuel  in  the  U.S. 
Subsequently,  in  his  message  to  Congress  last  week. 
President  Carter  said  the  United  States  will  defer 
indefinitely  commercial  reprocessing  and  recycling 
of  spent  fuels  produced  in  U.S.  civilian  nuclear 
power  plants. 

That,  of  course,  affects  America’s  proposed 
energy  policy  in  an  important  way.  It  also  affects  Allied 
Chemical  very  directly.  For  the  last  seven  years  we 
have  been  building,  in  partnership  with  the  General 
Atomic  Company,  which  is  jointly  owned  by  Royal 
Dutch  Shell  and  Gulf  Oil,  a  plant  at  Barnwell,  South 
Carolina,  to  reprocess  and  recycle  spent  nuclear  fuel. 

Let  me  tell  you  how  we  got  involved  in  the 
reprocessing  business. 


Our  first  participation  in  the  nuclear  fuel  cycle 
dates  back  to  1955,  at  the  time  of  the  beginning  of 
America’s  program  which  President  Eisenhower  called 
Atoms  for  Peace.  The  Atomic  Energy  Commission 
asked  for  bids  to  convert  its  supplies  of  uranium  ore 
concentrate  into  uranium  hexafluoride,  a  process 
which  is  a  necessary  step  in  the  manufacture  of 
nuclear  fuel.  Allied  Chemical  made  the  successful  bid 
and  subsequently  built  a  plant  at  Metropolis,  Illinois, 
to  do  the  conversion  work.  We  are  operating  that  plant 
today,  producing  UF6  that  goes  into  the  manufacture 
of  fuel  rods  for  the  nation’s  nuclear  generating  stations. 
It’s  a  profitable  operation. 

Because  of  the  experience  gained  in  uranium 
and  fluorine  technology  at  Metropolis,  Allied  Chemical 
responded  when  the  government  began  to  encourage 
private  industry  to  enter  the  fuel  reprocessing  field.  It 
was  a  logical  move  for  Allied  Chemical,  since 
reprocessing  of  nuclear  fuel  is  basically  a  chemical 
operation.  In  1966  Allied  Chemical,  in  partnership  with 
Aerojet  General  Corporation,  entered  into  a  contract 
to  manage  and  operate  the  A.E.C.’s  nuclear  test 
reactors  and  chemical  reprocessing  facilities  at  the 
National  Reactor  Testing  Station  near  Idaho  Falls, 
Idaho.  Of  course  we  gained  valuable  experience  in 
nuclear  technology  from  this  operation.  Incidentally, 
Allied  Chemical  is  today  the  sole  operator  of  the 
reprocessing  and  waste  solidification  sections  of  this 
facility,  now  called  the  Idaho  National  Engineering 
Laboratory,  under  contract  to  the  Energy  Research 
and  Development  Administration. 

In  the  meantime,  the  A.E.C.  continued  to 
encourage  private  industry  to  enter  this  field  with  its 
own  plants.  It  did  so  in  various  ways— through  public 
statements,  by  making  reprocessing  technology 
available  and  by  adoption  of  a  formal  policy  statement. 
As  early  as  1962,  during  the  Kennedy  Administration, 
the  A.E.C.  testified  before  the  Joint  Committee  on 
Atomic  Energy  that  it  considered  privately  owned 


nuclear  fuel  reprocessing  facilities  an  important  factor 
for-a  self-sufficient  nuclear  power  industry.  In  1967, 
during  the  Johnson  administration,  the  A.E.C.  issued 
a  policy  statement  which  said, “the  A.E.C.  expects 
chemical  reprocessing  services  to  be  contracted  for 
between  reactor  operators  and  commercial  fuel 
reprocessors  without  involvement  of  the  A.E.C.” 

It  was  in  this  atmosphere,  and  in  the  belief  that 
reprocessing  offered  a  good  business  opportunity, 
that  Allied  Chemical  applied  for  a  permit,  on 
November  7, 1968,  to  build  a  reprocessing  facility.  Two 
years  later,  on  December  18, 1970,  we  were  granted  a 
construction  permit  by  the  A.E.C.  to  build  a 
reprocessing  plant,  and  work  got  under  way  at 
Barnwell  the  following  month. 

We  and  our  partners  worked  closely  with  gov¬ 
ernment  nuclear  safety  experts,  revising  our  plans 
many  times  to  incorporate  new  and  more  elaborate 
safeguards  required  by  the  government  at  great  cost.  At 
all  times  we  cooperated  closely  with  the  government, 
whose  position  continued  to  be  clearly  in  favor  of  the 
development  of  a  privately  operated  nuclear  industry. 

Despite  the  increasing  anti-nuclear  propaganda 
mounted  by  special-interest  groups  in  the  last  couple 
of  years,  we  have  continued  our  financial  support  to 
permit  completion  of  the  Barnwell  facilities  as 
originally  planned.  In  1977,  Allied  Chemical’s  share  of 
capital  expenditures  and  current  expenses  will  be 
about  $11  million,  and  our  total  investment  in  facilities 
to  date  is  $105  million. 

Today,  portions  of  the  plant  are  complete  and 
almost  ready  for  use.  But  we  do  not  have  an  operating 
license  because  of  unduly  protracted  licensing 
hearings,  continuing  shifts  in  government  policy  and 
a  court  decision  which  has  barred  interim  licensing 
until  a  generic  environmental  hearing,  also  greatly 
delayed,  is  completed.  The  matter  of  interim  licensing 
is  before  the  United  States  Supreme  Court  for  review. 
But,  with  the  President’s  recent  statement  on  prolifera¬ 
tion,  the  administration  has  taken  a  position  that  is  the 
exact  opposite  of  the  government’s  long-standing 
position  on  reprocessing.  Whereas  the  government 
once  actively  sought  to  induce  companies  to  enter  the 
reprocessing  field,  the  administration  is  now  publicly 
discouraging  the  idea  of  permitting  the  utilities  to 
have  their  fuel  recycled. 

Allied  Chemical  and  its  stockholders  are 
paying  a  heavy  price  for  the  government’s  failure  to 
support  a  program  it  induced.  We  may  have  to  pay  an 
even  heavier  price,  but  we  are  working  hard  to  try  to 
make  clear  to  the  government’s  energy  policy 
formulators  the  unique  asset  that  Barnwell  represents. 

Reprocessing  is  important  to  our  energy  supply 
because  it  enables  the  utilities  to  get  50  percent  more 
electricity  out  of  every  pound  of  uranium.  In  full  opera¬ 
tion,  Barnwell  would  recover  and  recycle  the  energy 
equivalent  of  one  million  barrels  of  oil  every  operating 
day— some  300  million  barrels  a  year.  Even  at  the 
modest  price  of  $10  a  barrel,  that  would  be  the 


equivalent  of  $3  billion  a  year  in  imported  oil.  In  light 
of  President  Carter’s  call  for  a  strong,  mandatory 
energy  conservation  program  and  the  elimination  of 
wasteful  practices  in  the  use  of  all  forms  of  energy 
it  is  inconceivable  to  me  that  the  government  will 
direct  this  country  to  throw  away  the  productive  use 
of  the  energy  equivalent  of  300  million  barrels  of  oil 
a  year.  Is  that  a  sound  conservation  policy? 

This  huge  contribution  to  energy  supply  is  the 
reason  other  countries,  especially  those  which  don’t 
have  our  domestic  energy  resources,  will  resist  a  U.S. 
attempt  to  discourage  reprocessing  of  spent  nuclear 
fuel  in  the  existing  and  future  light  water  nuclear 
reactors.  Fourteen  other  nations  already  have  some 
reprocessing  capability  and  most  have  indicated  their 
determination  to  use  it  for  light  water  nuclear  reactor 
fuel.  Some  of  them  can  and  apparently  will  go  on  to 
use  the  extracted  plutonium  in  breeder  reactors  when 
they  are  developed,  but  that  is  a  separate  issue  for 
future  determination. 

We  believe  the  best  way  to  prevent  weapons 
proliferation  is  to  discourage  the  growth  of  numerous 
small  national  recycling  plants  by  concentrating 
reprocessing  in  a  few  large,  secure  centers  operated 
under  international  control,  perhaps  under  the 
International  Atomic  Energy  Agency. The  fact  is  that 
the  United  States  cannot  wish  plutonium  out  of 
existance.  Plutonium  is  now  being  produced  every 
day  in  the  existing  light  water  nuclear  reactors  in  many 
countries  all  over  the  world.  The  real  question  is,  what 
do  the  public  utilities  do  with  the  plutonium  and 
unburned  uranium  in  their  spent  fuel  rods? 

Barnwell  offers  a  sound  opportunity  to  work  out 
safe  controls  in  the  use  of  plutonium.  We  have 
proposed  that  the  government  put  it  to  work  as  a 
demonstration  or  evaluation  center. 

If  Barnwell  goes  unused,  our  government  will 
lose  the  opportunity  it  now  has  to  persuade  other 
nations  that  the  number  of  reprocessing  plants  in  the 
world  should  be  limited  and  controlled.  In  short,  the 
United  States  may  lose  forever  the  chance  to 
participate  in  establishing  effective  international  safe¬ 
guards.  And  the  United  States  may  also  lose  forever 
an  opportunity  to  lead  the  world  toward  safe  handling 
and  disposal  of  radioactive  wastes  from  commercial 
nuclear  reactors. 


John  T.  Connor 
Chairman 


P  O  Box  2245R. 
Morristown,  N.  J.  07960 


Many  voices. 

One  commitment.  Excellence 


In  the  1976  election,  presidential  endorsements 
from  each  of  the  Knight-Ridder  newspapers 
were  as  unpredictable  as  they  were  diverse. 

In  Jimmy  Carter’s  South,  The  Charlotte  News 
endorsed  Gerald  Ford’s  commitment  to  “direc¬ 
tion  and  peace  of  mind.” 

In  Ford’s  home  state,  the  Detroit  Free  Press 
looked  to  Jimmy  Carter’s  “leadership  and  hope  at 
this  time  in  our  history.” 

And  in  each  of  our  other  newspapers, 
Knight-Ridder  editors  sorted  their  owm  collec¬ 
tions  of  facts,  impressions,  opinions  and  biases, 
made  their  own  choices,  and  explained  them  to 
their  readers. 

But  in  the  midst  of  this  diversity,  one  fact 
emerged  clearly:  the  autonomy  of  each  Knight- 
Ridder  newspaper.  Just  as  there  can  never  be  a 
subservience  to  sectional  prejudices  nor  to  pres¬ 
sure  horn  vested  interests,  ^e  dominant  influ¬ 
ence  in  editorial  decisions  must  be  the  con¬ 
science  of  each  Knight-Ridder  newspaper — 
acting  independently. 


Knight-Ridder  is  many  voices  with  one 
commitment  to  excellence.  Whether  it’s  demon¬ 
strated  by  the  autonomy  of  each  of  our  news¬ 
papers.  Or  the  integrity  of  each  newspaper’s 
choice.  Or  the  responsibility  of  each  newspaper 
to  stand  behind  its  beliefs.  Because  for  us,  excel¬ 
lence  in  journalism  ultimately  means  excellence 
as  citizens  serving  our  communities,  as  busi¬ 
nessmen  earning  a  profit,  and  as  individuals, 
living  v\hth  oursdives. 


Philadelphia  Inquirer  •  Philadelphia  Daily  News  • 

Detroit  Free  Press  •  Miami  Her^d  *  St.  Paul  Dispatch  • 

St.  Paul  Pioneer  Press  •  Charlotte  Observer  • 

Charlotte  News  •  San  Jose  Mercury  *  San  Jose  News  • 
Wichita  Eagle  •  Wichita  Beacon  •  y^on  Beacon  Journal  * 
Long  Beach  Press-Telegram  •  Long  Beach  Independent  • 
Lexington  Herald  •  Lexington  Leader  •  Gary  Post-Tribime  • 
Duluth  News-Tribxme  •  Duluth  Herald  •  Macon  Telegraph  • 
Macon  News  •  Columbus  Enquirer  *  Columbus  Ledger  • 
Pasadena  Star-News  •  Tallahassee  Democrat  • 

Grand  Forks  Herald  •  Journal  of  Commerce  • 

Bradenton  Herald  •  Boulder  Daily  Camera  * 

Aberdeen  American  News  •  Boca  Raton  News 
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Every  Saturday  since  1884 


New  section  published 
by  Chicago  Daily  News 


By  Celeste  Huenergard 

The  Chicago  Daily  News  made  the 
scene  Thursday  (May  5)  with  a  brand- 
new  magazine:  Sidetracks. 

Billed  as  the  “alternative  section  in¬ 
side  an  establishment  newspaper," 
Sidetracks  will  offer  Daily  News  readers 
contemporary  reportage  about  contem¬ 
porary  “happenings.”  The  section  will 
appear  regularly  in  the  Thursday  edition. 

Editor  of  the  Daily  News’  latest  at¬ 
tempt  to  boost  circulation  is  Abe  Peck, 
formerly  associate  editor  of  Rolling 
Stone  magazine.  Peck’s  touch  is  felt 
throughout  the  section. 

The  first  48-page  issue  included  a  piece 


supervisor  of  the  project,  reaction  by  ad¬ 
vertisers  has  been  “tremendous.”  The 
first  issue  carried  27  pages  of  ads,  90%  of 
them  new  business. 

In  order  to  assist  new  advertisers  and 
build  reader  traffic,  a  special  sampling  of 
200,0(X)  extra  copies  of  Sidetracks  will  be 
distributed  free  to  universities,  K-Marts, 
and  other  places  where  future  readers 
might  congregate.  The  sampling  should 
go  on  for  about  two  months. 

Sidetracks  went  into  the  planning 
stages  four  months  ago,  with  Hoge,  Peck 
and  Favre  doing  the  planning.  All  three 
men  are  optimistic  about  the  finished 


product.  “There  have  been  other  sec¬ 
tions  (following  the  contemporary  scene) 
put  out  by  other  papers,  but  none  of 
them  have  been  done  from  the  bottom 
up,”  Hoge  said.  “I’ve  read  all  the  copy 
for  Sidetracks  and  I’ve  never  seen  any¬ 
thing  that  has  quite  the  same  authority.  It 
is  definitely  not  patronizing.” 

IRE  wins  award 

Investigative  Reporters  &  Editors  Inc. 
won  Ball  State  University’s  annual  na¬ 
tional  journalism  award,  it  was  an¬ 
nounced  this  week  in  Muncie,  Indiana. 
The  award  was  for  the  IRE’s  investiga¬ 
tion  into  alleged  Arizona  organized  crime 
and  official  corruption  following  the 
bombing  murder  of  reporter  Don  Bolles. 


by  Woody  Allen,  a  consumer  guide  for 
singles  living  together,  and  a  3-page 
interview  with  rock  star  Stevie  Wonder. 

Fifteen  columns,  with  names  ranging 
from  “Hot  Wax”  (records)  to  “Hard  and 
Soft”  (Books),  will  cover  the  contenv 
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porary  scene’s  leisure  time  activities. 

Additional  features  include  free  per¬ 
sonals,  an  extensive  calendar  of  events, 
and  an  action-line  column  written  by  a 
local  high  school  journalism  class.  An 
original  cartoon  strip  set  in  Chicago  is 
the  work  of  Skip  Williamson,  associate 
art  director  of  Playboy  magazine. 

Graphically,  Sidetracks  looks  more 
like  the  product  of  a  very  professional 
alternate  press  publication  rather  than 
that  of  a  metro  daily.  Tabloid  in  size,  the 
section  incorporates  modern  type  faces 
with  a  good  variety  of  color  and  black- 
and-white  illustrations.  Modular  layout, 
which  Jim  Hoge,  Chicago  Sun-Times/ 
Daily  News  editor  in  chief,  points  to  as 
the  direction  the  entire  Daily  News  will 
take  eventually,  is  used  throughout. 

Sidetracks’  editorial  staff  numbers  six 
and  includes  staff  writers  Jack  Haffer- 
kamp  and  Eliot  Wald,  and  art  director 
Andrew  Epstein.  Much  of  the  writing  is 
being  contributed  by  a  talented  group  of 
young  freelancers.  National  reports  by 
Rolling  Stone  and  Village  Voice  byliners 
also  will  be  carried. 

Although  the  section  is  written  and 
laid  out  in  a  way  that  appeals  to  young 
people,  Hoge  emphasizes  that  it  is  not 
directed  exclusively  to  that  age  group. 
“There  is  no  attempt  to  exclude  anyone. 
No  where  do  we  ever  use  the  word 
‘youth,’  ”  Hoge  said.  “Subject  matter 
ranges  from  eating  out  to  social  issues  of 
wide  interest  to  everyone.” 

According  to  Greg  Favre,  Daily  News 
assistant  managing  editor/features  and 


CONTEMPORARY  SECTION — ^This  is  the  cover  page  of  the  Chicago  Daily 
News'  Thursday  magazine  section,  edited  by  Abe  Peck,  formerly  associate 
editor  of  Rolling  Stone  magazine. 
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More  editor-lawyer  talks 
planned  by  ASNE  this  year 


By  1.  WilUam  Hill 

As  the  American  Society  of  News¬ 
paper  Editors  Convention  was  ending  on 
May  4,  outgoing  president  George  Chap¬ 
lin,  Honolulu  Advertiser,  was  looking 
back  on  his  year  in  office. 

“I  feel  we've  accomplished  two  im¬ 
portant  things,”  he  told  e&p.  “First,  I’d 
say,  has  been  the  development  of  grass¬ 
roots  or  “outreach”  seminars  to 
examine  and  discuss  the  common  prob¬ 
lems  of  the  media,  the  law,  and  ethics. 
Second  has  been  the  development  of  new 
ASNE  activity  with  a  focus  on  such 
things  as  content  and  writing.” 

No  ASNE  member  would  be  inclined 
to  argue  with  Chaplin’s  assessment, 
especially  after  the  jumbo  version  of  an 
“outreach”  seminar  that  was  presented 
for  four  hours  on  the  last  day  of  the  con¬ 
vention. 

Legal  consciousness-raising  in-the- 
round,  it  might  have  been  called.  In  the 
center  of  a  giant  meeting  room  stood  a 
raised  dais  on  which  some  30  panelists 
sat  at  tables  arranged  in  an  open-ended 
rectangle.  The  panelists  were  reporters, 
editors,  lawyers,  judges,  and  prose¬ 
cutors.  Striding  and  strutting  about 
with  a  long-corded  microphone  was  a 
Harvard  Law  School  professor  suddenly 
asking  a  question  of  a  startled  panelist, 
challenging  whatever  answer  was  given, 
forcing  his  victim  to  back  up  his  or  her 
answer  or  withdraw  it. 

It’s  a  seminar  method  used  at 
Harvard — one  that  in  this  case  not  only 
kept  every  panelist  on  the  edge  of  his 
chair,  but  entertained  the  ASNE  mem¬ 
bership  like  a  Broadway  show  as  each  of 
two  Harvard  professors — Charles  Nes- 
son  and  Arthur  Miller — wielded  broad¬ 
sword  and  rapier  for  a  two-hour  period. 
Nesson  and  Miller  had  supplied  each 
panelist  with  a  fictitious  case — one  in¬ 
volving  media  ethics  and  one  privacy, 
these  to  be  the  basis  of  their  insistent 
questions. 

If  a  news  source  demands  anonymity, 
do  you  tell  your  editor  who  the  source  is? 
Do  you  tell  the  newspaper’s  attorney? 
What  do  you,  as  an  editor,  expect  your 
reporter  to  do?  Nesson  got  all  kinds  of 
answers — none  he  wasn’t  prepared  to 
challenge. 

Should  a  reporter  trespass  illegally  in 
order  to  get  evidence  a  firm  is  polluting  a 
river? 

If  you  do  trespass,  do  you  admit  to  it  in 
the  story  that  is  published? 

Would  you  turn  over  documents  to 
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help  prosecution  of  a  law  violator?  Vol¬ 
untarily?  By  subpoena? 

To  whom  do  a  reporter’s  notes  be¬ 
long?  Should  you  burn  notes  in  advance 
to  avoid  surrendering  them  to  the  law? 

What  constitutes  a  public  figure?  Is  a 
sports  star  a  public  figure?  A  judge?  A 
bank  president? 

Under  what  circumstances  would  you 
reveal  homosexuality  of  a  public  charac¬ 
ter? 

If  you  discover  a  prominent  citizen 
was  once  a  guard  in  a  German  prison 
camp,  should  you  reveal  it? 

It  was  a  battlefield  of  words,  with  no 
conclusions  reached,  just  an  airing  of  the 
subjectivity  that  lies  behind  so  many 
publishing  judgments  of  editors  and  re¬ 
porters.  As  one  editor  remarked  after  the 
session  was  over,  “I  felt  as  if  someone 
was  stirring  my  brain  with  a  soup¬ 
spoon.” 

The  seminar  was  sponsored  by  the 
ASNE  and  the  Ford  Foundation.  Ford 
Foundation  representative,  Fred 
Friendly,  said  that  the  Foundation  hoped 
the  demonstration  would  spur  editors  to 
organize  similar  seminars  in  their  own 
communities.  To  the  extent  that  it  is  pos¬ 
sible,  the  Ford  Foundation  is  prepared  to 
render  some  financial  assistance. 

Also,  Friendly  said,  the  Foundation 
has  scheduled  a  special  clinic  in  Chicago 
on  August  1 1 ,  the  day  after  the  American 
Bar  Association’s  annual  meeting,  to 
train  lawyers,  judges  or  professors  to 
conduct  regional  seminars  in  the  manner 
demonstrated  for  ASNE  last  week. 
These  prospective  moderators  will  be 
selected  by  newspapers  willing  to  spon¬ 
sor  one-day  seminars  during  the  coming 
year.  The  newspapers  will  also  pay  ex¬ 
penses  of  the  prospective  moderators  to 
attend  the  training  session. 

The  Medill  School  of  Journalism  at 
Northwestern  University,  through  its 
Gannett  Urban  Journalism  Center,  has 
offered  to  cooperate  with  the  Ford 
Foundation  in  providing  the  training 
clinic. 

The  Foundation  is  preparing  a  hand¬ 
book  outlining  guidelines  for  a  successful 
media-law-ethics  seminar  and  will  pro¬ 
vide  the  fictional  case  studies  that  are  the 
basis  for  workshop  presentations. 

In  the  belief  there  is  no  better  way  to 
educate  the  legal  profession  about  the 
press,  or  the  press  about  the  legal  profes¬ 
sion,  the  organization  of  the  ‘outreach’ 
seminars  will  be  the  main  job  of  the 
ASNE  Ethics  Committee  for  the  coming 
year,  with  Robert  P.  Clark  (Louisville 


Times  and  Courier-Journal)  as  chairman. 

Clark  will  provide  liaison  with  the 
Ford  Foundation  and  all  newspapers  in¬ 
terested  in  sponsoring  one  of  the  show¬ 
like  seminars,  and  in  sending  a  member 
of  the  legal  profession  to  Chicago  for  the 
training  clinic  are  urged  to  notify  Clark 
by  June  10. 

The  banquet  at  which  ASNE  officers 
for  the  coming  year  were  announced 
closed  the  Honolulu  convention.  As  an¬ 
ticipated,  Eugene  C.  Patterson  (St. 
Petersburg  Times)  was  elected  presi¬ 
dent,  John  Hughes  (Christian  Science 
Monitor)  vicepresident,  William  Hornby 
(Denver  Post)  secretary,  and  Thomas 
Winship  (Boston  Globe)  treasurer. 

• 

‘Right  of  privacy’ 
aiiows  court  seai 
on  divorce  triai 

Assigning  more  weight  to  the  right  of 
privacy  than  to  the  public’s  right  to 
know,  Florida’s  Supreme  Court  has 
ruled  that  a  “public  figure”  is  entitled  to 
divorce  proceedings  from  which  the  pub¬ 
lic  and  the  press  are  barred. 

This  decision,  involving  a  state  legal 
official,  Harry  Morrison,  and  his  wife, 
reversed  a  circuit  court  ruling  two  years 
ago  that  allowed  reporters  to  cover  the 
divorce  trial  of  comedian  Jackie  Gleason 
and  his  wife.  The  Supreme  Court  test 
came  on  an  appeal  by  the  Tallahassee 
Democrat. 

“The  fact  that  a  person  is  well  known 
does  not  necessarily  make  him  a  public 
figure  and  deprive  him  of  his  right  to 
privacy,”  the  Supreme  Court  majority 
held  in  a  4-2  decision.  The  prevailing  de¬ 
cision  said  the  court  would  not  tolerate 
star  chamber  proceedings  or  unneces¬ 
sary  restrictions  of  public  attendance  at 
trials  and  hearings,  but  it  placed  the 
“awesome  burden”  on  the  trial  judge  to 
balance  the  rights  of  the  individual 
against  the  public’s  right  to  know. 

“Any  restrictions  of  the  public’s  right 
to  know  or  the  First  Amendment  right  of 
freedom  of  the  press,”  the  court  said, 
“must  be  subjected  to  careful  scrutiny 
and  permitted  only  when  justified.  But 
those  rights  are  not  absolute  and  must  be 
placed  in  juxtaposition  and  balanced 
with  other  fundamental  rights  such  as  the 
right  to  a  fair  trial  and  to  privacy.” 

After  the  decision  was  announced,  the 
trial  judge  ordered  the  entire  court  file  in 
the  Morrison  case  sealed. 

Silurians  elect  Raskin 

A.  H.  Raskin,  labor  columnist  of  the 
New  York  Times,  was  elected  president 
of  the  Society  of  the  Silurians  at  their 
annual  meeting. 
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Editors  watch  Nixon-Frost  show 

Because  the  public  showing  in  Honolulu  of  David  Frost’s 
television  interview  with  former  President  Nixon  conflicted 
with  the  May  4  banquet  of  the  American  Society  of  News¬ 
paper  Editors,  a  preview  four  hours  early  was  arranged  last 
week  for  the  editors. 

George  Hagar,  manager  of  Honolulu  station  KHON,  had  a 
satellite  pickup  of  the  7:30  p.m.  east  coast  telecast  micro- 
waved  to  a  15-foot  high  screen  in  a  meeting  room  of  the 
Sheraton  Waikiki. 

ASNE  members  afterward  tended  to  take  the  position 
that,  in  the  first  half  hour  of  the  telecast  it  was  “the  same  old 
Nixon”  but  that  the  closing  half  hour  of  the  90-minute  tele¬ 
cast  was  moving,  emotional  television. 

Media  reporters  mobbed  Washington  Post  executive 
editor  Ben  Bradlee  as  soon  as  the  broadcast  ended  to  get  the 
views  of  the  editor  of  the  newspaper  credited  with  having 
most  to  do  with  the  expose  of  Watergate. 

“The  interview  provided  little  hard  news,”  Bradlee  told 
them,  “but  it  was  perhaps  the  best  television  I’ve  ever  seen. 

I  thought  it  was  very  moving.  When  Nixon  said  he  ‘let  the 
country  down,’  he  came  closer  to  an  apology  than  ever 
before.  I  think  he  was  genuinely  trying  to  say  he  was  sorry.” 

Bradlee  said  he  was  pleased  the  Post  didn’t  come  out  as  a 
scapegoat.  He  insisted,  however,  that  even  in  the  toughest 
days  of  his  newspaper’s  battle  to  get  information  on  Water¬ 
gate,  he  never  had  a  feeling  of  personal  animosity  toward 
Nixon. 

“It’s  not  our  role  to  get  satisfaction,”  Bradlee  said. 
Other  editor  comments: 

ASNE  president  Eugene  C.  Patterson,  St.  Petersburg 
Times:  “Nixon  was  beginning  to  say  he  was  sorry,  but  he 
had  difficulty  saying  it  because  of  his  legalistic  mind.  I  came 
away  feeling  sorry  for  the  man.  He  let  down  the  American 
people  because  of  a  failure  of  the  central  core  of  his  charac¬ 
ter,  and  that’s  a  very  sad  thing  to  have  to  say.” 

Executive  editor  A.  M.  Rosenthal,  New  York  Times:  “I 
think  Nixon  really  hasn’t  changed  at  all.  He  has  adopted  one 
position  and  he’s  still  maintaining  it — that  he  was  only  guilty 
of  being  too  soft-hearted  a  guy,  too  compasionate — as  he  put 
it  ‘not  a  butcher’ — and  of  letting  his  heart  rule  his  mind. 
That’s  the  position  he  has  put  forward  all  along.  He  hasn’t 
grown  an  inch.” 

Herbert  Klein,  who  resigned  as  Nixon’s  communications 
director  in  1973  and  is  now  vicepresident  of  corporate  rela¬ 
tions  for  Metromedia,  Inc.:  “It  was  what  the  people  most 
wanted  to  hear — a  statement  of  humility.  I  wish  he  had  done 
it  before.  But  better  now  than  never.  This  statement  of 
humility,  evident  at  the  close  of  the  segment,  should  ease  the 
hatred  and  rancor  of  the  people  toward  Nixon  but  I  don’t 
think  they  will  forgive  him.” 

Gerald  Warren,  editor  San  Diego  Union  and  Nixon’s 
former  deputy  press  secretary:  “Nixon  really  said  what  he 
truly  felt  all  the  way  through  the  interview.  It  was  powerful 
stuff.  1  think  he  went  a  long,  long  way.  I  think  that  he’s 
probably  gone  farther  than  ever  before  in  revealing  his  true 
feelings.  I  think  he  was  taken  aback  by  Frost’s  shotgun 
approach.  I  felt  his  discomfiture.  But  I  felt  the  bottom  line 
was  the  important  thing.  Here  was  a  man  not  able  to  get  his 
point  across — but  I  think  he  ultimately  did.” 

4c  «  3|C 

Ethics  code  for  coiumnists 

Syndicated  columnists  would  be  subject  to  ethics  as  rigid 
as  those  imposed  on  a  newspaper’s  reporters  under  an 
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agreement  being  sought  by  a  committee  representing  four 
journalistic  organizations. 

In  an  early  morning  meeting  during  the  recent  convention 
of  the  American  Society  of  Newspaper  Editors  in  Honolulu 
syndicate  representatives  were  asked  to  consider  uniting  to 
draw  up  a  written  code  that  would  provide  answers  in  two 
areas  of  editorial  concern. 

First  would  be  statement  of  a  policy  on  the  right  of  reply 
by  persons  concerned  in  controversial  statements  in  syndi¬ 
cated  material.  Second  would  be  a  statement  of  principle 
opposing  any  syndicate  writer’s  being  involved  in  a  conflict 
of  interest  over  accepting  favors  or  entertainment. 

The  meeting  was  organized  by  Gilbert  Cranberg,  Des 
Moines  Register  and  Tribune,  who  represents  the  National 
Conference  of  Editorial  Writers  on  a  committee  that  also 
includes  representatives  from  the  ASNE,  the  AP  Managing 
Editors  Association  and  Sigma  Delta  Chi.  Syndicates  rep¬ 
resented  at  the  meeting  included  King  Features,  United  Fea¬ 
tures,  Field,  the  Newspaper  Enterprise  Association,  the 
New  York  Times  News  Service,  and  the  Washington  Post 
Writers  Group. 

Although  the  syndicate  representatives  expressed  a  will¬ 
ingness  to  cooperate  toward  the  goal  sought,  problems  arose 
regarding  how  to  proceed.  Each  syndicate  has  its  own  dis¬ 
tinctive  characteristics  and  there  is  no  organization  of  syndi¬ 
cates  comparable  to  those  of  journalistic  groups. 

NEA  has  a  code  of  ethics  in  writing,  one  developed  from 
the  ASNE  code,  and  the  United  Feature  Syndicate  is  guided 
by  a  code  drawn  up  by  Sigma  Delta  Chi.  Each  syndicate 
representative  said  he  believes  the  two  or  three  persons  a 
year  anxious  to  reply  to  syndicated  material  already  have  a 
method  of  procedure.  None  but  the  Washington  Post  Writers 
Group  would  even  consider  releasing  a  list  of  newspapers 
publishing  any  given  writer’s  work  so  that  replies  could  be 
addressed  to  them. 

The  meeting  ended  with  each  syndicate  representative 
agreeing  to  put  into  writing  his  own  ethical  guidelines  and  to 
send  these  to  the  representatives  of  the  interested  journalis¬ 
tic  groups. 

4(  4c  4c 

iPi  eiect  Waid  chairman 

The  American  Committee  of  the  International  Press  Insti¬ 
tute  at  its  annual  meeting  in  Honolulu  during  the  ASNE 
sessions  elected  Richard  C.  Wald  of  NBC  News  as  chairman 
to  succeed  William  Block,  publisher  of  the  Pittsburgh  Post- 
Gazette. 

Richard  Leonard,  Milwaukee  Journal,  was  named  vice- 
chairman  to  succeed  Wald,  and  Hugh  B.  Patterson,  Little 
Rock  Arkansas  Gazette  was  re-elected  secretary-treasurer. 

Re-elected  to  the  board  for  three-year  terms  were:Creed 
Black,  Lexington  (Ky.)  Herald-Leader;  Robert  U.  Brown, 
EDITOR  &  publisher;  Robert  White,  Mexico  (Mo.)  Ledger; 
Hugh  Patterson  and  Donald  Diehl,  Easton  (Pa.)  Express. 

Newly  elected  were:  Clayton  Kirkpatrick,  Chicago 
Tribune;  George  Chaplin,  Honolulu  Advertiser;  and  Richard 
Seaton,  Coffeyville  (Kans.)  Daily  Journal.  Daniel  B.  Burke, 
Capital  Cities  Communications,  Inc.,  was  elected  for  a 
year  term. 

Stock  purchase  plan 

Directors  of  Capital  Cities  Communications,  Inc.  have 
adopted  a  stock  purchase  plan  for  Fort  Worth  (Tex.)  Star- 
Telegram  employes.  Based  on  the  April  1,  1977  average 
price  per  share  of  Capital  Cities  stock  of  approximately  5Vi, 
the  selling  price  to  the  employes  would  be  no  greater  than 
approximately  $38.73.  The  plan,  which  authorizies  granting 
of  options  to  buy  an  aggregate  of  300,000  shares  of  common 
stock,  is  now  subject  to  a  favorable  ruling  from  the  IRS  and 
to  a  registration  statement  filed  with  the  SEC. 
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Udall’s  charges  refuted 

Shareholders  approve 
Gannett-Speidel  merger 


By  Carla  Marie  Rupp 

Without  any  real  fuss,  the  merger  of 
Gannett  Co.,  Inc.  and  Speidel  News¬ 
papers  Inc.  was  approved  at  Gannett’ s 
tenth  annual  meeting  May  10  in  its  Lin¬ 
coln  Tower  headquarters,  Rochester, 
N.Y.  The  previous  day  in  Reno,  Nev.,  at 
Speidel' s  annual  meeting,  99 .9^^  of  the 
Speidel  shareholders  approved  the 
merger.  The  Gannett  vote  was  99.8% 
pro-merger. 

The  transaction  is  valued  at  $143  mil¬ 
lion,  based  on  this  week's  closing  price. 
The  deal  provides  for  the  exchange  of 
eight-tenths  of  a  share  of  Gannett  com¬ 
mon  stock  for  each  share  of  Speidel 
common.  Gannett,  on  the  New  York 
Stock  Exchange,  had  gross  revenues  of 
$413  in  1976;  Speidel,  over-the-counter, 
had  gross  revenues  of  $57  million. 

Gannett’ s  board  of  directors  declared 
a  dividend  increase  of  20%  effective  July 
1.  The  $1.20  per  share  new  annual  di¬ 
vidend  is  up  about  400%  in  four  years 
and  increases  the  1977  dividend  pay-out 
by  45%  over  1976.  The  quarterly  rate  of 
30  cents  a  share  was  up  from  25  cents. 

Melton  introduced 

Speidel  president  Rollan  D.  Melton, 
who  moved  up  to  chairman  and  chief 
executive  officer  of  Speidel  and  a  direc¬ 
tor  of  Gannett  with  the  merger  at  a 
guaranteed  annual  salary  of  not  less  than 
$130,000  through  198 1 ,  was  introduced  at 
the  Gannett  meeting  as  “a  former  center 
on  a  college  football  team,  a  college 
boxer  and  former  sportswriter  who  be¬ 
came  at  age  39  president  of  Speidel.” 

Melton  said  that  ”35  pounds  heavier,” 
he  brings  a  message  from  1,400  Speidel 
employes;  “Gannett,  we're  pleased  to 
join  you.  Gannett,  we’re  proud  to  join 
you.”  He  said  the  message  from  his 
shareholders  was  they  “favor  the  mar¬ 
riage”;  %%  of  Speidel  shares  voted. 

When  Speidel  became  a  public  com¬ 
pany  five  years  ago,  Melton  said  analysts 
thought  the  company  produced  watch 
bands;  now  shareholders  can  boast  of  a 
Pulitzer  Prize  in  editorial  writing.  And 
Gannett  can  now  boast  of  73  news¬ 
papers. 

After  Melton  praised  Gannett  and  said 
he  thought  “13  newspapers  were  un¬ 
lucky”  and  “decided  to  pick  a  partner.” 
Paul  Miller,  Gannett  chairman  quipped; 
“You  certainly  were  hard  to  get,  con¬ 
sidering  how  much  you  thought  of  us.” 

The  only  shareholder  breaking  the 
“aura  of  love  and  admiration”  atmos¬ 
phere  in  the  auditorium  was  Hi  Cle¬ 


ments,  who  owns  one  share  of  Gannett 
stock.  Before  the  voting  on  the  merger, 
Clements  stood  up  and  said: 

”...  One  thing  I  think  Gannett  should 
have  is  prosperity.  ...  I  am,  however, 
against  this  merger.  I  don't  think  it  is 
good  for  the  country.  1  have  had  corres¬ 
pondence  with  a  Congresssman  from 
Arizona,  and  he  would  want  me  to  vote 
against  it  (the  merger).’’  Paul  Miller 
asided:  “Well,  1  have  had  correspon¬ 
dence  with  him,  too.”  And  that  ended 
the  discussion  on  the  Gannett-Speidel 
merger. 

In  his  address  to  the  240  in  the  room. 
Miller  commented  briefly  on  the  recent 
proposal  of  Congressman  Morris  K. 
Udall  of  Arizona  for  a  study  of  the  in¬ 
creasing  concentration  of  business  and 
industry,  including  the  newspaper  busi¬ 
ness. 

Miller  referred  to  Udall  as  “the  distin¬ 
guished  congressman”  from  “Publisher 
Bill  Small’s  hometown  of  Tucson.”  Mil¬ 
ler  said  Udall  was  moved  to  add  news¬ 
paper  multiple  ownerships  to  his  list  for 
study  when  he  read  of  “Bill’s  having  sold 
the  Tucson  Citizen  to  Gannett.”  Con¬ 
gressman  Udall,  Miller  said,  foresaw  a 
change  in  his  hometown  paper,  a  loss 
perhaps,  of  its  local  flavor. 

“Bill  has  since  pointed  out  to  his  Con¬ 
gressman  that  our  policy  mandates  local 
editorial  autonomy.  1  had  a  visit  with  Mo 
Udall  also.  He  said,  well,  he  feels  a  gen¬ 
eral  discussion  would  be  useful.  ...  I 
don’t  expect  more  than  that — if  that. 

“Anyway,  it’s  a  free  country.  Why  not 
‘a  good  discussion?’  It  could  be  instruc¬ 
tive  to  any  who  share  concerns.  And  I 
mean  my  compliment  that  Bill  Small  is 
represented  by  a  distinguished 
Congressman.” 

Miller  seemed  to  have  already  begun 
his  “lobbying  effort”  when  he  added:  “If 
Mr.  Udall’ s  proposal  had  been  made  by  a 
legislator  of  lesser  stature,  I  doubt  that  it 
would  have  received  very  much  atten¬ 
tion.”  Miller  quoted  Joe  Smith,  chair¬ 
man  of  the  American  Newspaper  Pub¬ 
lishers  Association,  on  remarks  Smith 
gave  to  the  AN  PA  convention  on  gov¬ 
ernment  regulations  (E&P,  April  30). 

Miller,  in  trying  to  drive  home  a  point 
that  some  government  intrusion  is  un¬ 
necessary,  said  that  “only  last  week  in 
this  very  room  at  the  annual  meeting  of 
the  Gleason  Works,  president  A1  Murrer 
estimated  that  compliance  with  regula¬ 
tions  issued  by  various  governmental 
commissions  and  agencies  cost  Gleason 
Works  more  than  $600,000  last  year.  And 
he  said,  ‘We  believe  the  merit  and  effec¬ 


tiveness  of  many  of  the  imposed  regula¬ 
tions  are  very  questionable.’  ”  Miller  said 
he  is  reminded  of  the  Bert  Lance  slogan: 
“If  it  ain’t  broke,  don’t  fix  it.” 

In  repeating  Gannett’s  acquision  pol¬ 
icy,  Miller  indicated  Gannett  was  plan¬ 
ning  to  add  to  its  roster  more  medium¬ 
sized  and  smaller  newspapers  dominant 
in  sound  markets  and  geographically 
spread  across  the  nation,  despite  what 
Udall  believes.  “There  remain  scores  of 
good  family  and  otherwise  locally-owned 
newspapers  that  may  have  reason  to 
consider  joining  a  group.  Gannett’s  per¬ 
formance  and  management  philosophy 
could  be  as  appealing  to  a  number  of 
them  as,  say  to  Speidel,”  Miller  said. 

Gannett  has  acquisition  agreements 
for  newspapers  and  broadcast  properties 
pending  in  Springfield,  Mo.  Mus¬ 
kogee,  Okla.,  Shreveport,  La.  It  is  an¬ 
ticipated  that  the  sales  will  be  completed 
in  mid- 1977.  The  properties  are  being 
purchased  for  cash  at  a  price  of 
$103,000,000.  Gannett  said  it  will  sell  the 
broadcast  stations  owned  by  these  com¬ 
panies. 

New  offices  shown 

This  was  the  first  year  the  share¬ 
holders  as  a  group  could  see  the  elabo¬ 
rate  new  Gannett  corporate  offices. 
After  the  meeting  and  reception,  share¬ 
holders  took  an  express  elevator  to  the 
25th  floor  to  see  the  splendor  of  the  of¬ 
fices  of  John  Quinn,  news  director,  A1 
Neuharth,  Gannett  president  and  chief 
executive,  and  Miller,  whose  offices  are 
separated  by  a  meeting  room,  complete 
with  fireplace  and  kitchen.  Gannett  also 
has  offices  relocated  on  the  24th  and  15th 
floors. 

Miller,  in  his  remarks,  said  the  new 
corporate  headquarters  set-up  is  the 
“equal  of  any,”  that  it  has  been  visited  in 
the  past  year  by  thousands  of  people.  He 
said  many  have  commented  that  Gannett 
is  remaining  in  Rochester  and  that  the 
local  architects,  artists  and  craftsmen 
were  used.  The  relocation  cost.  Miller 
said,  was  $1.8  million. 

A1  Neuharth,  who  spoke  to  Gannett 
shareholders,  repeated  remarks  he  made 
at  the  Speidel  meeting  and  excerpted 
part  of  his  comments  at  the  American 
Society  of  Newspaper  Editors  in  Hon¬ 
olulu  about  “big  group  ownership  of 
newspapers”  being  “not  nearly  as  great 
a  threat  to  this  country  as  big  govern¬ 
ment  meddling  with  the  First  Amend¬ 
ment.”  He  said  he  told  the  annual  con¬ 
vention  of  the  South  Dakota  Press  As¬ 
sociation  in  Sioux  Falls,  where  the  Daily 
Argus  Leader  has  now  joined  Gannett 
through  the  Speidel  merger,  that  “Gan¬ 
nett’s  World  of  Different  Newspapers 
practice  democracy  on  the  doorstep  every 
day.  .  .  .” 

Neuharth  said  the  infusion  of  profes¬ 
sionalism  that  Gannett  and  its  sub¬ 
sidiaries  bring  to  those  newspapers  “will 
(Continued  on  page  80) 
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City  editor  indicted 
as  paper  batties  DA 


Odessa  (Tex.)  American  is  a  hotbed  of 
illicit  activities,  according  to  the  Ector 
County  district  attorney,  who  has  been 
at  odds  with  the  paper  since  last  August 
when  the  paper  revealed  a  trip  he  had 
taken  to  Las  Vegas  with  an  ex-con. 

On  May  3  the  district  attorney,  John 
Green,  succeeded  in  getting  an  Ector 
County  grand  jury  to  indict  American 
city  editor  John  Sliney  on  charges  of  at¬ 
tempting  to  bribe  a  political  candidate. 

Sliney  has  also  been  accused  by  Green 
of  being  involved  in  an  illegal  gambling 
operation  at  the  paper.  Ironically,  Green 
and  Sliney  were  once  friends  and  Green 
admits  having  made  “friendly  bets”  on 
football  games  with  Sliney.  (Iireen  said, 
however,  that  those  types  of  bets  were 
not  illegal. 

The  feuding  between  the  DA  and  the 
paper  surfaced  last  August  after  the 
American  ran  a  story  revealing  how 
Green  took  a  weekend  trip  to  Las  Vegas 
in  1972  with  an  ex-con  who  had  been 
pardoned  for  14  felony  convictions. 
Green  said  afterward  that  he  did  not 
know  the  man  was  an  ex-con.  Political 
observers,  according  to  the  Dallas  (Tex.) 
News,  believe  it  would  have  hurt 
Green’s  chances  of  gaining  the  DA  can¬ 
didacy  had  the  disclosure  been  made 
public  prior  to  the  primary  election. 

In  an  apparant  retaliatory  move. 
Green  cut  the  American  reporters  off 
from  important  courthouse  news.  On  the 
days  when  the  Ector  County  grand  jury 
returns  indictments,  the  American  court¬ 
house  reporter  is  the  only  one  among  all 
the  papers  that  is  not  furnished  with  the 
names  of  those  indicted.  The  American 
has  to  wait  until  the  names  become 
available  in  the  District  Clerk’s  office 
and  is  thus  beaten  on  the  story  by  com¬ 
peting  papers. 

Green  has  said  he  is  not  required  to 
supply  such  lists  to  the  press  and  does  so 
as  a  courtesy.  The  American,  he  said,  is 
not  privy  to  that  courtesy. 

On  March  30,  Green  sent  a  letter  to 
American  publisher  Lyle  Debolt  stating 
that  the  paper  was  continually  libeling 
him  and  his  office  and  that  editor  Olin 
Ashley  and  Sliney  were  slandering  him 
by  spreading  stories  with  “no  credibil¬ 
ity.” 

In  that  letter  Green  also  told  Debolt  to 
prepare  for  a  grand  jury  appearance 
along  with  anyone  else  at  the  paper  in¬ 
volved  in  the  alleged  bribery  or  gambling 
incidents. 

Debolt  replied:  “This  is  an  obvious  at¬ 
tempt  to  intimidate  this  newspaper  be¬ 
cause  of  its  vigorous  and  forthright 
policies  of  news  reporting  and  we  do  not 
intend  to  be  intimidated  by  Mr.  Green  or 
anyone  else.” 
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Ashley  said  he  welcomed  any  fair  and 
impartial  agency  to  look  into  the  entire 
situation,  but  added,  “I  do  not  relish  the 
idea  of  being  the  guest  of  honor  at  John 
Green’s  hanging  party.” 

In  the  indictment,  Sliney  is  accused  of 
attempting  to  bribe  Jimmy  Edwards,  a 
candidate  for  county  attorney  last  year. 
It  alleges  that  Sliney  attempted  to  per¬ 
suade  Edwards  to  drop  out  of  the  race. 
The  charge  is  a  third  degree  felony  that 
carries  a  maximum  penalty  of  10  years  in 
prison  and  fine. 

The  Grand  jury  also  stated  that  Sliney 
had  contacted  a  member  of  the  grand 
jury  commission  and  made  an  attempt  to 
have  certain  people  named  to  the  grand 
jury.  The  Grand  jury  report  also  states 


By  John  Consoli 

Critics  of  the  Investigative  Reporters 
and  Editors’  23-part  series  on  organized 
crime  in  Arizona,  who  have  maintained 
that  the  series  accomplished  very  little, 
are  way  off  base,  according  to  IRE  Proj¬ 
ect  leader  Bob  Greene  of  Newsday. 

As  a  direct  result  of  the  series,  four 
persons  have  been  indicted  and  within 
the  next  few  weeks  a  special  grand  jury 
will  be  impaneled  in  Phoenix  to  conduct 
a  year  long  investigation  into  organized 
crime  and  corruption  in  Arizona,  Greene 
said. 

The  State  legislature  has  also  formed  a 
permanent  bicameral  committee  on  or¬ 
ganized  crime  with  a  professional  staff 
and  subpoena  powers. 

The  four  persons  indicted  are  report¬ 
edly  among  the  23  named  in  the  IRE 
series  as  being  involved  in  Arizona  nar¬ 
cotics  rings.  Their  names  have  not  yet 
been  revealed  as  they  are  fugitives. 

Another  man.  Hector  Mar  Wong,  who 
was  mentioned  in  the  IRE  series  as  visit¬ 
ing  with  reputed  underworld  leader  Joe 
Bonnano,  attempted  to  enter  Arizona 
from  Mexico  recently  and  was  detained, 
according  to  Greene.  A  Federal  agent, 
who  recalled  seeing  his  name  in  the  IRE 
series  ran  a  background  check  and  found 
that  a  gun  he  was  carrying  had  been  il¬ 
legally  obtained,  Greene  said.  He  was 
being  held  in  lieu  of  $20,000  bail. 

Meanwhile,  Greene  said,  U.S.  Attor¬ 
ney  Michael  Hawkins  is  conducting  a 
double  investigation  based  on  the  series. 
The  first  area  he  is  looking  into  is  the 
destruction  of  state  police  tapes  of  con¬ 


that  Ashley  was  aware  of  this. 

Ashley  said  he  investigated  Green’s 
charges  that  Sliney  attempted  to  bribe 
candidates  and  decided  they  were  un¬ 
founded. 

Ashley  said  when  rumors  of  bribery 
were  circulating  during  the  election, 
Sliney,  in  asking  candidates  questions 
about  bribe  offers,  may  have  been  mis¬ 
understood  by  the  candidates.  Mike  At¬ 
kins,  the  favorite  and  winner  of  the 
county  attorney  race,  said  he  was  offered 
no  bribe.  Edwards  said  tape  recordings 
of  conversations  involving  the  bribe  offer 
to  him  were  turned  over  to  the  Texas 
Rangers. 

Meanwhile,  an  Odessa  American 
circulation  worker  and  his  wife,  who 
works  on  the  switchboard  at  the  paper, 
were  arrested  and  charged  with  posses¬ 
sion  of  hashish. 

Prior  to  going  to  the  grand  jury.  Green 
said  he  is  “just  not  stupid  enough  to  go 
against  the  news  media  without  some 
evidence.” 


versations  with  Mark  Harrison,  former 
president  of  the  Arizona  Bar  Associa¬ 
tion.  The  tapes  reportedly  concern  the 
operation  of  prostitution  rings  in 
Phoenix. 

In  the  second  investigation,  Hawkins 
is  looking  into  charges  made  in  the  series 
that  campaign  contributors  to  Arizona 
Governor  Raul  Castro  made  calls  from 
the  Governor’s  office  (not  necessarily 
with  his  knowledge)  to  state  officials  in  a 
successful  attempt  to  get  the  state  to  pay 
higher  rents  on  buildings  it  was  leasing 
from  these  campaign  contributors, 
Greene  said. 

At  the  same  time,  the  size  of  the  intel¬ 
ligence  squad  of  the  Phoenix  police  has 
been  increased  by  10  men — nearly  doubl¬ 
ing  its  former  size — and  Hawkins  is  also 
reported  to  be  hopeful  of  adding  1 1  more 
assistant  U.S.  Attorneys  to  his  office, 
which  currently  handles  the  fourth 
largest  criminal  load  in  the  country. 

Since  the  IRE  series  was  published, 
the  State  Department  of  Public  Safety 
(equivalent  to  the  State  Police)  has  had 
its  annual  budget  increased  from  $10 
million  to  $15  million  by  the  State  Legis¬ 
lature.  This  sizable  increase  would 
previously  have  been  “unheard  of,”  ac¬ 
cording  to  Greene. 

The  state  narcotics  bureau  is  also  ex¬ 
pecting  to  have  its  annual  budget  in¬ 
creased  from  $1.2  million  to  $3.9  million, 
said  Greene. 

On  Thursday  (May  12)  the  American 
Society  of  Journalists  and  Authors 
awarded  its  third  annual  “Conscience  in 
the  Media  Award”  to  the  IRE  team  for 
the  work  done  on  the  series. 
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Test  market  ads  skipped 
by  package  goods  firms 


By  John  Consoli 

Two  major  national  advertisers,  within 
one  week  of  each  other,  have  announced 
new  product  ad  campaigns  that  will  by¬ 
pass  the  traditional  test  market  concept 
in  favor  of  immediate  nationwide  roll-out 
promotions  of  their  products. 

R.  J.  Reynolds  Tobacco  Co.  plans  to 
back  the  national  distribution  of  its  low 
tar,  "nothing  artificial  added,"  cigarette 
brand.  Real,  beginning  June  13,  with  a 
$40  million  media  and  promotion  budget 
for  the  first  six  months.  It  is  the  first 
brand  in  Reynold's  history  to  go  national 
without  test  marketing. 

Standard  Brands  expects  to  spend  be¬ 
tween  $7  and  $9  million  on  media  adver¬ 
tising  during  its  initial  promotional  effort 
of  the  new  candy  bar  Refin'ie,  Reggie, 
Reggie. 

Although  many  newspapers  will  be¬ 
nefit  from  these  two  campaigns  since 
both  include  hefty  amounts  of  newspaper 
advertising,  a  successful  outcome  of 
each  campaign  could,  in  the  long  run, 
adversely  affect  the  national  linage  of 
many  other  newspapers.  They  include 
those  newspapers  located  in  the  tradi¬ 
tional  test  markets — from  larger  papers 
like  the  Syracuse  (N.Y.)  Newspapers 
(the  Post-Standard  and  Herald-Journal) 
to  smaller  papers  like  the  Altoona  (Pa.) 
Mirror. 

The  Syracuse  Newspapers  carry  some 
.‘'0  test  campaigns  of  varying  sizes  each 
year,  while  much  of  the  national  ad  lin¬ 
age  carried  by  papers  such  as  the  Al¬ 
toona  Mirror  comes  from  test  campaigns 
prior  to  national  roll-outs. 

A  trend  toward  by-passing  the  test 
market  campaign  could  mean  that  small¬ 
er  newspapers  in  traditional  test  markets 
would  not  get  any  national  dollars  for  a 
new  brand,  while  the  larger  newspapers 
in  test  markets,  even  though  included  in 
the  national  roll-out,  would  lose  those 
extra  test  market  dollars. 

"My  first  reaction  is  that  these  na¬ 
tional  roll-outs  (without  running  test 
market  ads)  will  only  happen  in  a  small 
number  of  cases,"  said  a  spokesman  for 
the  Syracuse  Newspapers.  "A  company 
would  have  to  have  a  lot  of  dollars  to  be 
able  to  take  such  a  chance.  Suppose  the 
product  flops.” 

On  the  other  hand,  suppose  a  company 
takes  the  dollars  it  would  normally  put 
into  a  test  market  ad  campaign  and 
spends  them  on  some  type  of  national 
consumer  polling  or  taste  or  preference 
tests?  "This  could  be  a  potential  prob¬ 
lem,"  the  Syracuse  newspaper  spokes¬ 
man  admitted. 


Standard  Brands  and  R.  J.  Reynolds 
both  have  spent  considerable  time  and 
dollars  in  product  research.  Standard 
Brands’  Confectionary  division  presi¬ 
dent,  Ron  Cappadoccia,  said  the  Reggie 
bar  has  undergone  a  large  amount  of 
taste  testing  to  a  point  where  the  com¬ 
pany  is  confident  of  its  success.  There  is 
no  need  to  delay  nationwide  product  dis¬ 
tribution  with  test  marketing,  he  said. 

R.  J.  Reynolds  has  invested  about 
$500,000  over  the  last  three  years  con¬ 
ducting  extensive  consumer  research. 
The  new  cigarette  has  been  taste  tested 
by  more  than  10,000  smokers. 

Sit  back  and  enjoy 

Those  newspaper  ad  directors  who  are 
not  bothered  by  such  speculation  or  the 
possibility  of  a  trend  being  established, 
can  sit  back  and  enjoy  the  benefits  news¬ 
papers  will  reap  from  these  two  cam¬ 
paigns. 

R.  J.  Reynolds  is  billing  its  introduc¬ 
tion  of  Real  as  "the  most  heavily  adver¬ 
tised  and  promoted  consumer  packaged 
goods  introduction  known  in  history.” 

Some  300  newspapers  around  the 
country — both  dailies  and  weeklies — will 
be  included  in  the  R.  J.  Reynolds’  Real 
campaign.  The  ads  will  run  in  some  200 
markets  and  will  cover  80%  of  the  U.S. 
population.  The  newspaper  ads  will  start 
out  as  full  pagers  during  the  introduction 
period  and  will  all  be  black  &  white. 

Sandy  Sulzer  of  Ogilvy  &  Mather,  the 
agency  handling  the  campaign  for  R.  J. 
Reynolds,  said,  “We  will  use  newspap¬ 
ers  for  their  newsbreak  value.  We  will 
present  the  essence  of  our  story  in  news¬ 
papers.” 

Magazines  and  billboards  are  also  in¬ 
cluded  in  the  campaign.  The  magazine 
ads  will  be  similar  to  the  newspaper  ads 
only  they  will  be  in  color. 

“Color  in  newspapers  is  used  primar¬ 
ily  for  drawing  the  reader  into  an  ad — for 
getting  better  noting,”  Sulzer  said.  “It  is 
more  of  a  tactical  procedure.  We  will  use 
newspapers  for  their  news  value,  not  be¬ 
cause  they  produce  good,  quality  color.” 

While  the  ads  will  run  in  numerous 
newspapers,  they  will  not  be  placed  in 
the  college  press.  Despite  its  hope  to  get 
this  brand  to  appeal  to  the  younger  per¬ 
son,  R.  j.  Reynolds  will  not  change  a 
long  term  policy  of  refusing  to  go  after 
smokers  under  21  years  of  age. 

The  campaign  will  also  include  exten¬ 
sive  use  of  coupons.  A  couponing  pro¬ 
gram  offering  smokers  a  $1  discount  on 
every  carton  will  be  promoted  in  both 
newspapers  and  the  Sunday 
supplements — Parade  and  Family 
Weekly. 


R.  J.  Reynolds  boasts  a  success  rate  of 
80%  or  8  out  of  10  new  brands  since 
1971,  so  newspapers  can  be  pretty  well 
assured  that  they  will  get  the  full  benefits 
of  an  extended  campaign. 

The  bulk  of  the  advertising  for  Stan¬ 
dard  Brands’  Reggie,  Reggie,  Reggie  bar, 
will  be  on  radio,  although  newspapers 
are  also  expected  to  receive  a  large  share 
of  the  ad  budget. 

The  Reggie  bar  is  expected  to  be  ready 
for  distribution  by  October,  however, 
Cappadoccia  said  it  may  not  be  ready 
until  January  of  1978. 

The  new  candy  bar  is  named  after  New 
York  Yankee  outfielder  Reggie  Jackson, 
who,  four  years  ago  while  playing  for 
Charles  Finley’s  Oakland  Athletics,  pre¬ 
dicted  if  he  ever  played  in  New  York, 
they  would  name  a  candy  bar  after  him. 

The  new  Reggie  bar  joins  familiar 
Standard  Brands  candy  bars  already  on 
the  market— Bafty  Ruth  (not  named  after 
Babe  Ruth  but  after  former  President 
Grover  Cleveland’s  daughter).  Butter- 
finger  and  World  Series. 

When  ready  for  distribution,  the  Reg¬ 
gie  bar  will  be  rolled  out  nationally, 
with  added  emphasis  in  such  major 
metro  markets  as  New  York  and 
Chicago.  Initial  newspaper  dollars  will 
be  spent  on  full  page  ads,  according  to 
Cappadoccia,  although  smaller  sized  ads 
will  be  used  once  the  campaign  gets  go¬ 
ing. 

No  further  details  were  revealed  by 
Cappadoccia,  only  because  there  are  re¬ 
ally  none  to  reveal.  An  agency  to  handle 
the  campaign  has  not  yet  been  selected, 
although  Cappadoccia  said  it  will  proba¬ 
bly  be  one  of  the  seven  now  being  used 
by  Standard  Brands.  Among  them  are  J. 
Walter  Thompson,  Benton  &  Bowles 
and  Ted  Bates. 

“We  have  decided  to  go  with  more 
radio  than  tv  because  it  (radio)  is  a  good 
communications  medium  that  will  reach 
a  lot  of  the  people  we  are  trying  to 
reach,’’  Cappadoccia  said.  “We  are 
heavy  users  of  radio  now  in  promoting 
Baby  Ruth  and  Butterfinger.” 

• 

Free  circulation 
weekly  is  started 

Walton  County  (Ga.)  Times  began  pub¬ 
lication  here  April  20. 

The  free  distribution  weekly  is  mailed 
to  every  household  in  Walton  County 
each  Wednesday,  giving  it  a  circulation 
of  nearly  10,000. 

The  Times  is  in  competition  with  the 
Harte-Hanks’  Walton  Tribune. 

Publisher  of  the  Times  is  Steve  Kemp, 
formerly  an  advertising  representative 
for  the  Tribune  and  the  Marietta  Daily 
Journal. 

Cecilia  Roach,  also  formerly  with  the 
Tribune,  has  been  named  editor. 

EDITOR  &  PUBLISHER  for  May  14,  1977 


16 


Profits  of  public  companies 
4%  to  18%  of  their  revenues 


Newspaper  groups  earn  as  much  as  25%  of  their  gross 
revenue,  before  taxes,  and  the  range  of  after-tax  income  is 
from  4%  to  18%  of  total  operating  revenue  among  the  23 
companies  whose  stock  is  available  to  the  general  public. 

Leaders  in  the  after-tax  column  are  invariably  those  com¬ 
panies  that  are  engaged  primarily  in  the  publishing  of  news¬ 
papers.  Some  with  a  mixture  of  newspapers  and  broadcast 
stations  will  be  found  near  the  top. 

Several  of  the  huge  diversified  public  companies  tell  their 
shareholders  that  newspaper  and  broadcast  divisions  contrib¬ 
ute  handsomely  to  the  profit  picture  but,  in  general,  the 
bottom  line  net  income  as  a  percentage  of  total  revenues  falls 
short  of  the  all-media  examples. 

These  observations  are  drawn  from  a  compilation  of  fig¬ 
ures  provided  in  the  1976  corporate  annual  reports  that  are 
being  distributed  to  stockholders.  It  happens  to  be  something 
of  a  special  anniversary  year  for  “public  companies”  in  the 
newspaper  business. 

In  the  decade  since  Richmond  Newspapers  Inc.  (now 
Media  General)  and  the  Gannett  Company  went  public,  a 
spotlight  has  been  cast  on  the  newspaper  industry  disclosing 
intimate  information  that  was  shielded  by  confidentiality  as  a 
matter  of  custom.  While  newspaper  management  textbooks 
spell  out  profit-and-loss  performance  in  general  terms,  the 
annual  reports  of  public  companies  offer  a  veritable  gold 
mine  of  statistics  and  publishing  practices  that  underline  the 
figures  on  the  bottom  line. 

Previously,  the  Hearst  Corporation  and  the  Times  Mirror 
Company  had  provided  the  public  with  an  opportunity  to 
share  in  their  business  but  the  overview  of  the  industry  as 
presented  in  their  annual  reports  was  limited,  whereas  now  a 
score  of  companies  owning  306  dailies,  192  Sunday  papers 
and  1%  weeklies  lay  out  details  that  form  a  composite  pic¬ 
ture  of  newspaper  publishing  enterprises  in  the  United  States 
and  Canada. 

Close  to  billion  $  level 

Hearst  withdrew  from  the  public  stock  arena  in  1964  when 
it  redeemed  the  outstanding  shares  of  Hearst  Consolidated 
Publications  Inc.,  a  subsidiary  which  included  part  of  the 
Hearst  Newspapers  empire.  That  same  year  Times  Mirror 
common  was  listed  on  the  New  York  Stock  Exchange.  With 
20  subsidiaries — the  principal  one  being  the  Los  Angeles 
Times — the  company  had  total  income  of  $300  million.  Last 
year  Times  Mirror  closed  in  on  the  billion-dollar  mark  with 
revenues  of  $975.6  million. 

Other  newspaper  companies  that  have  gone  the  public 
route  report  striking  gains  in  income  and  profits  following 
acquisitions  and  investments  in  modernized  production 
facilities.  A  feature  of  the  Media  General  report  is  a  10-year 
financial  summary  that  shows  the  growth  of  newspaper  rev¬ 
enues  from  $35.3  million  in  1967  to  $94.2  million  in  1976.  Its 
revenue  from  recycled  newsprint  has  risen  from  $23.8  mil¬ 
lion  to  $84.9  million  and  broadcast  revenues  have  more  than 
doubled — from  $5.2  million  to  $12.7  million. 

Media  General  is  eager  for  new  acquisitions  but,  says  Alan 
S.  Donnahoe,  president  and  chief  executive  officer,  “it’s  a 
fact  of  life  that  asking  prices  for  most  television  and  news¬ 
paper  properties  have  reached  unrealistically  high  levels.” 
He  will  not  bid  for  properties  if  it  means  paying  a  heavy 
penalty  in  earnings  dilution. 

“Our  best  chance  of  growing  in  this  industry,”  Donnahoe 
says,  “is  to  find  family-owned  newspapers  whose  owners 
are  not  interested  in  auctioning  off  the  property  at  the  highest 
dollar.  They  are  interested  in  the  philosophy  and  caliber  of 
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the  people  who  are  going  to  run  the  paper.” 

In  recent  transactions  the  prices  paid  for  newsp^er  and 
newspaper/broadcast  properties  have  soared  as  hi^  as  20 
times  earnings. 

Before  examining  the  earnings  records  of  the  public  com¬ 
panies,  the  performance  of  two  giants  in  the  industry  might 
be  considered.  The  Tribune  Company  (Chicago)  with  a  com¬ 
plex  of  newspapers,  newsprint  mills  and  other  enterprises 
reported  1976  revenues  of  $809.8  million  and  net  income  of 
$42  million — a  return  of  5%  after  taxes. 

Income  from  Pioneer  Press  Inc.’s  17  weekly  newspapers 
in  the  Chicago  suburbs  is  only  a  trickle  in  Time  Inc.’s 
billion-dollar  operations  but  rose  16%  last  year  with  a  resul¬ 
tant  pre-tax  profit  45%  higher  than  1975’s.  On  the  whole 
Time  Inc.  made  a  6.6%  profit  on  total  revenues  of 
$1,038,242,000 — net  income  of  $67  million. 

The  250,0(X)-circulation  newspaper  (morning,  evening  and 
Sunday)  which  E&P  features  in  its  annual  review  of  the 
industry’s  profitability  scored  with  a  9%  net  return 
($2,800,000)  on  $31,130,000  revenues. 

The  Journal  Company  of  Milwaukee,  which  publishes 
moming-evening-Sunday  and  has  several  subsidiaries  in 
other  businesses,  reported  earnings  after  taxes  of  6%  of 
revenues — $10.2  million  on  $177.3  million. 

Financed  expansion 

Why  would  a  profitable  enterprise  in  newspaper  publish¬ 
ing  want  to  go  public?  Allen  H.  Neuharth,  president  of 
Gannett,  gives  a  compact  reply. 

“For  Gannett,”  he  told  E&P,  “going  public  has  helped  in 
financing  expansion  by  allowing  us  to  use  our  common  stock 
as  a  vehicle  for  that  expansion.  Since  the  stock  is  publicly 
traded,  it  has  a  market  value  that  can  be  readily  compared  to 
cash  for  purposes  of  acquisitions.” 

He  added,  “The  main  advantage  is  giving  us  another  form 
of  security  to  be  used.” 

Whether  a  seller  will  accept  cash  or  stock  for  his  property 
depends  largely  upon  tax  considerations.  Gannett’ s  strong 
financial  condition,  Neuharth  said,  allows  the  company  to 
meet  requirements  of  any  seller  after  he  reviews  his  estate 
situation,  the  tax  basis  for  his  ownership  in  the  newspaper 
and  other  considerations.  Stock  participation  is  preferred  by 
some  because  of  the  diversification  in  ownership  it  provides. 

In  the  following  selection  of  information  from  the  annual 
reports  to  shareholders  and  also  from  the  10-K  reports  re¬ 
quired  by  the  Securities  and  Exchange  Commission,  an  at¬ 
tempt  is  made  to  underscore  the  real  bottom  line  (after  tax) 
results  of  the  publicly  owned  companies  that  publish  news¬ 
papers. 

Only  two  of  them — Knight-Ridder  and  Combined 
Communications — draw  particular  attention  to  the  percen¬ 
tage  of  net  profit  to  tot^  revenues  in  their  highlight  sum¬ 
maries.  It  will  be  noted  that  almost  all  of  the  companies  fall 
into  the  50%  tax  bracket. 

AFFILIATED  PUBLICATIONS 

Revenue  Net  income  %  of  revenue 

$121,850,000  $5,467,000  4 

For  most  of  1976  the  principal  business  of  Affiliated 
(formed  in  1973  and  listed  on  the  American  Stock  Exchange) 
was  the  publication  of  the  Boston  Globe,  morning,  evening 
and  Sunday,  with  distribution  subsidiaries.  Circulation  sales 
generated  $41,142,969  income  and  advertising  brought  in 
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$78,414,247  income.  During  the  year  Affiliated  acquired  its 
second  newspaper  property,  the  North  Adams  (Mass.)  Tran¬ 
script  (13,000  circulation),  for  200,000  shares  of  its  common 
stock;  two  radio  stations  in  White  Plains,  N.Y.  for 
$2,310,000,  and  two  radio  stations  in  Cincinnati  for 
$6,300,000.  Another  subsidiary.  Research  Analysis  Corpora¬ 
tion,  undertakes  marketing  and  opinion  research  studies. 
Before  tax  Income  Per  share 

income  Taxes  net  profit 

$ 1 1 ,42 1 ,000  $5 ,954,000  $ 

lie  * 

CAPITAL  CITIES 
COMMUNICATIONS 

Revenues  Net  income  %  of  revenue 

$212,167,000  $35,620,000  16 

Originally  in  radio  broadcasting.  Capital  Cities  has  been  in 
business  for  30  years.  It  expanded  into  television  in  1953  and 
got  into  the  publishing  business  in  1968  with  the  purchase  of 
the  Fairchild  trade  papers.  A  year  later  it  acquired  the  first 
consumer  newspaper,  the  Pont/ac  (Mich.)  Press,  now  named 
the  Oakland  Press. 

Also  under  CapCities  ownership  are  the  Belleville  (Ill.) 
News-Democrat,  the  Fort  Worth  Star-Telegram,  the  Ar¬ 
lington  (Tex.)  Citizen-Journal,  and,  as  of  February,  the  Kan¬ 
sas  City  Star  and  Times.  The  consumer  newspapers  (exclu¬ 
sive  of  Kansas  City)  provided  $9,348,532  revenue  from  ad¬ 
vertising  and  $2,207,553  from  circulation  in  1976.  The  trade 
group  provided  $30,702,981  and  $4,%7,251  respectively.  In 
total  the  publishing  activities  accounted  for  a  22%  gain  in 
revenues  over  those  in  1975.  Revenue  from  the  company’s 
five  VHF  television  stations,  one  UHF  station,  seven  AM 
radio  stations  and  six  FM  stations  increased  20%,  despite  a 
decline  in  radio  earnings.  The  company  anticipates  a  sub¬ 
stantial  boost  in  revenue  this  year  from  the  Kansas  City  Star 
purchase  ($125,000,000)  which  includes  two  subsidiaries. 
Flambeau  Paper  Company  and  Graham  Paper  Company, 
major  suppliers  of  paper  and  paper  products;  and  from  a 
newly  acquired  group  of  seven  medical  publications,  and  the 
creation  of  a  new  Fairchild  paper  in  the  energy  field. 

Before  tax  Income  Per  share 

income  taxes  net  profit 

$73,043,000  $37,030,000  $4.60 

i|c  9|e  ])c 

COMBINED 

COMMUNICATIONS 

Revenues  Net  income  %  of  revenue 

$185,849,000  $16,318,000  8.8 

More  than  half  of  CCI’s  revenues  in  1976  were  derived 
from  broadcasting  and  newspaper  publishing,  although  the 
company’s  primary  business  had  been  in  outdoor  advertising 
(billboards,  signs,  etc.)  and  advertising  productions.  Its  sole 
newspaper,  the  Cincinnati  Enquirer,  morning  and  Sunday, 
provided  $46,410,000  and  the  radio  and  tv  stations 
$66,525,000.  Outdoor  revenues  totalled  $97.1  million. 
Operating  results  of  the  Enquirer — $35.7  million  from  adver¬ 
tising  and  $10.7  million  from  circulation — were  the  best  in 
the  paper’s  history.  If  the  Federal  Communications  Com¬ 
mission  approves,  CCI  and  Washington  Star  Communica¬ 
tions  Co.  will  swap  some  broadcast  properties. 

Before  tax  Income  Per  share 

income  taxes  profit 

$54,838,000  $17,737,000  $2.65 

«  ♦  « 

DOW  JONES  CO. 

Revenues  Net  income  %  of  revenue 

$274,882,000  $30,328,000  11 

The  Ottaway  group  of  13  daily  newspapers  and  six  Sunday 
newspapers  contributed  19.2%  of  Dow  Jones  revenues  in 
1976.  Although  this  was  a  small  drop  from  the  share  of  1975 
18 


revenues  it  represented  16.7%  of  the  parent  company’s  net 
earnings  and  the  $5,071,000  net  was  more  than  three  times 
the  earnings  of  1970,  the  first  year  in  the  Dow  Jones  family. 
Ottaway’s  latest  acquisition  was  the  Joplin  (Mo.)  Globe  in 
November.  Including  the  results  of  two  months  of  Globe 
operations,  Ottaway  revenues  were  $52,875,000,  up  from 
$46,716,000  in  1975.  The  ratio  of  net  income  to  revenues  was 
near  10%. 

From  the  Wall  Street  Journal  and  related  activities  (news 
services,  etc.),  Dow  Jones  derived  58%  of  its  revenue.  The 
publishing  house  of  Richard  D.  Irwin  Inc.  contributed  10%. 
Before  tax  Income  Per  share 

income  taxes  profit 

$63,568,000  $33,240,000  $1.91 

*  *  * 

GANNETT  COMPANY 
Revenues  Net  income  %  of  revenue 

$413,265,000  $48,010  11.6 

Gannett  recapitalized  and  went  public  in  1%7,  the  year 
after  the  Rochester-based  group  had  passed  the  $100  million 
level  in  revenues.  The  ratio  of  net  income  to  revenue  was 
holding  around  7%.  Now,  after  10  years  of  dramatic  growth, 
the  company  with  55  daily  newspapers,  19  non-dailies,  one 
tv  station  and  two  radio  stations  returned  11.6%  of  its  1976 
revenues  as  net  profit.  There  were  28  dailies,  three  tv  sta¬ 
tions  and  six  radio  stations  in  the  group  in  1%7.  Before  the 
decade  of  public  ownership  is  reached  in  October,  the  Gan¬ 
nett  Group  will  embrace  73  dailies  in  28  states,  if  all  pending 
acquisitions  are  completed.  One  of  these  is  a  merger  with  the 
Speidel  group  of  13  newspapers  that  had  a  remarkable  ratio 
of  almost  18%  of  revenue  as  net  profit  last  year. 

Before  tax  Income  Per  share 

income  taxes  proflt 

$%,435,000  $48,425,000  $2.22 

Newspapers  in  four  cities  (Camden,  N.J.,  Honolulu, 
Rochester,  N.Y.  and  Westchester- Rockland,  N.Y.)  with  av¬ 
erage  daily  circulation  of  100,000  or  more  generated  one- 
third  of  the  Gannett  Group’s  before-tax  income  in  1976. 
When  average  sales  were  2.3  million  weekdays  and  1.6  mil¬ 
lion  Sundays  in  1972,  circulation  revenue  was  $74  million; 
last  year,  with  2.1  million  weekdays  and  1.6  million  Sundays, 
circulation  revenue  was  $110  million. 

*  * 

HARTE-HANKS 

NEWSPAPERS 

Revenues  Net  income  %  of  revenue 

$116,703,000  $10,546,000  9 

Ownership  of  46  non-paid  circulation  papers  distinguishes 
Harte-Hanks  from  other  public  companies.  About  22%  of  the 
newspaper  revenues  come  from  circulation,  whereas  most 
publishers  maintain  a  ratio  of  60-40  (even  75-25)  as  to  adver¬ 
tising  income  and  circulation  income.  Harte-Hanks  derived 
about  $80  million  from  advertising  and  $17.3  million  from 
circulation.  More  than  1.2  million  copies  of  shoppers  are 
distributed  free.  Television  revenue  was  $13.2  million.  Five 
years  ago,  when  Harte-Hanks  went  public,  it  was  virtually  a 
Texas  group;  now  it’s  nationwide  with  Metro  Group  news¬ 
paper  revenues  of  $45  million.  Northeast  Group  with  $19 
million.  Southwest  Group  with  $13  million,  and  California 
Group  with  $26  million.  The  name  of  the  company  is  being 
changed  to  Harte-Hanks  Communications  Co. 

Before  tax  Income  Per  share 

income  taxes  profit 

$21,209,000  $10,662,000  $2.41 

(Continued  on  page  19) 
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JEFFERSON  PILOT 

Revenues  Net  income  %  of  revenue 

$49,911,000  $4,923,000  10 

These  figures  for  the  1976  results  of  the  broadcast  and 
publishing  subsidiaries  amount  to  about  9%  of  the  total  in¬ 
come  and  net  earnings  of  the  parent  company  which  is 
primarily  engaged  in  the  life  insurance  business.  Jefferson- 
Pilot  Publications,  which  is  owned  90%  by  the  top  corpora¬ 
tion,  has  full  ownership  of  five  newspaper  companies,  97.4% 
in  two  and  40.93%  in  another.  The  newspapers  and  the 
broadcast  stations  contributed  almost  equal  amounts  of  rev- 


enue  but  the  latter  had  lower  expenses. 

Before  tax 

Income 

Per  share 

income 

taxes 

profit 

$9,951,000 

$5,028,000 

:|c  9|c  He 

KNIGHT-RIDDER 

Revenues 

Net  income 

%  of  revenue 

$677,518,000 

$47,3%,000 

7 

In  the  five  years  before  Knight  Newspapers  Inc.  became  a 
public  company  in  1969  its  ratio  of  net  income  to  revenue 
ranged  from  5%  to  6.5%  then  shot  up  to  7.68%.  Since  the 
consolidation  with  Ridder  Publications  the  ratio  has  im¬ 
proved  from  5%  in  1975  to  7%  in  1976  on  continuing  opera¬ 
tions  which  were  entirely  newspapers.  The  company 
realized  a  gain  of  $4.4  million  on  the  sale  of  broadcast 
equities  and  a  newspaper/printing  enterprise.  Thus  the  real 
net  income  was  $52,315,000  or  $3.21  per  share. 

Before  tax  Income  Per  share 

income  taxes  profit 

(On  continuing  operations) 

$92,802,000  $47,470,000  $2.91 

*  *  * 

LEE  ENTERPRISES 

Revenues  Net  income  %  of  revenue 

$69,770,000  $9,424,000  13.5 

The  Lee  group  which  began  with  the  Ottumwa  Courier  in 
Iowa  in  1880  comprises  15  dailies  in  seven  states  and  a 
broadcast  division  with  four  tv  stations  and  five  radio  sta¬ 
tions.  Other  interests  are  Blackhawk  Films  in  home  enter¬ 
tainment  markets  and  partnership  with  Nippon  Paint  Co.  of 
Osaka  in  printing  plate  manufacture  (NAPP  Systems  USA) 
which  developed  $20  million  revenue  in  1976  with  net  income 
of  $1.5  million.  The  company  boasts  of  32  consecutive  quar¬ 
ters  of  profit  improvement.  76%  of  its  revenue  is  from  news- 


paper  publishing. 
Before  tax 

Income 

Per  share 

income 

taxes 

profit 

$16,817,000 

$7,393,000 

$1.88 

Revenues 

♦  «  :(c 

MEDIA  GENERAL 
Net  Income 

%  of  revenue 

$199,022,000 

$16,175,000 

8 

Business  of  Garden  State  Paper  Company,  the  largest 
newsprint  recycling  operation  in  the  world,  accounted  for 
42%  of  Media  General  revenues  last  year.  Circulation  gains, 
linage  increases  and  higher  prices  in  both  categories  pro¬ 
vided  $94  million  revenue  and  newsprint  revenue  was  $85 
million.  The  broadcast  division  brought  in  $13  million  and 
other  divisions  about  $8  million.  In  the  newspaper  division, 
with  three  round-the-clock  operations,  Richmond  con¬ 
tributed  $29  million  to  revenue;  Tampa  $34  million;  and 
Winston-Salem  $11.5  million.  Advertising  income  was  better 
than  four  times  circulation  income — $74.7  million  to  $18.2 
million. 

Before  tax  Income  Per  share 

income  taxes  profit 

$27,827,000  $13,760,000  $2.22 
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MULTIMEDIA 

Revenues  Net  income  %  of  revenue 

$79,008,000  $9,957,000  12.6 

A  public  company  for  five  years.  Multimedia’s  revenues 
have  increased  11.9%,  with  about  77%  of  the  1976  total  from 
four  daily-Sunday  and  one  non-daily.  Newspaper  revenues 
of  $40  million  just  topped  those  of  broadcast  stations,  $38.8 
million.  The  latter  included  income  from  the  syndicated  Phil 
E)onahue  Show. 

Before  tax  Income  Per  share 

income  taxes  profit 

$20,242,000  $10,285,000  $2.27 

«  «  « 

NEW  YORK  TIMES  CO. 

Revenues  Net  income  %  of  revenue 

$445,685,000  $22,327,000  5 

The  New  York  Times  earned  a  mere  3.5%  before  taxes  on 
income  of  $290  million  in  1976  while  its  affiliated  newspaper 
group  in  the  South  made  25%  before  taxes  on  income  of 
$28.5  million.  The  magazine  subsidiaries  maintained  an  earn¬ 
ings  rate  of  10%  on  income  of  $85.7  million  and  the  broadcast 
stations  showed  a  30%  return  on  $8.7  million.  While  the 
Times  contributed  64  cents  per  share  to  earnings,  up  from  29 
cents  in  1975,  the  newsprint  manufacturing  associates  raised 
their  contribution  to  earnings  from  21  cents  to  26  cents. 
Altogether  the  New  York  Times  Company  consists  of  36 
subsidiaries. 

Before  tax  Income  Per  share 

income  taxes  profit 

$29,071,000  $12,609,000  $1.97 

*  ♦  * 

PANAX  CORPORATIONS 

Revenues  Net  income  %  of  revenue 

$29,048,000  $366,981  12.5 

A  subsidiary  of  Panax  publishes  seven  daily  and  28  non¬ 
daily  newspapers.  Mainly  the  revenues  are  from  commercial 
printing  and  typesetting  plants. 

*  * 

POST  CORPORATION 

Revenues  Net  Income  %  of  revenue 

$25,505,000  $2,087,000  8 

Post  Corp.  “disentangled  itself  from  the  depressed 
property /casualty  insurance  business”  and  found  profitabil¬ 
ity  in  the  communications  business  with  four  daily  news¬ 
papers  and  several  weeklies  in  Wisconsin,  a  daily  and  six 
weeklies  in  Massachusetts  and  a  weekly  in  Ulinois,  four  tv 
stations,  two  radio  stations,  commercial  printing  and  film 
production.  It  has  just  added  the  ComCorp  group  of  10 
weeklies  in  Cleveland  suburbs  and  a  shopper  in  Florida.  The 
Publishing  division,  which  includes  commercial  printing,  ac¬ 
counted  for  two-thirds  of  total  revenue;  broadcasting  for  the 
other  third.  But  in  earnings  before  taxes  broadcasting  pro¬ 
duced  more — $2,150,000  to  $1,825,000.  The  largest  news¬ 
paper  unit — the  Appleton  (Wis.)  Post-Crescent — had  gross 
revenues  of  $6  million  from  advertising  and  $2  million  from 
circulation.  The  Transcript  group — a  daily,  three  weeklies 
and  three  shoppers — in  the  Boston  area  had  revenues  of  $2 
million  from  advertising  and  $391,595  from  circulation. 
Before  tax  Income  Per  share 

income  taxes  profit 

$4,364,392  $1,809,000  $2.38 

♦  *  * 

QUEBECOR  INC. 

Revenues  Net  income  %  of  revenue 

$84,762,000  $2,239,000  2.5 

40%  of  Quebecor’s  revenues  are  generated  by  newspaper 
(Continued  on  page  20) 
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(Public  company  profits — cont.  from  page  19) 
and  magazine  publishing  in  eastern  Canada.  Other 
enterprises — printing,  distribution  of  publications  and  music 
records,  and  photo  film  processing  make  up  the  rest.  News¬ 
paper  circulation  accounts  for  $19.6  million  revenue  and 
advertising  $13.7  million. 

Before  tax  Income  Per  share 

income  taxes  profit 

$4,107,000  $1,987,000  $1.02 

•*:  *  if 

SEABOARD  COASTLINE 
INDUSTRIES 

Florida  Publishing  Co.,  a  wholly-owned  subsidiary  of  this 
railroad  operator  which  had  $1.5  billion  in  revenue,  contrib¬ 
uted  $37.7  million  and  accounted  for  $8.3  million  in  income 
before  taxes.  The  company  publishes  newspapers  in 
Jacksonville,  and  several  communities  in  that  area  of  Flori¬ 
da.  The  parent  firm’s  net  after  taxes  was  5%  of  revenues. 

4c  #  ♦ 

SOUTHAM  PRESS  LTD 

Revenues  Net  income  %  of  revenue 

$293,012,000  $24,112,000  8 

Revenue  from  business  publications,  trade  shows  and 
commercial  printing  supplements  the  newspaper  income  of 
$185.1  million  for  this  Canadian  company. 

Before  tax  Income  Per  share 

income  taxes  profit 

$31,978,000  $14,223,000  $1.93 

«  ♦  « 

SPEIDEL  NEWSPAPERS  INC. 

Revenues  Net  income  %  of  revenue 

$57,010,000  $10,162,000  17.8 

All  of  the  revenues  were  provided  from  the  operation  of  13 
daily  and  five  Sunday  newspapers — from  4,000  to  55,000 
circulation — in  nine  states.  None  have  direct  competition. 
Income  from  advertising  amounted  to  $41.2  million  while 
circulation  provided  $12  million.  Income  from  inserting 
operations  was  $3.3  million. 

Before  tax  Income  Per  share 

income  taxes  profit 

$20,294,000  $10,132,000  $1.75 

4c  4:  4c 

THOMSON  NEWSPAPERS 

Revenues  Net  income  %  of  revenue 

$217,561,000  $40,835,000  18 

Continuing  a  policy  of  acquiring  newspapers  in  small  to 
medium-sized  cities,  Thomson  had  92  daily  and  19  weekly 
newspapers  in  Canada  and  the  United  States  with  an  aggre¬ 
gate  circulation  of  1.5  million.  Six  dailies  and  one  weekly  in 
the  U.S.  were  added  in  1976  for  a  cash  consideration  of  $21 
million.  The  company’s  operations  in  Canada  were  affected 
by  the  Anti-Inflation  Program  there. 

Before  tax  Income  Per  share 

income  taxes  profit 

$83,666,000  $35,345,000  81<Z 

4c  4c  4c 

TIMES  MIRROR  CO. 

Revenues  Net  income  %  of  revenue 

$975,640,000  $69,513,000  7 

Times  Mirror  executives  expect  the  company  to  join  the 
golden  circle  of  billion-dollar  enterprises  in  1977.  The  four 
newspapers  contribute  slightly  less  than  half  of  the  total 
revenues  of  this  diversified  California-based  giant  of  the 
industry.  Their  pre-tax  profit  on  $426.1  million  income  was 
$48.5  million.  On  $263  million  from  newsprint  and  forest 
products  the  company  earned  $32.4  million  before  taxes. 
Book  publishing  profit  before  taxes  was  $22.6  million  on 
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$173  revenues.  Other  operations  (including  two  tv  stations) 
added  pre-tax  profits  of  $28.4  nrillion  on  $118.6  million  in¬ 
come.  Newspapers,  books  and  newsprint-forest  products 
were  in  the  same  bracket  of  between  11  and  12%  profit 
(before  taxes)  on  revenue.  The  “Other”  group  with  tv, 
magazines,  and  directory  printing  returned  about  23%. 

Before  tax  Income  Per  share 

income  taxes  profit 

$128,852,000  $59,339,000  $2.05 

4c  4c  4c 

TIME  INC. 

For  the  first  year  in  its  long  history  the  diversified  Time 
Inc.  enjoyed  a  billion-dollar  year  in  revenues  from  magazine 
publishing,  forest  products,  broadcasting  and  other  activities 
(real  estate,  furniture,  printing  equipment  and  market  data). 

Net  income  of  $67,093,000  was  6.6%  of  revenue.  Among  the 
“other”  operations.  Time’s  Pioneer  Press  Inc.  publishes  17 
paid-circulation  weeklies  (in  magazine  format  and  some  at 
50^  a  copy)  in  suburban  Chicago  and  does  commercial  print¬ 
ing.  Revenues  rose  16%  and  pre-tax  profits  45%. 

4c  4c  4c 

TORSTAR  CORPORATION 

Revenues  Net  income  %  of  revenue 

$193,001,000  $11,690,000  6 

Torstar  is  the  new  name  for  Toronto  Star  Limited,  whose 
principal  revenue  came  from  the  Toronto  Star  and  Metro- 
span  community  newspapers  in  the  Toronto  area — $130.2 
million.  Second  largest  source  of  income  was  book 
publishing — $48  million.  Printing  and  magazines  contributed 
$22.4  million.  The  newspaper  division  had  an  operating  prof¬ 
it  of  $18.2  million. 

Before  tax  Income  Per  share 

income  taxes  profit 

$26,572,000  $12,773,000  $1.45 

«  *  * 

WASHINGTON  POST  CO. 

Revenues  Net  income  %  of  revenue 

$375,729,000  $24,490,000  6.5 

A  strike  which  began  in  1975  reduced  newspaper  division 
operating  income  by  $1.3  million  in  1976  but  in  the  recovery 
period  advertising  revenues  rose  by  $22  million  and  circula¬ 
tion  revenue  from  $8.7  million  due  mainly  to  a  change  from  a 
retail  to  wholesale  pricing  structure.  The  newspaper  division 
produced  $168.7  million  revenue  with  $11.8  million  as 
operating  profit.  Circulation  accounted  for  $30.5  million  in¬ 
come  of  the  Washington  Post  newspaper  and  advertising 
income  was  $122  million.  For  the  Trenton  (N.J.)  Times  the 
figures  were;  Circulation,  $3.5  million;  advertising,  $9.6  mil¬ 
lion.  The  newspaper  division  also  includes  newsprint  manu¬ 
facture,  feature  syndication  and  one-third  interest  in  the 
International  Herald  Tribune.  Broadcasting  returned  $15.7 
million  on  $53.2  million  revenue;  magazines  and  books  re¬ 
turned  $21.4  million  on  $154  million. 

Before  tax  Income  Per  share 

income  taxes  profit 

$51,386,000  $24,732,000  $2.72 

• 

March  ad  revenues  gain 

Total  advertising  revenues  of  daily  newspapers  increased  by 
15.5%  in  March  over  the  same  month  last  year,  bringing  the 
gain  for  the  first  quarter  of  1976  to  1 1.7%,  according  to  the 
Newspaper  Advertising  Bureau,  Inc.  Among  the  major  clas¬ 
sifications,  retail  gained  15.0%  in  March  and  10.1%  in  the 
three  months;  classified  went  ahead  17.8%  in  March  and 
14.0%  in  the  first  quarter,  and  national  increased  13.3%  in 
March  and  13.1%  in  the  quarter.  National  was  spurred  by  a 
40.4%  March  rise  in  its  automotive  component.  The  Bureau 
bases  its  revenue  estimates  on  linage  measurements  by 
Media  Records,  Inc.  in  64  index  cities  plus  other  data. 
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Cox  Newspapers  congratulates 
Pulitzer  Prize  Gold  Medal  winner 
The  Lufkin  News 


its  editoi>  Joe  Murray, 
and  Ken  Herman,  reporter. 


Cox  Newspapers  are  proud  of 
the  Lufkin  (Texas)  News  and 
the  investigatory  efforts  of 
editor  Joe  Murray  and  reporter 
Ken  Herman  for  seeking 
answers  to  the  Marine  training 
camp  death  of  Lufkin's  native 
Pvt.  Lynn  "Bubba"  McClure 
in  March  1976. 

The  selection  committee 
awarded  the  Pulitzer  Prize 
Gold  Medal  for  Public  Service 
to  the  Lufkin  News,  circula¬ 
tion  13,000,  because  it  "chose 
not  to  settle  for  the  official  ex¬ 
planation." 

Because  of  the  Lufkin 
News,  the  smallest  newspaper 
to  win  the  Pulitzer  Gold  Medal 
in  the  past  10  years,  what 
might  have  been  a  young 
man's  routine  obituary,  be¬ 
came  a  search  for  better  an¬ 
swers  and,  eventually,  the 
cause  for  fundamental  reform 
in  the  recruiting  and  training 
practices  of  the  U.S.  Marine 
Corps. 

In  addition  to  the  Pulitzer, 
the  Lufkin  News  received  The 
National  Headhners  Achieve¬ 
ment  Award  for  daily  news¬ 
papers,  Outstanding  News 
Reporting  (circulation  up  to 
50,000). 


Pulitzer  Prize  Gold  Medal  Wiiuiers  lor  past  10  years 


Year 

Newspaper 

Circulation 

1977 

Lufkin  News 

13,812 

1976 

Anchorage  Daily  News 

14,012 

1975 

Boston  Globe 

276,621 

1974 

Newsday 

453,093 

1973 

Washington  Post 

534,400 

1972 

New  York  Times 

806,495 

1971 

Winston-Salem  Journal  &  Sentinel 

103,351 

1970 

Newsday 

453,093 

1969 

Los  Angeles  Times 

1,000,866 

1968 

Riverside  Press  Enterprise 

83,512 

1967 

Louisville  Courier-Journal 

211,348 

These  are  the  Cox  Newspapers: 

The  Atlanta  Constitution 

The  Atlanta  Journal 

The  Austin  American-Statesman 

Dayton  Daily  News 

Dayton  Journal-Herald 

Lufkin  News 

Miami  News 

Palm  Beach  Daily  News 

Port  Arthur  News 

Springfield  Daily  News 

Sprin^eld  Sim 

Waco  Tribune-Herald 

West  Palm  Beach  Post 

West  Palm  Beach  Times 


Hotoff 
the  satellite 


The  Wall  Street  Journal  understands  a 
good  investment. 

That’s  why  it  publishes  part  of  the  Eastern 
Edition  in  Florida  via  one  of  Western  Union’s 
Westar®  satellites. 

And  this  year  Dow  Jones  is  expanding  its 
use  of  Western  Union’s  satellites  to  printing 
plants  in  other  locations. 

Pages  that  fly. 

In  case  you’re  curious  how  a  large,  daily 
paper  is  printed  via  satellite,  here’s  a  capsule: 

First,  the  Journal  is  typeset  at  a  plant  in 
Chicopee,  Massachusetts.  A  facsimile  of  each 
page  is  transmitted  electronically  from  the 
Journal’s  own  earth  station  to  Westar,  22,300 
miles  in  space,  and  relayed  to  its  earth  station 
and  printing  plant  in  Orlando,  Florida. 

The  plant  makes  press  plates  from 
photographic  film  which  has  been  exposed 
by  laser  light.  Minutes  later,  the  Journal  is 
able  to  print  60,000  copies  an  hour  for 
distribution  in  Florida  and  the  Southeast. 

II.S.Newsupii«t. 

Once  considered  a  daring  experiment, 
transmission  of  printed  pages  via  satellite  will 
become  an  accepted  method  for  publishers 
and  business  to  save  time  and  money. 

In  fact,  this  year  U.S.  News  &  World  Report 
becomes  the  first  magazine  to  transmit  entire 
pages  via  satellite  for  simultaneous  printing. 


In  just  minutes,  a  full  Wall  Street  Journal  page  is  sent 
from  Chicopee,  Mass,  to  Orlando,  Fla.  via  Westar. 


Sky’s  not  thelimit. 

Three  years  ago.  Western  Union  launched 
Westar  I,  America’s  first  domestic  communi¬ 
cation  satellite. 

Now,  NASA  has  called  upon  Western 
Union  to  develop  an  advanced  space  system 
to  track  and  handle  communications  with 
other  spacecraft.  Western  Union  will  share 
this  satellite  system  with  NASA,  thus 
providing  Dow  Jones  and  American  business 
with  the  most  technologically  advanced 
services  in  the  1980’s. 

For  our  latest  annual  report,  please  write: 
Boyd  Humphrey,  Western  Union  Corporation, 


Saddle  River,  N.J.  07458.  uiestern  uninn 


Western  Union. 

The  fastest  way  to  get  the  erord  around. 


©  WESTERN  UNION  CORPORATION  1977 


New  copyright  law  poses 
few  changes  for  papers 


Provisions  for  newspapers  under  the 
new  copyright  law  which  goes  into  effect 
next  January  1  will  be  essentially  the 
same  as  under  the  old  copyright  law,  ac¬ 
cording  to  ANPA  assistant  manager  of 
Government  Affairs  Doug  Watts. 

The  new  copyright  law — which  repre¬ 
sents  the  first  copyright  reform  since 
1909 — provides  the  same  protection  for 
newspapers  and  its  contents  as  the  old 
law  did.  Watts  said. 

Advertisements  which  appear  in  a 
copyrighted  issue  of  a  newspaper  that 
are  not  already  copyrighted  by  their 
owner  are  protected  from  “piracy”  if  the 
advertisement  contract  has  an  “assign¬ 
ment  clause”  making  the  ad  the  property 
of  the  newspaper.  Watts  said. 

Absent  a  written  agreement  to  the  con¬ 
trary,  the  general  rule  is  that  the  adver¬ 
tiser,  not  the  newspaper,  is  the  author  or 
owner  of  the  advertisement.  It  is  the  ad¬ 
vertiser,  not  the  newspaper,  who  has  the 
right  to  seek  copyright  protection  of  the 
ad. 

Under  the  new  law,  newspapers  will 
still  follow  the  same  procedure  for  secur¬ 
ing  a  copyright.  Each  issue  must  contain 
the  proper  notice — the  word 
“Copyright,”  or  the  abbreviation 
“copr.,”  or  the  symbol,  the  name  of  the 
copyright  owner  and  the  year  of 
publication — and  the  copyright  claim 
must  be  registered  promptly  after  publi¬ 
cation.  The  fee  for  registration  of 
copyrights  will  be  raised  from  $6  to  $10 
when  the  new  law  goes  into  effect  next 
year. 

Revisions  in  the  law  increase  the 
length  of  the  copyright  term,  set  new 
guidelines  for  photocopying  by  libraries 
and  schools  and  bring  cable  television 
and  jukebox  owners  under  copyright  lia¬ 
bility  for  the  first  time. 

Under  current  copyright  law,  original 
works  can  be  protected  under  a 
copyright  for  a  maximum  of  56  years — an 
original  period  of  28  years  with  the  op¬ 
tion  to  renew  for  another  28  years. 
Copyrights  granted  for  works  produced 
on  or  after  January  1 , 1978  will  have  a  life 
equal  to  the  life  of  the  author,  plus  50 
years.  Copyrights  which  are  subsisting  in 
their  first  term  when  the  new  law  be¬ 
comes  effective  will  be  deemed  to  have  a 
life  of  28  years  from  the  original  date  of 
granting,  subject  to  one  47-year  renewal 
to  be  granted  if  application  for  such  re¬ 
newal  is  made  within  one  year  prior  to 
expiration. 

Most  pieces  written  for  newspapers 
fall  in  the  category  of  “works  made  for 
hire,”  says  ANPA.  The  new  copyright 
law  protects  such  works  for  75  years 
from  their  date  of  publication  or  for  100 


years  from  the  date  of  their  creation, 
whichever  expires  first. 

The  new  measure  also  defines  a  stan¬ 
dard  which  provides  for  the  “fair  use”  of 
copyrighted  work  “for  purposes  such  as 
criticism,  comment,  news  reporting, 
teaching,  scholarship,  or  research” 
without  constituting  an  infringement  of 
copyright. 

Four  factors  are  considered  in  deter¬ 
mining  whether  use  of  copyrighted  work 
is  “fair  use”:  (1)  purpose  and  character 
of  use,  including  whether  such  use  is  of  a 
commercial  nature  or  is  for  nonprofit 
educational  purposes;  (2)  nature  of  the 
copyrighted  work;  (3)  amount  and  sub¬ 
stantiality  of  the  portion  used  in  relation 
to  the  copyrighted  work  as  a  whole;  and 
(4)  effect  of  the  use  on  the  potential  mar¬ 
ket  for  or  value  of  the  copyrighted  work. 

The  legislation  does  not  contain  any 
provision  permitting  a  comprehensive 
copyright  of  all  a  newspaper’s  issues  dur¬ 
ing  an  annual  period.  The  copyright 
owner  must  deposit  copies  and  register 
claims  in  each  issue  published  with 
notice  of  copyright. 

The  new  law,  however,  does  permit  “a 
single  registration  for  a  group  of  works 
by  the  same  author,  all  first  published  as 
contributions  to  periodicals,  including 
newspapers,  within  a  twelve  month 
period  .  .  .” 


Tri-weekly  again 

Springfield  (Ore.)  News  has  become 
Oregon’s  second  tri-weekly  newspaper 
with  the  April  start-up  of  Tuesday- 
Thursday-Saturday  editions. 

Editor  and  publisher  Jack  Nelson 
pointed  out  that  the  News  would  be  the 
only  Saturday  afternoon  newspaper  in 
the  Springfield-Eugene  metropolitan 
area,  the  state’s  second  largest  popula¬ 
tion  center  and  said  that  “opens  up  all 
kinds  of  possibilities.” 

The  74-year-old  News  appeared  thrice 
weekly,  on  a  Monday-Wednesday,  Fri¬ 
day  basis,  for  several  years  until  the 
newsprint  shortage  of  1973-74  forced  a 
cutback.  The  McMinnville  News- 
Register,  which  converted  to  a  tri¬ 
weekly  schedule  midway  through  1976, 
is  Oregon’s  only  other  three-times-per- 
week  publication. 

Nelson  also  announced  the  appoint¬ 
ment  of  Mike  McLain  as  capitol  corre¬ 
spondent  for  the  News,  working  out  of 
the  state  capitol  in  Salem.  McLain  form¬ 
erly  was  legislative  reporter  for  the 
University  of  Oregon’s  Daily  Emerald. 


‘All  Day’  daily 
goes  a.m.  only 

Champaign-Urbana  (Ill.)  Courier  will 
become  a  morning  newspaper  on  May 
16. 

Last  June  the  Courier  converted  from 
an  evening  newspaper  to  an  all-day  pa¬ 
per  with  the  morning  product  distributed 
outside  Champaign-Urbana  and  the 
evening  edition  delivered  in  the  two 
cities. 

Jerry  Dunning,  publisher  of  the 
Courier,  said  that  success  of  the  morning 
product  outside  the  cities  was  such  that  it 
was  decided  to  drop  the  evening  edition. 

Dunning  said  that  the  new  morning 
paper  will  be  beefed  up  in  size  and  ex¬ 
panded  space  for  local  and  area  news. 
The  format  of  the  paper  will  change  little. 
Present  featured  columns  will  remain 
and  a  number  of  new  features  will  be 
added  along  with  more  farm  and  business 
coverage. 

While  the  main  emphasis  of  the  paper 
will  continue  to  be  on  local  news,  added 
space  will  be  devoted  to  national  and 
international  news  as  well. 

At  the  same  time  the  Courier  converts 
to  an  all  morning  paper,  the  home  deli¬ 
vered  price  will  be  increased  10  cents  to 
a  price  of  80  cents  a  week.  Half  the  10- 
cent  increase  will  be  given  to  the  paper's 
carriers. 

John  Smetana,  33,  was  named  city 
editor  of  the  Courier.  He  replaced  Bob 
Gold,  who  left  the  paper  after  21  years 
service. 

Smetana  has  been  the  Courier’s  Ur- 
bana  city  reporter  since  April  1970.  He 
was  a  sportswriter  successively  for  the 
News-Gazette,  Daily  III  ini  and  the 
Courier,  all  in  Champaign-Urbana,  be¬ 
fore  entering  military  service  in  1%5.  He 
rejoined  the  Courier  sports  staff  in  1%9. 

• 

Award  honors  late 
AP  science  writer 

The  American  Tentative  Society  has 
announced  the  establishment  of  a  Rennie 
Taylor  Award,  and  invites  nominations 
for  the  first  recipient. 

The  award  is  intended  to  recognize 
persons  whose  successful  challenge  of 
existing  knowledge  or  dogma  has 
brought  progress  in  human  affairs. 

The  late  Rennie  Taylor,  who  willed  his 
estate  to  the  ATS,  was  for  years  a  sci¬ 
ence  writer  for  the  Associated  Press. 

The  Award  will  be  presented  at  an  ap¬ 
propriate  national  scientific  fourm. 

Nominations  can  be  made  from  the 
physical,  biological  and  social  sciences. 
Nomination  forms  can  be  obtained  from: 
American  Tentative  Society,  13  Vista 
Way,  Port  Washington,  New  York, 
11050.  The  deadline  for  submission  of 
nominations  is  July  1.  1977. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


ROCKWELL-eOSS 
ANNOUNCES  NEW  TEXT  ENTRY 
ANO  EDITING  SYSTEM 


DOWNERS  GROVE,  ILL.  — 
Edit-text,  a  new  low-cost  VDT 
system  for  entering  and  editing 
newspaper  text,  is  now  available, 
according  to  Dennis  E.  Nierman, 
national  sales  manager-information 
Products,  Graphic  Systems  Division, 
Rockwell  International. 

"The  Rockwell-Goss  Edit-text  sys¬ 
tem,”  said  Nierman,  "offers  terminal 
support  for  reporter  input,  powerful 
editing  capabilities  and  flexibility  of 
configuration.  It’s  easy  to  learn,  easy 
to  operate  and  simple  to  maintain. 
The  system  can  be  used  in  remote 
news  bureaus,  for  front-end  copy 
entry  and  editing  to  expand  produc¬ 
tion  system  capabilities,  and  as  a 
local  reporter  input  system.  And  the 
8,000  or  12,000  character  storage 
available  in  each  terminal  enables 
immediate  editing  of  input  separate 
from  the  central  system  computer.” 

The  system  features  the  Rockwell- 
Goss  Image  III  video  display  termi¬ 
nal,  a  versatile,  low-cost  stand-alone 
VDT  for  copy  entry  and  text  editing. 
This  desk-top  VDT  features  two-way 
commimication  with  the  computer. 
Its  full  capabilities  for  entry  and  edit 
are  available  in  remote  locations,  via 


Rockwell-Goss  Image  III  video  display 
terminal 


The  Rockwell-Goss  Edit-text  system 

standard  phone  lines,  as  well  as  in 
the  local  newsroom. 

Keyboard  fimctions  include  insert, 
delete,  move,  search,  forward  and  re¬ 
verse  line  scrolling,  automatic  word 
wrap  and  protected  form  with 
multi-column  tab  function.  User 
form  modification  makes  the  VDT 
valuable  for  classified  input,  as  well. 
Even  with  all  these  features,  users 
adapt  themselves  quickly  to  the 
t5rpewriter-oriented  keyboani. 

The  system  comprises  a  central 
processing  unit,  system  console, 
VDT  concentrator,  disk  storage  and 
the  Image  m  terminals.  Also  avail¬ 
able  are  on-line  interfaces,  printer, 
paper  tape  reader-pxmch,  high-  and 


low-speed  wire  service  inputs  and 
OCR  input. 

For  additional  information,  call  or 
write  to:  Graphic  Systems  Division, 
Rockwell  International,  2735  Curtiss 
Street,  Downers  Grove,  Illinois 
60515.  Phone  312/963-4600. 


Rockwell  International 

...where  science  gels  down  to  business 


Ad  scene 


By  Dan  Lionel 


How  to  get  the  ‘right  Job  applicants 


While  the  Newspaper  Advertising 
Bureau  has  come  up  with  the  results  of  a 
survey  which,  to  no  one’s  surprise,  re¬ 
veals  that  2  out  of  3  job  seekers  turn  to 
newspapers  in  their  quest,  employers, 
faced  with  ever  increasing  ad  rates,  are 
anxious  to  know  what  they  must  put  into 
their  ads  to  attract  more  qualified  re¬ 
sponses. 

The  Bureau’s  study  did,  to  some  ex¬ 
tent,  look  into  what  elements  in  the  ad 
are  considered  most  important  to  job 
seekers.  They  gave  the  highest  rating  to 
working  conditions  followed  by  salary, 
job  security  and  chances  for  advance¬ 
ment  in  that  order. 

Zeroing  in  on  the  same  subject  but  in 
greater  depth,  Philip  C.  S.  Schofield,  a 
recruitment  advertising  agency  principal 
in  London,  writing  in  the  British  publica¬ 
tion,  International  Recruitment  World 
where  he  serves  as  a  consultant,  outlined 
10  requirements  for  effective  recruitment 
advertising  copy: 

“  1 .  Provide  a  succinct  job  description. 
The  key  question  for  a  potential 
employee  is  ‘What  will  I  be  doing?’ 

“2.  Provide  additional  work  related  in¬ 
formation  to  assist  readers  mentally  vis¬ 
ualize  the  situation  in  which  the  work  is 
done. 

“3.  Remember,  people  are  motivated 
to  apply  for  a  job  by  the  nature  of  the 
work  itself;  although  they  may  be  de¬ 
terred  from  applying  if  the  work  rewards 
appear  to  be  inadequate. 

“4.  Unless  they  are  unusually  good, 
do  not  include  data  on  sports  and  social 
facilities,  minor  fringe  benefits,  status 
symbols  or  corporate  prestige. 

“5.  Do  include  wage  or  salary 
information-giving  specific  details.  Do 
not  use  generalizations. 

“6.  Information  which  cannot  be  pro¬ 
vided  succinctly — for  example,  oppor¬ 
tunities  for  advancement — should  be 
offered  for  discussion  at  interview. 

“7.  In  giving  man  specifications  (i.e. 
Corporate  needs);  do  not  overlook  equiv¬ 
alents  to  required  qualifications. 

“8.  Information  on  applying  for  the 
post  should  state  to  whom  the  applica¬ 
tion  should  be  sent  (by  name);  when,  and 
in  what  form. 

“9.  If  recruiting  from  outside  commut¬ 
ing  distance,  it  may  be  necessary  to  ‘sell’ 
your  region.  List  one  or  two  key  attrac¬ 
tions  of  living  in  the  region.  If  housing 
situation  in  the  region  is  good — say  so;  if 
not,  offer  help  with  housing. 

“10.  If  you  have  recruited  regularly, 
and  you  fear  you  may  be  seen  as  ‘unable 
to  keep  staff — give  reason  for  vacan¬ 
cy.’’ 

In  the  relatively  slender  British  news¬ 


papers,  classified  advertising  looms,  in 
many  cases  as  the  number  I  ad  revenue 
producer  with  recruitment  advertising 
leading  all  classifications.  Very  steep  ad 
rates  have  lured  many  advertising  agen¬ 
cies  to  specialize  in  the  lucrative  re¬ 
cruitment  field.  They,  in  turn  have  de¬ 
voted  much  attention  to  scientifically 
probing  all  facets  of  recruitment  advertis¬ 
ing. 

Citing  some  of  these  surveys  which  led 
to  the  above  list  of  copy  requirements, 
Schofield  notes,  “The  relevance  of  these 
studies  to  the  recruiter  preparing  re¬ 
cruitment  advertising  is  in  emphasizing 
the  fact  that  work  related  information  is 
more  important  to  the  job  seeker  than 
reward  related  information,  but  the  latter 
cannot  be  totally  omitted. 

“The  key  question  which  job  seekers 
want  answered  by  your  advertising  is 
‘What  will  I  be  doing?’  ”  Schofield  em¬ 
phasizes  this  noting  that  'most  frequently 
the  closest  the  average  classified  help 
wanted  ad  comes  to  answering  this  ques¬ 
tion  is  in  giving  the  job  title.  “Only  rarely 
is  the  job  title  adequate  to  describe  the 
job  to  be  done.” 

Anyone  who  has  advertised  for  per¬ 
sonnel  will  attest  to  the  fact  that  a  sig¬ 
nificant  number  of  responses  are  from 
individuals  who  haven’t  the  remotest 
qualifications  for  the  position  advertised. 
According  to  Schofield  this  is  generally 
the  result  of  the  advertiser’s  failure  to 
make  clear  the  specifics  of  the  work  set¬ 
ting.  To  avoid  the  time  consuming  effort 
of  wading  through  countless  irrelevant 
applications  not  to  mention  the  ethics  of 
causing  much  wasted  effort  on  the  part  of 
applicants  who  have  been  misled  by  the 
ad,  Schofield  urges  giving  information  in 
sufficient  depth  to  permit  the  ‘right’  can¬ 
didate  to  apply. 

For  example  a  candidate  for  the  posi¬ 
tion  of  personnel  officer,  should  be  told 
about  the  number  and  type  of  staff  in 
organization,  size  of  personnel  depart¬ 
ment,  manpower  planning  programs,  etc. 
A  waitress  ad  should  include  how  many 
covers  she  will  be  responsible  for;  type 
of  clientele,  etc..  A  salesman  would  want 
to  know  details  of  product,  size  of  terri¬ 
tory  and  location,  scope,  if  any  for  price 
negotiation,  etc. 

On  the  matter  of  opportunity  for  ad¬ 
vancement,  Schofield  says,  “To  state 
merely  ‘good  opportunities  for  promo¬ 
tion’  is  to  invite  cynical  laughter.”  Much 
better  approach  than  this  vague  generali¬ 
zation:  “We  will  discuss  the  excellent 
openings  for  advancement  with  you  at 
interview”  but  “You  must  keep  your 
promise,”  he  says. 


RETAIL  AD  SEMINAR— A  group  of 
more  than  200  retailers  attended  the 
Columbus  (O.)  Dispatch  and  Citizen- 
Journal's  first  retail  advertising  semi¬ 
nar  on  April  19.  Melvin  E.  Tharp,  vice- 
president  and  secretary  of  the  Dis¬ 
patch  Printing  Co.,  and  ad  director. 
Dispatch  and  Citizen-Journal,  opened 
the  half-day  program.  He  introduced 
William  J.  Solch,  vicepresident,  retail 
sales  development  and  E.  Lawrence 
Goodman,  vicepresident,  department 
store  sales,  who  are  both  with  the 
Newspaper  Advertising  Bureau  in  New 
York. 


More  helpful  auto  ads 

Automotive  advertising  will  become 
more  utilitarian,  more  informative  and 
more  helpful  to  the  consumer  as  a  result 
of  the  revolutionary  impact  on  the  au¬ 
tomobile  market  place  of  the  national 
energy  policy  now  being  debated  in  Con¬ 
gress,  according  to  Sheldon  Moyer,  vice- 
president  automotive  marketing  of  the 
Newspaper  Advertising  Bureau,  Inc. 

Moyer  foresees  a  “scramble”  by  the 
automotive  companies  to  tell  their  stories 
to  the  consumer  and  to  position  their 
new  models  against  competition.  He  be¬ 
lieves  the  changes  will  touch  off  advertis¬ 
ing  that  contains  more  competitive  copy 
and  more  comparative  information  to 
help  consumers  make  their  automobile 
buying  decisions. 

Conversely,  Moyer  anticipates  that 
there  will  be  less  appeal  to  emotion,  ro¬ 
mance  and  prestige  as  manufacturers  use 
their  advertising  to  explain  the  whys  and 
wherefores  of  downsized  models  and  to 
supply  the  potential  customer  with  de¬ 
tails  on  car  size,  engine  size,  fuel 
economy,  passenger  comfort  and  value. 

The  auto  industry  is  already  moving 
toward  smaller  cars  and  better  fuel 
economy,  Moyer  said.  He  believes  that 
“Within  a  few  years,  the  biggest  car 
available  will  be  no  longer  or  no  heavier 
than  the  1977  intermediates.” 
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Howa 

small  {date  manufacturer 
from  Brotddy n  made  its  way 
across  America. 


It  wasn’t  too  long  ago 
that  Citiplate  was  a  small 
local  ball  graining  outfit  in 
Brooklyn. 

Today  we  produce 
a  full  line  of  chemicals, 
presensitized  and  wipe- 
on  anodized  plates. 

We  have  modern 
plants.  Warehouses  and 
offices  around  America. 

And  rapidly  expanding 
national  distribution. 

Our  growth  has  been 
remarkable.  Especially  when 
you  consider  the  “big  name” 
competition  in  our  business. 

Let’s  face  it,  America 
isn’t  looking  for  just 
“another”  plate 
source.  To  grow, 

Citiplate  had  to 
offer  something 
special. 

And  we  still 
do.  T  ake  ou  r  service. 

If  you  want  to  take 
a  problem  directly 
to  our  President, 
you  can.  If  you  have 
a  special  require¬ 
ment  like  pre¬ 
punching,  we’ll  do 
It.  We  follow 


through  and  follow-up.  In 
short,  we  try  to  treat  each 
customer  like  he’s  our  only 
one.  It’s  the  formula  that’s 
helped  us  get  places.  And 
we’re  sticking  to  it. 

Quality  is  the  other 
half  of  the  story.  Our  plates 
are  made  with  absolute 
uniformity  of  surface 
texture.  Exact  size.  And 
complete  precision  in  pro¬ 
cessing,  graining  and  pre¬ 
sensitization. 

If  you’d  like  to  find  out 
more  about  our  plates,  prices 
and  person-to-person  ser¬ 
vice,  just  drop  us  a  line  or 
give  us  a  call. 

If  Citiplate  didn’t  have 
something  extra  to  offer, 
we’d  never  have  made  it 
across  the  bridge  into 
Manhattan.  Much  less, 
out  into  all  of  America. 


Executive  Offices: 
419  Vandervoort  Ave. 
Brooklyn,  N.Y.  11222 
(212)  782-7800 


CITIPLATE 


t 


Branch  Offices  and  Manufacturing 
Facilities  in: 

Brooklyn,  N.Y.;  Jackson,  Tennessee; 
Deerfield,  Illinois;  Pico  Rivera,  Calif.; 
Boston,  Mass. 


Visit  with  us  at  ANPA-RI, 
Booth  2122 


We  installed  our  first 
computerized  newqMper  system 
13  years  ago  and  we've  been 
making  headlines  ever  since. 

Digital  can  figure  in  your  We  started  in  typesetting  we  offer  everything  from  a  series 

headlines,  your  deadlines  and  production  systems  13  years  ago,  of  input  and  editing  terminals 

your  bottom  line  in  more  ways  But  it  wasn't  long  before  we  through  customized  text  manage- 

than  any  computer  company  in  moved  into  classified  and  soon  ment,  classified  and  business 

the  world.  Because  Digital  has  we  were  earning  our  way  in  data  processing  systems.  From 

more  equipment  for  the  news-  editorial,  reportorial,  circulation  single  terminals  in  Remote 

paper  industry  than  any  com-  and  accounting.  Bureaus  to  multiple  computers, 

puter  company  in  the  world  and  We've  learned  how  news-  working  together  with  hundreds 

more  experience  at  making  papers  work — big  and  small.  We  of  users.  All  of  our  systems  are 

it  work.  know  your  need  for  flexibility  so  modular,  to  fit  the  needs  of  your 
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paper  and  your  people  today, 
and  to  grow  easily  as  your  needs 
increase  and  your  budget  allows. 

In  addition,  only  ttgital  can 
offer  you  all  of  the  other  benefits 
of  dealing  with  the  world's  largest 
manufacturer  of  minicomputers. 
Local  service  on  your  entire  sys¬ 
tem  including  spare  parts.  Local 
training.  Local  software  support. 


And  the  security  of  knowing  that 
your  computer  company  w^  be 
around  offering  you  growth  over 
the  long  term. 

To  find  out  more  about  the 
interactive  systems  and  terminals 
that  have  made  distributed  proc¬ 
essing  the  newspaper  story  of  the 
decade,  write  Graphic  Arts  Group, 
Digital  Equipment  Corporation, 


5  Flagstone  Drive,  Hudson,  New 
Hampshire  03051.  European 
headquarters;  81  route  de  1' Aire, 
1211  Geneva  26.  Tel  42  79  50.  In 
Canada:  Digital  Equipment  of 
Canada,  Ltd. 

Or  come  see  us 
in  Anaheim  at  ANMV/RL 


Atlantic  City 
Press  Club  to 
fete  winners 

The  43rd  Annual  Headliners  Awards, 
at  which  members  of  the  news  media  will 
be  honored  for  outstanding  coverage, 
will  be  held  June  10  and  1 1  in  Atlantic 
City,  N.J. 

TTie  awards  are  presented  each  year  in 
the  fields  of  news  reporting,  photog¬ 
raphy,  newspaper  and  magazine  fea¬ 
tures,  radio  reporting,  radio  documen¬ 
taries,  reporting  and  tv  documentaries. 

The  1977  winners  in  the  print  classifi¬ 
cations  are  as  follows: 

Lufkin  News,  Lufkin,  Texas  .  .  . 
Outstanding  news  reporting  (cir.  up  to 
50,000) — ^for  uncovering  the  real  story 
of  a  young  marine’s  death  during  train¬ 
ing. 

Richmond  Times-Dispatch,  Rich¬ 
mond,  Va.  .  .  .  Outstanding  news  reprot- 
ing  (cir.  from  50,000  to  150,000) — for  a 
campaign  that  led  to  the  banning  of  a 
deadly  chemical. 

Paul  Meskil,  New  York  Daily  News, 
New  York,  N.Y.  .  .  .  Outstanding 
news  reporting  (cir.  over  150,000) — for 
unraveling  the  Chinese  Connection,  the 
source  of  one-third  of  all  heroin  sold  to 
addicts  in  the  United  States. 

Bob  Greene,' Chicago  Sun-Times, 
Chicago,  III.  .  .  .  Consistently  out¬ 
standing  local  interest  column. 

Susan  Trausch,  Boston  Globe,  Bos¬ 
ton,  Mass.  .  .  .  Consistently  outstand¬ 
ing  special  column — “Out  to  Lunch.” 

Paul  Szep,  Boston  Globe,  Boston, 
Mass.  .  .  .  Consistently  outstanding 
editorial  cartoons. 

Stanley  J.  Forman,  Boston  Herald 
American,  Boston,  Mass.  .  .  .  Out¬ 
standing  spot  news  photography — “The 
Soiling  of  Old  Glory.” 

Albert  Coya,  Miami  Herald,  Miami, 
Florida  .  .  .  Outstanding  feature  pho¬ 
tography — “Discovering  the  Eman¬ 
cipator.” 

Tom  Price,  Fort  Myers  News-Press, 
Fort  Myers,  Florida  .  .  .  Outstanding 
sports  photography — “Pull  ’em  up. 
Cowboy.” 

Jim  Murray,  Los  Angeles  Times,  Los 
Angeles,  Calif.  .  .  .  Consistently  out¬ 
standing  sports  column. 

Miami  Herald,  Miami,  Flori¬ 
da  ..  .  Consistently  outstanding  news¬ 
paper  published  magazine — “Tropic.” 

Anthony  R.  Dolan,  Stamford  Advo¬ 
cate,  Stamford,  Conn.  .  .  .  Outstand¬ 
ing  investigative  reporting — the  expo¬ 
sure  of  crooked  cops  .  .  .  the 
mob  .  .  .  and  a  corrupt  political 
machine. 

Acel  Moore  and  Wendell  Rawls  Jr., 
Philadelphia  Inquirer,  Philadelphia, 
Pa.  .  .  .  Tom  Paprocki  Memorial 
Award. — Outstanding  public  service — 


for  disclosing  shocking  abuses  of  human 
rights  and  lives  in  the  name  of  rehabilita¬ 
tion. 

HEADLINER  ACHIEVEMENT 
AWARDS  FOR 

MAGAZINES  AND  SYNDICATES 

Larry  Heinzerling,  The  Associated 
Press,  New  York,  N.Y.  .  .  .  Outstand¬ 
ing  coverage  of  a  major  news  event  by  a 
syndicate — “The  Emerging  Continent, 
Africa.” 

Hugh  Sidey,  Time  Magazine,  New 
York,  N.Y.  .  .  .  Consistently  outstand¬ 
ing  magazine  feature  column — “The 
Presidency.” 

Doug  Roberts,  United  Press  Interna¬ 
tional,  New  York,  N.Y.  .  .  .  Outstand¬ 
ing  syndicate  photography — “Grim  Af¬ 
termath  of  the  Quake.” 

Bob  Greene,  Suffolk  County  editor  of 
Newsday  in  Long  Island,  who  headed 
the  team  of  reporters  (IRE)  that  investi¬ 
gated  the  circumstances  behind  the  death 
of  reporter  Don  Bolles,  will  be  the 


featured  speaker  at  the  National  Head¬ 
liners  Award  dinner,  to  be  held  Saturday 
evening,  June  11  at  Haddon  Hall  Hotel. 

Friday  night,  June  10,  winners  will 
gather  at  the  Casa  Del  Sol,  Holiday 
Inn, where  they  will  meet  winners  from 
previous  years  and  also,  the  members  of 
The  Press  Club  of  Atlantic  City  who  an¬ 
nually  host  the  Headliners. 

Organized  in  1934  by  a  group  of  news¬ 
papermen,  the  Headliners  Program  was 
initiated  in  Atlantic  City.  The  area  Press 
Club  has  always  hosted  the  program. 
More  than  850  have  won  the  Headliner 
Medal,  including  individual  writers, 
newspapers,  radio  and  television  sta¬ 
tions,  radio  and  television  networks, 
news  syndicates,  magazines,  tv  news 
cameramen  and  press  photographers. 

The  Headliners  Awards  dinner,  at 
which  the  winners  and  their  works  are 
presented  to  the  public,  will  be  open  to 
the  public.  Tickets  for  the  event  may  be 
obtained  from  the  office  of  the  National 
Headliners  Club,  Convention  Hall,  At¬ 
lantic  City,  N.J.  08401. 
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Moore  and  Rawls  win  grand  prize 
in  Robert  Kennedy  contest 


An  investigative  team  from  the 
Philadelphia  Inquirer  is  the  winner  of  the 
$3,000  grand  prize  in  the  ninth  annual 
Robert  F.  Kennedy  Journalism  Awards 
competition,  it  was  announced. 

A  series  of  articles  by  Acel  Moore  and 
Wendell  Rawls  exposed  corruption, 
brutality,  and  neglect  leading  to  deaths  in 
Pennsylvania’s  Farview  State  Mental 
Hospital,  and  resulted  in  grand  jury  in¬ 
vestigation,  action  by  Gov.  Milton 
Shapp,  and  changes  in  the  system. 
Moore  and  Rawls  were  given  a  Pulitzer 
prize  for  the  Farview  effort. 

Evan  White  of  KGO-tv,  San  Francis¬ 
co,  is  the  winner  of  a  $1(X)0  prize  for 
outstanding  work  in  broadcast  jour¬ 
nalism,  for  a  30-part  documentary  series 
on  the  plight  of  the  elderly  residents  in 
San  Francisco’s  “Tenderloin,”  an  inner 
city  district. 

Vice  President  Walter  F.  Mondale  will 
speak  at  the  awards  luncheon,  to  be  held 
in  Washington,  D.C.,  on  May  23.  Pre¬ 
senting  the  prizes  will  be  Mrs.  Robert  F. 
Kennedy  and  Bonnie  Angelo,  of  Time 
magazine. 

Some  500  entries  were  submitted  in 
the  program’s  print,  broadcast,  photo¬ 
journalism,  and  student  categories. 
Honorable  Mentions  went  to: 

Print — Edward  T.  Pound  and  Pam 
Zekman,  Chicago  Sun-Times,  for  their 
series  on  Chicago’s  money  exchanges. 
Loretta  Schwartz,  for  articles  on  hunger 
in  Boston  Magazine  and  Chicago 
Magazine  and  on  the  Pennhurst  School 
and  Hospital  for  disturbed  children  in 
Philadelphia  Magazine. 


Broadcast — Bob  Dotson,  WKYC-TV 
Cleveland,  for  a  series  on  the  problems 
faced  by  that  city’s  American  Indian 
population.  Sy  Pearlman,  NBC 
“Weekend,”  for  programs  leading  to  the 
pardon  of  two  brothers  wrongly  sen¬ 
tenced  for  kidnapping.  William  H. 
Willson,  KCET  Los  Angeles,  for  a 
documentary  on  the  area’s  emergency 
medical  treatment  and  facilities. 
Photo-Journalism — E.  W.  FaircIoth,BMf- 
lington  County  Times  (N.J.),  for  his 
photo  commentary  on  poverty  during  the 
Bicentennial.  Jody  Weiseman,  Washing¬ 
tonian  Magazine,  for  her  photo  essay  on 
an  Appalachian  family  with  three  re¬ 
tarded  children. 

Student — Chris  De  Salvo,  Southern  Il¬ 
linois  University  Daily  Egyptian,  for  a 
series  on  Laotian  refugees  in  Carbon- 
dale.  Bob  Minnocci,  West  Virginia  Uni¬ 
versity  Daily  Athenaeum,  for  his  articles 
on  mental  health  conditions  in  the  state. 

Citations  for  special  merit  were 
awarded  Thom  Dickerson  and  Lee 
Meredith,  KTRK  Houston,  for  “Re¬ 
quiem  for  a  Dying  Neighborhood”;  Ed 
Fillmer,  KYTV  Springfield,  Mo.,  for 
“The  Retirement  Trap”;  KGO-TV  San 
Francisco,  for  “Tenderloin  Old  Folks”; 
the  Lake  Placid  News  for  “Rebirth  of 
Mohawk  Nation  or  Illegal  Land  Grab?”; 
and  Paul  Shinoff  and  Mary  Shinoff, 
Northern  California  Labor  Pulse,  for 
“The  Victims  of  Asbestos.” 

• 

A  newspaper  sells  for  much  less  than 
the  cost  of  manufacturing  it,  sometimes 
less  than  the  cost  of  the  ingredients 
alone. 
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imored,”  remarks  John  Seigenthaler,  publisher  of 
the  Nashville  Tennessean. 

International  Writers  Service  distributes  two 
columns  a  week  by  outstanding  foreign  commen¬ 
tators  on  problems  common  to  their  societies  and 
ours— he^th  care  in  Britain,  gun  controls  in  Japan, 
amsumer  protection  in  Sweden,  abortion  in  France, 
nuclear  energy  in  West  Germany  and  a  range  of 
other  subjects  that  directly  concern  Americans. 

For  further  information: 

nrnaomicwiAL 

WRTIERSSESWICE 

1785  Massachusetts  Avenue,  N.W. 

Washington,  D.C.  20036 
Telephone:  (202)483-4554 

(A  pnyetl  of  the  Aspen  Institute  for  Humanistic  Studies  in  ctH)peration  with  the  German  Marshall  Fund  of  the  United  States) 


That  is  the  judgment  of  Baltimore  Sun  editorial 
page  editor  Joseph  Sterne  on  the  International 
Writers  Service.  And  other  editors  across  the  country 
agree. 

“Something  that  is  available  nowhere  else— an 
extremely  useful  supplement  to  the  diet  we  are 
offering  from  our  own  staffers  and  others  on  politi¬ 
cal,  stxnal  and  eainomic  developments  overseas,” 
says  Washington  Post  editorial  page  editor  Philip 
(jeyelin.  “Like  adding  a  whole  staff  of  knowledge¬ 
able  airrespondents  in  the  news  outposts  of  the 
world,”  aimments  William  German,  e.xeciitive  news 
editor  of  the  San  Francisco  Chronu  le.  “A  new  and 
fascinating  flavor  on  our  op-ed  page,”  adds  Minne¬ 
apolis  Tribune  editor  Charles  ^iley.  “Here  are 
writers  whose  perceptions  are  keen  and  whose  na¬ 
tional  instincts  give  us  a  view  we  have  too  often 
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THE  KANSAS  CITY  STAR  AND  TIMES 
HAVE  YOU  SEEN  AN  ISSUE  LATELY? 

New  ownership  has  made  startling  changes! 


The  Star  and  Times  has  a  combined  daily  circulation  of  over  600,000.  This  is  the 
largest  DiLitho  printed  newspaper  in  the  world.  They  use  Inland’s  ROTO- 
SCREEN  system.  Many  persons  have  felt  reproduction  and  waste  at  the  Star  were 
unsatisfactory.  And  they  were. 

But  we  would  like  you  to  see  it  now! 

•  After  90  days,  waste  is  down  40%  and  going  lower. 

•  A  3%  total  waste  factor  is  anticipated  in  the  near  future. 

•  Quality  is  not  just  acceptable,  but  very  good. 

•  The  halftones  are  clear  and  sharp. 

•  Color  reproduction  is  excellent. 

•  DiLitho  and  ROTO-SCREEN  are  performing  the  way 
they  should.  They  are  producing,  day  after  day,  a  fine  product. 


How  did  they  turn  this  around?  By  training  and  directing  their  people.  Kansas 
Citians  are  pleased  with  the  improved  Kansas  City  Star  and  Times.  Inland  has 
always  stated  ROTO-SCREEN  is  an  excellent  product,  but  that  people  make  the 
difference!  For  additional  information,  please  write  or  call: 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  Street  &  Santa  Fe  Drive 
P.O.  Box  5487 
Lenexa,  Kansas,  USA  66215 
A.C.  913  492-9050  Telex  42362 


DiLitho  is  a  registered  trademark  of  ANPA/RI 
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Weekly  editor 


By  Jim  F.  Haughton 


Controversial  priest-editor 


For  the  past  15  years  the  Right  Rev. 
Msgr.  Salvatore  Adamo  has  worn  two 
hats.  He  has  been  rector  of  Immaculate 
Conception  Cathedral  in  center-city  and 
editor  of  the  Catholic  Star  Herald, 
weekly  newspaper  of  the  Camden,  N.J. 
Catholic  Diocese. 

When  June  15  comes,  Msgr.  Adamo 
will  concentrate  on  his  church  work.  His 
newspaper  activity  will  be  limited  to  his 
weekly  Friday  column  for  the  Philadel¬ 
phia  Daily  News  plus  a  new  bi-weekly 
column  for  the  National  Catholic  Report¬ 
er,  a  weekly  published  in  Kansas  City. 
He  will  also  do  some  freelance  writing. 

Msgr.  Adamo' s  initial  column  for  the 
National  Catholic  Reporter  (April  29  is¬ 
sue)  took  a  hard  look  at  the  National 
Catholic  News  Service,  operated  by  the 
United  States  Catholic  Conference  in 
Washington. 

The  column  certainly  did  not  endear 
him  to  the  news  service,  some  of  its  sub¬ 
scribers  and  the  officials  of  the  Catholic 
Conference.  He  said  NC  had  a  “mixed 
record,”  called  it  “second  rate”  and  said 
it  was  subservient  to  the  “Catholic 
ecclesiastical  bureaucracy.”  He  did  give 
the  news  service  high  marks  for  its 
coverage  of  Vatican  II  and  said  its  pres¬ 
ent  staff  includes  manv  fine  journalists. 

Msgr.  Adamo’s  concentration  on  his 
pastoral  duties  is  not  of  his  own  doing. 
The  truth  is  that  he  is  being  removed  as 
editor  and  general  manager  of  the  Star 
Herald  after  15  years  of  sometimes  con¬ 
troversial  and  turbulent  effort. 

In  that  period,  he  said,  the  paper  has 
earned  the  diocese  $160,000.  Circulation 
has  gone  from  54,000  to  36,000,  a  drop 
dozens  of  other  Catholic  diocesan  week¬ 
lies  have  also  faced.  Advertising  revenue 
has  held  up  despite  the  controversy  the 
paper  sometimes  finds  itself  in. 

Along  the  way  the  short,  chunky  57- 
year-old  monsignor  has  ruffled  some 
ecclesiastical  feathers;  has  turned  over 
some  religious  stones  others  felt  should 
have  remained  permanent;  has  irritated 
some  of  his  fellow-Catholic  editors; 
upset  a  few  readers — both  religious  and 
lay — and  has  directed  a  weekly  paper 
that  is  breezy,  informative,  well-written 
and  certainly  not  your  run-of-the  mill  re¬ 
ligious  newspaper. 

At  heart,  the  cigar-smoking  monsignor 
out  of  New  York’s  Hell’s  Kitchen  enjoys 
jousting  with  windmills  and  authority. 
He  was  “adopted”  by  the  Camden  Dio¬ 
cese  after  leaving  the  New  York  diocese; 
completed  his  theology  studies  in  Mary¬ 
land  and  was  ordained  in  the  cathedral  he 
now  supervises.  His  interest  in  writing 
began  in  Cathedral  College,  where  the 


Msgr.  Salvatore  Adamo 
New  York  diocese  prepares  its  priests 
for  theological  study. 

He  sits  in  a  cathedral  study,  his  shirt 
unbuttoned  at  the  collar,  smokes  his 
■cigar  and  quietly  offers  unhesitating 
opinions  on  subjects  ranging  from  his 
removal  to  the  freedom  of  the  Catholic 
press.  He  is  not  fiery  in  some  of  his  ex¬ 
planations: 

— “It  has  been  the  siege  mentality  of 
the  Church  which  we  have  to  overcome. 
We  tried  to  get  people  beyond  that.  You 
know,  one  of  our  points  was  that  if  we 
criticize  ourselves,  if  we  face  up  to  our 
failings  and  try  to  correct  them,  then 
those  outside  the  Church  cannot  really 
throw  stones  at  us  because  we’ll  have 
admitted  our  faults,”  he  said. 

— “If  the  Catholic  press  is  allowed  to 
expose  mistakes,  blunders  and  bloopers, 
other  people  are  going  to  say,  ‘Well, 
they’re  taking  care  of  their  own  prob¬ 
lems.’  And  if  we  don’t,  they’re  doing  to 
poke  around  and  we’re  going  to  cover  up 
like  hypocrites.” 

— “We  were  always  agitating  in  areas 
where  we  felt  rights  were  involved  and 
where  we  felt  wrongs  were  committed, 
either  willingly  or  unwillingly.  We  didn’t 
presume  to  judge  and  say  they  did  it 
maliciously,  but  say,  ‘Hey,  isn’t  this  out 
of  order  and  shouldn’t  it  be  cor¬ 
rected?’  ” 

The  stories  that  caused  the  anger 
covered  a  wide  range.  They  included  an 
article  discussing  financial  returns  of  last 
year’s  Eucharistic  Congress  in  nearby 
Philadelphia  to  a  report  on  a  diocesan 
Blue  Cross  policy  that  would  have,  in  a 
sense,  have  the  diocese  paying  for  abor¬ 
tions,  to  the  removal  of  the  editor  of  the 
diocesan  weekly  in  Fail  River,  Mass. 

The  Star  Herald  last  year  carried  sev¬ 
eral  stories  on  the  removal  of  Father 
Edward  Byington  as  editor  of  the  Anchor 
in  Fall  River  by  Bishop  Daniel  A.  Cro¬ 


nin.  It  came  when  Father  Byington  re¬ 
fused  to  obey  a  chancery  order  not  to 
publish  certain  material  that  might  be 
sent  him.  Msgr.  Adamo,  at  a  meeting  of 
the  Catholic  Press  Association  in 
Washington  last  May,  introduced  a  res¬ 
olution  endorsing  Father  Byington’s  ac¬ 
tions.  It  passed  by  a  33-9  vote. 

It  was  in  the  midst  of  this  campaign 
last  summer  that  Msgr.  Adamo  says  he 
was  called  in  by  his  superior.  Bishop 
George  H.  Guilfoyle  of  the  Camden  Dio¬ 
cese,  and  told  he  was  being  removed  as 
editor. 

“He  called  me  in  and  announced  very 
calmly  in  the  presence  of  Bishop  Schad 
(Auxiliary  Bishop  James  L.  Schad)  that 
he  was  going  to  remove  me  the  following 
year.  That  he  was  going  to  remove  me 
from  the  editorship,  and  the  excuse  he 
gave  was  come  1977  I  would  have  been 
15  years  in  the  paper.  And  there’s  noth¬ 
ing  in  the  diocese  that  says  a  particular 
office  a  man  holds  is  limited  to  any 
amount  of  time.  “We  have  no  time  frame 
for  any  office.  It’s  just  the  arbitrary  deci¬ 
sion  of  the  bishop,”  he  said.  Msgr. 
Adamo  said  that  in  July,  1975,  Bishop 
Schad  tried  to  offer  him  a  “plum”  parish 
at  the  Jersey  shore. 

The  Star  Herald  has  a  staff  of  11 
people,  including  editorial,  advertising 
and  business.  Don  Jennings,  its  manag¬ 
ing  editor,  spent  a  number  of  years  with 
United  Press.  Reporter  Carlton  Sher¬ 
wood  rounds  out  the  full-time  editorial 
staff  and  stringers  cover  the  six  counties 
in  the  diocese.  A  freelance  photographer 
is  on  regular  call  for  photo  coverage. 

Most  weeks  the  paper  runs  eight  pages 
and  sometimes  jumps  to  12  pages.  It  is  a 
standard  size  newspaper  using  National 
Catholic  News  Service  and  Religious 
New  Service  files.  It  is  printed  in  offset. 
Bishop  Guilfoyle,  a  lawyer  who  was 
formerly  in  the  New  York  Diocese,  con¬ 
tributes  a  regular  column  and  several 
other  priests  also  write  columns. 

Circulation  has  dropped,  Msgr. 
Adamo  said,  because  some  parishes 
could  not  underwrite  the  cost  of  sub¬ 
scriptions  for  parishioners.  “I  don’t 
think  there  are  3-4  parishes  that  are  dead 
set  against  us.  Out  of  120,  that’s  not  bad, 
considering  we’re  such  an  unusual  type 
Catholic  paper,”  he  said.  Some  parishes 
underwrite  subscriptions  and  others 
work  on  a  50-50  basis  with  members  pay¬ 
ing  half  the  costs.  All  subscriptions  are 
sent  by  mail. 

Msgr.  Adamo  said  he  is  especially 
proud  of  some  of  the  Star  Herald’s  jour¬ 
nalistic  efforts.  “We  did  a  story  on  the 
birth  control  pill  back  in  ’64.  And  we 
were  actually  the  first  newspaper  in  the 
country  to  have  it.  We  scooped  all  the 
Catholic  papers;  we  scooped  all  the  secu¬ 
lar  press.  It’s  recorded  in  a  book  on  birth 
control,”  he  said. 

Last  year  the  Baltimore  Sun  gave 
(Continued  on  page  36) 
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When  we  said,  “The  ECRM7600 
Copy  Processing  System  is  the  best 
investment  you  couid  make”,  the  Lawton 
Constitution  (Lawton,  Okiahoma) 
agreed  with  us. 


*‘ECRM’s  system  has  made 
handling  sports  agate  so  much 
simpler,  and  the  individual 
files  allow  sports  writers  to 
keep  everything  in  its  proper 
place.  It’s  a  pleasure  to  compose 
stories  on  the  VDT  because  of 
the  simplified  editing  process.  ” 
Herb  Jacobs 
Sports  Editor 


’‘The  ECRM  keyboard  is  popu¬ 
lar  with  virtually  everyone  in 
the  newsroom.  Returning  to  our 
manual  typewriters  would  be 
difficult  after  becoming 
accustomed  to  the  ECRM  light 
touch.  ” 

Donna  Evers 
Assistant  City  Editor 


“Since  I  just  recently  began 
work  as  a  reporter  I  am  working 
with  a  terminal  system  for  the 
first  time.  This  machine  has 
totally  facilitated  my  story  pro¬ 
duction  with  a  minimum  of 
time  spent  on  corrections.  lean 
work  at  my  ECRM  terminal  and 
receive  stories  in  my  file  from 
all  over  the  newsroom.  ’’ 

Pat  Hollis 
Reporter 


“Teaching  reporters  to  write,  or 
create,  their  stories  on  the  ter¬ 
minals  is  easy.  Reporters  find 
the  system  can  he  mastered 
quickly,  and  it  enables  them  to 
produce  cleaner  copy.  ” 

Dennis  Lang 
Assistant  City  Editor 
VDT  Trainer 


“The  elimination  of  hard  copy 
proved  to  he  an  easy  adjust¬ 
ment.  I  disregarded  wire  hard 
copy  the  first  day  the  7600 
System  went  into  operation  and 
got  the  paper  out  without  any 
trouble.’’ 

Bill  Robinson 
Wire  Editor 


>,  looked  hard  at  edit- 
j  ing  features,  reliability, 

I  I  and  support  capabilities. 
Ij||  We  were  most  impressed 
By  by ECRM’s  7600 System 
Pe  features  and  their  exten- 
sive  technical  support  and 
Jp  service  network.  We 
decided  ECRM  was  our 
^  I  best  bet.  We  were  right. 

You  might  say  we  bought 
Wjjk  the  system  and  the  sup- 
port.  /  have  to  agree,  the 
7600  System  was  the  best 
investment  we  could  have 
made  for  our  newspaper.  ’’ 
^  Steve  Bentley 
7'  Associate  Publisher 


FACT;  OUR  CUSTOMERS  ARE. 

OUR  BEST  SALESPEOPLE 


WHY:  WE  DEUVER 


=  ECRM.  INC 

~  205  BURLINGTON  ROAD 

j  =  =.  _S  ^  S_  BEDFORD,  MASSACHUSETTS  01 730 

where  experience  makes  the  difference 


Sunday  vehicle  offers 
total  market  coverage 

Capital  Newspapers  Group  has  added 
a  new  twist  to  its  total  market  coverage 
in  four  upstate  New  York  counties — 
Albany,  Schenectady,  Rensselaer  and 
Saratoga. 

It  has  put  together  for  Sunday  distribu¬ 
tion  to  120,000  non-subscribers,  a  vehi¬ 
cle  called  Sunday  Plus — “a  tempting 
taste  of  the  (Albany)  Times-Union.” 
This  is  a  standard  size  section  that  con¬ 
tains  various  stories  and  features  which 
can  be  found  in  that  Sunday's  Times- 
Union.  A  key  feature  story,  a  few  com¬ 
ics,  movie  clips  (mini-reviews).  Dear 
Abby,  sample  race  result  charts  and  a 
reproduction  of  Parade  Magazine’s  Per¬ 
sonality  Parade  are  among  the  editorial 
items  carried,  along  with  assorted  ROP 
advertising. 

On  the  weekdays,  in  addition  to  the 
morning  Times-Union  and  the  evening 
Knickerbocker  News,  the  chain  also  op¬ 
erates  the  Sun  Group  of  five  weekly 
newspapers  to  provide  total  market 
coverage  every  Tuesday  in  the  four 
county  area. 

Capital  Newspapers  will  also  direct 
mail  delivery,  in  a  plastic  bag  on  any  day 
of  the  week',  an  advertiser’s  message  to 
areas  not  presently  serviced  by  one  of 
the  group’s  total  market  coverage  vehi¬ 
cles. 


Shopper  paper  sta  rted 
for  retail  ad  buyers 

Responding  to  a  call  from  retail  stores 
which  want  their  advertisements  in  all 
homes,  the  Salem  (Ore.)  Statesman- 
Journal  has  started  a  free  weekly,  “Ad 
Week.’’ 

The  publication  is  delivered  to  all 
non-subscribers  to  the  two  Salem  dailies, 
explained  N.  S.  Hayden,  president  of  the 
company. 

Contents  of  Ad  Week  includes  stories 
and  features  which  have  appeared  earlier 
in  the  evening  Capital  Journal  or  in  the 
Saturday  and  Sunday  editions  of  the 
combined  weekend  Statesman-Journal 
papers. 

Circulation,  Hayden  said,  is  approxi¬ 
mately,  15,600,  with  carriers  distributing 
it  to  Aose  homes  which  do  not  receive 
the  dailies.  Area  covered  goes  far 
beyond  the  city’s  boundaries  and  into 
three  adjacent  counties. 

The  Ad  Week  move  is  in  response  to 
the  invasion  of  the  Salem  territory  by  the 
Community  Press  of  Portland,  which  has 
been  turning  out  two  editions  per  week 
for  free  distribution  in  the  state’s  capital 
city,  carrying  advertising  aimed  at  S^em 
readers. 


Page  of  nostalgia 

Nostalgia  page  run 
each  week  by  daily 

Spurred  by  the  success  of  Alex  Haley’s 
bestselling  “Roots,”  the  Allentown  (Pa.) 
Morning  Call’s  Saturday  tabloid  Week¬ 
ender  is  publishing  a  weekly  page  de¬ 
voted  to  genealogy,  history  and  nos¬ 
talgia. 

A  weekly  reader-generated — “The 
Way  We  Were” — includes  old  photo¬ 
graphs  and  recollections  of  the  good  old 
days  in  the  Lehigh  Valley,  an  area  settled 
by  the  Moravians  and  the  Pennsylvania 
Dutch .  Each  week  ‘  ‘  1  remember’  ’  features 
a  story  written  by  a  reader. 

“Roots,”  a  genealogy  column,  gives 
readers  a  chance  to  exchange  information 
and  ask  questions  about  genealogical  re¬ 
search.  liie  questions  are  published,  giv¬ 
ing  other  readers  the  chance  to  respond. 

Planned  for  the  future  are  old  photo  and 
oldest  newspaper  contests,  and  a  photo 
layout  of  tum-of-the-century  swimsuits 
for  the  first  Saturday  of  summer. 

Helping  with  the  research  and  writing  is 
a  panel  of  advisers  from  area  historical 
societies. 

Information  Bank 
offers  Thesaurus 

The  Information  Bank,  a  subsidiary  of 
the  New  York  Times,  has  published  a 
revised  Thesaurus  (supersedes  the  3rd 
edition)  for  searching  the  Bank  and  for 
organizing,  cataloguing  and  indexing  col¬ 
lections  of  information. 

The  new  1,012  page  Thesaurus  con¬ 
tains  all  of  the  subject,  organization  and 
geographic  terms  with  more  than  16  en¬ 
tries  in  the  Bank’s  data  base.  It  also 
contains  all  of  the  cross  references  and 
scope  notes  that  appear  in  the  on-line 
thesaurus,  which  includes  some  700,0(X) 
search  terms. 


Ad  thick  papers 
are  best  sellers 

Lionel  Mohr,  vicepresident  of  market¬ 
ing  for  Toronto  Star  Newspapers  Ltd., 
said  thick  newspapers  with  plenty  of  ad¬ 
vertising  are  the  most  popular  among 
readers. 

“We  know  from  our  studies  of  circula¬ 
tion  patterns  that  thick  papers — those 
filled  with  advertising — sell  faster  than 
skinny  papers  on  any  day  of  the  week,” 
Mohr  told  an  investment  seminar  on  the 
newsprint  industry. 

Mohr  said  newspapers  hold  the  biggest 
share  of  advertising  revenue  in 
Canada — 33.9  per  cent  in  1976  compared 
with  25.6  per  cent  for  radio  and  televi¬ 
sion. 

“After  an  early  surge,  broadcast  gains 
have  levelled  off.” 


Goes  daily 

Terrace  (B.C.)  Herald  has  begun  daily 
publication  with  a  press  run  of  10,000. 
Managing  editor  Allan  Krasnick  said  the 
Herald  will  publish  Monday  through  Fri¬ 
day  and  serve  the  Terrace  and  Kitimat 
area  about  350  miles  northwest  of  Van¬ 
couver.  The  morning  newspaper  is 
owned  by  Sterling  Newspapers  Ltd.  and 
the  publisher  is  Gordon  Hamilton. 


Msgr.  Adamo 

(Continued  from  page  34) 


heavy  coverage  to  the  fund-raising  ef¬ 
forts  of  the  Pallotine  Fathers,  chiefly  by 
direct  mail.  In  a  period  from  1970 
through  1975,  the  monsignor  said,  the 
order  raised  millions  of  dollars  but  spent 
only  $2  million  on  its  overseas  missions. 
The  Sun  broke  the  story,  but  Msgr. 
Adamo  said  the  Star  Herald  was  on  the 
story  a  year  before  it  broke.  “We  knew 
there  was  something  funny  going  on  in 
the  order,”  he  said. 

Closer  to  home  it  questioned  the 
fund-raising  efforts  involved  in  an  annual 
religious  festival  held  in  a  South  Jersey 
community.  More  recently  it  took  to  task 
religious  leaders  of  all  faiths  because 
they  failed  to  back  the  efforts  of  a  black 
minister  to  start  a  church  in  nearby 
Woodlynne. 

Diocesan  officials  have  declined  to 
talk  on  the  change  in  editors.  Msgr. 
Adamo  will  be  succeeded  by  a  priest  who 
has  been  the  diocesan  secretary  of 
education. 

The  outspoken  monsignor  may  be  giv¬ 
ing  up  his  daily  newspaper  work,  but 
he’ll  continue  to  write  columns  and  arti¬ 
cles.  He  is  an  editor  who  enjoys,  at 
times,  putting  the  flame  to  the  bottom  of 
the  feet.  Still,  he  contends,  only  about 
5%  of  the  Star  Herald’s  content  was  con¬ 
troversial. 
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In  the  time  it  takes 
you  to  read  this 
headline,  our  new 
APS-5  can  typeset 
40,000  characters. 


If  you’re  looking  for  speed  (and  who  isn’t),  the  APS-5 
is  your  phototypesetter.  At  8,000  characters  a 
second,  it’s  the  fastest  CRT  unit  on  the  market  - 
no  other  machine  even  comes  close.  And  no  other 
typesetter  comes  close  to  the  APS-5  in  reliability, 
either  -  independent 
surveys  and  user  reports 
confirm  it. 

Features?  How  about 
one-pass  composition  and 
forward/ reverse  dynamic 
leading?  APS-5  has  them, 
and  they’re  real  time- 
savers.  Patented  font 
digitizing,  storage  and  dis¬ 
play  capabilities?  They’re 
an  integral  part  of  every 
APS-5,  and  they’ll  give 
you  extremely  high-reso¬ 
lution  CRT  output  and  cut 
your  storage  requirements 
up  to  40%  at  the  same 


time.  The  APS-5  is  a  versatile  machine,  too,  with 
digital  coding  and  magnetic  disc  storage  for  each 
font,  plus  instant,  almost  infinite  size  changing  ca¬ 
pacity  (including  logos),  backed  by  one  of  the  largest 
font  libraries  in  the  industry.  Finally,  to  make  the 
APS-5  really  complete, 
we’ve  included  AUTO¬ 
COMP-5,  a  total  composi¬ 
tion  system  self-contained 
within  each  unit. 

Cost?  With  its  tremendous 
speed,  reliability  and  com¬ 
bination  of  features,  the 
APS-5  would  be  unbeatable 
at  any  price,  but  you’ll  find 
it’s  a  lot  less  expensive 
than  you  think.  So  why  wait 
any  longer?  Get  complete 
production  composition 
and  phototypesetting  ca¬ 
pabilities  at  a  price  you  can 
afford.  Get  APS-5! 


AUTOLOGIC,  INCORPORATEO 

1050  Rancho  Conejo  Boulevard,  Newbury  Park,  California  91320  •  (805)  498-9611  •  (213)  889-7400 

An  equal  opportunity  employer  M/F 


New  York  reporters 
honor  Sulzberger 

Barnett  Bildersee,  president  of  the 
society  of  the  Silurians,  veteran  New 
York  City  news  reporter’s  association, 
announced  the  winners  of  the  1976  Silu¬ 
rian  Awards  in  ten  categories  plus  a  spe¬ 
cial  publisher's  award. 

The  awards  will  be  presented  at  the 
society’s  annual  dinner  May  17  at  the 
Hotel  Roosevelt  in  New  York. 

Arthur  Ochs  Sulzberger  of  the  New 
York  Times  will  receive  the  Special  Pub¬ 
lisher’s  Award  for  Innovative  Journalism 
in  establishing  the  Weekend  and  Living 
sections  of  that  paper. 

For  the  first  time  the  Frank  Sullivan 
Award  for  Humorous  Writing  will  be 
awarded.  The  winner  is  Russell  Baker  of 
the  New  York  Times  for  various  col¬ 
umns. 

Spot  News  Reporting:  Robert  McG. 
Thomas,  Jr.,  New  York  Times  for  his 
coverage  of  the  disastrous  Bronx  social 
club  fire. 

Spot  News  Reporting:  Lynn  Groh, 
Mamaroneck  Daily  Times,  for  her  story 
on  the  first  policeman  to  die  in  the  line  of 
duty  in  Larchmont. 

Spot  News  Photo:  John  Cornell, 
Newsday,  for  his  photo  of  a  fireman 
aflame  and  falling. 

Feature  Photo:  Dan  Farrell  of  the  New 
York  Daily  News,  for  his  photo  of  Santa 
Claus  at  the  race  track. 

Feature  News  Writing:  Richard  Good¬ 
ing,  New  York  Post,  for  his  empathetic 
treatment  of  the  double  suicides  of  an 
aged  Bronx  couple. 

Investigative  Reporting:  Thomas  M. 
Hillstrom  and  Richard  Sisk,  United 
Press  International  for  their  excellent 
and  result  producing  expose  of  illicit  ac¬ 
tivity  in  the  New  York  City  Morgue. 

Editorial  Writing:  Fred  M.  Hechinger, 
New  York  Times,  for  his  articles  on  the 
issues  involving  elementary  and  higher 
education. 

Tv  Documentary:  Felipe  Luciano, 
NBC-tv,  for  his  series  of  newscasts  con¬ 
cerning  the  adolescent  reception  center 
of  Ricker’s  island. 

Radio  Documentary:  Jerry  Nachman, 
WCBS,  for  his  ten-part  series  on  the 
Concorde  SST. 


Weekly  folds 

The  4th  Estate,  Halifax’s  crusading 
weekly,  published  its  final  edition  this 
week.  The  p^er,  started  8  years  ago, 
was  owned  by  N.I.F.  Publishing.  The 
company  also  publishes  Halifax  Life,  an 
entertainment  guide,  that  may  be  ac¬ 
quired  by  a  competitor,  the  Fundy 
Group.  Brenda  Large,  publisher,  4th  Es¬ 
tate,  said  the  paper  was  unable  to  make  a 
profit. 
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Glue  in  paste 
pot  may  cause 
leukemia:  OSH  A 

The  Occupational  Safety  and  Health 
Administration  is  issuing  an  emergency 
temporary  standard  to  sharply  reduce 
worker  exposure  to  benzene,  a  chemical 
used  to  make  rubber  paper  cement, 
which  causes  leukemia. 

Dr.  Eula  Bingham,  assistant  secretary 
of  Labor  for  OSH  A,  said  that  “a  grave 
danger  currently  exists  for  over  150,000 
working  men  and  women  who  are  ex¬ 
posed  each  day  to  benzene.”  It  was 
noted  that  benzene  is  used  extensively  in 
printing  plants. 

Secretary  Mitchell  said,  ‘‘the  evidence 
is  overwhelming.  The  need  to  act  is  ur¬ 
gent,  and  I’m  thankful  that  we  can  today 
take  decisive  action  to  protect  the  health 
of  workers  who  labor  each  day  in  the 
rubber  factories  or  the  refineries  or  the 
printing  plants  of  this  country.” 

The  temporary  standard  requires  that 
levels  of  exposure  to  benzene  be  reduced 
to  I  ppm  by  engineering  controls,  work 
practices,  and  respiratory  protection. 

OSHA’s  emergency  temporary  stan¬ 
dard  applies  to  all  employers  and  all  es¬ 
tablishments  where  benzene  is  present, 
except  for  retail  gas  stations  or  estab¬ 
lishments  where  the  only  benzene  pres¬ 
ent  is  in  mixtures  of  liquids  containing 
less  than  1  percent  benzene,  by  volume. 
OSHA’s  current  standard  (1910.1000) 
continues  to  apply  to  those  establish¬ 
ments  and  retail  gas  stations. 

In  addition  to  limiting  eight-hour  time 
weighted  average  exposures  to  1  ppm, 
the  emergency  standard  requires  that  no 
employee  be  exposed  to  benzene  in  ex¬ 
cess  of  5  ppm  averaged  over  any  15- 
minute  preiod. 

The  standard  prohibits  eye  and  re¬ 
peated  or  prolonged  skin  exposure  to 
liquid  benzene. 

The  standard  requires  employers  to 
notify  OSHA  of  the  location  of  work¬ 
places  in  which  benzene  is  used  and  to 
describe  the  conditions  of  use  and  pro¬ 
tective  measures  in  effect. 

Employers  are  required  to  monitor 
each  workplace  where  benzene  is 
present  to  determine  representative 
employee  exposure  over  an  eight-hour 
period.  Actual  measurements  of  airborne 
concentrations  of  benzene  are  required 
in  order  to  determine  representative 
employee  exposure  to  benzene.  Methods 
meeting  the  prescribed  accuracy  and 
precision  requirements  are  available  in 
the  “NIOSH  Manual  of  Analytical 
Methods.”  Where  initial  measurements 
reveal  benzene  exposure  above  the  per¬ 
missible  limits,  monthly  monitoring  must 
be  conducted.  Where  measurements  are 
below  the  limits,  monitoring  can  be  con¬ 
ducted  on  a  quarterly  basis. 

The  employer  is  required  to  inform 


each  employee  who  is  assigned  to  work 
in  the  presence  of  benzene  of  the  specific 
nature  of  operations  which  result  in  ben¬ 
zene  exposure.  Employees  also  must  be 
trained  in  proper  procedures  to  avoid 
unnecessary  exposure.  Employers  are 
required  to  provide  a  training  program 
which  advises  employees  of  the 
symptoms  of  benzene  exposure,  the  pur¬ 
pose  of  the  medical  tests,  and  the  pur¬ 
pose,  proper  use,  and  limitation  of  re¬ 
spirators. 

Employers  are  required  to  maintain 
exposure  measurement  records  and  med¬ 
ical  records.  These  records  must  be 
maintained  during  the  period  of  the 
emereencv  standard. 
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Healey  Huenergard 

Healey  retires 
as  E&P’s  editor 
in  the  Midwest 

Gerald  B.  Healey,  Editor  &  Publisher  s 
Midwest  editor  for  the  past  14  years, 
retired  May  1. 

Healey  and  his  wife,  Vera,  will  make 
their  home  in  Tucson,  Arizona,  where- 
they  have  a  married  son  and  4  grandchil¬ 
dren. 

Healey’s  successor  in  the  Chicago  of¬ 
fice  is  Celeste  Huenergard,  previously 
publications  editor  for  the  Inland  Daily 
Press  Association. 

Huenergard,  26,  is  a  graduate  of  Mar¬ 
quette  University’s  school  of  journalism. 
She  served  as  a  communications  intern 
at  KATU-tv  in  Portland,  Oregon; 
worked  as  an  editorial  assistant  on 
Playboy  magazine’s  Italian  edition,  and 
was  a  copy  editor  and  free-lance  writer. 

Healey  began  his  newspaper  career  as 
a  copy  boy  on  the  Niagara  Falls  (N.Y.) 
Gazette,  his  hometown  newspaper.  He 
became  a  reporter  and  then  sports  editor 
and  county  editor.  He  went  to  the 
Lockport  (N.Y.)  Union-Sun  and  Journal 
staff,  and  then  moved  to  the  Detroit 
Times. 

Later  he  joined  the  now  defunct  Inter¬ 
national  News  Service  staff,  covering  the 
statehouse  in  Columbus,  Ohio.  He  even¬ 
tually  was  promoted  to  manager  of  their 
Cleveland  bureau  and  served  eight  years 
as  their  central  division  manager  in 
Chicago. 

Healey  resigned  as  assistant  city  editor 
and  assistant  picture  editor  of  the  de¬ 
funct  Chicago  American  to  join  E&P  in 
1%2. 
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How  dean  is  the  air 
your  pressmenhreathe? 


□  Ink  mist  and  paper  dust  are  removed 
BEFORE  the  air  is  breathed. 

□  The  A'PAR  is  color'blind,  removing 
color  inks  as  well  as  black. 

□  Independent  testing  has  found  A'PAR 
to  be  the  most  effective  system  of  its 
kind,  reporting  93%  reduction  of  ink 
mist,  and  more  than  80%  reduction  of 
paper  dust. 

□  It  is  fully  automatic  requiring  only 
electricity,  water  and  emulsifier.  Ink 
and  paper  dust  disposal  are  also 
automatic. 

□  NO  routine  maintenance  is  required. 

□  Small  in  size  and  self-contained,  it  can 
be  located  on  the  press  or  in  a  remote 
location. 

□  Effectiveness  is  constant.  No  drop-off 
with  time. 


A  practical  way  to  end 
^pressroom  pollution” 
is  to  install 
an  A-IAR  Ink  Mist 
and  Paper  Dust 
Extraction  System. 


LetA-PAR* 
wash  the  air. 
inyour^ 
pressroom. 


A-IAR'Division 


A'PAR  has  moved  to  larger  facilities;  ^ 

ECAR  PRODUCTS,  INC.  436  W.  Main  Street,  Dept.  EP.  Wyckoff,  New  Jersey  07481  (201)  891'9336 

ECAR  is  the  new  technology  subsidiary  of  Garden  State  Paper  Company,  an  affiliate  of  Media  General. 


Hal  Taxel  delivers  Reader's  Digest 


Harte-Hanks’  group 
delivers  magazine 

As  part  of  the  Reader’s  Digest  pro¬ 
gram  of  developing  an  alternative  system 
to  the  U.S.  Post  Office,  the  magazine 
commissioned  the  San  Diego  Urban 
Newspaper  Group  to  begin  home  deliv¬ 
ery  distribution  of  the  Reader’s  Digest  to 
its  subscribers  in  the  San  EMego  area. 

A  subsidiary  of  the  Harte-Hanke,  the 
San  Diego  Urban  Newspaper  Group  is 
made  up  of  6  newspaper  companies,  pub¬ 
lishing  24  weekly  and  semi-weekly 
newspapers  in  the  San  Diego  area,  with  a 
weekly  home  delivery  system  covering 
325,000  households  in  San  Diego  Coun¬ 
ty- 

The  delivery  program  will  be  a  sepa¬ 
rate  magazine  distribution  company 
operating  under  the  management  of  the 
San  Ehego  Urban  Newspaper’s  group’s 
circulation  and  executive  staffs. 

The  program  calls  for  home  delivery  of 
a  limited  number  of  Reader’s  Digests  in  a 
test  area,  with  the  other  areas  to  be 
added  as  rapidly  as  possible. 

Supervising  the  initial  distribution 
were  Rita  Wecker,  distribution  systems 
manager  of  the  Reader’s  Digest;  Harold 
Taxel,  president  of  San  Diego  Urban 
Newspaper  Group;  and  A1  Korte,  distri¬ 
bution  manager  for  the  group. 

“With  the  continuing  increases  in 
postal  rates,  we  recognize  an  opportun¬ 
ity  to  employ  our  extensive  weeldy  home 
delivery  system  to  a  variety  of  other  pub¬ 
lications  and  products,  requiring  full  or 
partial  definite  home  addressed  distribu¬ 
tion  in  the  San  Diego  area,’’  commented 
Taxel,  president  of  the  group.  “While 
our  primary  objective  is  to  provide  a  reli- 
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For  Powerful  Year  Round  Promotions 

AMERICAN  FLAG  KITS 

3’  X  5'  Double  Stitched  Flag 
W  6  Ft.  Jointed  Metal  Pole  &  Accessories 
Made  in  USA 
Immediate  Delivery 

FLAG 
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for  Newspapers 
Write  or  call  Today 
for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldor.ido.  III.  6?930  •  618  273  3376 


able,  cost  efficient  delivery  system  for 
magazines,  we  also  plan  to  offer  this  new 
delivery  system  for  other  companies, 
both  local  and  national,  who  require  ad¬ 
dress  distribution  directly  to  homes  in 
the  San  Diego  area,’’  Taxel  concluded. 

The  Ladies  Home  Journal  is 
scheduled  to  use  the  delivery  program  on 
the  same  basis  as  Reader’s  Digest,  be¬ 
ginning  in  mid-summer,  according  to 
Taxel. 

New  England  dailies 
up  linage  by  3.5% 

Total  advertising  linage  for  103  New 
England  daily  newspapers  during  the 
first  quarter  of  this  year  was  up  3.5%. 

For  the  three  months  ending  March  3 1 , 
retail  ROP  ad  linage  was  up  2%,  clas¬ 
sified  was  up  9%  and  national  was  down 
by  slightly  under  2%.  Overall,  66  news¬ 
papers  registered  ad  linage  increases  dur¬ 
ing  the  first  quarter  this  year  compared 
to  last  year,  while  37  incurred  a  linage 
decline. 

For  the  month  of  March,  overall  ad 
linage  for  the  103  newspapers  was  up 
6.3%  over  last  year.  Retail  ROP  was  up 
4.7%,  classified  10.6%  and  national  up 
4.3%. 

Preprints  had  a  numerical  gain  of  38% 
for  the  first  quarter  and  a  gain  of  30%  for 
the  month  of  March. 

The  biggest  gain  in  classified  in  March 
was  by  evening  newspapers  with  under 
20,000  circulation.  Newspapers  in  this 
group  increased  classified  ad  linage  by 
17%  over  the  same  month  last  year.  The 
morning  newspapers  showed  the  largest 
linage  gain  in  retail  or  local  advertising, 
up  9.9%  over  the  previous  March  and  the 
Sunday  newspapers  carried  20.5%  more 
national  linage  in  March  of  1977  than 
they  did  in  March  of  1976. 

• 

Riordan  opens  firm 
to  conduct  seminars 

Thomas  A.  Riordan,  former  managing 
editor,  Jackson  (Mich.)  Citizen  Patriot, 
officially  opened  on  April  29  his  own  bus¬ 
iness  in  Jackson. 

Called  TARCO,  it  deals  in  newspaper 
management  seminars. 

Riordan  ,  who  resigned  his  managing 
editor  post,  is  assisted  in  the  business  by 
his  wife,  Marilyn  J. 

Twelve  news  executives  from  four 
states  were  in  Jackson  to  attend  the  first 
seminar,  dealing  with  newsroom  conflict 
and  problem  solving,  planning,  com¬ 
munications  and  the  development  of 
newspaper  managers. 

Tarco  has  been  commissioned  by 
Panax  Newspapers  to  present  a  series  of 
sessions  with  the  staff  of  its  Miami 
Beach  (Fla.)  Sun-Reporter  in  early  June. 


Times-Mirror  gives 
use  $100,000  grant 

Times  Mirror  Foundation  has  created 
the  Los  Angeles  Times  Lectureship  for 
the  University  of  Southern  California 
School  of  Journalism  as  part  of  the  Uni¬ 
versity’s  Toward  Century  II  program. 

Income  from  the  $1(K),0(X)  grant  will  be 
used  so  that  a  distinguished  journalist 
may  be  on  campus  during  an  academic 
semester  each  year,  beginning  in  spring 
1978. 

The  use  School  of  Journalism  is  part 
of  the  College  of  Letters,  Arts,  and  Sci¬ 
ences,  the  largest  and  oldest  unit  in  the 
University.  Support  of  the  Toward  Cen¬ 
tury  II  drive  will  permit  the  college  to 
strengthen  its  programs,  in  part  through 
the  endowment  of  scholars  and  experts 
in  different  fields. 

“It  is  in  this  last  category  that  the  Los 
Angeles  Times  Lectureship  will  be  of 
such  special  value  to  the  school  and  to 
the  campus  and  community  at  large,’’ 
said  Dr.  Edward  P.  Bassett,  director  of 
the  School  of  Journalism. 

Toward  Century  II  is  a  major  effort 
designed  to  help  USC  enter  its  second 
century  of  service  to  the  community  as  a 
model  of  academic  excellence.  Founded 
in  1880,  USC  has  launched  a  wide  rang¬ 
ing  campaign  to  improve  support  for  its 
academic  programs. 


Texas  law  exempts 
newspapers  from  tax 

Governor  Dolph  Briscoe  of  Texas  has 
signed  into  law  a  bill  which  provides  for 
exemption  from  state  sales  and  use  tax 
the  sales  of  newspapers  either  by  term 
subscription  or  individual  sale  at  a  price 
which  averages  75  cents  or  less. 

Magazines  also  are  exempt  on  mail 
subscriptions  at  any  price,  but  must  con¬ 
tinue  to  pay  any  applicable  tax  on  indi¬ 
vidual  copy  sales. 

The  new  exemption  eliminates  a  seri¬ 
ous  problem  of  collection  and  accounting 
for  Texas  newspaper  publishers  and  dis¬ 
tributors  and  an  even  more  complex 
problem  of  auditing  and  enforcement  for 
the  state  comptroller’s  office  which  has 
collected  the  tax  in  the  past. 

The  law  becomes  effective  90  days 
after  the  current  legislature  adjourns 
which  is  expected  to  be  May  30. 

Newspapers  which  produce  or  sell 
commercial  printing,  office  supplies, 
photographic  prints  of  news  pictures,  or 
any  type  of  promotional  products  which 
would  be  .taxable  merchandise,  still  must 
collect  those  taxes  and  file  returns. 

Texas  Press  Association  made  the  bill 
its  principal  legislative  goal  for  1977. 
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Wh^  you  have  more 
business  than  printing 
equipment,  press  on 
withlrans  Unioa 


Strode,  Morris  head 
photo  workshop 

The  fishing  village  of  Rockport,  Maine 
will  be  the  setting  June  19-25  for  an  in¬ 
tensive  workship  in  photojournalism 
conducted  by  nationally  known  news 
photographer  Bill  Strode  and  former 
New  York  Times  picture  editor  John 
Morris. 

Strode  recently  left  the  Louisville 
Courier-Journal  after  17  years  as  a  staff¬ 
er  and  is  now  free  lancing  and  teaching 
at  Western  Kentucky  University.  A  re¬ 
cent  president  of  the  National  Press 
Photographers  Association,  he  earlier 
won  the  NPPA  Picture  Editor  of  the 
Year  and  Photographer  of  the  Year 
awards  as  well  as  the  Overseas  Press 
Club  award  for  coverage  of  the  war  in 
Vietnam. 

Morris  and  Strode  are  basing  the 
one-week  course  on  the  Missouri  Photo¬ 
journalism  Workshop  format  originated 
by  Professor  Cliff  Edom  at  the  Univer¬ 
sity  of  Missouri.  Morris,  who  holds  the 
NPPA  Sprague  Award,  has  been  a  Life 
Magazine  editor,  picture  editor  of  the 
Washington  Post,  Ladies’  Home  Jour¬ 
nal,  MAGNUM  and  currently  is  a  con¬ 
tributing  and  picture  editor  for  Quest 
Magazine.  Both  Strode  and  Morris  have 
been  members  of  the  Missouri  Photo¬ 
journalism  Workshop  faculty. 

The  course  is  organized  by  the  Maine 
Photographic  Workshops  of  Rockport, 
Maine,  which  also  is  conducting  work¬ 
shops  this  summer  in  color  feature 
photography  and  documentation  as  well 
as  master  classes. 

• 

Color  photos  used 
daily  on  page  1 

Daily  use  of  front  page  color  photos, 
expansion  of  contemporary  life  style  and 
entertainment  features  in  a  section  called 
“Scene,”  greater  business  news  cover¬ 
age,  and  a  synopsis  column,  “The  World 
In  5  Minutes,”  highlight  a  new  format  for 
the  San  Diego  Evening  Tribune. 

Front  page  color  also  extends  to  a 
more  compact  logotype,  printed  in 
green,  the  first  redesign  of  the  Tribune’s 
nameplate  in  27  years. 

The  Copley  paper’s  new  face  and  fea¬ 
tures  are  being  promoted  in  a  12- week, 
$200,000  campaign  making  ample  use  of 
radio  and  television  commercials  spot¬ 
lighting  individual  news  staff  members 
with  the  motto,  “People  you  can  turn  to 
when  you  really  want  to  know.” 

Fred  Kinne,  Tribune  editor,  said  the 
changes  were  designed  to  appeal  particu¬ 
larly  to  busy  young  men  and  women  with 
a  more  visually  compelling,  easier-to- 
read  paper. 


If  you  want  to  expand  your  business 
but  cannot  afford  to  buy  the  equip¬ 
ment  you  need,  lease  it  from  Trans 
Union. 

Leasing  frees  up  your  working 
capital  for  more  productive  and 
more  profitable  purposes.  And  leas¬ 
ing  can  help  smooth  out  cash  flow 
problems,  too. 

Lease  the  equipment  that’s 
right  for  you. 

We  can  lease  you  printing  presses, 
cameras,  composition  equipment,  or 
bindery  equipment.  One  press  or  an 
entire  printing  operation.  And  Trans 
Union  will  custom-tailor  a  lease  to 
meet  the  financial  realities  of  your 
business. 


We  know  how  to  make  a 
good  impression. 

We  earned  our  apron  with  over  80 
years  of  leasing  experience.  We’ve 
served  small  newspapers  and  the 
large  dailies,  commercial  printers 
and  typesetters.  And  since  Trans 
Union  helped  pioneer  leasing  in  the 
printing  industry,  you  know  you’ll 
get  sound  advice  and  more  flexible 
terms. 

For  more  information  and  a 
booklet  explaining  how  Trans  Union 
can  write  a  lease  to  meet  your  finan¬ 
cial  and  equipment  needs,  write  us. 
Or  call  (312)  431-3367. 
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N e wspeople  in  the  news 


NEW  DIRECTOR— John 
Jopes,  editor  of  the  Donrey 
Medio  Group's  Ontario 
(Calif.)  Daily  Report,  has 
been  named  to  the  newly 
created  post  of  director  of 
research  and  product  de¬ 
velopment.  Jopes  has 
been  with  the  group  since 
1967  when  it  acquired  the 
Daily  Report.  He  will  be 
based  at  Donrey's  western 
newspaper  division  in 
Pomona,  California.  Jones 
was  a  correspondent  and 
associate  editor  of  military 
weeklies  during  his  U.S. 

Air  Force  service  and 
joined  the  Daily  report  as 
a  reporter  more  than  21 
years  ago,  becoming 
editor  in  1963. 

Ron  Keown,  mid-west  manager  of  the  Richard  H.  King,  treasurer,  Hartford 
National  Observer  since  1970— joined  Courant — elected  to  board  of  directors, 
the  advertising  sales  staff  of  People  Greater  Hartford  Better  Business 
magazine  in  Chicago.  Keown  has  been  Bureau. 

Jack  Brown,  political  writer  of  the  with  the  Dow  Jones  organization's  ad- 
Angeles  Herald-Examiner — promoted  to  vertising  sales  department  since  1966. 
political  editor.  «  *  * 

Thomas  A.  Gineo,  defunct  Hartford 
(Conn.)  Times — to  R&R  Associates, 

East  Hartford  real  estate  firm,  as  sales 
representative. 

*  *  Hf 

Peter  Anderson,  reporter  on  New  En¬ 
gland  desk,  Boston  Globe,  for  two 
years — writing  new  column,  focusing  on 
New  England  people  and  places,  for  the 
Sunday  Globe’s  metro  region  section. 

Earlier,  he  was  sports  editor,  San  Juan 

Star.  Bob  Mittendorf,  general  manager  of 

*  *  *  the  Imlay  City  (Mich.)  Times — named 

Susan  M.  Greatorex — formerly  with  publisher. 

the  Passaic  (N.J.)  Herald-News — named  *  ♦  ♦ 

general  assignment  reporter  on  the  staff  Kathy  Lieberman — appointed  direc- 
of  the  South  Jersey  Evening  and  Sunday  tor,  information  services  of  the  national 
Philadelphia  Bulletin.  headquarters  of  The  Society  of  Profes- 

*  *  *  sional  Journalists,  Sigma  Delta  Chi.  She 

Suzanne  McConnell,  former  publicist  has  been  chief,  media  relations  and  pub- 

for  the  attorney  general  of  Wisconsin —  lications  section,  public  interest  center, 
named  Somers,  Conn,  reporter  for  En-  Ohio  Environmental  Protection  Agency, 
field  Press.  Columbus. 
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IN  HALL  OF  FAME— 
Earnest  Hoberecht,  former 
United  Press  vicepresident 
and  general  manager  for 
Asia,  has  been  named  to 
the  Oklahoma  Hall  of 
Fame  and  will  be  inducted 
during  ceremonies  Nov¬ 
ember  1,  Oklahoma  State¬ 
hood  Day.  In  1972, Hober¬ 
echt  was  in  the  second 
group  of  nine  ever  elect¬ 
ed  to  the  Oklahoma  Jour¬ 
nalism  Hall  of  Fame.  He 
was  a  war  correspondent 
in  World  War  II,  the 
Korean  and  Vietnam  wars, 
spending  24  years  in  Asia. 
He  is  owner  and  president 
of  Blaine  County  Abstract 


MID-WEST  VICEPRESI¬ 
DENT — Charles  C.  Sieg- 
mann  is  the  new  vice- 
president  in  charge  of  mid¬ 
west  retail  operations  for 
the  Newspaper  Adverti¬ 
sing  Bureau  effective  May 
16  and  will  be  based  in 
the  bureau's  Chicago  of¬ 
fice.  This  is  a  new  post  as 
the  bureau  expands  its  re¬ 
tail  activities  to  coordinate 
more  closely  with  member 
newspapers  on  a  regional 
basis.  Siegmann  was  with 
Lord  &  Taylor  as  regional 
vicepresident,  Chicago,  in 
charge  of  five  stores. 


PADDOCK  VP— Robert 
E.  Miller,  vicepresident  and 
western  manager  of  Mill¬ 
ion  Market  Newspapers 
for  1 1  years,  has  been  ap¬ 
pointed  vicepresident  and 
advertising  director  of  the 
Paddock  Corporation  and 
will  be  responsible  for  ad¬ 
vertising  departments  of 
Paddock  Publications,  Ar¬ 
lington  Heights,  III.,  and 
Paddock  Circle  Newspap¬ 
ers,  Mundelein,  III.  Before 
joining  MM  Newspapers, 
Miller  was  assistant  na¬ 
tional  advertising  man¬ 
ager  of  the  Chicago 
Tribune. 


R.  Michael  Martin — awarded  the  an¬ 
nual  Maine  Press  Association  Memorial 
Scholarship  for  1977.  Martin  is  a  political 
science  journalism  major  at  the  Univer¬ 
sity  of  Maine,  Orono. 


Elinor  J.  Brecher,  New  York  City — 
named  outstanding  graduate  of  the  Uni¬ 
versity  of  Arizona  journalism  depart¬ 
ment.  She  worked  as  an  editor  on  both 
the  Tombstone  Epitaph  and  the  Arizona 
Daily  Wildcat. 
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Forrest  G.  Inks,  former  general  man¬ 
ager  of  the  Kansas  Press  Association — to 
director  of  marketing  and  sales  for  the 
Michigan  Press  Association. 
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Newspeople  in  the  news 


NAMED  GENERAL  MAN¬ 
AGER — Carolina  Soka  has 
been  named  general  man¬ 
ager  and  chief  operating 
officer  of  Westport  (Conn.) 
Fairpress,  succeeding  Lin¬ 
da  Glazer,  promoted  to 
publisher  of  the  Saratoga 
Springs  (N.Y.)  Saratogian. 
Soka  has  been  advertising 
manager  of  Fairpress 
since  the  first  of  the  year 
and  continues  in  that  post. 
She  previously  was  an  ac¬ 
count  executive  for  au¬ 
tomotive  advertising  at 
Westchester  Rockland 
Newspaper's  Harrison 
headquarters. 


MOVES  TO  NY  POST— 
Harry  Blatt  has  been  ap¬ 
pointed  advertising  man¬ 
ager  of  the  New  York  Post. 
He  has  been  in  sales  as¬ 
signments  more  than  25 
years  including  a  long  ten¬ 
ure  at  Dow  Jones,  where 
he  began  as  a  salesman 
and  moved  up  to  an  as¬ 
sociate  advertising  direc¬ 
tor  of  the  Wall  Street  Jour¬ 
nal  and  later  advertising 
manager  of  Barron's.  His 
most  recent  assignment 
was  national  advertising 
manager  of  the  Newark 
(N.J.)  Star  Ledger. 


NEW  PRESIDENT— Glenn 
Vaughn,  Jr.,  has  been 
elected  president  of  the 
R.  W.  Page  Corporation, 
parent  local  company  of 
the  Co/umbus  (Ga.) 
Ledger  and  the  Colum¬ 
bus  Enquirer.  Vaughn 
moves  up  from  vicepresi¬ 
dent;  and  Lamar  Tidwell, 
controller,  has  been  elect¬ 
ed  treasurer  from  assistant 
treasurer.  Vaughn  will  con¬ 
tinue  as  general  manager 
also.  Page  Corporation  is  a 
subsidiary  of  Knight-Rid- 
der  Newspapers. 


REPORTER  TO  EDITOR 
— Gordon  Stofer,  a  former 
staff  member  of  the  three 
Nebraska  daily  newspa¬ 
pers,  has  just  completed 
his  bachelor's  degree  in 
journalism  with  time  out 
for  U.S.  Navy  service  and 
then  part-time  college  at¬ 
tendance  while  working 
and  will  become  manag¬ 
ing  editor  of  the  Sidney 
(Neb.)  Telegraph  June  1. 
He  worked  for  the  Hastings 
Daily  Tribune,  Alliance 
Times-Herald  and  Scotts- 
bluff  Star-Herald  and  was 
a  combination  reporter- 
photographer  for  the  two 
latter  papers. 


Keith  Haugen,  until  recently  state  Michael  J.  Murray — named  as  a  circu- 
editor  of  the  Honolulu  Star-Bulletin —  lation  consultant  for  the  Chicago  Divi- 
appointed  by  Gov.  George  R.  Ariyoshi  to  sion,  Thomson  Newspapers,  Inc.  He 
be  state  director  of  information.  He  is  the  was  circulation  manager  of  the  Adrian 
second  veteran  newsman  from  the  Gan-  (Mich.)  Daily  Telegram,  a  Thomson- 
nett  newspaper  to  join  the  Governor’s  owned  paper.  Succeeding  Murray  in  Ad- 
administration.  Hobert  Duncan,  former  rian  is  William  F.  Shannon,  assistant 
executive  editor  and  assistant  publisher  circulation  manager, 
of  the  Star-Bulletin,  now  serves  as  press  *  ♦  * 

secretary.  Haugen  will  receive  $25,000  a  Orro  J.  Bos,  government  and  politics 
year  as  the  State’s  top  information  of-  writer,  San  Diego  (Calif.)  Union  — 
ficer.  named  communications  assistant  to  San 

*  *  *  Diego  Mayor  Pete  Wilson. 

Milton  V.  Meier,  who  has  been  assis¬ 
tant  news  editor  of  the  Oklahoma  City 
Times — named  business  editor  of  the 
Times  and  Daily  Oklahoman.  .  .  .Glen 
Bayless,  business  editor  of  the  papers, 
will  be  senior  writer  of  economic  news 
for  the  Oklahoman  and  Times. 


Mary  Ziegenhagen,  publisher  of  the 
Burnsville  (Minn.)  Current — to  Min¬ 
neapolis  Star  as  editorial  writer.  She 
started  the  Current,  a  15,(X)0  circulation 
total  distribution  suburban  weekly,  in 
October,  1975  and  remains  as  president 
and  publisher.  Her  husband,  David 
Ziegenhagen,  is  managing  editor. 


Weldon  Lacy,  editor  and  publisher  of 
the  Mesquite  (Tex.)  Daily  News — 
received  the  annual  Liberty  Bell  Award 
of  the  Mesquite  Bar  Association  during 
its  Law  Day  observance.  The  award 
stated  that  the  Daily  News  exemplified 
the  exercise  of  First  Amendment  right 
and  responsibilities  and  that  the  news  is 
reported  “fairly,  objectively  and  respon¬ 
sibly.’’ 


Dave  Purcell — promoted  to  director 
of  advertising  from  advertising  represen¬ 
tative  of  the  Halifax  (N.S.)  Dalhousie 
Gazette. 

(Continued  on  page  46) 


Bili.Craweord,  entertainment  and  fine 
arts  editor,  Lawton  (Okla.)  Constitution 
and  Morning  Press — given  1976  Gover¬ 
nor’s  Arts  Award. 
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William  V.  Shannon,  author,  jour¬ 
nalist  and  a  member  of  the  editorial 
board  of  the  New  York  Times — will  be 
nominated  by  President  Carter  to  be  Un¬ 
ited  States  Ambassador  to  Ireland.  He  is 
a  former  Washington  correspondent  for 
the  New  York  Post  and  later  a  columnist. 
He  joined  the  Times  editorial  board  in 
1964. 

EDITOR  &  PUBLISHER  for  May  14.  1977 


Dan  Gleason — transferring  from  The 
Union,  Grass  Valley,  California  to  news 
editor  of  the  Skagit  Valley  Herald, 
Mount  Vernon,  Washington.  Karen 
Harvey — promoted  from  staff  reporter 
to  Herald  city  editor. 
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Newspeople  in  the  news 


Mike  Wallace,  CBS  news  correspon¬ 
dent  and  co-editor  of  “60  Minutes” — 
named  recipient  of  this  year’s  Corr  Van 
Anda  Award  presented  by  the  Ohio  Uni¬ 
versity  School  of  Journalism.  The  award 
is  named  for  the  former  managing  editor 
of  the  New  York  Times. 

*  * 

Clint  Rierson,  former  production 
manager  for  the  Dow  Jones  and  Com¬ 
pany,  Inc.,  Silver  Springs,  Maryland 
printing  facility  of  the  Wall  Street 
Journal — to  the  Detroit  Free  Press  as  as¬ 
sistant  production  manager. 

if  nn  an 

James  Bettinger — from  assistant  city 
editor  to  city  editor  of  the  Riverside 
(Calif.)  Press-Enterprise,  succeeding 
Ron  Hosie,  who  resigned.  Bettinger  has 
been  with  the  newspaper  since  1%9. 
Mike  Quinn,  a  reporter  on  the  staff 
previously  with  Newsday,  Long 
Island — named  assistant  city  editor. 

*  ♦  ♦ 

Muriel  Cohen,  education  writer,  Bos¬ 
ton  Globe — cited  by  Massachusetts 
chapter.  National  School  Public  Rela¬ 
tions  Association  “for  concerned  in¬ 
terest  in  the  field  of  education  and  dedi¬ 
cation  to  the  schools  of  the  common¬ 
wealth.” 


WELCOMES  DIRECTORS — Jack  W.  Tarver,  center,  publisher  of  the 
Atlanta  Journal  and  Constitution  and  chairman  of  the  Associated 


Press,  congratulates  newly  elected  members  of  the  board  of  directors 
of  the  AP,  Harold  W.  Andersen,  left,  president  of  the  Omaha  (Neb.) 
World-Herald  Co.,  and  William  J.  Keating,  president  and  chief  execu¬ 
tive  officer  of  the  Cincinnati  Enquirer,  Inc. 


Changes  announced  at  the  Burlington 
(Vt.)  Free  Press  include:  ReedB.  Bvrum, 
from  features  editor  to  special  projects 
director.  James  L.  Wilson — ^from  chief 
photographer  and  graphics  director  to  di¬ 
rector  of  features  and  graphics.  John 
Read  Jr. — from  assistant  features 
editor/Sunday  to  editor  of  Vermonter, 
the  Sunday  magazine. 

James  Welch — from  regional  editor  to 
state  editor  succeeding  John  Howland 
Jr. — transferred  to  the  Fort  Myers  (Fla.) 
News-Press  as  business  editor.  John 
WiLPERs — from  editor  of  the  weekly 
Bradford  (Vt.)  Journal-Opinion  to  reg¬ 
ional  editor  of  the  Free  Press.  Other  ad¬ 
ditions  to  the  Free  Press  news  staff  in¬ 
clude  William  H.  Braun,  formerly  of  the 
St.  Petersburg  (Fla.)  Times;  Russ  Gar¬ 
land,  formerly  of  the  Bennington  (Vt.) 
Banner,  and  Dave  Krieger,  former  city 
editor  of  the  Claremont  (N.H.)  Eagle- 
Times. 

*  *  * 

John  B.  Oakes,  senior  editor  of  the 
New  York  Times — named  the  first  S.  1. 
Newhouse  visiting  professor  at  Syracuse 
University  by  Chancellor  Melvin  A.  Eg- 
gers.  Oakes  will  begin  his  seminar  class 
in  the  Fall. 

♦  ♦  ♦ 

William  Cockerham,  Hartford  (Conn.) 
Courant  reporter — recipient  of  Greater 
Hartford  Better  Business  Bureau’s  first 
media  award  “for  outstanding  service. 
...  by  reporting  and  exposing  fraudu¬ 
lent  business  practices.” 
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Carl  Byoir  &  Associates,  Inc.  has 
added  two  members  to  regional  staffs: 
Mary  Lou  Butcher  in  Detroit  and  James 
H.  Grohl  in  Washington.  Butcher  was 
with  the  Detroit  News  for  more  than  1 1 
years,  and  Grohl  was  a  reporter  in  the 
Washington  bureau  of  Scripps-Howard 
newspapers  for  three  years  before  his 
most  recent  post  of  special  assistant  to 
Senator  Robert  Taft  Jr. 

if  if  if 

Frank  Benson,  general  assignment  re¬ 
porter  for  the  Observer-Eccentric  news¬ 
papers,  Livonia,  Michigan — named 
sports  editor  of  the  Ketchikan  (Alaska) 
Daily  News. 

it  if  it 

Mike  Romeo,  GSM  News  Features — 

elected  president  of  the  North  Jersey 
Press  Association.  Guy  Baehr,  Newark 
Star-Ledger,  is  the  new  vicepresident. 

9|c  Kc 

John  Fenrich,  editor  of  the  Red  Bluff 
(Calif.)  Daily  News — promoted  to  editor 
of  the  (Hilo)  Hawaii  Tribune  Herald. 
Bill  Goodyear — promoted  to  editor  of 
the  Daily  News  and  reporter  Lee 
Peters — to  city  editor. 

if  if  if 

Frank  N.  Widner — named  new  assis¬ 
tant  night  managing  editor  of  the  In¬ 
dianapolis  Star  from  the  news  editor’s 
post. 

♦  ♦  * 

Bill  Billiter — named  city  editor  of 
the  Louisville  (Ky.)  Times  succeeding 
Leonard  Pardue,  who  became  assistant 
managing  editor. 


Dr.  James  R.  Sears,  biology  professor, 
Southeastern  Massachusetts  University 
— writing  new  weekly  gardening  column, 
“The  Good  Earth”  appearing  Sundays  in 
the  New  Bedford  Standard-Times. 

*  >i> 

Philip  A.  Valenti — appointed  city  cir¬ 
culation  manager  of  the  Charlotte  News, 
replacing  John  Conlon — recently  pro¬ 
moted  to  city  circulation  manager  of  the 
Charlotte  Observer.  Valenti  joined  the 
Observer  in  1973. 

*  *  * 

Mrs.  Julie  Newton — the  first  woman 
elected  to  the  board  of  the  Florida  Pub¬ 
lishing  Company,  Jacksonville.  Until 
about  three  years  ago,  Mrs.  Newton 
taught  at  St.  Johns  Country  Day  School 
and  still  serves  on  the  board  of  directors. 
She  is  the  wife  of  Russell  B.  Newton  Jr., 
an  oil  executive  and  owner  of  Kern 
County  Refinery,  Bakersfield,  Califor¬ 
nia. 

*  *  * 

Jack  Hines,  previously  advertising  art 
director  of  the  Akron  (Ohio)  Beacon 
Journal — named  sales  support  manager 
of  Madison  (Wise.)  Newspapers,  Inc. 

if  if  if 

Frank  A.  Smith — appointed  general/ 
travel  advertising  sales  manager  of  the 
Toronto  Star. 

♦  ♦  * 

Ed  Mason — named  director  of  the 
newly  created  community  relations  de¬ 
partment  of  the  Columbus  (O.)  Dispatch. 
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The  Raycomp-100  ad  composition  terminal.  The  competition’s  ad  composition  terminal. 


As  you  can  see,  we  have  a  big  advantage  over  the 
competition.  Our  screen  is  a  giant  200  square  inches. 
TJieirs,  only  71 .  So  while  you  can  fit  a  full  tabloid  page- 

actual  size— on  ours,  you  can 
only  fit  a  magazine 
size  page 
jDn  theirs. 

The  unique  Graphic  Digitizer  ji^  yyg  g|gQ 

7e  a  unique 

feature  called  a  Graphic  Digitizer  Pen.  Used  with  a  special 
tablet,  an  operator  can  instantly  position  copy  with  unparal¬ 
leled  accuracy.  And  flow  copy  around  artwork 
by  simply  tracing  the  outline. 

In  fact,  the  Raycomp-100 
is  so  loaded  with  time-saving 
features,  you  can  expect  your 
operator  to  compose. 


One  operator  at  a 
single  Raycomp-100 
station  can  do  the  work 
of  several  people  in  less 
than  half  the  time 
it  used  to  take. 


Visit  us  at  the  ANPA  Production 
Conference  at  Anaheim,  California 


The  easy-to-use 
Raycomp-100  has  a 
back  time  of  less 
than  a  year. 


payl 


lay  out, edit,  correct,  and  review  up  to  a  full  page  of  ads  in 
less  than  half  the  time  it  takes  via  conventional  methods. 

And  a  lot  faster  than  the  competition’s  method. 

Naturally,  a  system  as  efficient  and  productive  as  this 
one  doesn’t  come  cheap.  But  let’s  face  it.  You  get  what  you 
pay  for.  And  besides,  the  Raycomp-100  usually  pays  for  itself 
in  less  than  a  year—  much  less  time  than  competitive  systems. 

The  extraordinary  Raycomp-100.  If  you’re  interested, 
send  the  coupon  and  we’ll  send  you  literature. 


Besides  a  Raycomp-100  brochure, 

□  I’d  like  a  Raytheon  representative  to  work  out  a 
payback  analysis  with  me. 

□  I’d  like  to  attendaregional  seminar  on  the  Raycomp-100. 

□  I’d  like  to  see  a  demonstration  of  the  Raycomp-100  at 
one  of  your  customer  locations. 


Name _ 

Company . 
Address  _ 


Title 


Zip 


EP-5 

Raytheon  Graphic  Systems 
528  Boston  Post  Road 
Sudbury,  Massachusetts  01776 
(617)443-9521 


the  improved  mark  IV 

compensating 


quality  has 
arrived  for  the 


heart  of  your 
mailroom 


In  1957  Cutler-Hammer  was  there  first  to  meet  the  news¬ 
paper  mailroom  requirements  with  the  first  industry 
counter  stacker.  Since  then,  it’s  been  our  policy  to 


counter  stacker 


work  closeiy  with  newspapers,  insuring  equipment 
performance  and  listening  to  industry  needs  from 
newspapers  of  ail  sizes. 


Before  you  buy  any  counter  stacker  consider 
the  improvements  you  have  demanded  plus  our 
rigid  quality  control  test  program.  _ 


CUTLER-HAMMER  DENVER 

11250  £  40TH  AVE..  DENVER.  COLORADO  80239 


See  us  in  booth  no.  656  at  the  49th  annual 

ANPA/RI  Conference  in  Anaheim,  California,  June  11th-16th 


Editor  &  Publisher’s 


CONFERENCE  PLANNING  ISSUE 


CROSSROADS  ’77 


The  49th  Annual  ANPA/Research  In¬ 
stitute’s  Production  Management  Con¬ 
ference  will  be  held  this  year  at  the 
Anaheim  Convention  Center,  June 
11-16,  Anaheim,  California. 

This  fourth  ANPA/RI  “Conference 
Planning  Issue”  is  designed  specifically 
by  Editor  &  Publisher  for  the  many 
newspaper  executives  and  production 
managers  who  will  attend  the  June  Con¬ 
ference. 

A  new  feature  has  been  added  this 
year  to  aid  executives  in  planning  their 
visits  to  the  three  exhibit  areas.  A  tear 
out  page  has  been  provided  which  lists 
exhibitors  alphabetically  and  by  exhibit 
area.  This  listing,  coupled  with  the  in¬ 
formation  provided  on  each  exhibitor  in 
the  issue,  will  permit  executives  to  plan 
prior  to  the  Conference  and  save  time 
while  on  the  exhibit  floors. 

Peter  P.  Romano,  director-production 
department  of  the  ANPA/RI,  said  in  his 
letter  announcing  the  Conference,  “The 
Conference  this  year — ‘Crossroads  ’77’ 
— has  been  charted  to  provide  a  broad 
view  of  the  many  new  directions  avail¬ 
able  to  newspapers  today,  as  well  as  pos¬ 
sible  new  avenues  of  technology  for  to¬ 
morrow.” 

From  the  advance  information  pro¬ 
vided  by  suppliers  to  the  industry  for  this 
Special  Planning  Issue  it  would  appear  at 
this  time  that  no  major  technological 
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breakthroughs  have  taken  place  since 
last  year.  However,  electronic  copy  pro¬ 
cessing  system  refinements  and 
enhancements  along  with  recent  satellite 
developments  will  take  center  stage.  In 
close  competition  for  attention  will  be 
the  new  developments  in  printing  plates 
and  laser  plate  making  systems. 

Press  controls  to  reduce  newsprint 
waste  will  also  rate  high  along  with  the 
new  J^anese  and  U.S.  presses. 

It  is  doubtful  if  a  full  page  pagination 
system  without  gr^hics  will  be  exhib¬ 
ited  this  year  but  that  will  probably  take 
place  next  year  at  the  50th  annual  Con¬ 
ference  slated  for  St.  Louis,  Missouri. 

Executives  should  look  at  the  new  de¬ 
velopments  in  storing  and  retrieving  of 
information  for  the  editorial/library  de¬ 
partments  which  will  be  exhibited  by 
new  suppliers  to  the  industry. 

The  following  systems  and  products 
might  also  get  close  scrutiny  by  news¬ 
paper  executives;  100  pica  CRT  photo¬ 
typesetters;  low  cost  ad  layout  systems; 
variety  of  new  video  display  terminals; 
remote  bureau  terminals  both  portable 
and  non-portable;  rollers  to  eliminate 
linting;  new  color  separation  systems; 
business  systems  packages  and  numer¬ 
ous  improvements  in  systems,  services 
and  pieces  of  equipment  that  rarely  make 
the  glamour  ratings. 
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‘Crossroads  77’  theme  for 
Anaheim  conference 


‘Crossroads  ’77’  is  the  theme  for  the 
49th  annual  ANPA/RI  Production  Man¬ 
agement  Conference  opening  June  1 1  at 
the  Anaheim,  California  Convention 
Center. 

The  Monday  through  Wednesday  ses¬ 
sions  will  repeat  from  past  Conferences 
the  morning  only  format.  The  Thursday 
morning  session  brings  the  conference  to 
a  close  with  the  theme  this  year  of 
‘Dateline  ’90’ — A  Telescopic  view  of  the 
Newspaper  of  1990. 

Two  new  sessions  have  been 
scheduled  for  Wednesday  morning  1 1:30 
a.m.  to  12:30  p.m.  The  first  session  is 
titled  ‘New  Technology  in  Perspective’ 
— a  session  created  especially  for  jour¬ 
nalism  professors  and  students.  The  mod¬ 
erator  will  be  Jerry  W.  Friedheim,  general 
manager  of  the  ANPA. 

On  the  program  representing  the  pro¬ 
fessionals  will  be  N.  S.  Hayden,  presi¬ 
dent  and  publisher  of  the  Salem  (Ore.) 
Statesman  and  Capital  Journal;  William 
Woestendick,  executive  editor,  Tucson 
(Ariz.)  Star  and  Citizen;  Ted  Natt, 
editor,  Longview  (Wash.)  News. 

Courtesy  admission 

Representing  the  students  will  be  Tom 


Rosa,  journalism  junior  and  managing 
editor  of  the  Daily  Trojan,  University  of 
Southern  California;  Tony  Fellows, 
graduate  student.  Cal  State,  Fullerton, 
Calif.,  and  assistant  city  editor  of  the  San 
Gabriel  (Calif.)  Valley  Tribune;  David 
Whitney,  former  editor.  Daily  Bruin  at 
the  University  of  California  Los  Angeles 
campus. 

The  ANPA/RI  has  extended  courtesy 
admission  to  students  in  journalism  de¬ 
partments  at  a  number  of  leading  West 
Coast  universities. 

The  second  new  Wednesday  session 
also  scheduled  for  11:30  a.m.  to  12:30 
p.m.  is  labeled  “Electronic  Library/ 
Morgue  Retrieval  Systems.’’  Panel 
members  include  Ken  Hayes,  librarian  of 
the  Los  Angeles  Times;  George  Collins, 
librarian  of  the  Boston  Globe;  David 
Rhydwen,  librarian  of  the  Toronto  Globe 
and  Mail;  John  Long,  assistant  to  execu¬ 
tive  editor,  Louisville  Courier-Journal 
and  Times;  and  John  Rothman,  librarian. 
New  York  Times. 

This  year’s  Thursday  morning  session 
will  present  a  telescopic  view  of  the 
newspaper  of  1990.  William  D.  Rinehart, 
vicepresident/technical  ANPA  will  talk 
on  the  ABCs  of  new  communications 
technology;  Erwin  Jaffe,  director,  re- 


During  the  first  quarter  of  1977,  the  following  firms  ordered  or 
installed  a  Mycro-Comp  Front-end  System. 


•  Sentinel,  McPherson.Kantas 

•  Printing.  Inc..  Wichita,  Kansas 
e  Boeing  Co.,  Wichita,  Kansas 

e  Reporter.Independence,  Kansas 

•  Sentinel.  Fairmont,  Minn. 

e  Commonwealth,  Greenwood.  Miss, 
e  Kreonite  Inc.,  Wichita,  Kansas 
e  The  Journal,  New  Ulm,  Minn, 
e  Independent,  Marshall,  Minn. 


6  Terminal  System 

4  Terminal  System 

3  Terminals  plus  OCR 

7  Terminal  System 
9  Terminal  System 

5  Terminal  System 
2  Terminal  System 

8  Terminal  System 
8  Terminal  System 


After  carefully  considering  all  the  alternatives,  these  firms  selected 
Mycro-Comp  over  all  others  as  their  choice  for  an  electronic  terminal  system. 
Before  you  sign  a  contract  for  such  a  system,  you  too  should  see  a  Mycro- 
Comp  System  in  operation  or  talk  to  one  of  our  customers. 


The  Mycro-Comp  1000  or  2000  offers  you  a  new  standard  in 
Performance  and  Flexibility  at  a  new  low  price. 


Mycro-Tek,  Inc.,  216  N.  Washington,  Wichita,  Kansas 
316-265-5277  ANPA  BOOTH  272 


search  center  of  the  ANPA  Research  In¬ 
stitute  will  discuss  newsprint  in  1990; 
Richard  E.  Palmer,  director  of  news  and 
production.  Baton  Rouge  (La.)  Morning 
Advocate  and  State  Times  will  comment 
on  electronic  information  on  demand; 
Donald  F.  Wright,  executive  editor, 
Minneapolis  Star  will  review  the  av¬ 
enues  of  opportunity  in  1990;  and  David 
L.  Bowen,  vicepresident  and  director  of 
communications.  The  Associated  Press 
along  with  James  F.  Darr,  vicepresident/ 
systems  development.  United  Press  In¬ 
ternational  will  present  an  update  on  AP 
&  UPl  satellite  service  news  distribution. 


Four  authorities 

The  Monday  morning  June  13  opening 
day  session  will  have  Otis  Chandler,  pub¬ 
lisher,  Los  Angeles  Times,  welcoming 
the  attendees  to  the  Conference. 

Joe  D.  Smith,  Jr.,  president  and  pub¬ 
lisher,  Alexandria  (La.)  Daily  Town  Talk 
and  chairman  of  the  board  and  president 
of  the  ANPA,  will  address  the  Confer¬ 
ence  members. 

Four  authorities  will  discuss,  at  the 
Monday  session,  “Our  New  Role  in  the 
Marketplace.’’  An  overview  will  be 
given  by  Alfred  Eisenpreis,  vicepresi¬ 
dent  of  retail  marketing.  Newspaper  Ad¬ 
vertising  Bureau;  a  reader’s  view  will  be 
presented  by  Ruth  Clarke,  senior  vice- 
president,  Yankelovich,  Skelly,  and 
White;  a  publisher’s  view  will  be  re¬ 
vealed  by  William  L.  McLean  III,  pub¬ 
lisher  and  editor,  Philadelphia  Evening 
and  Sunday  Bulletin;  and  tbe  advertis¬ 
er’s  view  will  be  given  by  Thurmond 
Pierce,  Jr.,  vicepresident  and  manager 
print  media  for  J.  Walter  Thompson 
Company. 

Chairman  of  the  Monday  session  will 
be  Donald  F.  Wright,  executive  editor, 
Minneapolis  Star. 

Last  year’s  popular  session  on  News¬ 
print  will  be  repeated  on  Tuesday  morn¬ 
ing  under  the  label — “The  Publishers 
meet  the  Producers.’’  Moderator  will 
again  be  Walter  Mattson,  executive  vice- 
president  and  general  manager.  New 
York  Times. 

On  the  publishers  side  of  the  aisle  will 
be  W.  H.  James,  president  and  pub¬ 
lisher,  New  York  News;  Edward  W. 
Estlow,  president  and  general  business 
manager,  Scripps-Howard  Newspapers; 
and  Malcolm  A.  Borg,  chairman  of  the 
board  and  president,  Bergen  (N.J.)  Eve¬ 
ning  Record  corporation. 

On  the  producers  side  of  the  aisle  will 
be  J.  W.  Price,  executive  vicepresident 
Southland  Paper  sales;  C.  Harry  Rosier, 
president  and  chief  operating  officer, 
Abitibi-Price  Paper  company;  and  J.  E. 
Chinn,  vicepresident  and  general 
manager/newsprint  business,  Canadian 
International  Paper  Company. 

Additional  Tuesday  morning  topics 
will  include,  “The  Metric  Conversion’’ 
(Continued  on  page  69) 
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A  California  festival 


If  you  have  never  had  your  handwriting 
analyzed  then  be  sure  to  register  on 
Monday,  June  13  between  8  a.m.  and  10 
a.m.  in  the  South  Lounge  of  the  Disney¬ 
land  Hotel. 

The  invitation  excludes  males  but  the 
wives  and  family  members  of  the  execu¬ 
tives  who  are  attending  the  June 
ANPA/RI  Conference,  can  register  then 
or  in  advance  by  sending  their  reserva¬ 
tion  and  check  for  $37  to  Betty 
McDavid,  733  Country  Lane,  Houston, 
Texas  77024. 

This  year’s  theme  for  the  Ladies  of  the 
Printing  Industry  is,  “A  California  Festi¬ 
val.”  The  festival  starts  (The  South 
Lounge — Disneyland  Hotel)  on  Monday 
morning  with  registration  8  a.m.  to  10 
a.m.  (Sunday  registration  is  between  1 1 
a.m.  to  4  p.m. — South  Lounge — 


Disneyland  Hotel)  followed  by  a  busi¬ 
ness  meeting  with  Betty  Me  David,  pres¬ 
ident,  presiding. 

Miriam  Kay  wood,  Councilwoman 
from  Anaheim  will  talk  on  Women  in 
Politics.  Her  presentation  will  be  fol¬ 
lowed  by  a  film  titled,  “Serendipity — A 
sightseeing  adventure  of  Los  Angeles 
with  a  whirlwind  tour  of  Beverly  Hills 
and  the  UCLA  campus.” 

Then  comes  the  moment  of  truth — 
Handwriting  analysis:  the  key  to  your 
secret  self.  All  emotional  traumas  can 
then  be  resolved  at  the  buffet  luncheon 
which  follows. 

On  Tuesday  morning  at  8:45  a.m.  from 
the  Palm  Court  of  the  Disneyland  Hotel, 
wives  will  gather  for  the  start  of  a  tour  to 
the  famous  Mission  San  Juan  Capistrano 
with  lunch  at  the  historic  El  Adobe  Res¬ 


taurant.  Then  comes  time  for  shopping 
and  browsing  in  the  galleries  and 
boutiques  of  Laguna  Beach.  Buses  will 
return  to  the  hotel  at  approximately  3 
p.m. 

The  Wednesday  morning  program 
again  starts  at  8:45  a.m.  and  at  the  Palm 
Court.  Here  the  wives  will  start  their 
Hollywood  day  by  boarding  buses  for  the 
trip  to  Universal  Studios.  A  tour  of  the 
studios  is  planned  with  a  Glamor  Tram 
view  of  the  giant  sound  stages;  back  lot 
sets;  and  such  spectacular  special  effects 
as  the  Collapsing  Bridge,  Doomed 
Glacier  Expedition,  and  the  new  Jaws 
spectacular  in  the  largest  operating 
movie  studio  in  the  world.  Snacks  will  be 
available  during  the  studio  tour.  Again 
buses  will  return  to  Anaheim  at  approx¬ 
imately  3  p.m.  when  the  festival  will 
come  to  an  end. 


Quite  simply 
the  best  dampening 
system  I've  seen” 


smith  X 


says  Ed  Roe  Production  Man?ger 
of  the  Topeka  State  Journal,  Kansas  * 

Early  last  year  Ed  Roe  made  the 
decision  to  change  from  a  plastic  plate 
system  to  direct-litho.  Of  all  the 
alternatives  he  chose  the  Smith  spray 
dampener  system. 

Greater  control 

The  unique  oscillating  bar  with  an 
individually  controlled  spray  nozzle  every 
2'/i"  gives  adjustment  that  no  other  system  can 
match. 

Ease  of  operation 

With  no  critical  roller  settings  or  dampening 
fountains  to  worry  about  Ed  Roe  found  it 
easy  to  retrain  his  letterpress  crews. 

Lower  waste 

The  ease  and  accuracy  of  adjustment  gives 
saleable  copies  quicker— cuts  down  waste. 

Minimum  maintenance 

The  Smith  system  is  compact  and  designed 

for  low  maintenance.  No  wash-up  is 

needed  after  a  press  run— the  system  is 

self-cleaning. 

See  Us  At: 


ANPA/Rl  - 


DRUPA  77  - 


Anaheim,  California 
Convention  Center 
June  11-16,  1977 
Booth  #1752 
AND 

Dusseldorf,  Germany 
June  3-16,  1977 
Booth  #12049 


rpm  corporation 


of  the  1976  hiland  Daily  Press  Association 
Typographical  Excellence  Award. 
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True,  FERAG  mailroom  equipment 
costs  more  than  other  systems  on 
the  market. 

But  consider  this.  Once  installed  it  starts  to  pay 
off  immediately  and  continues  to  do  so  for  years 
and  years.  Within  two  years  most  of  our  customers 
have  found  that  new  FERAG  equipment  pays  for 
itself  in  the  saving  of  labor  costs  and  in  trouble-free 
operation.  From  there  on  it’s  all  gravy. 

And  FERAG  has  it  all  .  .  .  counter  stackers,  con¬ 
veyors,  totalizers,  diverters,  programming  units  . . . 
everything  your  mailroom  needs  for  complete  auto¬ 
mated  efficiency  .  .  .  tabloid  to  broadsheet,  with 
systems  designed  for  all  newspapers  from  small 


circulation  weeklies  to  huge  metro¬ 
politan  dailies. 

It  costs  you  not  a  dime  for  a  consultation 
on  how  FERAG  can  help  make  your  mailroom 
a  marvel  of  efficiency.  You  can  start  modestly,  then 
once  you’re  convinced  gradually  complete  the 
system.  We  train  your  personnel  from  start  to 
start-up  and  back  up  everything  we  sell  with  solid 
guarantees. 

And  in  case  you  didn’t  know,  we’re  now  located  in 
our  own  sparkling  new  plant  in  Bristol,  Pa.,  with 
ultra-modern  manufacturing  and  assembly  facili¬ 
ties,  and  complete  inventory  of  parts.  Call  us  today. 
It  could  be  the  best  call  you’ve  ever  made. 


See  us  at  the  Show-Booth  2322 


FERAG,  INC.  KEYSTONE  INDUSTRIAL  PARK  190  RITTENHOUSE  CIRCLE  BRISTOL,  PA.  19007  (215)  788-0892  TELEX  834743 


Exhibitor  iisting 
for  Anaheim 
ANPA/Ri  show 

ADDRESSOGRAPH- 
MULTIGRAPH 
VARITYPER  DIV. 

BOOTH  478 

Exhibiting:  Comp/Set  phototypeset¬ 
ting  product  line. 


AGFA  GAVAERT 

BOOTH  420 

FIRST  SHOWING:  Transferlith  Color 
system  (for  direct  screen  color  separa¬ 
tions  based  on  silver  diffusion  transfer 
method). 

Exhibiting:  T  42  Processor;  TSC  9  Re¬ 
gister  system. 

AMCOMP,  INC. 

BOOTH  1534 

AMERICAN  DESK  MFG. 

BOOTH  382 


Not  oil  bun(dles  ore 
created  equal  - 
ond  we  plonned  it 
that  way 


Our  new  Series  506/507  Stocker  Programmer  con  be  used  with 
most  counter-Stockers  now  on  the  morket.  The  programmers  oper- 
otion  is  unique  ond  stroightforword  -  just  selea  minimum  ond 
stondord  bundle  sizes  (based  on  stocker-moke  and  press  speed) - 
then  enter  eoch  corrier's  drow.  The  programmer  does  the  rest! 

A  digital  doto  recorder  ond  floppy  disk  reoder  ore  omong  the 
options  ovoiloble.  EDS-IDAB.  The  number  one  nome  in  stacker 
progromming.  Get  in  touch  with  your  neorest  EDS-IDAB  soles  office 
for  more  informotion  on  the  Series  506/507  Stacker  Progrommer. 

Beston,VA 

Dollos,  TX  (703)  620-3060  Wollingford,  CT 
(214)  692-7601  PL  (203)  265-1139 

(305)  823-4000 

aD&*IDAB 

9780  N.W.  79th  AVENUE  •  HIALEAH  GARDENS.  FL  33016*  TELEPHONE  (305)  823-4000  •  TELEX  51  9408 


APPLIED  LEARNING 

BOOTH  1077 

FIRST  SHOWING:  MALTRON  er¬ 
gonomically  designed  keyboard  with  dif¬ 
ferent  keytop  heights  for  various  finger 
lengths,  up  to  eight  keys  for  each  thumb, 
a  separate  key  bank  for  each  hand  and 
horizontal  and  vertical  (rather  than 
diagonal)  stretches. 

Exhibiting:  Training  programs  for 
newspapers  including:  front-end  systems 
in  the  newsroom  and  classified  phone 
room;  Leamterm  H2200,  a  systems  per¬ 
formance  builder  for  users  of  the  Harris 
2200  VDT;  upgrading  existing  skills  or 
learning  new  ones  in  the  composing 
room;  improving  performance  of  OCR, 
VDT  systems;  on-site  instruction,  audio 
visual  training  and  programmed  instruc¬ 
tion  methods  demos. 

ASSOCIATED  PRESS 

BOOTH  2410 

Exhibiting:  AP  Digital  Stocks  system 
for  delivery  at  12,000  wpm  of  New  York 
Stock  Exchange  and  American  Stock 
Exchange  tables;  DataStream  1200  wpm 
delivery  system  for  general  news  copy; 
AP  Laserphoto  system  for  transmitting 
and  receiving  photos. 

AT&T 

BOOTH  120 

Exhibiting:  Dimension  PBX  system; 
Dataspeed  40  terminals;  Vuset  data  ter¬ 
minals;  Call  distribution  systems; 
Touch-a-matic  32  telephones. 

AUTOLOGIC,  INC. 

BOOTH  2001 

FIRST  SHOWING:  APS-5-100  Pica 
CRT  phototypesetter;  APS-5U-57  Pica 
CRT  phototypesetter;  APS-5  Logo/Line 
Art  scanner;  APS-5  Microfilm  recording 
unit;  APS-5  On-line  media  transport  and 
processor. 

Exhibiting:  APS-5-57  CRT  photo¬ 
typesetter. 

AUTOMIX  KEYBOARDS 

BOOTH  167 

Exhibiting:  OPTlMIX-proportional 
display;  Maxis-software  base  editing  sys¬ 
tem  with  multi-terminals;  Ultra-Bank 
floppy  disk  storage  system. 
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What^new? 

A  programmable, 
solid  state  platemakei; 
with  performance  improvements 
you  can  measure. 


Now,  from  Letterflex  innovative  re¬ 
search  comes  the  System  290 A,  a  fully- 
programmable,  automatic,  solid  state 
plate  processor.  With  the  measurable 
difference. 

The  290A  is  a  sweeping  re-design  of 
the  290.  Many  of  its  new  features  are 
based  on  suggestions  from  present  users. 
In  terms  of  performance,  the  System 
290 A  delivers  significantly  improved 
results  in  three  key  areas. 

First,  Letterflex  operational  economy. 
Always  best,  it  now  becomes  even  better: 
maintenance  time  is  sharply  reduced, 
operator  training  is  shortened,  and  parts 
inventories  are  smaller. 

Second,  built-in  polymer  recycle.  In 
addition  to  cutting  plate  costs  dramati¬ 
cally,  recycle  produces  a  higher  quality 
printing  plate  and  improved  printing. 

Finally,  equipment  reliability.  It’s 
excellent.  If  a  breakdown  should  occur, 
the  290A  signals  the  operator,  analyzes 


the  circuits,  and  locates  the  trouble  spot — 
automatically. 

Letterflex  was  the  first  to  introduce 
photopolymer  shallow  relief  plates  for 
direct  printing.  Today,  as  other  systems 
approach  the  limits  of  their  design  poten¬ 
tial,  Letterflex  continues  to  break  new 
ground,  exploiting  the  full  promise  of  the 
liquid  poljnner  principle. 

It’s  just  one  phase  of  Grace’s  long-term 
commitment  to  support  and  advance 
Letterflex  technology. 

Compare  Letterflex’s  measurable 
superiority.  And  see  for  yourself  how  a 
Letterflex  system  could  contribute  to 
your  cost  reduction  and  quality  improve¬ 
ment  programs. 


Letterflex® 

The  innovator 

Letterflex  Systems,  W.R.  Grace  &  Co. 

55  Hayden  Avenue.  Lexington.  Massachusetts 02173  (617)  861  -6600 


System  290A:  90  plates  per  hour,  one  oprerator. 


KREONITE 
HAS  THE 
SYSTEM 
FOR  YOU ! 


16"  to  62" 

Models  available 

GRAPHIC  ARTS  PROCESSORS  FOR 

1 .  Phototypesetting  Materials 

2.  Rapid  Access  -  "Non  Lith" 

3.  Conventional  Lith 

4.  E-6  Color  Transparencies 

See  New  20”  Reversal 
Phototypesetting  Film 
Processor  at  ANPA/RI 

KREO  COMP  TERMINAL  STATIONS 

1 .  "Desk"  type  stations  to  support  video 
display  terminals. 

2.  Modules  for  copy  editing,  markup  and 
proofreading. 

3.  Pasteup  Stations. 


GRAPHIC  ARTS  SINKS 

Kreonite,  a  leader  for  over  20  years,  has 
over  1 ,000  sinks,  washers  and  laboratory 
equipment  items  to  select  from. 

LAB  PLANNING  SERVICE 

Kreonite  offers  a  complete  Lab  Planning 
and  Consulting  Service  under  the  direc¬ 
tion  of  a  licensed  architect. 

Contact  your  local  Kreonite  Franchised  Dealer  or 
mail  coupon  today. 


Please  send  me  information 


Kre-Matic  GA  processors 
Kre-Matic  RA  processors 
Kre-Matic  PT  processors 
Reversal  film  processor 
GA  Sinks 


□  Kreo-Comp 

□  Kreo-Lab  cabinets 

□  Lab  planning 

□  Other _ 


Address. 
City _ 


Zip. 


'J  Phone  No.. 


715  E.  Tenth  Street  P.O.  Box  2099 
Wichita,  Kansas  67201 


BALDWIN- 

GEGENHEIMER 

BOOTH  1564 

Exhibiting:  Model  108  Stacker;  Au¬ 
tomix  circulating  water  level;  Web  break 
detection  and  protection  system;  Ink 
level  systems;  Newspaper  fountain  solu¬ 
tion  filtration  systems. 

BEACH  MFG.  CORP. 

BOOTH  2112 

FIRST  SHOWING:  Plate  Factory 
Model  4581-automatic  system  for  handl¬ 
ing  all  phases  of  offset-DiLitho  plate 
making;  Plate  Express  Model  4570- 
punch,  coat,  dry  and  stack  plates  for  us¬ 
age,  done  automatically;  Plate  processor 
Model  4510-ultra-high  speed  chemical 
miser  for  plate  processing. 

Exhibiting:  Automatic  plate  crimpers, 
punch  and  shearing  machines;  Several 
saddle  systems  including — Lock-Esy, 
Torq-Loc  (First  showing)  and  Side 
Lock-up  No  Mov  Saddles. 

BERKEY  TECHNICAL 

BOOTH  610 

Exhibiting:  Full  product  line,  including 
systems  for  registration,  direct  screen 
separations,  printing  and  camera  light¬ 
ing,  instrumentation,  darkroom  applica¬ 
tions,  film  and  plate  exposure  control; 
Free  standing  Vacuum  frames.  Instant  2 
Addalux  vacuum  printer  with  built  in 
light  integrator;  BTC  24  x  28"  contact 
printer;  BTC  integrators,  timers,  den¬ 
sitometers. 

B.  H.  BUNN 

BOOTH  1656 

Exhibiting:  Model  TS-200  strapping 
machine;  Model  PP8S6A  automatic 
strapping  machine;  Model  18  tying 
machine;  Model  SA-505  strapping 
machine;  Model  142  E  tying  machine; 
Twine  and  strapping  for  all  machines. 

BROWN  MFG. 

BOOTH  1662 

FIRST  SHOWING:  Model  2024/s- 
Rollfilm  camera  with  processor  transport 
system. 

Exhibiting:  Commodore  26  x  38" 
lowbed  camera;  Brown/Hulen  news¬ 
paper  registration  system. 


CAMEX 


BOOTH  1464 

Exhibiting:  Camex  135  layout  system. 


CANON  USA 

BOOTH  726 

Exhibiting:  Canon  NP  1824  copier; 
Canon  NP  27  copier;  Canon  NP  70 
copier. 

CHEMCO 

PHOTOPRODUCTS 

BOOTH  258 

FIRST  SHOWING:  Powerdot  chemis¬ 
try. 

Exhibiting:  News-Plater  paste-up  to 
plate  making  system;  Spartan  Ill-roll 
film  camera;  News-Pager  II  paging  cam¬ 
era;  Powermatic  T-65  processors. 

CITIPLATE,  INC. 

BOOTH  2122 

FIRST  SHOWING:  NS-50  Water  de¬ 
velopable  plate  for  offset  (live  demo); 
Program  for  prepunched,  presensitized 
plates  for  Metro  and  DiLitho  presses. 

Exhibiting:  Full  line  of  chemicals,  wipe 
on  and  presensitized  plates  for  all  appli¬ 
cations  (live  demos). 


COMBINED  SERVICES 

BOOTH  1074 

FIRST  SHOWING:  Walls-darkroom 
system. 

Exhibiting:  Proflex  reproportioning 
system. 
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AUTOMATED 
PROFIT  SYSTEMS 
FOR  NEWSPAPERS 

•  sold 
•  installed 
•  supported 
'  •  serviced 


PROFIT  WITH  TAL»  STAR.  Our  systems  are  designed 
by  newspaper  people  to  help  the  25,000  to 
2,500,000-plus  newspaper  become  more  creative 
and  productive  in  less  time  — for  increased 
profitability. 

As  a  single-source  supplier,  you  can  rely  on 
Tal'Star  for:  systems  design,  hardware,  software, 
installation,  training,  maintenance  and  follow 
up,  in  any  or  all  departments  of  your  newspaper. 

Here  are  some  of  the  successful  newspapers  who 
profit  with  TahStar ... 


TAL-STAR 


THE  SINGLE  SOURCE  SUPPLIER 


Computer  Systems,  Inc 

Box  T-1000 

Princeton  Junction,  NJ  08550 
(609)  799-1111 
A  General  Automation  Company 


COMPOSITION 

SYSTEMS 

BOOTH  232 

FIRST  SHOWING:  System  11/70 
with-all  VDT  Classified  input;  All  VDT 
editorial  system  with  dual  screen  VDT; 
all  VDT  system  with  reporter  input;  Pro¬ 
duction  control  system  24/32  with  repor¬ 
ter  input  and  editing;  CSI-105  input  ter¬ 
minal;  On-line  Metroset  photo  unit. 
Exhibiting:  On-line  wire  input  system. 

COMPUGRAPHIC 

BOOTH  1144 

Exhibiting:  Complete  line  of  electronic 
systems  including  input,  storage  and 
output  devices. 

COMPUSCAN 

BOOTH  502 

FIRST  SHOWING:  Low  cost  terminal 
cluster. 

Exhibiting:  Optical  Character 

Reader-Model  ALPHA;  START  systems- 
storage  and  retrieval  systems. 

COURIER-JOURNAL 

BOOTH  754 

CUTLER-HAMMER 

DENVER 


BOOTH  656 

nRST  SHOWING:  Traymatic  Bundle 
distribution  system. 

Exhibiting:  Mark  IV  Counter  Stacker. 

CYPACK  SYSTEMS 

BOOTH  1668 


Exhibiting:  Model  RTN  600  Transit  au¬ 
tomatic  newspaper  bundling  machine; 
Model  Rotant  500  N  bundle  tyer. 


D.  S.  AMERICA,  INC. 

BOOTH  1196 


DAHLGREN 

BOOTH  1182 

Exhibiting:  DiLitho  dampener  on  a 
mock-up  printing  unit. 


DATALOGICS 

BOOTH  452 

DELTA  DATA 
SYSTEMS 

BOOTH  752 

DIGITAL  EQUIPMENT 
CORP. 

BOOTH  1026 

FIRST  SHOWING:  CMS- 11  On-Line 
classified-advertising  system. 

Exhibiting:  DECset-system;  DECedit 
system;  DECwire  system;  TABS  system 
and  TMS-11  electronic  system. 


DIGITAL  PRODUCTS 
CORP. 

BOOTH  141 

FIRST  SHOWING:  Telsol  Sequential 
automatic  telephone  dialer. 

DOW  JONES  &  CO. 

BOOTH  132 

Exhibiting:  Press  Remote  Control 
Consoles  necessary  for  normal  ink  and 
water  adjustments  on  Goss  Metro  offset 
press,  or  ink  adjustments  on  Goss  Let¬ 
terpresses  equipped  with  Colortrol. 

DUNN  TECHNOLOGY 

BOOTH  2113 

FIRST  SHOWING:  Two  Research 
Reports — Laser-Printing  Plate  Systems 
for  the  newspaper  and  graphic  arts  indus¬ 
try;  Market  and  Technology  Report  on 
Laser  Printing  Plate  Systems;  “On-Line 
Systems”  magazine  presentation. 

DU  PONT  CO. 

BOOTH  1456 

FIRST  SHOWING:  DYCRIL  TYPE  29 
Direct  printing  newspaper  plate; 
DYCRIL  Type  40A  metal  backed  pattern 
plate;  CUSTOM  newspaper  film. 
EDITOR  &  PUBLISHER  for  May  14,  1977 
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This  istheN.E.W.S.8...if  it  doesn’t 
fit  your  needs,  we’ii  design  a 
system  that  win. 


We  can  design  an  electronic  system  specifically 
for  your  daily  or  weekly  newspaper. 


Could  be  our  N.E.W.S.  4  .  .  .  which  combines  4  Editerm 
2000's,  2  FSS  2001 's,  paper  tape  reader  and  punch  and 
a  sub-system  communicator,  will  fit  your  needs  to  per¬ 
fection.  If  not,  our  systems  are  completely  flexible.  The 
combinations  are  practically  unlimited.  For  newsrooms. 
For  classified.  Better  yet,  our  systems  do  not  require  ex¬ 
pensive  computers  or  software  packages  .  .  .  and  back¬ 
up  is  built  in.  For  complete  details,  call  or  mail  the 
coupon.  It  could  mean  good  N.E.W.S.  for  your  profit 
picture. 


Newspaper  Electronics  Corporation 
3225  Roanoke  Rd.  •  Kansas  City,  Mo.  64111 
Telephone  816/756-0052 


FREE 


8-page 

N.E.W.S.  Brochure 


Gentlemen: 

Please  send  more  news  on  the  N.E.W.S. 
Without  obligation,  of  course. 

NAME  _ 

POSITION  _ 

NEWSPAPER  _ 

CITY  _ 

STATE  _ 


ZIP 


Exhibiting:  Cronalith  24L  Litho  film 
processor;  Cronalith  blender  chemistry 
system  for  machine  processing;  Croma- 
lin  color  proofing  systems;  Dylux  instant 
image  proof  papers. 

DYMO  GRAPHIC 
SYSTEMS 

BOOTH  1294 

FIRST  SHOWING:  Video  display  ter¬ 
minals  for  editing-classified-business 
systems  (all  tele-remote)  accessing  com¬ 
puter  in  Wilmington,  Mass.;  Line  prin¬ 
ters  for  business-input,  massaging,  bill 
output  on  printer  also  tele-remote;  Re¬ 
mote  bureau  VDT  operation;  DLC-1000 
Laser  Composer  demos. 

Exhibiting:  Mark  IV  segmented  disc. 

EASTMAN  KOKAK 

BOOTH  630 

FIRST  SHOWING:  Phototypesetting 
film  for  full-page  pagination;  high-tem¬ 
perature  processing;  Kodak  MX  1042 
developer  and  replenisher;  Kodak  photo¬ 
typesetting  reversal  film  8590  (thin  base) 
for  use  with  full-page  phototypesetters — 
permits  user  to  get  negative  for  plate  ex¬ 
posure  (eliminates  paste-up  and  camera 
negative),  can  be  used  for  either  offset  or 
letterpress. 

Exhibiting:  Kodak  Readymade  proc¬ 
essor  model  420A  for  processing  RC 


"We  would  recommend  Masthead  for  com¬ 
plete  turnkey  installations.” 

Jack  McCarthy 
Gary  Post  Tribune 
Gary,  Indiana 


"It  is  refreshing  to  deal  with  a  company 
that  appreciates  the  owner's  budget  and 
is  able  to  meet  a  bid  price  without  a 
lot  of  extras  at  the  end  of  the  job.” 

Joe  Rollinson,  System  Consultant 
Industrial  Engineering  Dept. 

Copley  Newspapers 


papers  plus  PMT  materials  which  can  be 
used  to  bypass  film  negatives  for 
halftone  prints,  resized  and  reversed 
type,  line  art  and  advertising  proofs. 

ECAR  PRODUCTS 

BOOTH  1073 

Exhibiting:  A-Par  air  washer  for  re¬ 
moving  ink  mist  and  paper  dust  from 
pressrooms. 

ECLECTIC  CO. 

BOOTH  143 

Exhibiting:  Noise  abatement  control 
for  pressroom;  Dust  collectors  for  dust 
from  folder;  Electrostatic  precipitators 
for  collection  of  air  borne  dust,  ink  mist 
and  other  air  borne  contaminant;  Elec¬ 
trostatic  precipitators,  custom  designed 
for  any  problem. 

ECRM 

BOOTH  1044 

FIRST  SHOWING:  Classified  ad  sys¬ 
tem  for  the  7600  Text  Editing  System. 

Exhibiting:  Autokon  8400  Process  Re¬ 
production  system;  5300  and  4400  Au¬ 
toreader  OCR  systems;  7600  Text  Edit¬ 
ing  and  Class  ad  system. 

EDISON  ELECTRIC 
INSTITUTE 

BOOTH  472 


"Masthead's  installation  at  our  plant 
was  superior.  The  work  was  efficient, 
fast,  complete,  and  there  were  no  extra 
charges  over  the  Original  contract  price.” 

G.  W.  McCall  Hollywood  (Fla.) 

Publisher  Sun  Tattler 


"The  smoothest  press  installation  we've 
had.” 

Kendall  Green 
Odessa  American 
Odessa,  Texas 

lUL 


EDITOR  &  PUBLISHER 

BOOTH  446 

Exhibiting:  Weekly  newsmagazine;  In¬ 
ternational  Year  Book;  Market  Guide. 

EDS-IDAB,  INC. 

BOOTH  1156 

nRST  SHOWING:  News-Sort  Bundle 
distribution  system;  Avery  5209  news¬ 
paper  labeling  system  with  NS440. 

Exhibiting:  NS440  Compensating 
Newspaper  stacker;  Series  506/507 
Stacker  programming  system. 

ENCYCLOPAEDIA 

BRITANNICA 

BOOTH  276 

Exhibiting:  Encyclopaedia  Britannica 
3;  Britannica  Junior;  Great  Books  of  the 
Western  World;  Annals  of  America; 
Websters  7  Language  Dictionary. 

ENVIRO 

INTERNATIONAL 

BOOTH  1738 

EOCOM  CORP. 

BOOTH  2416 

FIRST  SHOWING:  ELFASOL/ 
LASERITE  completely  automatic  sys¬ 
tem  for  loading,  charging,  exposing  ton¬ 
ing  and  stripping  Azoplate/Kalle  Elfasol 
printing  plates  with  the  Laserite  laser 
exposure  system;  Computer-to-plate 
demonstrations  using  laser  techniques. 

EX-CELL-0  CORP. 

BOOTH  372 

FERAG,  INC. 

BOOTH  2322 

FIRST  SHOWING:  Complete  mail- 
room  system — Ferag  gripper  conveyor, 
flying  switch,  high-speed  compensating 
stacker  HS  80,  supplement  stacker  H 
500,  bundle  diverters,  Ferag  bundle  stor¬ 
age  system. 

FINCOR  INCOM 
INTERNATIONAL 

BOOTH  1344 

FIRST  SHOWING:  Print  press  drives, 
single  phase  Model  3100;  Three  phase 
D.C.  Model  3300  1/6  through  150  Horse 
Power  (HP);  Models  F  210,  2303,  and 
2400. 

FLUOROGRAPHIC 

SERVICES 

BOOTH  578 

nRST  SHOWING:  Fluoro  Photomet¬ 
ric  Color  Sheets. 
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PHONE  (505)  842-1 357  P.O.  Box  1 952  == 
Albuquerque,  New  Mexico  87103 


=^^asthead  ^ 


INTERNATIONAL.  INC 


PRESS  INSTALLERS 


HONORED  REALISTIC 
QUOTES  ON 
COMPLETE  PLANT 
INSTALLATIONS 

Pressrooms  &  mailrooms . . . 
Electrical  &  Mechanical 

★  PRESS  ERECTING 


gaihfiel 

CiisioniCPS  ^ 

across  int  mrioti!} 


★  CONSULTING 

Our  Customers  tell  it  best... 
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0^1  System  TI/70 

CLASS/SET  VDT 
CLASSIHED  INPUT 


■  H8vJ’s  and  prices  a  4  line  transient 
ad  in  1  /  5  of  a  second 

■  Calculates  exact  copy  depths 
for  accurate  price  quoting 

■  Can  be  configured  to  service  over 

1 00  highly  responsive  CSI-1 05  VDT’s 

■  All  classified  copy  dual  recorded 
on  independent  disk  files  or  time 
stamped  magnetic  tape,  while 
maintaining  a  central  data  base 

■  Requires  no  production  sort  time, 
as  each  ad  is  sorted  into  place 
upon  input 

■  Retains  directories  by  category, 
invoice  number,  credit  status, 
account  number,  phone  number, 
name,  date,  operator,  edition  and 
selected  text  arguments 

■  Retains  killed  ad  information  for 
customer  call  back 

■  Margin  mark-up  for  simplified 
control  of  typographic  composition 


■  Ad  sorting  techniques  independently 
controlled  per  category;  standard 
choices  are  size,  date,  keyword,  text 
word,  scatter,  make  and  model  year 

■  Automatic  credit  check  on  tele¬ 
phone  number,  including  credit  status 

■  Contract  account  name,  address 
file  and  other  pertinent  contract  data 

■  Table  driven  software  for  easily 
altered  pricing  changes 

Billing  system  interface  capability 
for  automatic  invoicing 

■  Protected  forms  capability 

■  CSl-105  pan-scrolled  VDT 

■  VDT  communication  rate, 

38,400  baud 

■  Ad  taker  prompting 

■  Newspaper  defined  ad  taker  forms 
and  file  structure 

■  Comparative  sales  statistics 


Composition  Systems,  Inc. 

. .  .software  does  make  a  difference 

570  Taxter  Road.  Elmsford.  New  York  10523  •  (914)  592-3600 


Exhibiting:  Fluoro-Color;  Guide-Line; 
Fluoro  Photometric  Grays;  All  methods 
for  ROP  color  reproduction. 

J.  A.  FREEMAN  &  SON 

BOOTH  1079 

FIRST  SHOWING:  Automatic  Paper 
Trim  baler. 


Exhibitor:  Regular  models  of 
downstroke  paper  balers  and  metal  bal¬ 
ers. 


GAF  CORP. 

BOOTH  1174 


GANNETT 

FOUNDATION 

BOOTH  1490 

GENERAL  PHOTO 
PRODUCTS 

BOOTH  1748 


Exhibiting:  Ortho  films;  Graphic  arts 
paper;  Diffusion  transfer  material; 
Phototypesetting  RC  paper;  Color  proof¬ 
ing  materials;  RC  procesor. 

GRACE,  W.  R.,  CO. 

BOOTH  170 

FIRST  SHOWING:  Letterflex  135 A 
plate  making  system  using  recycle 
technology;  Letterflex  290A  plate  mak¬ 
ing  system  using  solid  state  “brain.” 

GRAPHIC  ARTS 
LABORATORIES 

BOOTH  482 

GRAPHIC  ARTS  MFG. 

BOOTH  153 

Exhibiting:  Densitometers;  Exposure 
Controls;  Xenon  lights;  Safe  lights. 

GRAPHIC  ARTS 
TECHNICAL  & 
CONSULTING 

BOOTH  171 

FIRST  SHOWING:  Automatic  Dry 
Alkaline  Mix  (ADAM)  system  for  alkali 
fountain  concentrate  users-^to  make  their 
own  concentrate  or  press  ready  solution 
by  adding  mixture  of  dry  ingredients  to 
water. 

GRAPHIC 

ENTERPRISES 

BOOTH  572 

FIRST  SHOWING:  Heavy  duty  toner 
system. 

Exhibiting:  PC-24  Proof  copier. 


GRAPHIC  PRODUCTS 
CORP. 

BOOTH  135 

FIRST  SHOWING;  OCR  Newswire 
teleprinter  Model  210A,  microprocessor 
controlled. 

Exhibiting:  OCR  Local  bureau 
teleprinter-ASCII  coded  model  212;  Au¬ 
tomatic  typewriter  tester  ECRM  “Wise” 
program  model  TT-200. 

HAB  CHEMICAL 

BOOTH  1744 

FIRST  SHOWING:  Phototypesetting 
paper,  both  Stabilization  type  and  RC. 

Exhibiting:  Spec.  221  paper  for  Harris 
phototypesetting  equipment;  all  major 
brands  (specs.). 

HALL,  GEORGE  R. 

BOOTH  2214 

FIRST  SHOWING:  Hall  Systems— 
Monitor  Counter  Stacker;  Roller  Top 
Conveyor. 

Exhibiting:  Press  Installation  proce¬ 
dures  and  requirements. 

HAMILTON 

COMMUNICATIONS 

BOOTH  574 

FIRST  SHOWING:  Reporter  Portable 
Send  terminal;  Bureau  Send  terminal. 

HARRIS  CORP. 

BOOTH  202 

FIRST  SHOWING:  WEB  Press  divi¬ 
sion’s  Makeready  and  Control  System 
for  double  width  offset  presses;  Compos¬ 
ition  Systems  division’s  Harris  1700  fam¬ 
ily  of  terminals,  Harris  1200  family  of 
terminals,  two  new  models  Harris  2200 
Video  layout  system  series — also  two 
new  models  Harris  2500  series  control¬ 
lers  and  one  new  model  of  Harris  7400 
series  CRT  phototypesetters;  Bindery 
division’s  new  Sigma  Binder;  Com- 
putype’s  new  electronic  input  system. 

Exhibiting:  Harris  1520  terminals; 
Harris  2520,  2540,  2542,  2550,  2560  elec¬ 
tronic  copy  processing  systems;  Harris 
7400/7450  CRT  typesetters;  Computype 
Doublewide  ComptStor  system;  Micro 
Class  Ad  system;  Stand-Alone  terminal 
system. 

HENDRIX 

ELECTRONICS 

BOOTH  138 

Exhibiting:  Electronic  copy  processing 
system  Model  6400;  with  16  terminals; 
Classified  package  with  sorting  by  adver¬ 
tising  size;  Mini-theater  presentation  of 
interactive  composition  and  display  ad 
mark-up  system. 
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MANUFACTURING  CO.,  INC. 
SUPPLIERS  TO  THE  GRAPHIC  ARTS 


‘TOMORROW’S  EQUIPMENT  TODAY’ 


MANUFACTURERS  OF  EQUIPMENT  FOR  DIRECT  PRINTING 

ON  METAL  OR  MYLAR  BACKED  SHALLOW 

RELIEF  PLATES  AND  DI-LITHO®  PLATES 

CALL  US  FOR  INFORMATION  ON:  THE  K  &  F  CYLINDER 

MOUNTED  LOCK-UP  SYSTEM*  —  CONVENTIONAL  SADDLES 

—  NO  PRESS  MOVE  SADDLES  —  MAGNETIC  SADDLES  —  TUBULAR 

SADDLES  —  COMIC  PRESS  SADDLES 

SINGLE  AND  DOUBLE  WIDTH  AUTOMATIC  AND  MANUAL  PLATE 


PREPARATION  EQUIPMENT  AVAILABLE  WHICH  WILL 
WORK  WITH  ANY  IMAGE  REGISTRATION  SYSTEM 


•PATENT  PENDING 


15103  Encino  Verde 
San  Antonio,  Tx  78232 
TOLL  FREE  (800)  531-5982 
(512)  494-1631 
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News-Plater 

Two  plates  a  minute. 
Directly  from  pasteup 
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NUP'  photo 


emco 

photoproducts  co. 

Division  of  Powers  Chemco,  Inc 

Charles  Street,  Glen  Cove.  N  Y  11542 
Telephone  (516)  676-4000 


( Attach  to  your  letterhead  or  business  card  and  mail. ) 

□  Si'nd  complete  information 
on  the  News- Plater 

□  Have  my  Chemcoman 
call  me  immediately 


Name  Newspaper 

Title  Address 


Telephone 


Press  uschJ  for  new'spaper 


HERCULES 

BOOTH  602 

FIRST  SHOWING:  MERIGRAPH  400 
system  for  direct  printing  plates;  Intro¬ 
duction  of  Polypropylene  plate  recycle 
system  (PPRS)  for  the  newspaper  indus¬ 
try. 

HUNT,  PHILIP  A., 

BOOTH  2203 

Exhibiting:  Demonstration  of  Hunt 
Media  Lith  wipe-on  chemistry;  Photo¬ 
chemicals,  developers  and  fixers  for  half 
tone  processing — Ultra  Chemical  sys¬ 
tems,  for  rapid  access  processing  of  full 
page  line  negatives — Copyset  Developers 
and  Flash-O-Graph  Fixer;  Phototypeset¬ 
ting  chemistries  for  stabilization  process¬ 
ing — Hunt  A- 100  and  S-400  chemistry; 
Photocomp  chemistry  for  conventional 
processing;  Hunt  Compomatic  Chemis¬ 
try  for  batch  processing. 


FIRST  SHOWING:  Ideal  Shrink  Tun¬ 
nel  Model  1820SL;  Ideal  Sleevewrapper 
Model  505-30. 


HYDROGRAPHIC 

BOOTH  2404 

IBM 

BOOTH  660 

ICONICS  CONTROL 

BOOTH  1021 

FIRST  SHOWING:  Quality  control 
press  package. 

Exhibiting:  Iconomatic  plate  process¬ 
or;  Light  tables;  Verticle  filing  systems; 
magnetic  packing  gauge. 

IDEAL  EQUIPMENT 

BOOTH  159 


IMG  PHOTO 
PRODUCTS 

BOOTH  1098 


INFORMATION 

INTERNATIONAL 

BOOTH  524 

FIRST  SHOWING:  VideoComp  570 
phototypesetter  (CRT)  system,  up  to  70 
picas  in  width — optional  feature  up  to  90 
picas  wide.  Unit  has  optional  halftone 
recording  capability. 

Exhibiting;  Model  3600  Illustration 
Scanner  for  digitizing  continuous  tone 
photos,  line  art  and  logos. 


Non-stop  production 


. .  .our  strapper’s 

leading  asset 

Total  reliability  is  reported  by  users 
of  Cypack's  RT  600  Transit  system. 
Here  are  reasons  why; 
strong  heat-welded  joints, 
no-jam"  design,  handles  back-to-back 
and  low  bundles,  speeds  of  up  to 
34  bundles/min. 

Besides  all  this. 

you  will  save  50%  i 

in  materials  costs.  .-  ••''L 


CYPACK  SYSTEMS  CORPORATION 

Dept.  177  1227  Walt  Whitman  Rd.. 
Melville.  N.Y.  11746  516/271-0220 


INLAND  NEWSPAPER 
MACHINERY  CORP. 

BOOTH  1056 

Exhibiting:  Roto-Screen  DiLitho 
dampener  and  press  follower;  Factory 
reconditioned  Compugraphic  phototype¬ 
setting  equipment;  Stepper  Paper-Man 
wrapper  and  tie  machine. 

INLAND  PRINTER 

BOOTH  274 

Exhibiting:  Publications. 

K&F  MFG. 

BOOTH  2314 

FIRST  SHOWING:  Automatic  four 
sided  punch,  trim  machine;  Automatic 
offset  plate  processor;  Magnetic  saddle 
for  locking  up  steel  backed  printing 
plates. 

Exhibiting:  Cylinder  mounted  plate 
lock  up  system  for  shallow  relief  plate 
and  DiLitho;  Manually  operated  trim, 
punch  and  bend  equipment;  Automatic 
plate  bending  equipment. 

KANSA  CORP. 

BOOTH  1552 

FIRST  SHOWING:  Model  402  Kansa 
(320)  Newspaper  stuffer. 

KING  PRESS 

BOOTH  1540 

FIRST  SHOWING:  The  Daily  King  II 
newly  designed  web  offset  press  with 
press  control  system  permitting  all  print¬ 
ing  functions  to  be  controlled  from 
operator’s  control  console. 


KREONITE 

BOOTH  152 

FIRST  SHOWING:  Kre-Matic  20" 
processor  for  reversal  phototypesetting 
film. 

Exhibiting:  Film  processors. 

LEKTRO  MIDWEST 

BOOTH  1296 

FIRST  SHOWING:  Stand  up  end  con¬ 
trol  lift  truck  with  3,000  lb.  lifting  capac¬ 
ity. 
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LINCOLN-ST.  LOUIS 

BOOTH  1093 
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See  why  these  newspapers 
have  chosen  the 


Royal  zenith  Misomatic  Plateline 


EXPRESSEN, 

JOENKOEPING,  SWEDEN 
2  machines 

EXPRESS  AND  STAR, 

WOLVERHAMPTON. 
UNITED  KINGDOM 


NICE  MATIN, 

NICE,  FRANCE— 2  machines 

AFTENPOSTEN, 

OSLO,  NORWAY 

UPPSALA  NYA  TIDNING, 

UPPSALA,  SWEDEN 


STUTTGARTER  ZEITUNG 

STUTTGART,  GERMANY 

KANSAS  CITY  STAR, 

KANSAS  CITY,  MISSOURI 
2  machines 


See  US  at  anpa/ri  show,  Booth  1452 


The  two  plate  a  minute 
newspaper  plate  maker 


Here’s  important  news  for  newspaper  printers 
running  offset  or  who  want  to  go  offset.  Until  now, 
offset  plate  production  has  been  expensive  and 
time  consuming.  Now  Royal  Zenith,  a  leader  in 
the  Graphic  Arts  Industry,  introduces  the  Miso¬ 
matic  Plateline— the  result  of  modern  plate  pro¬ 
duction  technology. 

It’s  a  unique  plate  processing  system  that  can 
cut  your  production  time  to  60  seconds— from  neg¬ 
ative  to  first  developed  plate.  Total  plate  produc¬ 
tion  is  120  accurate,  high  quality  plates  per  hour. 

And  that’s  not  all.  You  can  insert  additional  neg¬ 
atives  while  the  production  cycle  is  in  progress. 
You  can  preset  the  desired  number  of  plates  ob¬ 
tained  from  the  same  negative.  You  can  even  copy 
in  page  marks  and  color  marks  on  the  plate. 

The  Plateline  is  simple  to  operate.  Just  load  the 
machine  with  pre-punched  films  and  plates.  Press 
the  START  button.  And  the  Plateline  takes  care 
of  the  copying  sequence.  The  entire  print-down 
cycle  takes  place  automatically  in  one  minute: 


plate  and  negative  feed,  exposure,  plate  and  film 
changing.  Each  step  is  carried  out  under  perfect 
register  control  so  the  sources  of  error  are  min¬ 
imized  and  you’re  sure  of  getting  top  results. 


talk  to  the  innovators 


RoYal  Zenith  Corp. 

a  growth  company  with  your  growth  in  mind 

2101  Jericho  Turnpike, 

New  Hyde  Park,  N.Y.  1 1 040 
516/488-3200 


Exhibiting:  Lincoln  ink  dispensing  sys¬ 
tems  for  web  offset  presses. 


LOGETRONICS 

BOOTH  536-542 

FIRST  SHOWING:  LogEscan-new 
approach  to  laser  platemaking. 

Exhibiting:  PC- 13  LogEflo  film  pro¬ 
cessor;  LD-24AQ,  LD-24BQ,  RAP20 
PC-18  -all  LogEflo  film  processors; 
LogE/Robertson  432  vertical  camera; 
LogE/Robertson  500  Lowbed  camera. 

LOGICON-INTERCOMP 

BOOTH  1232 

FIRST  SHOWING:  Model  463  Re¬ 
porter  terminals. 

Exhibiting:  Two  complete  Logigraphic 
systems;  Model  462  editorial  terminals. 

3M  COMPANY 
BURGESS  NEWSPAPER 

BOOTH  642 

Exhibiting:  Pyrofax  system;  Sphere- 
kote  press  packings. 


MASTER  SALES  & 
SERVICES  CORP. 

BOOTH  702 

Exhibiting:  Model  2435  Flat  cold  light 
printer;  Model  1132  Rotary  Washout 
unit. 

MASTHEAD 

INTERNATIONAL 

BOOTH  554 

Exhibiting:  Press  erection  and  installa¬ 
tion  capabilities. 

MEAD  TECHNOLOGY 
LABORATORIES 

BOOTH  2115 

FIRST  SHOWING:  Electronic  News¬ 
paper  Library  application  of  DATA/ 
CENTRAL  system. 

M.E.G.  (US) 

BOOTH  636 

Exhibiting:  Flying  Pasters. 

MERGENTHALER 

LINOTYPE 

BOOTH  102 

FIRST  SHOWING:  MVP  Disk  option; 
RP/lOO  Reader  punch;  VIP/MVP  In¬ 
teractive  Interface. 

Exhibiting:  System  V  Publishing  sys¬ 
tem;  Linotron  606  CRT  typesetter; 
Linotron  303  CRT  typesetter;  Lino- 
screen  300  Video  Display  Terminal;  Page 
View  Terminal;  VIP  Phototypesetter; 
MVP  Editing  system;  Linocomp  2  type¬ 
setter. 

MGD  GRAPHIC 
SYSTEMS  ROCKWELL 
INTERNATIONAL 

BOOTH  1274 

FIRST  SHOWING:  Edit-text  copy 
input  and  editing  system  with  remote 


terminal  capability;  Micro-edit  copy 
input  and  editing  system. 

Exhibiting:  Image  III  video  display 
terminals;  Community  web  offset  news¬ 
paper  press,  including  floor-level  and 
stacked  units,  S/C  folder.  Universal 
Offset  3  color  unit  and  rollstand; 
PCS/PAR  (press  control  system  with 
page  area  reader);  Rockwell  Goss-Di- 
Litho. 


MIDWEST  PUBLISHERS 
SUPPLY 

BOOTH  1444 

Exhibiting:  Furniture  for  VDT  installa¬ 
tions. 

MITA  COPYSTAR 
AMERICA 

BOOTH  155 

Exhibiting:  Copy  star  17-Dry  electro¬ 
static  proofing  machine;  Copystar  9(X)D 
electrostatic  proofing  machine. 

MOHR  ENTERPRISES 

BOOTH  149 

Exhibiting:  All-Pro  processor  for  resin 
coated  phototypesetting  paper;  Copy 
Cutter  II. 

MONARCH  SYSTEMS 

BOOTH  1742 

MUIRHEAD 

BOOTH  2222 

FIRST  SHOWING:  Muirhead/ 
Dacom-Data  compression  Newspaper 
Page  Transmission  System  (flat  bed 
scanner,  reconstructor,  compressor, 
drum  recorder  K661,  modem  simulator, 
K666  laser  unit). 

Exhibiting:  Muirhead-Laser  Page- 
Fax/plate  system;  small  format 
laser;  photographic  transmitter-K470; 
photographic  recorder  K  560;  electrosta¬ 
tic  recorder  M  136;  electrostatic  paper; 
toner;  developer;  photographic  paper; 
photographic  film. 

MULLER-MARTINI 

BOOTH  158 

Exhibiting:  Model  227-E  inserting 
machine;  Model  1512  compensating 
counter  stacker. 


SHOW  &  TELL  ISN’T  JUST  FOR  KIDS! 

We  want  to  show  you  our  new  microprocessor-controlled 
OCR  TELEPRINTER  at  the  ANPA/RI  exhibit  and  tell  you  how  it 
can  save  you  up  to  $1000  A  MONTH  on  certain  wire  service 
lines,  while  giving  you  the  cleanest  fan  folded  copy  you  ever 
handled — and  why  it  is  superb  for  handling  set-aside 
supplemental  services. 

OCR  continues  to  scan  its  own  exaggerated  death  notices. 

Booth  #735,  ANPAIRI 
Anaheim,  CA.,  June  11-15,  1977 
or 

GRAPHIC  PRODUCTS  CORP. 

522  Cottage  Grove  Road,  Bloomfield,  CT  06002 
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MCCAIN  MFG. 

BOOTH  1388 

FIRST  SHOWING;  Model  660  News¬ 
paper  stuffing  (Inserting)  system-running 
a  broad  sheet  jacket  and  insert  up  to  four 
different  sample  circulars. 

Exhibiting:  Live  demo  of  prestuffs 
being  inserted  into  jackets. 

NAPP  SYSTEMS  (USA) 

BOOTH  2202 

FIRST  SHOWING:  Commercial 
Waterplate  (Lithographic);  Samples  of 
Newsplate — (newspaper  version  of  the 
waterplate);  Waterproof — water 
develop-velox  type  paper;  Dry-offset 
printing  plate;  Duplicate  plate  (photo¬ 
polymer  plate  system). 

Exhibiting:  Direct  and  Pattern  photo¬ 
polymer  printing  plates;  Galaxy  plate 
processor;  Satellite  plate  processor. 

NATIONAL  COMMITTEE 
FOR  EMPLOYER 
SUPPORT  FOR 
GUARD  &  RESERVES 

BOOTH  2111 

NATIONAL  MACHINE 

BOOTH  676 

Exhibiting:  National  Super  A-340  Au¬ 
tomatic  Offset  plate  processors  (live 
demo)  using  water  (miser)  rinse  station 
and  chemistry  developer  system;.  Na¬ 
tional  Roller  coating  system  for  wipe-on 
plates. 

NEW  ENGLAND 
NEWSPAPER  SUPPLY 

BOOTH  1096 

FIRST  SHOWING:  Anti-lint 

Durathane  44  roller  for  use  with  plastic 
plates;  No  Pak  polyweb  offset  blanket; 
New  improved  polydraw  for  offset;  VDT 
furniture  line. 

Exhibiting:  Polystick,  DiLitho  plates, 
cutting  bars,  border  tape,  full  page 
copier,  trimmer,  bulk  paper  cassettes, 
general  press  and  composing  room 
supplies. 

NEWSPAPER 
ELECTRONICS  CORP. 

BOOTH  1168 

Exhibiting:  Editorial  front-end  system 
with  VDTs,  printers,  punches  on-line; 
classified  system. 

NEWSPAPER 
EQUIPMENT  CO. 

BOOTH  376 

HRST  SHOWING:  Lockup  for  plastic 
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plates  (L.A.  Times  type  plate);  Machine 
for  blanking  metal  master  to  size, 
machine  for  blanking  fiber  glass  mat  to 
size,  machine  for  trimming  plastic  plate 
to  size  (width) — also  gauging  thick¬ 
ness — all  of  preceding  at  L.  A.  Times 
installation. 

NEWSPAPER 

PRODUCTION 

BOOTH  677 

Exhibiting:  Newspaper  Production 
magazine;  Printing  Impressions 
magazine;  Special  Show  copies  of 
magazines. 

NOLAN  JAMPOL 

BOOTH  1068-1444 

NUARC  CO. 

BOOTH  1426 

Exhibiting:  VV  1418  Camera;  SST 
camera;  Flip-top  plate  maker;  Diffusion 
transfer  process;  Light  tables. 

ONE  SYSTEMS 

BOOTH  1218 

Exhibiting:  One/5  electronic  produc¬ 
tion  system;  One/10  electronic  produc¬ 
tion  system;  One/e  14  and  One/e  10  video 
display  terminals. 

OPTICAL,  C.  K. 

BOOTH  2333 

Exhibiting:  SQU  Newspaper  width 
compressing  lenses. 

PAKO  CORP. 

BOOTH  1188 

FIRST  SHOWING;  Model  GR-1  Cube 
Automatic  Chemical  replenishment  sys¬ 
tem. 

Exhibiting:  Pakonolith  24  Film  proces¬ 
sor;  Pakolith  Film  processor;  Pakoquick 
24  square-film  processor;  Auto  re¬ 
plenishment  403;  GT-12  Pakoroll 
typesetting  chemistry  system. 

PORTAGE  NEWSPAPER 
SUPPLY 

BOOTH  1288 

FIRST  SHOWING:  TRIMKLEEN 
ll-double  sided  photocomp  trimmer  for 
single-column  trimming;  SAFE-TRIM  a 
34Vi"  manual  desk  unit  for  columns, 
photos,  corrections  and  headlines. 

Exhibiting;  ARTWAXER  III  for 
striped  wax  coating. 

PUBLISHERS’ 

AUXILIARY 

BOOTH  374 


Exhibiting:  Association  memberships; 
Trade  publication;  Trade  show  informa¬ 
tion;  Weekly  directory. 

PUBLISHERS  FOR 
CONVENTIONS 

BOOTH  139 

RAYTHEON  GRAPHIC 
SYSTEMS 

BOOTH  246 

FIRST  SHOWING:  New  low  cost  ad 
composition  terminal. 

Exhibiting:  Raycomp-100  ad  composi¬ 
tion  terminal;  Full  page  news  package  for 
Raycomp-lOO. 

ROCHESTER  INSTITUTE 
OF  TECHNOLOGY 

BOOTH  1746 

Exhibiting:  Educational  and  research 
materials. 

ROYAL  ZENITH 

BOOTH  1452 

Exhibiting:  Royal  Zenith  Plateline  sys¬ 
tem. 

RYCOLINE  SOLVENT  & 
CHEMICAL  CO. 

BOOTH  618 

FIRST  SHOWING:  Mix-All  fountain 
solution  mixer;  Bad  Copy  Marker. 

Exhibiting:  DiLitho  System;  Blanket 
washers. 

SEABOARD  SYSTEMS 

BOOTH  1095 

FIRST  SHOWING:  Energy  manage¬ 
ment  system  which  includes  a  micro¬ 
processor  (system)  designed  for  newspa¬ 
pers  to  reduce  cost  of  electricity.  System 
controls  up  to  96  different  devices. 

SEYBOLD 

PUBLICATIONS 

BOOTH  1089 

Exhibiting:  The  Seybold  Report; 
Seybold  Data  Sheets;  Fundamentals  of 
Modem  Composition  and  other  publica¬ 
tions. 


SIFCO 

METACHEMICAL 

BOOTH  678 

Exhibiting:  Dalic  Portable  bmsh  plat¬ 
ing  equipment  and  supplies  for  copperiz- 
ing  ink  drums  on  press;  Equipment  and 
material  for  repairs  of  copper  on  offset 
dmms. 
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SIGNODE  CORP. 

BOOTH  516 

FIRST  SHOWING:  Model  MLN-2A 
Newspaper  bundling  system  using  Con- 
trax  plastic  strapping. 

Exhibiting:  Model  ML2-EE  bundle 
machine-conveyor  feed  and  discharge; 
Model  ML  1-EE  bundle  machine  hand 
feed. 


SMART  SUPPLY 

BOOTH  1226 

SMITH  RPM  CORP. 

BOOTH  1752 

Exhibiting:  Smith  Dampener  system. 

SNOOK  CORP. 

BOOTH  378 

Exhibiting:  Type-Flex  reproportioning 
systems;  Rotex  Automatic  silver  recov¬ 
ery  systems;  Rotex  chemical  mixing  sys¬ 
tems;  Rotex  Mini'  fix  management  sys¬ 
tems. 

SOEP,  BERNARD, 
ASSOCIATES 

BOOTH  2119 

Exhibiting:  Space  Planning;  Interior 
design,  Budgeting;  Construction  docu¬ 
ments;  Construction  Supervision;  Space 
analysis;  Furnishing  selection. 

SOUTHERN  NEWS  RACK 

BOOTH  543 

SPERRY  UNIVAC 

BOOTH  624 

Exhibiting:  UTS  400  Text  Editor  copy 
processing  system. 

STA-HI  SYSTEMS 

BOOTH  1088 

Exhibiting:  Mailroom  systems;  News- 
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trac  system;  Stackers- Models  918,  257; 
Conveyors,  belt,  roller;  Pacers;  Bottom 
wraps;  Truckloaders;  Stream  conveyors. 

STEPPER  ASSOCIATES 

BOOTH  1082 

FIRST  SHOWING:  Model  510 
Paper- Man®  automated  copy  wrapping 
and  tying  machines.  Also  for  TMC  appli¬ 
cation. 

Exhibiting:  Model  720  Paper-Man®; 
Stepper  Bundle-Bagg  Systems  for  single 
and  double  bag  holders. 


SYSTEM 

DEVELOPMENT  CORP. 

BOOTH  560 

FIRST  SHOWING:  Text  I  system  for 
search  and  retrieval  (newspapers). 

Exhibiting:  Text  II  electronic  copy 
processing  system;  On-line  photo¬ 
typesetters,  Metroset  and  APS  5. 

SYSTEMS 

INTEGRATORS 

BOOTH  2422 

TV  COMPULOG 

BOOTH  750 

Exhibiting:  TV  listings  and  TV  related 
information. 

TAFT  CONTRACTING 

BOOTH  1256 

FIRST  SHOWING:  Tokyo  KiKai 
Newspaper  press. 

Exhibiting:  Double  width  offset  unit; 
Single  width  offset  unit;  offset  plate 
machine;  electrical  panel  and  drive 
motors. 

TAL-STAR  COMPUTER 
SYSTEMS 

BOOTH  1018 

FIRST  SHOWING:  T-410  S  Publishing 


system;  Business  applications  system 
w/business  report  generator;  Full  Page 
Classified  pagination. 

Exhibiting:  T-4000  Editorial  system; 
T-410  Publishing  system. 

TASOPE  CO. 

BOOTH  226 

FIRST  SHOWING:  PARTICIPATOR 
Litho  Plate  processor. 

Exhibiting:  Satellite  plastic  processor; 
Instigator  Litho  punch/coater;  Au- 
tomator  multiple  exposure  processor; 
Verticle  etcher  for  magnesium  plates. 

TELERAM 

COMMUNICATIONS 

BOOTH  722 

FIRST  SHOWING:  Model  P-1881  Low 
cost  portable  terminal  with  8K  memory; 
Model  Bureau  1800  desktop  terminal 
with  mass  memory;  Model  Bureau  2277 
desktop  terminal  with  12"  screen  and 
floppy  disk  storage  unit. 

Exhibiting:  Model  P-1800  portable/ 
bureau  terminal  with  mass  storage. 

TEXAS  INSTRUMENTS 

BOOTH  165 

Exhibiting:  Silent  700  Model  765  Port¬ 
able  memory  terminal;  Silent  700  Model 
745  Portable  data  terminal;  Silent  700 
Model  733  ASR  data  terminal. 


UNITED  PRESS 
INTERNATIONAL 

BOOTH  2430 

FIRST  SHOWING:  Printer. 

Exhibiting:  DataNews  high  speed  news 
service;  Unifax  11  news  picture  service 
(digital  electrostatic  recording);  Conven¬ 
tional  low  speed  news  gatherer  and  stock 
equipment;  Demonstration  of  reception 
of  all  basic  UPI  services  via  Satellite  (six 
foot  dish)  provided  by  American  Satellite 
Corporation. 
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VARISYSTEMS 

BOOTH  2334 

Exhibiting:  Varicomp  keyboards 
Model  1100,  2100,  and  3400;  VariCom- 
poser  I. 


YARN  PRODUCTS 

BOOTH  272 

FIRST  SHOWING:  Web  Etch  #34  one 
step  fountain  solution. 

Exhibiting:  Chemicals;  Solvents;  Spray 
solutions;  Press  maintenance  for  Web 
offset  newspapers. 


VERSATEC 

BOOTH  131 

Exhibiting:  Versatec  high  speed 
proofer  system. 


WARNER  MDS  COLOR 

BOOTH  173 

WEB  SPECIALTIES 

BOOTH  476 


WESTERN  LITHOPLATE 

BOOTH  1432 

FIRST  SHOWING:  Models  32D  and 
38D  Lithoplaters,  plate  processing  sys¬ 
tems. 

Exhibiting:  Lithocoater;  Western 
Lithxpozer;  Western  punch-coater; 
Western  Lithopunch;  Complete  line  of 
newspaper  plates  and  chemistry. 


WOOD  FLONG 

BOOTH  1734 

Exhibiting:  Stereotype  mats;  Offset 
and  DiLitho  plates;  Photo  products; 
Border  tape. 


WOOD  HOE  DIV. 

WOOD  INDUSTRIES 

BOOTH  672 

FIRST  SHOWING:  Display  on  con¬ 
version  from  Letterpress  to  offset¬ 
utilizing  majority  of  existing  press 
equipment. 

Exhibiting:  Running  Jet-Air  dampen¬ 
ing  system  for  offset  and  DiLitho;  Pro¬ 
gram  Press  Controls  as  sold  to  LA  Times; 
Visual  display  of  line  of  web  offset 
presses-ColorFlex  11,  Lithoflex  and 
Lithomatic  II. 
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THE  X-RITE  CO. 

BOOTH  1019 

Exhibiting:  X-Rite  model  76A  shrink 
packaging  system;  X-Rite  full  line  of 
prospector  silver  recovery  equipment; 
X-Rite  model  301  solid  state  transmis¬ 
sion  densitometer;  X-Rite  model  321  ph- 
temperature  meter. 

ZENTEC 

BOOTH  1097 


Crossroads  77 

(Continued  from  page  50) 

with  C.  A.  Thompson,  vicepresident.  In¬ 
ternational  Paper  Sales  Company,  and 
“Should  you  have  to  Cost  Justify  a 
Front-End  System?”  To  handle  this 
weighty  subject  will  be  John  Leard, 
vicepresident  and  executive  editor, 
Richmond  (Va.)  Times-Dispatch  and 
News  Leader  as  moderator  with 
panelists,  Robert  Hunt,  president  and 
chief  executive  officer,  Chicago  Tribune 
presenting  management’s  viewpoint; 
Joseph  M.  Ungaro,  vicepresident  and 
executive  editor  Westchester  Rockland 
Newspapers  giving  the  editorial  view¬ 
point;  Edward  R.  Padilla,  president  and 
general  manager  Sacramento  (Calif.) 
Union  offering  the  production  viewpoint; 
Dwight  Brown,  former  general  manager 
of  NSDG  and  now  president  of  Au¬ 
tologic,  Inc.,  stating  the  supplier’s  view¬ 
point;  and  John  Stemlar,  vicepresident: 
finance  and  treasurer,  Lee  Enterprises, 
advancing  the  financial  viewpoint. 

Chairman  for  the  Tuesday  sessions 
will  be  Richard  D.  Blum,  senior  vicepres¬ 
ident  Dallas  Morning  News. 

EDITORIAL-NEWSROOM  SYM¬ 
POSIUM  VI,  one  of  the  longest  running 
and  perhaps  the  most  popular  session  of 
the  ANPA/RI  Conference  will  open  on 
Wednesday  morning  at  9  a.m.  under  co- 
chairman  John  Leard,  vicepresident  and 
executive  editor  Richmond  (Va.) 
Times-Dispatch  and  News  Leader  and 
Joseph  M.  Ungaro,  vicepresident  and 
executive  editor  Westchester  Rockland 
Newspapers. 

As  in  previous  years  the  “State  of  the 
Art”  presentation  will  be  given  by  Joe 
Ungaro  followed  by  a  panel  discussion 
titled  “The  Good  News  and  the  Bad 
News.”  The  four  panelists  are:  James 
Geehan,  president,  publisher  and  editor, 
San  Bernardino  (Calif.)  Sun-Telegram: 
Drake  Mabry,  managing  editor,  Des 
Moines  (Iowa)  Register  and  Tribune; 
Angelo  Musante,  assistant  to  the  execu¬ 
tive  vicepresident  and  general  manager, 
Los  Angeles  Times;  and  Darrow  TuUy, 
president  and  general  manager,  San 


Francisco  Newspaper  Printing  Com¬ 
pany. 

In  addition  to  the  panel  on  the  Good 
News  and  the  Bad  News  there  will  be  a 
panel  discussion  on  “Coping  with  the 
Editorial  Load.”  Members  of  the  panel 
will  be:  J.  Richard  Nokes,  editor  Port¬ 
land  (Ore.)  Oregonian:  Joseph  W. 
Shoquist,  managing  editor  Milwaukee 
Journal;  and  Ben  Phillips,  news  editor 
San  Jose  (Calif.)  Mercury  and  News. 

Four  separate  sessions  scheduled  be¬ 
tween  11:30  a.m.  to  12:30  p.m.  on  Wed¬ 
nesday  (two  referred  to  earlier),  will  also 
include  three  panel  members  talking 
about  “Using  Smaller  Systems.”  Par¬ 
ticipants  are:  Dean  Conkin,  managing 
editor  Billings  (Mont.)  Gazette  describ¬ 
ing  Harris  systems;  W.  G.  Ebersole,  vice- 
president  and  publisher  Gainesville 
(Fla.)  Sun  commenting  on  Systems  De¬ 
velopment  Corporation’s  system;  and 
Marc  W.  Anthony,  publisher  Scottsblujf 
(Neb.)  Star-Herald  discussing  Com- 
putype’s  system. 

The  fourth  one  hour  session  is  devoted 
to  “Solving  Problems  for  Larger  News¬ 
papers.”  Panel  members  are:  William 
Barrett,  assistant  managing  editor  UPI 
talking  about  Wire  Service  Codes;  Wil¬ 
son  Locke,  news  editor  Los  Angeles 
Times  describing  Teleram  Terminals; 
William  Wieck,  director  of  administra¬ 
tive  services  Chicago  Tribune  talking 
about  Storage  and  Retrieval;  and  Jerry 
Fingerlos,  manager  data  processing  San 
Rafael  (Calif.)  Independent- Journal  de¬ 
scribing  Effective  use  of  Formats. 

• 

Perry  submarines 
aid  in  oii  search 

One  of  the  pioneers  in  the  newspaper 
production  revolution  is  now  deeply  in¬ 
volved  in  helping  to  solve  the  energy 
crisis. 

From  his  office  and  laboratory  at  Rivi¬ 
era  Beach,  Fla.,  John  H.  Perry  Jr., 
guides  the  development  of  miniature 
submarines  which  are  used  to  explore 
the  ocean  floor  for  oil  fields. 

Some  20  years  ago,  as  the  owner- 
publisher  of  several  Florida  newspapers. 
Perry  encouraged  and  assisted  inventors 
of  cold-type,  direct-printing  and  com¬ 
puterized  typesetting  methods.  His  West 
Palm  Beach  Post  and  Times  was  one  of 
the  first  newspapers  to  experiment  with 
optical  character  reading  and  other 
breakthroughs  in  technology  were  per¬ 
fected  at  some  of  his  smaller  properties. 

The  latest  contribution  of  Perry 
Oceanographies  Inc.  are  two  new  models 
of  deepwater  workboats  for  Intersub 
Ltd.  which  is  engaged  in  North  Sea 
offshore  oil  field  activities.  The  sub¬ 
marines  are  only  22  feet  along.  The  Perry 
firm  also  has  produced  an  undersea  bell 
that  can  maneuver  at  depths  to  3,000 
feet. 
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Where  to  find  exhibitors . . . 


Exhibitor/Booth  No. 

Arena 

North  Hall 

South  Hall 

Addressograph- 

Multigraph 

478 

Agfa  Gavaert 

Amcomp,  Inc. 

420 

1534 

American  Desk  Mfg. 
Applied  Learning 

382 

1077 

Associated  Press 

AT&T 

2410 

120 

Autologic, Inc. 

Automix  Keyboards 

2001 

167 

Baldwin-Gegenheimer 

1564 

Beach  Mfg. 

2112 

Berkey  Technical 

610 

B.  H.  Bunn 

1656 

Brown  Mfg. 

1662 

Camex 

Canon  USA 

726 

1464 

Chemco  Photoproducts 
Citiplate 

2122 

258 

Combined  Services 
Composition  Systems 

232 

1074 

Compugraphic 

Compuscan 

502 

1144 

Courier-Journal 

754 

Cutler-Hammer 

Cypack  Systems 

656 

1668 

D.  S.  America 

11% 

Dahlgren 

1182 

Datalogics 

452 

Delta  Data  Systems 

752 

Digital  Equipment  Corp. 

1026 

Digital  Products  Corp. 

141 

Dow  Jones  &  Co. 

132 

Dunn  Technology  2113 

Dupont  Co. 

1456 

Dymo  Graphic  Systems 

1294 

Eastman  Kodak 

630 

Ecar  Products 

1073 

Eclectic  Co. 

143 

ECRM 

1044 

Edison  Electric  Institute 

472 

Editor  &  Publisher 

446 

EDS/IDAB 

1156 

Encyclopaedia 

Britannica 

276 

Enviro  International 

1738 

EOCOM 

2416 

Ex-CeU-0 

372 

Ferag 

2322 

Fincor  Incom 

International 

1344 

Fluorographic  Services 

578 

Freeman,  J.  A.  &  Son  1079 


Exhibitor/Booth  No. 

Arena  North  Hall 

South  Hall 

GAF  Corp. 

1174 

Gannett  Foundation 

1490 

General  Photo  Products 

1748 

Grace,  W.  R.  &  Co. 

170 

Graphic  Arts 

Laboratories 

482 

Graphic  Arts  Mfg. 

153 

Graphic  Arts  Technical 
Cons.  Services 

171 

Graphic  Enterprises 

572 

Graphic  Products 

135 

HAB  Chemical 

1744 

Hall,  George  R., 

2214 

Hamilton 

Communications 

574 

Harris  Corp. 

202 

Hendrix  Electronics 

138 

Hercules 

602 

Hunt,  Philip  A., 

2203 

Hydrographic 

2404 

IBM 

660 

Iconics  Control 

1021 

Ideal  Equipment 

159 

IMG  Photo  Products 

1098 

Information 

International,  Inc. 

524 

Inland  Newspaper 

Machinery  Corp. 

1056 

Inland  Printer 

274 

K  &  F  Mfg. 

2314 

Kansa  Corp. 

1552 

King  Press 

1540 

Kreonite 

152 

Lektro  Midwest 

12% 

Lincoln-St.  Louis 
LogEtronics 

536-542 

1093 

Logicon-lntercomp 

3M  Company-Burgess 
Newspaper 

642 

1232 

Master  Sales  &  Service 

702 

Masthead  International 

554 

Mead  Technology 
Laboratories 

M.E.G.  (US) 

2115 

636 

Mergenthaler  Linotype 
MGD  Graphic  Systems 
Rockwell  International 
Midwest  Publishers 

102 

1274 

Supply 

Mita  Copystar  America 

155 

1444 

Mohr  Enterprises 

Monarch  Systems 

149 

1742 

Muirhead 

Muller-Martini 

McCain  Mfg. 

2222 

158 

1388 
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Exhibitor/Booth  No. 

Arena 

North  HaU 

South  Hall 

Exhibitor/Booth  No. 

Arena  North  Hall  South  Hall 

NAPP  (USA)  Systems 

2202 

Southern  News  Rack 

543 

'National  Committee 

Sperry  Uni  vac 

624 

for  Employer  Support 

Sta-Hi  Systems 

1088 

for  Guard  &  Reserves 

2111 

Stepper  Associates 

1082 

National  Machine  Co. 

676 

System  Development 

New  England  Newspaper 

Corp. 

560 

Supply  Co. 

Newspaper  Electronics 

1096 

Systems  Integrators 

2422 

Corp. 

1168 

TV  Compulog 

750 

Newspaper  Equipment 

Taft  Contracting  Co. 

1256 

Co. 

376 

Tal-Star  Computer 

Newspaper  Production 

677 

Systems 

1018 

Nolan-Jampol 

1068-1444 

Tasope  Co. 

226 

NuArc  Co. 

1426 

Teleram 

Communications  Corp.  722 

One  Systems 

1218 

Texas  Instruments 

165 

Optical,  C.  K., 

2333 

United  Press 

Pako  Corp. 

1188 

International 

2430 

Portage  Newspaper 
Supply  Co. 

Publisher’s  Auxiliary 
Publishers  for 

1288 

Varisystems 

2334 

374 

Vam  Products 
Versatec 

272 

131 

Conventions 

139 

Warner  MDS  Color 

Raytheon  Graphic 

Coiijoration 

173 

Systems 

246 

Web  Specialties 

476 

Rochester  Institute 

Western  Litho  Plate 

1432 

of  Technology 

1746 

Wood  Flong  Corp. 

1734 

Royal  Zenith 

1452 

Wood  Hoe  Div. 

Rycoline  Solvent 

Wood  Industries 

672 

&  Chemical 

618 

The  X-Rite  Co. 

1019 

Zentec 

1097 

Seaboard  Systems 
Seybold  Publications 

1095 

678 

lUoy 

EXHIBIT  HOURS 

Sifco  Metachemical 

Signode  Corp. 

Smart  Supply 

Smith  RPM  Corp. 

Snook  Corp. 

Soep,  Bernard, 
,'\ssociates  Inc. 

516 

378 

1226 

1752 

Saturday 

Sunday 

Monday 

Tuesday 

June  1 1  12  Noon  to  6  P.M. 

June  12  12  Noon  to  6  P.M. 

June  13  12  Noon  to  6  P.M. 

June  14  12  Noon  to  6  P.M. 

2119 

Wednesday  June  15  12  Noon  to  6  P.M. 
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Newhouse  sells  50%  interest  in  station  to  Lee 


IRE  reporters 
receive  threats 

An  unidentified  member  of  the  Inves¬ 
tigative  Reporters  and  Editors  team  that 
produced  the  23-article  series  on  or¬ 
ganized  crime  in  Arizona  has  been  under 
careful  watch  by  Federal  law  enforce¬ 
ment  officials  since  his  life  was 
threatened  about  a  month  ago. 

Bob  Greene,  Suffolk  County  editor  of 
Long  Island  (N.Y.)  Newsday,  told  E  &  P 
a  specific  person  on  the  team  was  con¬ 
tacted  by  law  enforcement  officials  and 
told  of  the  threat.  Greene  would  not  re- 


Lee  Enterprises,  Inc.  (Davenport, 
Iowa)  has  reached  an  agreement  to 
purchase  the  remaining  50%  of  the  stock 
in  Mount  Hood  Radio  and  Television 
Broadcasting  Corporation,  owner  of  the 
Portland,  Oregon  CBS  affiliate, 
KOIN-tv. 

An  agreement  to  purchase  the  initial 
50%  from  Newhouse  Broadcasting  Cor¬ 
poration  was  announced  by  Lee,  April 
22. 

The  total  purchase  price  was  $27  mil¬ 


lion;  consummation  is  subject  to  FCC 
approval. 

Lloyd  G.  Schermer,  president  of  Lee 
Ent.,  said,  “We  are  delighted  with  the 
purchase  of  KOIN-TV  and  the  opportun¬ 
ity  we  will  have  to  serve  the  people  of 
Portland.” 

Lee  owns  five  other  VHF  television 
stations,  one  of  which  must  be  sold  ac¬ 
cording  to  FCC  rules.  They  are  located 
in  Honolulu;  Huntington-Charleston,  W. 
Va.;  Mason  City,  Iowa;  Hannibal,  Mo., 
Quincy,  Ill.;  and  Mankato,  Minn. 


veal  which  of  the  39  team  members  it 
was,  nor  would  he  say  whether  it  was  his 
life  that  had  been  threatened. 

“There  have  been  threats  eminating 
from  the  underworld  in  Arizona,  but  I 
cannot  go  into  details  because  these 
threats  are  now  the  subject  of  an  investi¬ 
gation  by  law  enforcement  agencies,”  he 
said.  “The  threats  were  brought  to  that 
person’s  attention  by  law  enforcement 
officials  and  the  appropriate  precautions 
have  been  taken. 

Meanwhile,  Norm  Udevitz,  chief  in¬ 
vestigative  reporter  for  the  Denver  Post 
and  another  member  of  the  IRE  team, 
said  a  Phoenix  detective  told  him  to  take 
extra  precautions  because  of  possible 
mob  retaliation. 

Udevitz  said  the  FBI  advised  each  of 
the  team  members  to  start  their  cars  only 
with  the  windows  rolled  down  and  the 
door  open.  That  way,  according  to  the 
FBI,  if  a  bomb  goes  off,  the  victim  has  a 
50-50  chance  of  surviving. 

Readers  asked: 
what’s  going  on? 

A  regional  editor  of  the  Miami  (Fla.) 
Herald  told  his  readers  that  if  they  want 
more  local  items  of  news  they  must  tell 
him  what’s  going  on. 

Replying  to  a  letter  writer.  Palm  Beach 
edition  editor  John  Brecher  said  he’s 
striving  to  improve  local  coverage  but  he 
doesn’t  have  “a  sixth  sense”  to  know 
where  every  newsworthy  incident  is  oc¬ 
curring. 

“While  the  Herald  staff  tries  to  keep 
on  top  of  all  major  news,”  Brecher 
wrote,  “many  other  things — accidents, 
fires,  heroic  rescues — slip  past  us, 
largely  because  no  one  from  the  com¬ 
munity  tells  us  about  them.” 

Some  readers,  Brecher  said,  had  com¬ 
plained  there  were  too  few  ads  by  Palm 
Beach  County  firms  in  the  Herald  edition 
serving  that  area.  That,  the  editor  said, 
was  a  matter  of  concern  to  the  business 
managers  who  must  handle  the  objection 
of  merchants  who  don’t  want  to  pay  an 
advertising  rate  based  on  all  of  the 
Herald’s  circulation. 
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Soviets  attack 
World  Press 
Freedom  group 

The  Soviet  Union  this  week  attacked  a 
new  U.S.  committee  to  strengthen  the 
freedom  of  world  press  as  an  attempt  “to 
freely  meddle  in  the  domestic  ziffairs  of 
Asian,  African  and  Latin  American 
countries.” 

The  official  Tass  News  Agency  re¬ 
ported  at  length  on  the  World  Press 
Freedom  Committee  headed  by  Jack 
Howard  of  Scripps- Howard  Newspapers 
and  including  William  Randolph  Hearst, 
Jr.  of  Hearst  Newspapers,  Paul  Miller  of 
Gannett  Newspapers  and  Leonard  Gold- 
denson  of  ABC. 

Tass  said  the  committee  was  formed  as 
“a  serious  answer”  to  the  “serious 
crisis”  posed  by  attacks  on  the  Western 
press  at  a  UNESCO  seminar  in  Flor¬ 
ence,  Italy,  last  month. 

“The  point  at  issue,”  Tass  said,  “is  to 
ensure  conditions  for  the  Western 
capitalist  press  to  operate  freely  and 
without  control  in  the  countries  of  Asia, 
Africa  and  Latin  America,  to  freely 
meddle  in  their  domestic  affairs,  to  cover 
the  events  in  these  countries  proceeding 
not  from  the  interests  of  their  peoples  but 
from  the  interests  of  the  bosses  of  the 
Western  press — industrial  tycoons,  bank¬ 
ers  and  other  rulers  of  the  capitalist 
world.” 

Tass  said  that  at  Florence  and  at  re¬ 
cent  conferences  of  news  agencies  in 
Tunis  and  Tripoli  and  in  the  founding  of 
an  information  pool  by  non-aligned 
states  “young  Asian,  African  and  Latin 
American  states  reject  such  a  freedom  as 
it  clearly  runs  counter  to  genuine  free¬ 
dom  and  independence  of  the  Third 
World  countries.” 

George  Beebe,  associate  publisher  of 
the  Miami  Herald,  and  chairman  of  the 
World  Press  Freedom  Committee,  issued 
a  statement  in  reply  to  the  attack  as  fol¬ 
lows: 

“The  Soviet  government,  through 
Tass,  has  shown  once  more  that  it  is 
fearful  of  any  challenge  between  a  free 


press  and  a  controlled  press  such  as 
exists  in  Russia. 

“The  Soviet  statement  that  the  World 
Press  Committee,  in  its  stepped-up  plan 
to  cooperate  with  Third  World  countries 
in  the  development  of  their  information 
media,  seeks  only  to  interfere  in  their 
internal  affairs,  is  a  case  of  bad  report¬ 
ing. 

“The  World  Committee  consists  of  24 
national  and  international  press 
organizations  from  five  continents,  and 
not  just  the  United  States. 

“Funds  being  raised  from  the  media 
throughout  the  world  will  go  to  highly 
reputable  journalistic  organizations  to 
expand  already  existing  programs  in 
Asia,  Africa  and  Latin  America. 

“The  International  Press  Institute,  the 
Inter  American  Press  Association  and 
the  Press  Foundation  of  Asia  have  a  long 
history  of  cooperation  with  the  media  of 
the  developing  countries. 

“It  is  obvious  the  Soviet  Union  wants 
exclusivity  in  this  field,  for  it  frequently 
boasts  of  similar  programs  being  con¬ 
ducted  by  its  Eastern  bloc  satellites. 

“The  difference  is  that  Communist 
governments  dip  into  their  propaganda 
funds  for  such  programs,  while  the 
World  Press  Freedom  Committee  efforts 
come  voluntarily  from  newspapers,  tele¬ 
vision  and  radio  stations  throughout  the 
world. 

“We  feel  certain  that  most  of  the  Third 
World  media  prefers  non-government 
help  as  it  seeks  to  improve  its 
communication  systems. 

“Tass  says  the  World  Committee  ef¬ 
fort  is  the  result  of  attacks  on  the  West¬ 
ern  press  at  a  UNESCO  seminar  in  Flor¬ 
ence  last  month. 

“Actually,  the  program  was  an¬ 
nounced  at  an  lAPA  meeting  in  Car¬ 
tagena,  Colombia  in  March,  and  mention 
was  made  of  it  at  Florence. 

I  predicted  in  Cartagena  that  the 
Soviets  would  seek  to  undermine  the 
program.  And  it  has  come  to  pass.” 

• 

“The  only  security  of  all  is  in  a  free 
press  ...  No  government  ought  to  be 
without  censors;  and  where  the  press  is 
free  no  one  ever  will.” 

— Thomas  Jefferson 
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The  PressThat’s  Replacing  The  Rest ! 


The  Web  Leader  press  is  specifically 
designed  to  slash  the  high  cost  of  excess 
paper  waste  because  you  just  can’t  afford  to 
waste  anything  that  costs  $300  a  ton! 

At  20,000  iph,  the  Web  Leader  will  produce 
more  high  quality  papers  in  less  time  than 
any  comparable  press.  It  is  the  press  with 
full  running  register  on  both  sides,  precision 
folding,  and  the  world’s  fastest  plate 
changing  system.  Teamed  with  the  unique 
Quadra-Color  unit  it’s  an  unbeatable  profit 
machine. 

That’s  why  presses  with  years  of  service  left 
are  being  replaced  by  the  Web  Leader. 

Give  us  a  call.  We’ll  tell  you  why  others  are 
making  the  switch  and  why  it  makes  sense 
for  you. 


Some  Recent  Trade-ins  On  The  Web  Leader 


FOUR  UNIT  SUBURBAN, 
excellent  condition.  Re¬ 
placing  with  twinned  8  unit 
Web  Leader. 

SEVEN  UNIT  COMMUNITY 
with  Suburban  folder.  Re¬ 
placing  with  twinned  8  unit 
Web  Leader  with  Quadra- 
Color. 

FbUR  UNIT  V-25,  only 
three  years  old.  Replacing 
with  6  unit  Web  Leader. 

FOUR  UNIT  COMMUNITY, 

4  years  old.  Replacing  with 

4  unit  Web  Leader. 

These  presses  are  typical  of  the  machines  being  moved 
out  to  make  room  for  new  Web  Leaders,  (some  may 
still  be  available  for  purchase:  call  us  for  details). 


UJeb  Press  Corporation 


829  Houser  Way  N..  Renton.  Wa  98055  (206)228-6545 


800  Enterprise  Drive 
Oakbrook,  II  60521 
(312)  325-3280 


16  Gilmore  Place 
Hamilton,  Ont  L8M  2Y2 
(416)  529-6976 


N.Y.  Times  reports 
gains  to  shareholders 

1976-“A  Year  of  Change,”  was  the 
main  theme  presented  at  the  81st  annual 
meeting  of  shareholders  of  the  New  York 
Times,  April  26. 

The  New  York  Times  newspaper 
earned  640  a  share,  compared  with  290  in 
1975.  Revenues  were  up  13.7%  to  $77.3 
million.  Advertisinglinage  increased  9.7% 
to  18.3  million  lines  and  is  up  10%  for  the 
first  quarter  of  1977. 

During  the  six  months  ended  March  3 1 , 
audited  weekday  circulation  was  up  3%  to 
an  average  of  866,904  copies  daily.  The 
new  Weekend  section  generates  35,000 
additional  circulation  on  Friday.  The 
computerized’ information  retrieval  sys¬ 
tem,  Information  Bank,  doubled  its  rev¬ 
enue  again  in  1976,  as  it  did  in  1975. 

The  Living  and  Home  sections  have 
been  added  to  weekday  editions.  The  daily 
and  Sunday  news  staffs  were  merged  last 
April.  The  Times  has  bought  the  serial 
rights  to  the  Nixon  memoirs. 

One  third  of  all  news  copy  is  now  pro¬ 
cessed  through  computers.  The  new  au¬ 
tomated  printing  plant  in  Carlstadt,  New 
Jersey  has  become  operational. 

The  meeting  commenced  at  1 1  A.M.and 
was  led  by  chairman  and  president,  Arthur 
Ochs  Sulzberger.  Seated  on  the  dais  were 
executive  vicepresidents,  James  C. 
Goodale,  Sydney  Gruson  and  Walter 
Mattson. 

Sulzberger  noted  that,  “unnecessary 
manning”  in  the  pressrooms  is  “our  most 
serious  problem.”  He  called  for  the 
pressmen’s  union  to  begin  negotiations  to 
enter  into  an  agreement  on  the  problem. 
The  current  pressmen’s  contract  expires 
on  March  30,  1978. 

Reed  J.  Irvine,  chairman.  Accuracy  in 
Media,  Inc.  asked  where  the  Times  draws 
the  line  on  accepting  controversial  adver¬ 
tisements.  He  referred  to  an  ad  from  a 
Chilean  dictator  which  had  appeared  in  the 
paper.  Sulzberger  said  that  the  Advertis¬ 
ing  Acceptability  book  of  the  Times  lists 
advertising  standards. 

Irvine  said  that  an  item  concerning  mass 
suicides  in  Southeast  Asia  was  not  picked 
up  by  the  Times  until  after  an  article  on  the 
same  subject  appeared  in  the  New  York 
Review  of  Books. 

Sulzberger  said  that  he  would  look  into 
the  matter. 

It  was  mentioned  that  David  Rockefel¬ 
ler,  speaking  before  the  Economic  Club, 
hadcriticized  the  Times  regarding  its  news 
reporting.  The  criticism  was  not  printed 
and  it  was  claimed  that  the  Times,  “was 
stifling  its  critics.” 

Sulzberger  replied  that,  “The  Times  is 
not  scared  of  public  criticism.” 

Stockholder’s  advocate,  Wilma  Soss, 
nominated  former  U.S.  Ambassador  to 
Great  Britain,  Ann  Armstrong  to  the 
board,  as  Soss  would  like  to  see  more 
women  board  members. 


‘Communications’  added  to  Harte-Hanks  name 


Shareholders  of  Harte-Hanks  News¬ 
papers,  Inc.  voted  to  change  the  com¬ 
pany’s  name  to  Harte-Hanks  Communi¬ 
cations,  Inc.  in  September.  The  action 
was  taken  at  the  annual  shareholders 
meeting  in  San  Antonio. 

The  eight  management  nominees  to 
the  board  of  directors  were  reelected  at 
the  meeting.  The  board  members  are 
Houston  H.  Harte,  Larry  D.  Franklin, 
Edward  H.  Harte,  Myles  L.  Mace, 
Robert  G.  Marbut,  Bruce  B.  Meador, 
Andrew  B.  Shelton  and  Stuart  D.  Wat¬ 
son. 

At  the  directors  meeting,  following  the 
stockholders  meeting,  officers  reelected 
were  Robert  G.  Marbut,  president  and 
chief  executive  officer;  Houston  H. 
Harte,  chairman  of  the  board;  and  Larry 


Soss  queried  about  the  status  of  the 
women’s  class  action  suit  against  the 
Times.  Goodale,  who  is  an  attorney,  re¬ 
plied  that  the  suit  is,  “in  pre-trial  stages.” 

The  meeting,  which  took  place  at  Town 
Hall,  ended  at  1:45  P.M.  Approximately 
325  people  attended  the  meeting. 

• 

Black  agency  formed; 
stirs  controversy 

A  new  black-owned  ad  agency,  af¬ 
filiated  with  The  Interpublic  Group  of 
Companies,  has  been  started  by  a  trio  of 
ad  executives  with  more  than  32  years  of 
general  and  black  consumer  marketing 
expertise. 

The  formation  of  the  agency  by  Frank 
Mingo,  Caroline  Jones  and  Richard 
Guilmenot,  111,  has  created  a  stir  among 
other  black  agencies  who  have  suggested 
this  is  nothing  more  than  “white  pater¬ 
nalism”  or  a  disguised  attempt  by  a 
“white  agency”  to  siphon  business  and 
talent  from  “truly  independent”  black 
agencies. 

Not  so,  according  to  Mingo,  who  is 
serving  as  president  of  the  new 
agency — Mingo,  Jones,  Guilmenot,  Inc. 
The  new  agency,  he  said,  is  completely 
independent  of  Interpublic  or  Inter¬ 
public’s  McCann- Erickson  agency  and 
can  even  go  after  the  same  accounts.  For 
a  fee,  the  Interpublic  Group  will  handle 
media  payments  for  Mingo,  Jones, 
Guimenot  and  will  also  provide  other 
management  services  such  as  accounting 
and  billing  facilities. 

Why  is  Mingo  taking  advantage  of  In¬ 
terpublic’s  services  rather  tha  not  having 
any  affiliation  at  all?  As  both  Frank 
Mingo  and  Interpublic’s  chairman  Paul 
Foley  agree,  one  of  the  problems  in  form¬ 
ing  a  new  agency — especially  one  that  is 
oriented  toward  the  black  market — is 
getting  top  professional  people  to  handle 
all  aspects  of  the  business  and  coming  up 
with  the  cash  flow  to  stay  afloat  for  the 
first  couple  of  years,  while  the  agency 


D.  Franklin,  vicepresident- 
secretary  and  treasurer.  Andrew  B.  Shel¬ 
ton  was  elected  chairman  of  the  Execu¬ 
tive  Committee. 

Commenting  on  the  name  change, 
Marbut  said,  “We  believe  that  having 
the  word  ‘communications’  in  our  name 
is  important  in  order  to  reflect  the  overall 
business  of  the  company  and  the  increas¬ 
ingly  key  role  of  its  broadcasting  opera¬ 
tions.” 

Harte-Hanks  Newspapers,  Inc.  owns 
and  operates  25  daily  newspapers  and  46 
non-daily  publications  in  30  markets. 
The  company  also  owns  VHF  network- 
affiliated  television  stations  in  San  An¬ 
tonio,  Texas,  Jacksonville,  Florida  and 
Greensboro,  North  Carolina. 


gains  accounts. 

Mingo  feels  there  is  nothing  wrong 
with  buying  these  services  from  Inter¬ 
public  until  his  agency  gets  on  its  feet. 
Mingo  had  been  a  vicepresident  and 
management  supervisor  at  McCann 
Erickson  before  starting  his  new  ven¬ 
ture.  Both  Jones  and  Guilmenot  were 
vicepresidents  and  creative  supervisors 
at  BBDO. 

At  McCann  Erickson,  Mingo  was  in¬ 
volved  in  the  introduction  of  Lite  Beer 
from  Miller  and  not  surprisingly,  his  new 
agency’s  first  assignment  comes  from  the 
Miller  Brewing  Company. 

Since  the  experience  of  the  three 
agency  principals  is  in  general  agency 
work,  Mingo  said  his  agency  will  seek 
out  all  types  of  business,  not  just  that 
directed  at  the  black  market.  The  agency 
also  expects  to  go  after  international  ad 
business. 

Dawn  supplement 
grosses  million 

Dawn  magazine,  a  supplement  pub¬ 
lished  in  Baltimore  by  the  Afro- 
American  group,  grossed  $1  million  in 
1976,  John  H.  Murphy  HI,  publisher  re¬ 
ported  at  a  luncheon  marking  the  fourth 
year  of  the  magazine’s  publication. 

The  magazine  is  distributed  by  33 
black  newspapers.  Present  circulation  is 
about  900,000  with  an  estimated  reader- 
ship  of  about  3  million,  according  to 
Kenneth  O.  Wilson,  the  Afro- 
American’s  group  vicepresident  in 
charge  of  advertising. 

Bureau  opened 

New  York  Times,  which  has  stepped- 
up  Connecticut  news  coverage,  has 
leased  1 ,200  square  feet  of  floor  space  at 
51  Bank  Street,  Stamford,  to  house  its 
Fairfield  County  news  bureau.  The  news 
staff  will  write  for  the  new  “Connecticut 
Weekly”  Sunday  insert  as  well  as  the 
daily  Times  editions. 
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Amertcon  Ntws-«  . 

fAintricon  Ntws*S  . . . . 

ABERDEEN, 

.  787343 

.  349,157 

S.D. 

54,048  637366 

311,030 

40,992 

29,712 

Grond  Totol  . 

..  1,136,800 

54,048  948396 

70,704 

Boocon  ioumol-o  . 

*Boocon  Joumol*S  . . . . 

AKRON,  OHIO 

.  2369,233  126356  2,700341 
..  1383,153  96,656  1360375 

136,928 

88380 

Grand  Total  .  3,752,386  223312  3,760,616  225308 
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Joumol-o  . 

Joumol  li  Constitution-S 

ATLANTA, 

..  2,904,086 
..  3,721,820 
.  1,725,380 
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3,181,720 
211,775  3,541321 
1,714305 

218315 
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linogo  is  only  shown  in  tho  Joumol-o. 

*Nows  Amoricon-S  . . . 
Nows  Amoricon-o  .... 

Sun-m  . 

Sun-0  . 

Sun-S  . 

BALTIMORE 

..  591339 

..  1317386 
..  1,785342 
..  2,152362 
..  2,028330 

,  MD. 

112,012  575,461 

72340  1,251,144 
55,152  1,446,994 
32380  2,081,498 
1,760,296 

54,854 

51,856 

4,928 

45,408 
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157,046 
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BERGIN  COUNTY,  NJ. 


Rocord-o  .  2/422,163  307,144  2,235,900  293,917 

*Rocord-S  .  1,133370  3^300  993,916  255,752 
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BINOHAJMTON,  N.Y. 

Prass-o  .  1356320  1,801,704 

•Ptoss-S  .  675391  627,023 

Grond  Total  .  2,331311  2,428,727 

NOTE:  Pross-o  5  chongod  from  night  to  nino-column  Mar.  29,  1976. 

BOCA  RATON,  PIA. 

Nows-o  .  756,965  731334 

tllows-5  .  443,240  261,741 

Grand  Total  .  1,200305  993,085 
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BOSTON,  AAASS. 

HoraU  Amoricon-m  ....  1356,045  73,211  1,104349 

HoraU  Amoricon-S  .  708,644  225,104  630,529  365304 
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BRADENTON,  FLA. 
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.  1,184348 
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.  524,710 
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BUFPAIO,  N.Y. 
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‘Courior  Eiprass-5  .  1,061,498  42,688  1,046,931  33,952 
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Grand  Total  .  4,767354  192,851  4,684,749  173,873 

BURLINGTON,  VT. 

Froo  Pross-m .  1361367  16,560 

tFroo  Priis-S  .  225340  2,184 

Grand  Total  .  1,787,107  18,744 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1976;  Froo  Pross-m  ond  5 
chongod  from  night  to  sii-column  width  Noy.  1976. 

CAAADIN,  NJ. 

Courior  Posl-o  .  2,799,400  79,168  1755,175  76,848 

NOTE:  Courior  Post-o  chongod  from  night  to  sii-column  width  Doc.  1,  1975. 

CHARIOTTI,  N.C. 

Nows-*  .  1,827,144  29,176  1370,787  166384 

Obsorvor-m  .  1,966,983  139,336  1,992,799  183319 

*0bsorvor-5  .  869,108  91,974  780,078  124,107 

Grand  Total  .  4,663,235  260,486  4,443,664  474310 

NOTE:  Obsonror-m  and  S  and  Nows-o  chongod  from  oight  to  sii-column 
width  Juno  2,  1975. 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

CHICAGO,  ILL. 

Not*  Two  listiii9S 

Tribuno-m  .  3,248,931  2374,984  3,261,316  ^112,140 

Tribuno-S  .  2,071,981  975,950  1  333321  751,956 

Nows-o  .  1395,120  539,090  1,957382  598,635 

5ua  Timos-m  .  2,787,815  570,170  2,928,630  371317 

*5on  Timos-S  .  985,420  657373  1,021333  506,897 

Grond  Total  .  10,689,267  531736711,002,082  4,340,645 

NOTE:  Tribuno-m  and  5  chongod  from  oight  to  nino-column  Inly  1,  1975. 
NOTE:  Tribuno  hguros  obovo  rolloct  convortod  oight  column  moosuro- 
monls. 

Tribuno-m  .  3330,954  2,635,884  3347310  2,182,607 

Tribuno-5  .  2,190,653  1,028,431  1,943,381  786,063 

Nows-o  .  1395,120  539390  1,957382  598335 

5un  Timos-m  .  2,787,815  570,170  2,928,630  371317 

•Sun  Timos-S  .  985,420  657373  1,021,233  506397 

Grond  Total  . lT,089,962  5,430,94811,398336  4,445319 

NOTE:  Tribuno-m  ond  5  chongod  from  oight  to  nino-column  July  1,  1975. 
NOTE:  Tribuno-o  hguros  obovo  rolloct  actual  nino  column  moosuromonts. 
CINCINNATI,  OHIO 

Enguiror-m  .  3,090,172  9,728  2,986306 

Enquiror-S  .  1,721,053  15,744  1,637,973 

Posl-o  .  2,3M354  186,833  2,492,005  26388 

Grand  Total  .  7,191379  212305  7,116,284  26,488 

NOTE:  Posto  olfoctivo  Juno  2,  1975  and  Enquirar-m  ond  5  olloclivo  Juno 
3,  1975,  chongod  from  oight  to  nino-column. 

CLEVELAND,  OHIO 

Plain  Doohr-m  .  3354,630  322396  2,977317  197,802 

Ptoin  Doolor-S  .  1,709,396  48,043  1,608,125  28,493 

Prass-o  .  2,143,135  655,751  2,059,064  311,777 

Grand  Total  .  7,107,161  1,026390  6.644,806  538372 

NOTE:  Efioctivo  S^tombor  1,  1975,  tho  Hoin  Doolor-m  and  5  chongod 
from  oight  to  nino-column.  Prass-o  chongod  from  oight  to  nino-cohjmn 


width. 

COLUAABUS,  GA. 

Enquiror  (Soo  nolo)  ....  1,388,004  n,152  1,374,420  32377 

•Lodgor  Enquirar-S  ....  525328  19392  484,734  _ 

Grand  Total  .  1,913332  96344  1359,154  32,877 

NOTE:  Enquirar-m  ond  Lodgor-o  sold  in  comhinolion;  Unogo  oi  ono  odition, 
Enquirar-m  is  shown. 

COLUMBUS,  OHIO 

Oispotch-o  .  2377,183  99,791  3,022,297  122332 

Dispatch-S  .  1,752,998  77,632  1,739,580 

Citizon  Journol-m  .  1,098,503  _  1,040,486  _ 

Grand  Total  .  5,728384  177,423  5,802363  122332 

NOTE:  Dispotch-o  ond  5  ond  Citizon  Journol-m  chongod  from  night  to 
nino-column  Jon.  13,  1976. 

DALLAS,  TEXAS 

Nows-m  .  3,933,684  319,484  3,709,773  255392 

Nows-S  .  1,482,738  93,814  1  342390  54,732 

Timas  Horald-o  .  3,696345  127,892  3,442,452  228,050 

•Timos  HoraU-S  .  1330,824  101,928  1,299,719  40312 

Grand  Total  .  10,643,891  643,118  9,794334  578,186 

NOIE:  Nows-m  ond  5  chongod  from  night  to  nino-column  Doc.  29,  1975. 
Timos  HoraM-o  ond  5  chongod  from  oight  to  nino-column  Doc.  29, 1975. 

DAYTON,  OHIO 

Journal  Horald-m  .  2307,047  158388  2,137394  130,578 

Nows-o  .  2311316  166,186  2304333  144,196 

*Nows-S  .  949341  _ 825,142  _ 

Grand  Total  .  5367,404  324,274  5,266,869  274,774 


NOTE:  Jouraol  Horald-m  ond  Nows-o  ond  5  chongod  from  oight  to  nino- 
column  Oct.  6,  1975. 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


DENVER,  COLO. 

Rocby  Mt.  Nows-m  .  3378330  3393388 

•Rocby  Mt.  Nows-S  ....  768,696  678344 

Post-o  .  3377,731  147335  3,167,923  183373 

Post-S  .  1342379  _  1,487,125  _ 

Grand  Total  .  9367,736  147335  8327380  183373 

NOTE:  Post-o  ond  S  chongod  from  oight  to  nino-column  Oct.  6,  1975. 
DETROIT,  MICH. 

Plot*  Tore  Llotiiigi 

Froo  Prass-m  .  2354,180  279343  2,051,773  171339 

•Froo  Pross-S  .  718,193  202334  704310  144376 

Nows-o  .  2,797,400  443319  2310395  496,946 

Nows-S  .  1,429,029  319,486  1  397315  287,9n 

Grand  Total  .  6,998,802  1344,482  6,663393  1,1003^ 

NOTE:  Nows-o  and  S  chongod  from  oight  to  nino-cotumn  Doc.  29,  1975. 
NOTE:  Nows  hguros  obovo  rolloct  convortod  oight  column  moosuramonts. 

Froo  Prass-m  .  2354,180  279343  2351.773  171339 

•Froo  Prass-S  .  718,193  202334  704310  144376 

Nows-o  .  3,035,979  474,938  2356364  530336 

Nows-S  .  13W.446  326,481  1371315  ntjOt 

Grand  Total  .  7317,798  1  382,796  6,984,462  1,144389 

NOTE:  Nows-o  and  5  chongod  from  oight  to  nino-column  Doc.  29,  inS. 
NOTE:  Nows  hguros  obovo  rolloct  actual  nino  column  moosuromonts. 
DULUTH,  MINN. 

HoraU-o  .  944,126  980348 

Nows  Tribuno-m  .  980302  956,477 

Nows  Tribuno-S  .  565,947  574351 

Grond  Total  .  2390,075  2311,176 


NOTE:  HoraU-o  pubbshod  5  d^s  o  woob  only. 

NOTE:  Nows  Tribuno-m  ond  S  ond  Horald-o  chongod  from  oight  to  sii- 
column  May  5,  1975. 

ERIE,  PA. 

Timos  (Soo  Nolo)  .  1397,119  1,546397 

•Timos  Nows-S  .  755306  725349 

Grand  Total  .  2,252,125  2371,946 

NOTE:  Timos-o  ond  Nows-m  sold  in  combinalion;  Unogo  ol  ono  oditko 
Timos-o  is  shown. 

FORT  LAUDERDALE,  FLA. 

Nows-o  .  4,030350  220343  3391,386  207,800 

•Nows-S  .  1358396  1351,292  15340 

Nows-sot .  1,404340  _  1,163336  _ 

Grand  Total  .  6,993,486  220343  6306,214  223340 

NOTE:  Nows-o  pubbdiod  5  doys  a  woob  only;  Nows-o,  S  ond  Sot.  chongod 
from  oight  to  sii-column  May  12,  1975. 

GARY,  IND. 

Post  Tribuno-o  .  1,758,992  215394  1,741,958  184353 

tPost  Tribuno-5  .  849,811  _ 639,755  _ 

Grand  Total  .  2,608,803  215384  2,381,713  184353 

NOTE:  Post  Tribuno  is  a  nino-cohimn  loniiot  and  is  moasurod  accordingly. 

GRAND  FORKS,  N.D. 

HoraU-o  .  951393  11,296  725376 

tHoraU-S  .  419317  20364  350,739 

Grand  Total  .  1370.410  31,660  1376,615 

HARTFORD,  CONN. 

Courant-m  .  2,850,051  76,474  2308,957 

•Courant-s  . .  1316329  348,784  1,183303  341,784 


Timos-o  .  754,107  66,009 

Timos-5  . . 270,485  44,795 


Grand  Totol  .  4,166380  425,258  4,817,052  452388 

NOTE:  Timos-o  ond  5  discontinuod  puhbcotion  Oct.  20,  1976. 


{Continued  on  page  76) 

Ad  Revenue  Trends 
March  1977 


A  summary  of  newspaper  adveii;ising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Repoit 


1977 

1976 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

March  . . 

.$  267,132 

232,731 

+  34,401 

+  14.8 

First  Three  Months 

706,418 

639,761 

+  66,657 

+  10.4 

Department  Stores 
(Included  in  Retsiil) 

March  . 

67,446 

58,930 

+  8,516 

+  14.5 

First  Three  Months 

174,078 

160,334 

+  13,744 

+  8.6 

General 

March  . 

69,315 

64,075 

+  5,240 

+  8.2 

First  Three  Months 

186,585 

170,253 

+  16,332 

+  9.6 

Automotive 

March  . 

14,591 

10,459 

+  4,132 

+  39.5 

First  Three  Months 

38,809 

29,035 

+  9,774 

+33.7 

Financial 

March  . 

13,429 

14,726 

-  1,297 

-  8.8 

First  Three  Months 

36,456 

38,600 

-  2,144 

-  5.6 

Classifled 

March  . 

.  130,278 

111,392 

+  18,886 

+  17.0 

First  Three  Months 

348,960 

306,125 

+  42,835 

+  14.0 

Total  Advertising 

March  . 

,  494,745 

433,383 

+  61,362 

+  14.2 

First  Three  Months 

1,317,228 

1,183,774 

+  133,454 

+  11.3 

EDITOR  &  PUBLISHER  for  May  14,  1977 
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Linage — (Cont’d  from  page  75) 

1977  1976 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


HONOLULU,  HAWAII 

Ailvtrliitr.in  .  2,628,890  2,630,617 

Star  6uH«tin-«  .  2,933,248  2,754,937 

*Star  8uM«lm  8  Arfv«rliMr-S  1,125,840  1,120,046 

Grand  Total  .  6,687,978  6,505,600 


NOTE:  Adwtiitor-m,  Star  B«llolin-o  ond  Star  BuUoth  ond  Adrarlnor-S 
chongod  from  oight  to  nmo-cokimn  ondth  Moy  3,  1976. 


HOUSTON,  TEXAS 


Chranklo-o  .  5,122,336  592,205  4,379,897  629,394 

Chrooiclo-S  .  2,451,972  241,660  1,926,9U  152,312 

Poil-m  .  4,131,680  507,761  3,715,635  391,259 

‘Post-S  .  1498,4n  114,015  1,388,801  92,626 

Grand  Total  .  13,304,465  1,455,64111,411,277  1,265391 

N01E:  Chranklo-o  ond  S  ond  Post-m  ond  S  chongod  from  oight  to 
nhw-column  July  1,  1975. 

HUNTINGTON,  W.  VA. 

Horald  Diipotch-m  .  1,154366  96356 

Adrartiwr-o  .  1,076,849  89392 

tHoraU  KgHrtch-S  ....  497375  33,768 

Grand  Total  .  2,728,190  219316 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1976. 

LANSING,  MICH. 

5tata  Jouraol.o  .  2,106,117  42332 

fStolo  jountal-S  .  842,026  _ 

Grand  Total  .  2,9«,143  42,332 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1976. 

LEXINGTON,  KY. 

Horald  (Soo  Nolo)  .  2338,126  140,720  1,724,475 

•Horald  Uodor-S  .  858,467  8,000  734,968 

Grand  Total  .  2396393  148,720  2359,443 


NOTE:  HoroM-m  ond  Loodor-o  soU  in  combinotion;  Ibiogo  of  ono  odition 
Horold^n  is  shown. 

NOTE:  HoraU-m,  Loodor-o  ond  Horald  loodor-S  chongod  from  oight  to 
nino-column  Sopt.  20,  1976. 

LITTLE  ROCK,  ARK. 

Arhonsos  Gozotto-m  ....  1,697384  1332,928 

•Arlnnsos  GotaHo-S  ...  616321  573,189 

Arhonsos  Domocrat-o  ...  679360  12,000  707,067 

tAfhonsos  Domocrat-S  . .  416397  365399 

Grond  Total  .  3,409,162  12300  3,178,483 

LONG  BEACH,  CALIF. 

Indopondont  (Soo  Noto)  .  2324360  689311  2,074,646  541351 

•In^ondont  Prass 

Tologram-S  .  736,848  13380  600,922  1320 

Grond  Total  .  3,061,108  703,191  2,675,568  443371 

NOTE:  Indopondonl-m  ond  Prass  Tokgram-o  sold  in  combinolion;  linogo 
of  ono  odition  Indopondont-m  is  shown. 

LONG  ISLAND,  N.Y. 

Nowsdoy-o  .  2334,083  694,820  2  320,771  812,068 

Nowsdoy-S  .  826371  368,944  641,260  456,783 

Grand  Total  .  3360354  1,063,764  3,162,031  1,268351 

LOS  ANGELES,  CALIF. 

Timos-m  .  5,095342  2317,439  4,559,103  1,955,826 

Timos-S  .  2357,842  910337  2,105,187  787360 

HoraU  Enminor-o  .  687,473  793,220 

Horald  Eiominor-S  .  195333  _ 205,221  _ 

Grand  Total  .  8336,690  3  327,776  7,662,731  2,743,686 

MACON,  GA. 

ToUgroph  (Soo  Nolo)  ...  1,205,818  1,223,496  168 

•ToUgraph  t  Nows-S  . .  477,117  476310  ___ 

Grand  Total  .  1382,935  1,700306  168 

NOTE:  Tolograph-m  ond  Nows-o  sold  in  combinotion;  Linogo  on  ono  odition 
Tolograph-m  is  shown. 

IWANCHESTER,  N.H. 

Union  Uodor-d  .  1,433369  1379377 

tNow  Hompshira  Nows-S  558317  506,617 

Grand  Total  .  1,991386  1,786,194 

MIAMI,  FLA. 

Horald-m  .  4,322335  645332  4384387  256,663 

Horald-S  .  2,291382  285313  2.148314  158,428 

Nows-o  .  1330,934  55,440  1,958,437  57,960 

Grand  Total  .  8,445,051  986,085  8391338  473351 

NOTE:  Horald-ffl  ond  S  ond  Nows-o  chongod  from  oight  to  six-column  Mor. 
3,  1975. 


MILWAUKEE,  WISC. 

Sontinol-m  .  1329,993  1349376 

Joumol-o  .  3,171318  491,194  3378,440  407305 

Journol-S  .  1,900,770  329,710  1,738,917  274339 

Grand  Total  .  6,702381  820,904  6358,633  682,444 

MINNEAPOLIS,  MINN. 

Tribuno-m  .  1385,397  49337  1,767,714  68,246 

Tribuoo-S  .  1,809,765  287315  1,639,488  206,612 

Star-0  .  2,449,418  455344  2  360,484  592324 

Grand  Total  .  6,144380  792,896 

NOTE:  Tribuno-m  ond  S  ond  Stor-o  chongod  from  oight  to  six-column 
during  yoor  1975. 

NASHVIUE,  TENN. 

Eonnor-o  .  2391,755  213,040  2398,749  29,184 

Tonnossoon-m  .  2,265,072  219344  2,306,934  29324 

•Tonnossoon-S  .  1,016394  56324  828,186  63308 

Grond  Total  .  5372,921  488,108  5333,869  121,716 

NEW  YORK,  N.Y. 

Timos-m  .  2,995331  2381,132 

Thnos-S  .  2344331  896,834  2300,123  584362 

Nows-m  .  1388,837  1,150318  1356385  961,792 

llows-5  .  784,608  1,147,833  732388  1,186,229 

Post-o  .  893,985  950,230 

Grond  Total  .  8,807392  3,194,985  8,120,358  2,732383 


NOTE:  Timos-m  ond  S  chongod  from  oight  to  nino-coiumn  width  Sopt.  7, 
1976;  Nows-m  ond  S  chongod  from  fiw  to  six-column  width  Sopt.  6, 
1976. 


1977  1976 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


NEWARK  NJ. 

Star  Lodgor-m  .  2,84139o'  141339  2,601,210  108312 

•Star  Lodgor-S  .  1,935,651  101328  1308303  36344 

Grand  Total  .  4,7n,041  242367  4,209313  145,056 

NOTE:  Star  Lodgor-m  ond  S  chongod  from  night  to  nino-column  width  Sopt. 
7,  1976. 

ORLANDO,  FLA. 

SonHnol  Slor-d  .  2328,178  378,028  2372368  568,736 

•Sontinol  Star-S  .  1,088,942  121307  1,027,459  169,139 

Grand  Total  .  3,717,120  499335  3,699,927  737,875 

PASADENA,  CALIF. 

5torNows-d  .  1,113,148  321,204  1,033,949  191,021 

•Star  Nows-S  .  356,717  41,902  318,165  14300 

Grand  Total  .  1,469,865  363,106  1,352,114  205321 

PASSAK,  NJ. 

Horald  Nows-o  .  1,248,900  253,153  1,431,014  218,026 

HoraU  Hows-S  .  481.026  _ 

Grand  Total  .  1,729,926  253,153  1,431,014  218,026 

NOTE:  HoraU  Nows  chongod  from  oight  to  nino-column  Oct.  6,  1976. 
NOTE:  HoraU  Nows-S  first  pubtcolion  Mor.  6,  1977. 

PAHRSON,  NJ. 

Nows-d  .  1,115304  108,088  1,226,123  43,424 

PENSACOLA,  FLA. 

Joumol-m  .  2,081,008  273,432 

fNows  Joomol-S  .  741319  7,776 

Nows-o  .  904,010  31376 

Grand  Total  .  3,726337  312,784 


NOTE:  Not  moosurod  ^  IMdio  Rocords  in  1976. 

NOTE:  Joumol-m,  Noors-o  ond  Nows  Joumol-S  chongod  from  oight  to 
nino-column  width  Juno  1,  1976. 

PEORIA,  ILL. 


JoumolStor-d  .  1,894,097  6,080  1,970,842  73348 

•Journol  Star-S  .  756,130  62,000  643329  37352 


Grand  Total  .  2,650,227  68,080  2314371  110,800 

PHILADELPHUL,  PA. 

8ulUtin-o  .  2,030,077  771,829  1  399327  630,880 

•Bullotin-S  .  7853S8  429,439  652382  378,193 

InrHiirar-m  .  1,738,404  194,894  1,778,448  80,623 

Inouirar-S  .  1,563,745  426317  1,476,982  408,703 

Nows-o  .  903341  _  977,320  33364 


Grand  Total  .  7321325  1,822,979  6,784,459  1  331,663 


NOTE:  EHoctno  Moy  19,  1975,  8ullolin-o  ond  S  chongod  from  oight  to 
six-column,  Inguirar-m  ond  S  chongod  from  oight  to  six-column, 
Nows-o  chongod  from  six  to  bvo-column.  Tho  dota  in  this  raport 
covering  tho  Nows-o  raflocts  tho  convortad  linogo  to  six-column 
formot. 

NOTE:  Inguiror-m  ond  Nows-o  did  not  publish  Mor.  1  through  3,  1977 
duo  to  strike  conditions. 


PITTSBURGH,  PJL. 

Post  Gozotto-m  .  1,099,250  917,849 

Pross-o  .  2,161,715  66,729  2,050,039  83,164 

•Prass-S  .  1,798,686  _  1341,122  _ 

Grand  Total  .  5,059351  66,729  4309310  83,164 

N01E:  Pott  Gozotto-m  ond  Prass-o  and  S  chongod  from  eight  to  nino- 
column  Sopt.  1,  1975. 

PROVIDENCE,  R.l. 

Bullotin-o  .  1,730373  374,086  1,731339  286,459 

Journel-m  .  1,558341  9300  1,430366 

Joumol-S  .  1,152378  154,640  1,145,112  54340 

Grand  Total  .  4,441,792  538326  4307,017  341399 


NOTE:  Bullotin-o  ond  Joumol-m  hove  0  combinod  Sol.  Edition;  Tho  linogo  is 
only  shown  in  tho  BuHolin-o. 

ROCHESTER,  N.Y. 

Domocral  t  Chranklo-m  1,907,194  241340  1,953,809  129,440 
Democrat  t  Chranklo-S  1,087,952  146,880  1  338,972  70312 


rrmos  Union-o  .  1,983,450  207,760  1,982,492  133,080 

Grand  Total  .  4,978396  595380  4,975,273  332332 

NOTE:  Domecrot  t  Chroniclo-m  S  and  Timos-Union-o  chongod 
from  eight  to  nino-column  Oct.  20,  1975. 

ROCKFORD,  ILL. 

Stor-m  .  1,862,988  206,136 

•Rogistor  Star-S  .  604,722  8344 

Rogistar  Ropribtc-o  ....  1,719311  187376 

Grand  Total  .  4,186,921  402356 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1976;  Rogistor  Ropubbc-o, 


Rogistor  Star-S  onri  Stor-m  ore  ostoUishod  nino-column  nows- 
popon  ond  ora  moosurod  occordingly. 

SACRAMENTO,  CALIF. 


Boo-o  .  2,799,564  642320  2366,230  200382 

•800-S  .  980,903  199356  857,607  53,424 

Unko-m  .  1,940,258  272316  1390,819  109336 

tUnion-S  .  361,063  17,000  280,149  1,088 

Grand  Total  .  6,081,788  1.132392  5394,805  364,630 

NOTE:  800-0  ond  S  and  Union-m  and  S  chongod  from  eight  to  nino-cohrmn 
Sopt.  1,  1975. 

ST.  LOUIS,  AAO. 

Globo  Domocrat-m  .  1390,494  222,130  1,193383  212,442 

Globe  Domocral-w/o  ...  736364  17337  600,235  18304 

Post  Dispotch-o  .  1,843,821  57380  1  385,992  72,932 

•Post  Dispotch-S  .  1,727,167  67,n6  1  396,606  42,163 

Grand  Total  .  5397,946  364,923  5376,116  346341 


N01E:  Globe  Domocrat-m  rabEshrrd  5  doys  e  urook  only. 

N01E:  Pest  Diipatch-o  one  S  and  (xiobo  Domocrat-m  ond  w/o  chongod 
from  eight  to  nino-cohrmn  Apr.  5,  1976. 


ST.  PAUL,  MINN. 

Pionoor  Prast-m  .  1327,966  1,344351 

•Pionoor  Prass-S  .  1,292329  1,104,049 

Dispotch-o  .  1,999300  308,725  2,027,919  245,016 

Grand  Total  .  4,61^395  308,725  4,476,819  245,016 

NOTE:  Piortoor  Press-m  ond  S  ond  Dispotch-o  chongod  from  oight  to 
six-column  Moy  5,  1975. 

ST.  PETERSBURG,  FLJk. 

Indopondont-o  .  2369,437  6300  2367,566  61376 

Timos-m  .  3,129,781  1,134,426  2326,917  1,023,865 

•Timos-S  .  1,412326  337,103  1  382,998  210,342 

Grand  Total  .  7,111344  1,478329  6,477,481  139S,883 


1977  1976 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

SALEM,  OREGON 


Orogon  Statasmon-m  . . ,  1,783,940 
tStotasmon  Joumol-S  . . .  475331 

Copilol-o  .  1303,928 

Grand  Total  .  3,763399 


NOTE:  Not  moosurod  by  Morlio  Rocords  in  1976. 

NOTE:  Orogon  Statosmon-m  Capitol  Journol-e  ond  Stotosmon  Jourrtal-S 
changed  from  eight  to  nino-column  wUlh  Oct.  1975. 

SAN  ANTONIO,  TEXAS 


Expross-m  .  2,355398  201380  1,850,903  124,912 

tExprass-Nows-S  .  1,080,720  36348  847317  29,448 

Eipross-Nows-sol  .  443,454  395344 

Nows-o  .  2,224,453  159,720  1,787,479  124,208 

Lighl-o  .  23173O6  2344,612 

•Ught-S  .  1,201,657  982,954 

Light-sat  .  3103T6 _ 300,488  _ 

Grand  Total  .  10,133,164  397,048  8309,497  278368 


NOTE:  Exprass-m,  Nows-o  and  Lighl-o  pubkshod  5  doys  0  week  only. 
NOTE:  Ught-o,  sot  and  S  chongod  from  eight  column  to  nino-column 
oHoctivo  Juno  15,  1976.  Expross-m,  Express  Nows  S  and  sol  oHoctivo 
Jonuory  19,  1977  and  Nows-o  offoctivo  Jonuory  18,  1977. 

SAN  BERNARDINO,  CALIF. 

Sun  Tologram-m  .  1,819,152  715,953 

•Sun  Tologrom-S  .  480,467  152,428 

Grand  Total  .  2,299319  868381 

NOTE:  Not  moosurod  by  Media  Rocords  in  1976. 

SAN  DIEGO,  CALIF. 

Unkm-m  .  3,049,530  74,304  2347,278  30,552 

•Unkn-s  .  1,230391  1,098,979 

Tribuno-o  .  3,465328  86344  3,343,894  20,304 

Grand  Total  .  7,744,949  160,848  7,290,151  50,856 

SAN  FRANCISCO,  CALIF. 

Chronick-m  .  2351348  580,088  2,021,491  33,984 

Exomkor-o  .  2,065,659  580,088  2,050,177  33,984 

Exomkor  &  Chronkk-S  .  1387,197  _  968,839  _ 

Grand  Total  .  5304304  1,160,176  5340307  67,968 

SAN  JOSE,  CALIF. 

Morcury-m  .  4349,748  295,963  4396,641  201340 

Nows-o  .  4,050367  295,961  3,711304  202,664 

•Morcury-Nows-S  .  1339,918  1373,126  _ 

Grand  Total  .  10,140333  591,924  9380,771  403,904 

NOTE:  IBorcury-m  ond  Nows-o  hos  0  combinod  sot  odition;  Tho  linage  it 
only  shown  in  tho  Morcury-m. 

SHREVEPORT,  LA. 

Joumol-o  .  1338361  543O8  1,681,261 

Timos-m  .  2328335  140,992  2337,136 

Timot-S  .  893332  _ 807,991 

Grand  Total  .  4,860,298  195,200  4,826388 

NOTE:  rrmos-m  ond  S  and  Journol-o  changed  from  eight  to  nino-cohrmn 
wUth  offoctivo  Jon.  2,  1977. 

SYRACUSE,  N.Y. 

HoraU  Joumol-o  .  1,864398  Z625  1,782369  6,819 

•HoraU  Amoricon-S  ....  1,027,626  10395  794361  9,145 

Post  Standord-m  .  1,128,029  22,031  1,101348  11,176 

Grand  Telol  .  4320353  35351  3,678,178  27,140 

NOTE:  Post  Stondord-m,  HoraU  Joumol-o  and  HoraU  Amoricon-S  changed 
from  eight  to  nino-column  Sopt.  1,  1976. 

TJLLLAHASSEE,  FLA. 

Domocrat-o  .  1,675,^  1303,032  10,680 

•Domocrat-S  .  595348  480,197 

Grand  Total  .  2,270340  1,983,229  10,680 

NOTE:  DomrKrot-o  ond  S  chongod  from  eight  to  six-column  oHoctivo  Aug. 
1,  1976. 

TAMPA,  FLA. 

Tribuno-m  .  3,121,082  554383  2,949,701  398,454 

•Tribuno-s  .  1,241395  35,264  1,157,156  13,040 

Timos-o  .  1,988370  2,161369  _ 

Grand  Total  .  6351347  589,847  6,268,426  411,494 

NOTE:  Tribuno-m  ond  S  ond  Tiirws-o  chongod  from  eight  to  nmo-celumn 
oHoctivo  Oct.  27,  1975. 

UTICA,  N.Y. 

Observer  Dispotch-o  ....  927369  89,328 

tObsorvor  Di^rolch-S  ...  438361  23332 

Pipss-m  .  1322370  7,488 

Grand  Total  .  2,388,000  120,048 

NOTE:  Not  moosurod  by  Motto  Records  in  1976. 

NOTE:  Observer  Dispotch-o  and  5  and  Prass-m  chongod  from  oight  to 
nino-column  vridth  Doc.  1975. 

WASHINGTON,  D.C. 


Potl-m  .  4,706,587  351352  4,203376  200397 

•Posl-S  .  2,155,780  278320  1,764,814  264,600 

Stor-o  .  230630S  363,404  2  371,679  368,089 

Star-S  .  tmM7  1«3S2  594,445  123,102 


Grond  Total  .  9,n8339  1,136328  8,934,314  956,488 

NOTE:  hst-m  ond  S  ond  Stor-o  end  S  changed  from  eight  to  nino- 
column  wUth  Aug.  2,  1976. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,816,177  189,186  2,731,725  94,880 

Timos-o  .  2302,052  189,129  2,429,039  94,777 

•Post  Timot-S  .  1,280,543  _  1377,028  _ 

Grand  Total  .  6398,772  378,315  6,237,792  189,657 


NOTE:  Posl-m  ond  Timot-o  hove  o  combmod  sot  oditkn;  The  linogo  it  only 
shown  k  the  Post-m. 


NOTE:  Potl-m,  Tktot-o  end  Pott  ftmot-S  chongod  from  eight  to  six-column 
wUth  Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 

Roportar  Diipolch-o  ....  1340385  279,750  1  399,391  213,132 

tRoportar  Ditpolch-S  . . .  392,446  40,416  _ 

Grond  Total  .  1,733,331  320,166  1  399391  213,132 

NOTE:  Roportor  Ditpolch-S  first  publcetkn  Sopt.  5,  1976. 

WICHITA,  KANS. 

Eogk-m  .  ^199,908  497,592  1,971,405  271327 

Boocon-o  .  1,099,971  113,769  861,750  127,983 

•Eoglo  Boocon-S  .  740356  26,784  629334  12,000 

Grand  Total  .  4,040,135  638,145  3,462389  411310 


N01E:  Eagb-m  and  8oocan-o  hos  0  combinorl  sol  oditkn;  Tho  linogo  it 
only  shown  in  tho  Eoglo-m. 

NOTE:  Eogb-m,  Ooocon-o  and  Eogb  8oocon-S  changed  from  eight  to 
six-cohimn  width  Sopt.  1,  1975. 

EDITOR  &  PUBLISHER  for  May  14,  1977 
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ALBANY,  N.Y. 

Tiims-Union-m  .  1,617,209  1,440,844 

KnicUiSoclar,  Ntm-*  . .  1,102,337  1,133,940 

TiiMi-Unioii>S  .  705,306  644,132 

Grand  Total  .  3,424^52  3,218,916 

BANGOR,  AAAINE 

Nom-m  .  U16,417  1,201,654 

CASPER,  WYO. 

Star-Tribuno  .  1,540,056  1,389,584 

CHILLKOTHE,  OHIO 

Gontta-o  .  1,103,844  1,072,120 

NOTE:  Includot  insort$-313,040  Enos  in  1977;  235,984  Knts  in  1976. 

COLUMBUS,  NEB. 

TtUgram-o  .  828,912  740,474 

NOTE:  Indudos  inwrh-124416  Enoi  in  lOH;  87,360  tnii  in  1976. 
DAVENPORT,  IOWA 

QiMid.Cily  Tinws.o/in  ...  2,951,242  2,772,546 

Ound.CHy  Tinws-5  .  658,028  626,346 

Grand  Total  .  3,609270  3298,892 

DES  MOINES,  IOWA 

Rotistar-ni  .  760,710  210228  688270  127272 

Trik«no-o  .  1247275  1,191,251 

Ro9istar-5  .  758216  92,895  650,684  101,967 

Grand  Total  .  2,866,601  303223  2230205  229239 


DOVER,  DELAWARE 

Dolowora  Stota  Nom^otS  1,185,699  976,766 

NOTE:  Figuras  shown  obovo  ora  on  on  8  column  bosis. 

EDMONTON,  ALTA 

Jourao|.o  .  4262,111  4288207 

FORT  COLLINS,  COLO. 

Coloradoon.ot5  .  1216246  1,433256 

NOTE:  Indudos  insorls— 197,456  Enos  in  1977;  185,416  Enos  in  1976. 

FORT  WAYNE,  IND. 

Joumol-GoioHo-m  .  1,606,934  1248272 

Nows-5ontinol-o  .  2,068226  15246  2,046,800  14,784 

Jouraal-Gazolta-5  .  715,680  _ 636,104  _ 

Grand  Total  .  4291,240  15246  4,231276  14,784 

FORT  WORTH,  HX, 

5tar-Tologram-m  .  2274228  2262,116 

5tar-Tologram.o  .  2,786,406  2,634,926 

5tar-Totogram-5  .  1,285,900  1,109,094 

Grand  Total  .  6,546234  5,806,136 

FREMONT,  NEB. 

Tribunoo  .  972,454  869,988 

NOTE:  Indudos  insorls— 211,932  Enos  in  19n;  195,048  Enos  in  1976. 


GREENVILLE,  S.C. 


Ntws-fnftS  . 

.  2243258 

2,257,206 

Piedmont-*  . . . . 

.  1,645,952 

1256,492 

Grond  Totol 

.  4,189,010 

3,813298 

INDIANAPOLIS,  IND. 

Stor-m  . 

.  2,777,797 

2214,459 

Nows-o  . 

.  2,287205 

2264,155 

Star-S  . 

.  1,587,688 

1251,150 

Grond  Total 

.  6252,690 

6,509,764 

IOWA  CITY,  IOWA 

Pross«Citiion*o  . . 

.  957,950 

921212 

NOTE:  Indudos  insorts — 145,180  Enos  in  1977;  116220  Enos  in  1976. 
KANSAS  CITY,  MO. 

Timos-m  .  2213297  2,126,899 

Slor-o  .  1,058,792  99,788  1271213  106,453 

Star-5  .  1287290  1,179,701  _ 

Grand  Tolol  .  4260279  99,788  4  277,813  106,453 

KITCHENER-WATERLOO,  OPIT. 

Rocord-o  .  2,882,138  2,638,633 

LETHBRIDGE,  ALTA 

Horald-o  .  1225215  1,419259 

LINCOLN,  NEB. 

Journol-5tar-dt5  .  2,162,104  1,937278 

NOTE:  Indudos  insorts— 293,860  Enos  in  1977;  284,  592  Enos  in  1976. 

LOUISVILLE,  KY. 

Courwr-Journol-m  .  2,238210  2,083,043 

Timos-o  .  2,577,738  2233248 

CouriorJouraol&rnnos-S  1,399267  1247288 

Grand  Total  .  6215,615  5,864279 

NOTE:  ROP  Displof  Enogo  pubEshod  on  6-column  bosh,  but  convortad  to  8 
column  bosis  obovo.  Clussifiod  pubEshod  ond  roportad  on  10  column 
bosis. 


AAADISON,  WIS. 

Copital  Timos-o  .  2207222  2,117,248 

Wis.  Stota  Journol-m  . . .  2,322,127  2,093,189 

Wis.  Stota  joumol-S  ....  807,408  704,154 

Grand  Total  .  5,436,857  4,914291 

NOTE:  6-column  pogos  hovo  boon  convortod  to  8-column  figuras. 

MERIDEN,  CONN. 

Rocord-Journol-m  .  I293,n8  1,018,416 


Sunday  travel  section 

On  May  15,  the  Houston  (Tex.) 
Chronicle  begins  publication  of  a  travel 
section  to  be  published  every  Sunday. 
The  section  will  be  standard  size,  locally 
edited,  to  focus  on  the  Houston  traveler. 
EDITOR  &  PUBLISHER  for  May  14,  1977 


1977 

1976 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

AAONROE,  LA. 

World-ffl  . 

....  1249292 

1,286,504 

Hows-Stor-0  . 

....  1,263228 

1,238,595 

World-5  . 

. . . .  469232 

439211 

Grand  Total  . . . . 

....  3282,352 

2,964,610 

MONTREAL,  QUE. 

Gozotto-ffl  . 

....  1211,947 

1,499214 

Stor-o  . 

....  3,065,462 

3265,061 

Lo  Donoir-m  . 

. . . .  525,135 

451,783 

Lo  0imancho>Motin-S 

. . .  410,283 

443,478 

NOTE:  U  Diffloncho-Motin  inclodos  "'Porspocttvo"  and  insorh:  74,332  Enos 

in  1977;  52246  Enos  in  1976. 

NASHUA,  N.H. 

Tolo9raph^  . 

....  1217266 

1272227 

NEWPORT  NEWS,  VA. 

Pross-m  . 

....  2,140,390 

2274,716 

Timos-Horold-o  . . . . 

....  1,955,702 

1,910,860 

Prasc-5  . 

....  1,000242 

935,718 

Grand  Totol  . . . . 

-  5296234 

4,921294 

NORFOLK,  VA. 

Virpinio-Pllot-m  . . . 

.  2265240 

2,904,880 

Udgor*Stor«o  . 

.  2,719204 

2,601,690 

Virginio-Pilot-S  . . . . 

-  1203268 

1,350252 

Grond  Totol  . . . . 

.  7,087,712 

6,857,122 

F40RTH  BAY,  ONT. 

Nuggot-o  . . 

.  1,131,750 

965,933 

NORTH  PLATTE,  NEB. 

Tologrom-o-$ot>m  . , 

.  763,717 

780,438 

NOTE:  Includos  Fomily  Wooldy  63,047  Enos  in  lOH;  78,446  Enos  in  1976. 

OAKLAND,  CALIF. 

Tribuno*o  . 

.  2,105209  646,020  2  254,112  156,136 

Tribuno-S  . 

.  835227 

727,896 

Grand  Total  . . . 

.  2,941,136  646,020 

2,982,008  156,136 

NOTE:  Sundoy  indudos  Porado  and  Comics:  64260  Enos  in  1977;  58,713 
Enos  in  1976. 

OGDEN,  UTAH 

Stondord  Eaminor-o  ...  1253,030  1,443,238 

Stondord  Euminor-S  . . .  579,034  555,964 

Grand  Total  .  2,232,064  1,999,202 

NOTE:  Sunday  indudos  Fomily  Wookly  63,210  Enos  in  1977;  58,296  Enos  in 


OKLAHOMA  CITY,  OKLA. 


Oklohoman'in  . 

...  2251,829 

465,660  1  294,200 

440,716 

Tifnos>«  . 

...  2218,708 

383246  1,744234 

354,695 

Oktohonion''S  . . 

...  1,111,784 

1,009,479 

Grond  Totol  . 

...  5,382221 

849206  4248213 

795,411 

OAAAHA,  NEB. 

WorU>Horald<m<o-S  . 

...  3215294 

3,119,424 

ORANGE  COUFITY,  CALIF. 

Rogistor-m  . 

...  4,792236 

3262,194 

Rogistor-o  . 

...  4,792,536 

3262,194 

Rogistor-S  . 

...  1247235 

1,126205 

Grand  Totol  . 

...  6,139271 

4,988,799 

NOTE:  All  Day  Nowspopor,  m&o  sold  in  combinotion;  Porado  Enogo  is 
includod  obovo. 


OTTAWA,  OF4T. 


Lo  Droit-o  . 

....  2,103,156 

2,075,000 

PHOENIX,  ARIZ. 

RopubEe-m  . 

...  4,056,724 

3,916270 

Gozotto-o  . 

...  3,996,468 

3,920,854 

RopubEc-S  . 

...  1275,826 

1273,960 

Grond  Totol 

9,629218 

9,211284 

PORTLAND,  AAAINE 

Pross>Horald-fn  . . . . 

...  1226,124 

974,766 

Expross-o  . 

. . . .  994,199 

953242 

Tologram-S  . 

. . . .  663258 

594256 

Grand  Totol  .... 

....  2,683,427 

2222,964 

NOTE:  Sundoy  includos  Porado. 

PORTLAND,  ORE. 

Orogonion-m-S  .... 

....  4,781,168 

4,538,268 

Orogon  ioumol-o  . . 

....  1226,124 

1,260240 

Grond  Totol  .... 

....  6207292 

5,799,108 

POUGHKEEPSIE,  N.Y. 

Joumol-OyS  . 

....  2236,124 

2,287,474 

NOTE:  Includos  insorts 

^580228  Enos  in  1977;  577,920  Enos  in  1976. 

READING,  PA. 

Timos-ni/Eoglo-0  . . . 

....  1248,895 

1,473,883 

Eogta-5  . 

. . . .  689,321 

634,052 

Grond  Total  .... 

....  2,338,216 

2,107,935 

RENO,  NEV. 

Gozotto  &  Joumol-m.o&S  4,667,334 

3,671,402 

NOTE:  Includo  insorls— 1,423,128  Enos  in  \tT7;  662,200  Enos  in  1976. 

RICHMOND,  VA. 

Timos-Dispotch-m  . . 

....  1,864224 

1,971,020 

Nows-Loodor-o  . . . . 

....  1,729,639 

1,821298 

Timos-Oiipotcb-S 

....  1237250 

1.123230 

Grand  Totol  . . . . 

....  4,631,613 

4,916,248 

NOTE:  Port-run  ond  comics  not  includod. 

ST.  CLOUD  A  LITTLE  FALLS, 

MINN. 

Timos  li  Transcript-0 

...  1,831,382 

1,902,838 

NOTE:  Includos  insort: 

1—409260  Enos  in  1977;  341,936  Enos  in  1976. 

SALINAS,  CALIF. 

CoEfornion-o  . 

....  2,052,736 

1,922282 

NOTE:  Indudos  insorts— 633204  Enos  in  1977;  414,176  Enos  in  1976. 

It  will  feature  personal  recollections  of 
skiing,  camping,  sailing,  excursion 
traveling  and  family  adventures.  In  addi¬ 
tion,  special  coverage  will  be  given  such 
vacation  spots  as  Mexico,  Canada, 
Hawaii,  and  Europe. 
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SANTA  BARBARA,  CALIF. 

Nows-Pross-o2  . .  2251,120  2,070,166 

NOTE:  Porado  Enogo  nol  includod. 

scons  BLUFF,  NEB. 

Star-HoraU-m,S  .  738,455  843,121 

NOTE:  Fomily  Wooldy  includod— 63,264  Enos  in  1977;  68,793  Enos  in  1976. 
SEATTLE,  WASH. 

Post-IntalEgoncor-m  ....  1217,441  1273,200 

Past-lnloRgoncor-5  _  496205  459,818 

Grand  Total  .  2,114,046  2,033,018 

Timos-o2  . .  3211218  3,068,058 

SIOUX  FALLS,  S.D. 

Aigus-Uodor-o2  .  2,175268  1,903270 

NOTE:  Indudos  in  sorts— 560280  Enos  in  1977;  331296  Enos  in  1976. 

SOUTH  BAY  (TORRANCE)  CALIF. 

South  Boy  Braozo-o  ....  3227,268  3,090,052 

SPOKANE,  WASH. 

Spobsmon-Roviow-ffl  ...  1275,60i0  1250253 

Chronido-o  .  1,589,245  1234205 

Spobsmon-Roviow-S  . . .  820205  774,095 

Grand  Total  .  3285250  3,658,953 

NOTE:  Sundoy  and  Grond  Total  indudos  Porado  Enogo. 

STOCKTON,  CALIF. 

Rocord-o2  .  2217218  2,193,786 

NOTE:  Indudos  insorts— 782200  Enos  in  lOH;  479,192  Enos  in  1976. 
TACOAAA,  WASH. 

Nows  Tribunn-o  and 


Tribuno  &  lodgor-S 

. .  3,094280 

TOUDO,  OHIO 

2289226 

Blodo-o  . 

..  2,171,785 

2,128,660 

Blodo-S  . 

..  1,153218 

1,021,184 

Grand  Totol  . 

..  3225,403 

3,149,844 

NOTE:  Blodo-t&S  chongod  from  tight  to  nino-column  Moy  1,  1976. 

TOPEKA,  KANS. 

Doily  Copitol-m  . 

..  1207282 

1,208220 

Stoto  Journol-o  . 

..  1,013207 

1,006285 

Copitol-Jouniol-S  .... 

..  414250 

371,686 

Grond  Totol  . 

..  2235239 

2286,591 

NOTE:  Figuras  ora  bosod 

on  6  column  formot. 
TORONTO,  ONT. 

Stor-o  . 

..  4263,794 
TUCSON,  ARIZ. 

4,700,023 

Stor-ffl  . 

..  3,170200 

2,776238 

Citixon-o  . 

..  3208,033 

2213266 

Star-S  . 

. .  825244 

784,609 

Grond  Total  . 

..  7,203,877 

6274,413 

NOTE:  Sunday  includos  Porodt  Enogo. 

TULSA,  OKLA. 

WorM-m  . 

..  1,n0,084 

1,654291 

Tribuno-o  . 

..  I,n5203 

1,704210 

WoHd-5  . 

. .  718222 

620,102 

Grand  Totol  . 

..  4263209 

3,978,403 

NOTE:  Figuras  oil  bosod 

on  6-column  (9  column  clossifiod). 

VANCOUVER,  B.C. 

Sun-0  . 

..  4283231 

4262275 

NOTE:  Includos  Wookond  Mogozinos.  All  figuras 

1 

1 

? 

S 

VHALU,  CALIF. 

Timos-Doho-o  . 

..  1262,098 

1,602,118 

NOTE:  Includos  insorts— 659,792  Enos  in  1977;  498256  linos  in  1976. 

WAUKEGAN,  ILL. 

Nows-Sun-0  . 

..  1,998,710 

1,881,572 

WILKES-BARRE,  PA. 

Timos- Loodor-Nows- 

Rocord-AII  Doy  ... 

...  1,265,976 

1217,753 

Indopondont-S  . . 

. . .  491270 

509,076 

Grand  Total  i . . . . , 

...  1,757,346 

2,026,829 

NOTE:  Sundoy  includos  Porado:  61,M5  Enos  in  1977;  M,732  Enos  in  1976. 
Supplomont  odvortising  lor  EAor.  1977  not  includod — ^Timos  loodor/ 
Nows  Rocord-d  152,628  Enos;  Indopondont-S  2,880  Enos.  Moosurad 
by  Advortising  Cbcking  Buroou  Inc. 


WILMINGTON,  DEL. 

Nows/ Journal 

(mSo-mon.  to  In.)  . . .  2,169,233  1,855,960 

Nows  ioumol-S  .  263249  188,041 

Grand  Total  .  2,432282  2,044,001 

WILMIF40T0N,  N.C. 

5tor-Nows-AII  Doy  .  835210  962,178 

5tar-Nows-5  .  337,428  480,158 

Grand  Totol  .  1,172,738  1,442236 

WINDSOR,  ONT. 

Star-o  .  2,510203  2218,901 

WINNIPEG,  IWAN. 

Tribno-o  .  2282.897  2  248,992 

Frao  Prass-o  .  3297,446  2,948,918 

WINSTON-SALEM,  N.C. 

Joumol-m  .  1,700250  1,888,768 

SonHnol-o  .  703,164  729290 

Jauraol-Sontinol.S  .  1,432292  1,481,060 

Grand  Totol  .  3236206  4299,718 

NOTE:  Port-run  and  comics  not  includod. 

WORCESnR,  MASS. 

Tologram-m  .  967,836  986,318 

Gozotta-o  .  1,119,160  1,165210 

Tologram-S  .  908,544  891225 

Grond  Totol  .  2,995240  3,043,153 


“A  free  press  stands  as  one  of  the 
great  interpreters  between  government 
and  the  people.  To  allow  it  to  be  fettered 
is  to  fetter  ourselves.” 

— U.S.  Supreme  Court  Justice 
George  Sutherland 
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Letters _ 

FOR  THE  RECORD 

In  your  issue  of  April  30,  you  incor¬ 
rectly  identified  the  assistant  publisher  of 
Newsday  as  Isaac  Asimov. 

Isaac  Asimov  is  the  author  of  more 
than  185  books  in  science,  science  fic¬ 
tion,  history,  and  many  other  Helds. 
Stanley  Asimov  is  proud  to  be  his 
brother. 

Stanley  Asimov  is  the  assistant  pub¬ 
lisher  of  Newsday.  He  has  worked  for 
Newsday  for  25  years  and  is  widely 
known  in  journalism.  Isaac  Asimov  is 
proud  to  be  his  brother. 

And  each  of  us  likes  to  be  identified 
correctly. 

Isaac  Asimov 
Stanley  Asimov 
*  *  « 

1  chuckled  when  I  saw  you  had  given 
Carleton  College  its  own  place  on  the 
map  (“New  college  daily,”  page  92, 
April  23  issue).  While  the  Carleton  Daily 
is  self-sufficient — written,  edited,  pasted 
up  and  financed  entirely  by  students — 
Carleton  College  is  not  a  city  in  and  of 
itself:  Our  small  liberal  arts  community  is 
part  of  a  larger  one — Northfield,  Min¬ 
nesota. 

Deborah  Blakeley 
(Blakeley  is  news  director,  Carleton  Col¬ 
lege.) 


NEED  ERA  SUPPORT 

At  the  ANPA  convention,  ERA  and 
Energy  were  key  topics  of  private  con¬ 
versations. 

I  was  surprised  and  appalled  at  the 
number  of  publishers  who  indicated  they 
didn’t  feel  the  Equal  Rights  Amendment 
was  “important,  or  needed,  or  would 
make  any  difference.” 

To  those,  especially  my  fellow  South¬ 
erners,  who  hide  behind  “States’ 
Rights”  to  oppose  ERA,  I  pose  these 
questions: 

If  your  fundamental  rights  are  pro¬ 
tected  in  the  constitution,  why  not  the 
fundamental  rights  of  others?  If  you  are 
sincere  about  States’  Rights  regarding 
the  proposed  27th  Amendment  (ERA), 
why  not  demand  repeal  of  the  1st 
Amendment,  so  that  each  state  can  regu¬ 
late  your  freedom  of  the  press? 

The  1st  Amendment  is  the  greatest 
abridgement  of  States’  Rights  that  we  have 
seen,  and  we  should  thank  God  for  it.  1 
submit  that  the  27th  Amendment  (ERA) 
should  have  the  total  support  of  those  of 
us  who  believe  that  basic  rights  such  as 
the  1st  Amendment  supersedes  States’ 
Rights. 

Lori  Wilson 

(Wilson  is  Florida  State  Senator,  16th 
District.) 


READER  BREAKDOWN 

The  story  on  the  “tailored  newspa¬ 
per”  (E&P,  April  16)  was  very  interest¬ 
ing,  but  one  item  of  information  was 
omitted.  What  proportion  of  regular  read¬ 
ers  are  in  each  group?  And  it  would  be 
helpful  to  know  the  same  figures  on  the 
age  groups  as  a  proportion  of  the  U.S. 
population. 

Bob  Bell  Jr. 

(Bell  is  church  news  editor  of  the 
Nashville  (Tenn.)  Banner.) 

Short  takes 

The  wedding  proceeded  with  Thomas 
Gifford,  a  fiend  of  the  couple,  acting  as 
proxy  for  the  bridegroom.— James  to  m'm 
(N.D.)  Sun. 

*  *  * 

Thus,  when  he  ripped  his  bingle  in  the 
third,  increasing  the  Marauders’  lead  to 
7-2.  .  .  . — Altoona  Mirror. 

• 

Circulators  confer 
honor  on  Neuharth 

Allen  H.  Neuharth,  president  and 
chief  executive  of  Gannett  Newspapers, 
Inc.,  Rochester,  New  York,  has  been 
selected  as  the  winner  of  the  1977  Inter¬ 
national  Circulation  Managers  Associa¬ 
tion  Newspaper  Carrier  Hall  of  Fame 
Award.  Neuharth  will  be  presented  the 
bronze  medallion  emblematic  of  the 
award  at  the  June  26  ICMA  Sales  Con¬ 
ference  opening  session  in  Houston, 
Texas.  The  award  is  the  highest  honor 
conferred  upon  non-members  of  the 
ICMA  and  winners  also  receive  perma¬ 
nent  placement  of  his,  or  her,  story  in 
cartoon  form  in  the  Hall  of  Fame  area 
at  the  ANPA-ICMA  headquarters  in 
Reston,  Virginia. 

• 

Deaths 


Mark  E.  Senigo,  57,  promotion  direc¬ 
tor  of  the  New  York  Times;  at  one  time 
sports  editor  of  the  London  edition  of 
Stars  and  Stripes  during  World  War  II 
and  later  publicity  manager  of  the 
Bureau  of  Advertising  before  joining  the 
Times  in  1948;  May  5. 

*  *  * 

James  T.  Ritter,  60,  senior  vicepresi¬ 
dent  and  director  of  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee,  Inc.,  news¬ 
paper  representatives;  April  27. 

*  * 

Floyd  Knox,  45,  a  copy  editor  for  the 
Baltimore  Sunday  Sun  until  he  became  ill 
with  cancer  last  fall;  a  former  editor  of 
the  York  (Pa.)  Record;  April  24. 

♦  4c  9|C 

William  Fleming,  67,  former  staff 
photographer  for  defunct  Boston  Post; 
May  1. 
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The  Consumer  Action  Line 
That  Serves  All  America 

Mind  Your 
Mone^ 

by 

Peter  Weaver 

Peter  Weaver  provides  what  may  be  the  only  national  con¬ 
sumer  action  line.  When  your  readers  write  or  phone  about 
a  product  or  service.  Weaver  gets  action  for  them. 

Weaver  is  one  of  the  most  knowledgable  authorities  in  the 
consumer  field.  His  twice-weekly  Mind  Your  Money  column 
tells  your  readers  how  to  avoid  rip  offs  and  save  money. 

His  once-a-week  Your  Retirement  Dollar  column  is  the 
ideal  feature  for  your  senior  citizen  readers. 

OCR  or  via  Data  News 


For  information  on  availability,  terms  and  samples  phone  Lewis  A  Little,  National  Sales  Director 
Call  toll  free  8^0  223  7384  (In  New  York  call  collect  212  682  5600) 

Feci'I’wres  Syndica’I’e 

235  East  45th  Street.  New  York.  N  Y  10017 
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Syndicates 


By  Lenora  Williamson 


Toronto  syndicate  to  represent  l/.S.  firm 


The  Toronto  Sun  Syndicate  will  be  the 
Canadian  representative  of  Berkley- 
Small,  Inc.,  Mobile,  Alabama.  The  syn¬ 
dicate  services  about  300  Canadian  daily 
and  weekly  newspapers  with  features 
and  comics  and  now  will  be  able  to  sup¬ 
ply  customers  with  the  full  line  of 
Berkley-Small  circulation  and  promotion 
supplies  and  materials. 

Announcement  of  the  agreement  was 
made  concurrently  by  Robert  C.  Hen- 
drich,  president  of  Berkley-Small  and 
Don  Hunt,  general  manager  of  the  To¬ 
ronto  Sun  Publishing  Company,  Ltd. 

Syndicate  director  John  Landry  was 
formerly  circulation  promotion  manager 
of  the  Toronto  Sun.  Bob  Sharpe,  former 
single  copy  sales  manager,  has  been 
named  national  circulation  sales  rep¬ 
resentative. 

♦  *  ♦ 

The  97-year  tradition  behind  “Star- 
beams,”  a  Kansas  City  Star  editorial 
page  feature,  will  be  carried  on  with  Wil¬ 
liam  D.  Tammeus  as  the  writer,  suc¬ 
ceeding  the  late  Bill  Vaughan.  Vaughan 
wrote  the  column  for  over  30  years.  A 
national  version  of  the  column,  syndi¬ 
cated  by  NANA  as  “Senator  Soaper,”  is 
now  being  written  by  Sandy  Teller,  New 
York  writer  and  humorist. 

Tammeus  has  been  a  Star  reporter 
since  1970.  He’s  a  Woodstock,  Illinois 
product  and  a  University  of  Missouri 
graduate. 

*  *  ♦ 

Bruce  Vogel  has  left  his  position 
as  sales  director  for  the  Chicago 


Tribune-New  York  News  Syndicate  to 
become  involved  in  personal  endeavors 
in  San  Mateo,  California.  Vogel  and  his 
family  will  move  to  California  in  mid- 
June. 

Vogel  began  work  with  the  syndicate 
as  an  assistant  promotion  writer  and 
editor  in  December  of  1%9  then  moved 
into  the  field  as  western  sales  representa¬ 
tive  prior  to  taking  over  as  sales  manager 
in  October  of  1974.  He  was  named  sales 
director  in  October  of  1976.  While  sales 
manager  he  lived  in  San  Mateo  four 
years. 

*  ♦  * 

Victor  Lasky’s  book  “It  Didn’t  Start 
with  Watergate,”  is  being  serialized  in  7 
articles  for  newspapers  by  North 
America-American  Newspaper  Alliance 
for  release  May  15.  The  book,  published 
by  Dial  Press,  contends  that  some  of 
Richard  Nixon’s  predecessors  in  the 
White  House  were  guilty  of  at  least  as 
serious  sins  as  Nixon  was  charged  with 
but  that  the  media  closed  their  eyes. 

3|C  3|c 

Paul  Sampson  has  been  appointed 
chief  of  the  National  Geographic  Socie¬ 
ty’s  News  Service.  He  has  been  with  the 
service  18  years,  the  past  9  as  assistant 
chief,  and  succeeds  Windsor  P.  Booth, 
who  has  retired  after  26  years  as  chief. 

Sampson  worked  as  a  reporter  for  the 
Winona  (Minn.)  Republican-Herald, 
Dayton  Journal-Herald,  and  Washington 
Post  before  joining  the  Society’s  staff  in 
1959. 

The  News  Service  prepares  features 


Paul  Sampson 


on  a  wide  range  of  topics  for  newspap¬ 
ers,  magazines,  and  broadcast  stations  as 
part  of  the  non  profit  Society’s  goal  of 
increasing  and  diffusing  geographic 
knowledge. 

t  9|e  a|( 

Common  Cents,  the  family  money 
management  newspaper  section,  has 
asked  Mike  LeFan,  who  self-syndicates 
his  feature  “More  for  Your  Money,”  to 
do  articles  for  the  section  on  a  free  lance 
basis,  according  to  publisher  Howard 
Cohen.  Cohen  said  that  LeFan’s  syndi¬ 
cated  feature  had  not  been  signed  to  run 
in  the  section  as  was  reported  May  7  in 
Syndicates. 


THE  DROPOUTSf^by  Howard  Post  (dS) 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York,  N.Y.  10017  (212)  557-2333 
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Gannett  meeting 

(Continued  from  page  14) 

convince  even  the  critics  or  cynics  that  it 
matters  little  whether  newspapers  are 
owned  by  individuals,  or  families,  or 
partners  or  chains.  What  really  matters 
to  the  readers  is  what  those  owners  do 
with  them.” 

He  quoted  a  letter  from  a  newspaper 
reader  forwarded  this  week  by  the 
newest  publisher  in  the  Gannett  group, 
28-year-old  Linda  Glazer,  who  was  pro¬ 
moted  to  publisher  of  the  Saratoga 
Springs  Saratogian  on  May  1. 

Mrs.  Dorothy  R.  Mersereau,  89,  a 
widow,  wrote: 

“Please  enroll  me  for  one  year’s  sub¬ 
scription  for  the  Saratogian.  I  find 
weekly  payments  inconvenient.  If  1 
should  die  before  the  subscription  runs 
out,  please  keep  the  change.  I  enjoy  the 
Saratogian  so  much.” 

Neuharth  added,  “That’s  what  the 
free  press  is  all  about.” 

Four  new  directors 

Elected  at  the  Gannett  meeting  were 


ter  in  Rochester,  and  a  Gannett  share¬ 
holder.  Gannett  didn’t  detail  the  ethics 
policy,  but  let  Sykes  go  into  his  next 
question. 

“One  section  of  the  ethics  policy  spec¬ 
ifically  prohibits  political  contributions.  I 
understand,”  said  Sykes,  “that  a  corpo¬ 
rate  plane  was  used  to  transport  Sen. 
Howard  Baker  and  other  non-employes 
to  Rochester  last  month  for  a  Republican 
fund-raising  dinner.  Has  the  company 
been  reimbursed  for  this  service  and,  if 
not,  could  this  flight  be  construed  as  a 
political  contribution  and  as  such  in 
violation  of  the  new  ethics  policy?” 

Neuharth  acknowledged  that  yes,  the 
Gannett  corporate  plane  was  used  to 
transport  Sen.  Baker  from  Washington, 
D.C.,  to  Rochester  for  a  dinner,  and  then 
back  to  Washington  on  April  20.  A 
reason  given  to  justify  the  complimen¬ 
tary  plane  trip  Gannett  gave  Baker  was 
that  the  Times-Union  reporter  interview¬ 
ing  Baker  on  the  plane  was  able  to  get 
some  valuable  information.  Neuharth 
said  the  time  on  the  plane  gave  Baker  the 
opportunity  to  respond  to  questions  be¬ 
cause  Baker,  Neuharth  said,  “is  promi¬ 
nently  mentioned  for  President  the  next 
time  around.” 


expensive,  we  were  told,  fly  commer¬ 
cially  than  for  the  Gannett  plane  to  be  in 
use. 

“Because  of  its  size,  the  company,  1 
am  told,  now  qualified  for  an  annual 
audit  by  the  Internal  Revenue  Service,” 
Sykes  said.  “Such  an  audit  began  earlier 
this  year.  Is  that  particular  audit  com¬ 
pleted  and  do  you  expect  to  find  any 
effect  on  past  earnings  reports?”  Mc- 
Corkindale  said  that  with  “any  company 
of  our  size”  there  is  a  “continual  audit. 

.  .  .  We  do  not  expect  an  effect  on  re¬ 
ports  because  of  the  IRS.”  Sykes  said 
that  he  noticed  a  news  item  in  the  Wall 
Street  Journal  and  wanted  to  know  if 
there  was  any  problem  in  the  benefits  the 
corporate  officers  receive.”  No  problem 
in  that  area,”  Sykes  was  quickly  told. 

There  was  an  inquiry  by  Lowell 
McMillan  of  Rochester,  who  used  to 
work  for  the  radio  station,  on  plans  Gan¬ 
nett  had  regarding  radio  and  television. 
McCorkindale  said  it  will  be  six  to  eight 
months  until  a  decision  will  be  made  by 
the  government  on  the  Rochester-based 
WHEC-am. 

Hi  Clements,  a  Rochester  man  who  is 
noted  for  often  running  for  public  office, 
said  he  wanted  it  inserted  in  the  minutes 


four  new  directors,  including  three  who 
had  been  directors  of  Speidel  but  join  the 
Gannett  board  May  1 1  with  the  filing  of 
the  merger  certificate.  The  directors 
added  are  Rollan  Melton,  Speidel  presi¬ 
dent,  who  becomes  senior  vicepresident 
of  Gannett  and  a  member  of  the  corpo¬ 
rate  operating  committee;  Robert  Whit¬ 
tington,  vicepresident  of  Speidel,  Ernest 
J.  Liechty,  former  general  manager  and 
later  president  of  Speidel,  and  Philip 
Gialanella,  publisher  of  the  Honolulu 
Star-Bulletin,  who  replaces  Robert  Coil- 
son  of  the  Elmira  Star-Gazette  in  the 
rotating  publisher  directorship  on  the 
board. 

After  these  directors  were  elected  to 
the  already  all-male  board,  one  share¬ 
holder,  Virginia  M.  Brennan,  of  Roches¬ 
ter,  had  a  question.  “In  considering  the 
increase  in  the  number  of  shares  which 
seems  large  in  comparison  to  the  former 
increase,  1  would  hope  that  it  would 
prove  to  be  an  enrichment  rather  than  a 
watering-down  of  the  stocks,”  she  said. 
And  the  reply  given  her  by  Douglas 
McCorkindale  was  that  “there  is  no  in¬ 
tention  to  dilute  the  dividends  and  we 
would  hope  your  shares  would  be  en¬ 
riched.” 

Jim  Sykes,  business  reporter  for  the 
Rochester  Times-Union,  during  the  gen¬ 
eral  discussion  period,  had  three  ques¬ 
tions. 

“I  understand  that  the  board  of  direc¬ 
tors  in  March  approved  an  extensive 
ethics  policy  for  officers  and  employes.  1 
learned  of  this  from  a  copy  that  was 
posted  in  the  Times-Union  newsroom. 
Do  you  plan  to  detail  this  policy  for  the 
public  and  inform  shareholders  of  this 
action?”  Sykes  asked.  Sykes  is  a  former 
president  of  the  Newspaper  Guild  chap- 
80 


“It’s  not  unusual,”  Neuharth  said, 
“for  us  to  use  the  Gannett  plane  to  haul 
people  around.  Just  several  weeks  ago, 
we  hauled  Erma  Bombeck.  .  .  .”  It  was. 
learned  that  in  the  afternoon  after  the 
annual  meeting,  the  Gannett  plane  was 
being  considered  to  “haul”  Gannett  di¬ 
rector  William  Rogers,  the  former  sec¬ 
retary  of  state,  to  New  York.  It’s  less 


United  States  daily  and  Sunday  news¬ 
papers  circulated  more  than  17.1  billion 
preprinted  advertising  inserts  in  1976  up 
more  than  a  billion  or  6.9%  over  the 
previous  year,  according  to  the  News¬ 
paper  Advertising  Bureau,  Inc.  The 
bureau  bases  this  figure  on  reports  from 
729  daily  and  366  Sunday  newspapers 
with  75.5%  of  the  total  daily  and  83.5% 
of  the  total  Sunday  circulation. 

Retail  advertisers  accounted  for  13.9 
billion  or  82.7%  of  the  total  inserts  and 
national  advertisers  for  2.9  billion  or 
17.3%.  Retailers  used  the  total  circula¬ 
tion  for  9.6  billion  or  69.1%  of  their  pre¬ 
prints,  and  partial  circulation  for  other 
4.3  billion  or  30.9%.  National  advertisers 
used  the  full  circulation  for  94.4%  of 
their  preprints  (2.7  billion)  and  partial 
circulation  for  only  5.6%  (162  million). 

The  bureau  estimates  that  advertisers 
expenditures  for  preprinted  ad  inserts 
amounted  to  $846.5  million  in  1976,  a 
12.9%  increase  over  the  $750  million  ex¬ 
pended  for  preprints  in  1975. 

James  H.  Hollis,  bureau  vicepresident 


of  the  meeting  that  he  filed  papers  May  3 
in  the  Supreme  Court  in  Monroe  County 
to  sue  the  Gannett  Co.,  Paul  Miller  and 
Barbara  Holtzberg,  the  writer  of  the  arti¬ 
cle  “One  Flew  Over  the  Other’s  Next” 
for  $3  million  because  of  what  he  said 
was  libelous  mention  of  him  in  “Upstate 
New  York,”  a  supplement  of  the 
Democrat-Chronicle. 


for  mass  merchandising  sales,  noted  that 
the  number  of  preprints  circulated  by 
daily  newspapers  has  more  than  doubled 
since  1970  when  the  total  distribution 
came  to  8  billion. 

The  bureau  believes  that  the  use  of 
preprinted  newspaper  ads  will  continue 
to  grow  rapidly,  and  its  insert  division 
has  instituted  procedures  to  track  the 
development  of  the  business  as  part  of  its 
program  to  help  advertisers  use  preprints 
more  effectively,  Hollis  said. 

He  noted  that  steadily  rising  mail  costs 
are  stimulating  the  use  of  newspaper  dis¬ 
tribution  for  preprints,  and  he  pointed 
out  that  many  newspapers  are  now  offer¬ 
ing  market  coverage  plans  under  which 
they  distribute  preprints  to  both  sub¬ 
scribers  and  non-subscribers  in  their  cir¬ 
culation  areas. 

• 

In  1638,  only  18  years  after  the  landing 
of  the  Pilgrims  at  Plymouth  Rock,  the 
first  printing  press  arrived  in  the  Ameri¬ 
can  colonies. 
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Revenue  from  ad  inserts 
nears  $  billion  mark 


Past  Week’s  Range  of  Stock  Prices 

NEWSPAPERS  Altair  (OTC) . 

aiA  ant  Berkey  Photo  (NYSE)  . 

11%  117A  Boise  Cascade  (NYSE)  . 

^  Compugraphic  (NYSE)  . 

95  91  iA  Compuscan  (OTC)  . 

1qi7  Crown  Zellerbach  (NYSE)  . 

1SV  iw/  Cutler-Hammer  (NYSE)  . 

99  Digital  Equipment  (NYSE)  . 

iiu.  99  Domtar(AMEX)  . 

19V  a  Cow  Chemical  (NYSE)  . 

97%  97%  Dymo(NYSE)  . 

99%  99%  Eastman  Kodak  (NYSE)  . 

23%  Eltra(NYSE)  . 

7cv  Tcv  Georgia  Pacific  (NYSE)  . 

2^%  GracI,  W.  R.  (NYSE)  . 

Great  No.  Nekoosa  (NYSE)  . 

18%  Harris  Corp.  (NYSE)  . 

'r  'r  International  Paper  (NYSE)  . 

197/k  Itek  Corp.  (NYSE)  . 

9Rvt  9?%  Kimberly  Clark  (NYSE)  . 

79  19  Log  Electronics  (OTC)  . 

357/ii  35%  Logicon  (AMEX)  .  . 

911/  91%  MacMillan.  Bloedel  (CE)  . 

ia  19V  Minnesota,  Min.  and  Mfg.  (NYSE) 
99%  9^4  Optronics  International  Inc.  (BSE) 

Rockwell  Inti.  (NYSE)  . 

Southland  Paper  (OTC)  . 

SUPPLIERS  Southwest  Forest  Ind.  (NYSE)  . . 

Sun  Chemical  (NYSE)  . 

Abihbi  (CE)  .  10%  lO'/i  Wood  Industries  (AMEX)  . 

Addressograph  Multi.  (NYSE)  .  lOVi  11  White  Consolidated  (NYSE)  _ 


Affiliated  Publications  (AMEX)  . 

Blue  Chip  Stamps  (OTC)  . 

Combined  Communications  Corp.  (NYSE) 

Capitol  Cities  Comm.  (NYSE)  . 

Cowles  Comm.  (NYSE)  . 

Dow  Jones  (NYSE)  . 

Gannett  (NYSE)  . 

Gray  Comm.  (OTC)  . 

Harte  Hanks  (NYSE)  . 

Jefferson  Pilot  (NYSE)  . 

Knight-Ridder  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  . 

Panax  (OTC)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Quebecor  (AMEX)  . 

Southam  Press  (CE)  . 

Speidel  (OTC)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMEX)  . 


Johnson  Osborne 

Keith  Fuller,  president  and  general 
manager  of  the  Associated  Press,  has 
promoted  Robert  H.  Johnson  and  Burl 
Osborne  to  key  management  positions. 
Johnson,  managing  editor  since 

1973,  becomes  assistant  general 
manager  for  administration  and  spe¬ 
cial  assistant  to  the  president,  a  new 
position.  Osborne,  assistant  chief  of 
bureau  at  Washington,  D.C.,  since 

1974,  succeeds  Johnson  as  managing 
editor.  Osborne  reports  to  vicepresi¬ 
dent  and  executive  editor  Louis  D. 

Boccardi. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekiv  test  report  on  new 
cars,  vans.  Write  for  saniples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee.  Wise.  53217. 


BUSINESS 


CALIFORNIA'S  LEADING  business 
newspaper  carries  "How's  Your  Business 
IQ?".  Weekly  10-question  and  answer 
feature  for  your  financial  pages.  Con¬ 
tract  terms  available.  Write.-  Gary  W. 
Russell,  c/o  Business  Journal,  321  Bush 
St.,  San  Francisco,  Calif.  94104.  Tel.: 
(415)  981-8350. 


CARTOONS 


FIGLEAVES — 'A  ribtickling  Paradise 
Lost.”  Weekly  cartoon.  Good  rates— 
FREE  samples.  Sandcastles-E,  Box 
1356,  Newport  News,  Va.  23601. 


EDITORIAL  CARTOONS 


HARD-HITTING  CONSERVATIVE  politi¬ 
cal  cartoons.  This  cartoonist  has  been 
reprinted  in  newsmagazines,  books  and 
won  awards,  too!  Five  days  a  week.  Write 
for  rates  and  samples,  now!  Box  334, 
Editor  &  Publisher. 


ENTERTAINMENT 


CELEBRITY  INTERVIEW-Exciting,  re¬ 
vealing  interviews  with  celebrities  from 
theatre,  movies,  television  and  sports. 
Previous  zingy  interviews  include  Rich 
Little,  Bob  Hope, Joey  Heatherton, 
Jimmy  Connors,  Petula  Clark,  Jerry 
Lewis,  Bobby  Vinton,  Jerry  Stiller.  Many 
more!  By  bright,  bubbly,  witty  Joan 
Smith:  Drama  Editor  of  Garden  State 
Nite  Life,  Host  of  her  own  Metropolitan 
Radio  and  Television  talk  shows.  Noted 
freelance  writer  for  (New  York)  Daily 
News  and  major  national  magazines.  In¬ 
crease  entertainment  display  advertis¬ 
ing.  Boost  circulation.  $5  per  weekly 
column  billed  monthly.  For  samples 
write  on  your  letterhead  tO:  YEAGER 
features,  208  Elmer  Street,  West- 
field,  N.J.  07090. 


FILLERS 


FOR  27  YEARS  Snappy  Fillers  have  been 
your  best  buy.  5  columns  a  week, 
typeset,  on  newsprint  or  repros.  Sample 
free.  610  Wataga,  Louisville,  Ky.  40206. 

"FILLERS  THAT  SAY  SOMETHING"— 
That  has  been  our  slogan  for  over  20 
years.  Corny?  Perhaps.  But  true.  So 
many  fillers  are  inane,  you  know.  Write  us 
on  your  letterhead  for  a  sample  release 
of  our  versatile  and  very  useful  copy.  No 
obligation.  Robbins  &  Associates,  P.  0. 
Box  780,  Seattle,  Wash.  98111. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson 
Inc.,  1640  Statler-Hilton,  Buffalo,  N.Y. 
14202. 


INVESTMENTS 

STAMP  INVESTMENT  GUIDE— An  in¬ 
vestment  as  well  as  a  hobby.  Samples, 
rates:  ^x  131,  Rego  Park,  N.Y.  11374. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd..  Red  Bank, 
N.J.  07701. 


MONEY 


"MORE  FOR  YOUR  MONEY" 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


"MONEYSAVERS"  make  cents.  Five 
clever  ideas  weekly.  Samples.  Creative 
Communications,  43  Picturesque  Or., 
Rochester,  N.Y.  14616. 


MUSIC 


AMERICA'S  SONGBAG.  Entertaining,  in¬ 
formative  weekly  feature  built  around 
well-known  folk,  popular  and  community 
songs.  For  samples  and  rates  write: 
10(M  N.  31st  Ave.,  Hattiesburg,  Miss. 
39401. 


TELEVISION 


MINI  REVIEWS  of  Home  Box  Office 
Movies.  Add  them  to  your  TV  section. 
Camera  ready.  Samples:  Cineman  Syn¬ 
dicate.  7  Charles  (Jourt,  Middletown, 
N.Y.  10940. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Send  for  6  free  copies,  prices.  #  1  Easy 
St.,  Aptos,  Calif.  95003. 


TV  LOGS 


WEEKLY  TV  LOGS  for  editors.  Includes 
Philadelphia  and  New  York  stations. 
Quality  repros  mailed  10  days  before 
Sunday  starting  date.  9Vz  pica  line. 
300-350  col.  inches  per  week.  Story 
lines,  sports.  $45  plus  postage  weekly. 
Call  JUST  US.  (215)  264-7594,  or  write 
JUST  US.  P.  0.  Box  595,  Allentown,  Pa. 
18105. 


WEEKLY  FEATURES 


MINERVA — The  most  obdurate  bitch 
since  Clytemnestra.  No  cow  too  sacred: 
no  bull  too  papal.  311  E.  Front  St., 
Media.  Pa.  19063. 


OLGA  KNOWS* 

Most  rapidly  expanding  weekly  horo¬ 
scope  column  in  this  galaxy.  Bright, 
breezy,  bold.  Full  of  sass  and  vinegar. 
550  words  camera  ready.  Samples. 
Patsy  Miligan  Syndicate,  Box  14,  Dun- 
dee.  III.  6m  18. 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


TENANT-APARTMENT  LIVING  publication 
seeks  investor  with  experience/interest 
building  a  New  York  City  news  magazine. 
We  have  the  ambition  and  energy.  We 
know  our  market  but  need  money  to  ex¬ 
pand  our  editorial  content  and  advertising 
space  to  approach  readership  potential.  If 
you're  ready  for  a  promising  challenge. 
Contact  us.  Box  860,  Editor  &  Publisher. 


AUTHORS  WANTED!  Be  a  "maverick  pub¬ 
lisher."  Best  alternative  to  trade  or  subsidy 
publishing.  High  quality,  low  rates,  short 
runs,  computerized  photo  typesetting, 
perfect  or  hardbound,  currently  8-week  de¬ 
livery,  page  proofs,  editing  and  promo¬ 
tional  assistance  available.  Maverick  Pub¬ 
lications,  Box  243-EP,  Bend,  Oregon 
97701.  (503)  382-6978. 


FELLOWSHIPS  AVAILABLE 


FELLOWSHIPS  available  in  science  writing 
for  working  journalists  and  journalism  stu¬ 
dents.  Write  William  J.  Cromie,  Council  for 
the  Advancement  of  Science  Writing,  618 
N.  Elmwood,  Oak  Park,  III.  60302. 


NEWSPAPER  APPRAISERS 


APPRAISALSFOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermont  Avenue 
N.W.,  Washington,  D.C.  20(X)5.  "Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U.S.  Tax  Court, 
re  Worcester  Telegram. 

NEWSPAPER  BROKERS 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. _ 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  tiOS)  546-3356 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers 


OTHER  CLASSIFICATIONS 
(RemIttarKe  should  accompany 
copy  uniats  credH  ostabllshad). 
A-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1 .25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

$1.50  extra  (overseas  mail  only). 


Count  approximately  39  characters  anrHor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line — $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 
Address 
City  _ 
Phone  . 


-State 


Zip 


Authorized  by 

Classification 

Copy - 


n  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  (  PUBLISHER  •  850  Third  Ate.  •  New  Yeik,  N.T.  10022 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  676M.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office;  (913)  381-8280. 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 

Sid  Smith,  President 

Box  189,  Mount  Pleasant,  Mich.  48858 

CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.Snyder,  Broker 

136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 

MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICE,  MANAGEMENT 

5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446^(^71 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

NEWSPAPERS  FOR  SALE 

4  TIMES  WEEKLY.  North  Texas  Metroplex 
grossing  $150,000.  Competition.  Price 
$150,000.  Terms,  51%  or  all  of  stock. 
Building  available  on  Rte.  1,  Box  81,  Wills 
Point,  Texas  75169. 

FLORIDA  SUBURBANS,  press,  building. 
Must  sell  immediately  due  to  illness. 
Priced  to  sell.  $l-million.  Low  down  pay¬ 
ment  to  strong  buyer.  Competitive  market. 
Box  793,  Editor  &  Publisher. 

ALL  STOCK  UNOPPOSED;  Weekly  on 
Texas  Coast.  Town  14,000.  Competition 
nearby.  Gross  $55,000.  Price  $90,000. 
Terms.  Rte.  1,  Box  81,  Wills  Point,  Texas, 
75169. 

ZONE  3,  paid  county  seat  weekly,  non 
competitive.  For  sale  at  gross  of 
$80,000+.  Ideal  for  husband-wife  team 
with  modest  down  payment.  Box  824, 
Editor  &  Publisher. 

WESTERN  CONNECTICUT  weekly  with 
shopper.  No  plant.  Over  $1(X),(X)0  gross. 
Will  answer  only  journalistically  qualified, 
financially  able,  so  state  your  qualifica¬ 
tions.  Write  Box  858,  Editor  &  Publisher. 

NEW  ENGLAND  WEEKLY 

40(X)  paid  (2nd  class),  $73,(X)0  gross.  Pro¬ 
fitable  but  not  achieving  potential  under 
out-of-state  owner.  Ideal  for  right  sales- 
oriented  publisher.  Asking  $50.0(X).  Will 
consider  conditional  terms.  Box  916, 
Editor  &  Publisher. 

COLORADO  MOUNTAIN  resort  area. 
Award-winning  weekly.  Great  potential. 
High  growth  rate  for  area  and  business. 
Official  area  paper,  full  composition 
capacity.  Both  town  and  paper  unusual 
items.  Good  living,  good  life.  Box  M,  c/o 
Box  811,  Littletown,  Colo.  80160. 

ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.O. 
Dr.  12428,  Panama  City,  Fla. 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 

ZONE  5  WEEKLY  WANTED.  Have 
adequate  financing  and  background  to 
match.  Box  883,  Editor  &  Publisher. 


FOR  SALE:  50%  Florida  7-year-old  weekly 
tab  distributed  free  around  Disney  World. 
Must  post  $5000  in  escrow  which  will  be 
returned  at  end  of  first  year  or  before  if 
either  not  satisfied.  Easy  terms  on  ba 
lance.  Mail  resume,  finances  to  P.  0 
Drawer  1409,  Lake  Vifales,  Fla.  33853 


NEWSPAPERS 

WANTED 

Have  substantial  investor  wanting 
to  buy  large  group  of  weeklies 
Profitable  dailies  also  considered 
Call  collect  or  contact  — 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road.  Suite  417 
Dallas  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio.  TV.  CATV  and  Newspapers 


TRAVELITOURS 


MIDDLE  EAST  UPDATE.  15-day  October 
tour  of  Egypt,  Syria,  Jordan,  Israel.  Visit 
Suez  Canal,  refugee  camp.  Good  Fence, 
Golan  Heights  installations.  Lectures,  in¬ 
terviews.  For  brochure,  write  John  Cham¬ 
bers,  Topeka  Capital-Journal,  616  Jeffer¬ 
son,  Topeka,  Kans.  66607. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


BUY!  New,  Used,  Rebuilt  Cameras,  Pro¬ 
cessors  and  other  Pre-Press  Equipment. 
Unbeatable  Prices,  Installed  and  Guaran¬ 
teed. 

ELLIS  GRAPHICS  CORPORATION; 
(201)  933-6755 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO..  IN(5.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Galif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 


VISUAL  GRAPHICS  POS  1— Model  6000 
with  backlight.  1  step  pos/neg  print  and 
film.  Self  contained  2  speed  processor, 
motorized  focusing.  16x20"  copyboard, 
11x17"  maximum  image.  Recent,  slight 
use.  Box  718,  Editor  &  Publisher. 


COMPUTER  SOFTWARE 


AUTOMATED 

NEWSPAPER 

ACCOUNTING 

General  Ledger 
Payroll 

Accounts  Payable 
Accounts  Receivable 
Statistical  Sales  Analysis 
Circulation 

Written  in  RPG  II  and  fully  docu¬ 
mented.  For  complete  details  and 
installations  contact; 

Mr.  Frank  Pitts,  Vice-Pres. 
American  Resource  Systems,  Inc. 
2670  Union  Extd.  Suite  532 
Memphis,  Tn.  38112 
(901)  458-4905 
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IBM  S/32  RPG-2  accounts  receivable  pro¬ 
grams  for  sale.  Sales  analysis.  Inland  re¬ 
port,  aging.  Computer  time  for  insertion 
order  approximately  one-half  hour  daily 
and  receipts  about  15  minutes  daily.  Bill¬ 
ing  and  reports  complete  within  five  hours. 
R  .  C.  Zollinger,  The  Gallup  Independent. 
P.O.  Box  1210,  Gallup.  N.M  87301. 

EDITOR  &  PUBLISHER  for  May  14,  1977 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


ADDRESSOGRAPH-MULTIGRAPH  5000 
automatic  printer,  Graphotype  6300  plate 
maker,  portable  filing  cabinet.  (618)  395- 
7414. 


SHERIDAN  24P  INSERTER.  2  head  before 
opener— can  be  used  3  into  1  or  3  into  2. 
Ideal  for  inserting  into  large  black  and 
white.  Gear  box  driven— very  fast,  can  be 
seen  in  operation.  Contact  The  Post- 
Tribune,  (lary,  Ind.,  Bill  Reberg,  (219) 
886-5033. 


STA-HI  257  STACKER. 
EXCELLENT  CONDITION. 

BOX  594,  EDITOR  &  PUBLISHER. 


CUTLER-HAMMER  MARK  III  STACKER. 
EXCELLENT  CONDITION. 

BOX  582,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P,and  24P  inserters.  Spares 
included.  Very  good  condition.  Box  382, 
Editor  &  Publisher. 


STA-HI  251  Counterstacker  available  im¬ 
mediately.  Very  good  condition.  Box  415, 
Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
VERY  GOOD  CONDITION 
BOX  421,  EDITOR  &  PUBLISHER 


MUELLER  227  INSERTER  AND  231 
STACKER.  2  YEARS  OLD.  BOX  418, 
EDITOR  &  PUBLISHER. 


FOR  SALE;  Three  Ferag  Stackers,  two 
mechanical,  one  hydraulic.  Accurate 
count,  perfect  job.  Like  new,  used  only  one 
year. 

Mattia  Press  Inc. 

(201)  759-0600 
Ask  for  Leo  Mattia. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  REdondo  Beach.  Calif.  90278 


PASTEUP  SUPPUES 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54- 14th  Street 
Wheeling,  W.  Va.  26003 
Ph:  (304)  233-5211 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


EQUIPMENT  &  SUPPUES 


PHOTOTYPESETTING 


COMPSTAR  190  HU.  150  lines  per  minute 
7  lens,  3  Film  Strips.  Spare  parts.  $50(X). 
Tom  Workman.  (904)  791-4387. 


FRIEDEN  JUSTOWRITER— keyboard  and 
reproducer — recently  overhauled.  Also  Ek- 
tamatic  Processor  with  daylight  loader. 
Make  offer;  call  Ron  Moissinac,  (609) 
646-5843. 


PRESSES 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  SIC  combo  folder 
(loss  Urbanite  4  units,  new  1%3 
Cottrell  V-22,  6  units,  1969 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  45V2' 

Wartted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  HEADLINER  PRESS 
23  9/16  CUTOFF.  EXCELLENT  CONDI¬ 
TION.  6  units  and  Goss  2:1  and  3:2  fold¬ 
ers.  Includes  saddles  for  direct  printing. 
Complete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  UNIT  with  Com¬ 
munity  folder.  Phone  Mr.  Thoen:  (509) 
326-2234. 


PHOTOTYPESEHING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products.  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


PHOTON  713-20  and  713-5  plus  two 
KeyComp  10  keyboards  and  three  Friedan 
8202s.  Call  or  write:  Gordon  Bell,  The 
Gardner  News,  Gardner,  Mass.  (617)  632- 
8000. 


COMPUWRITER  II.  Serial  223.  Spare 
parts.  Excellent  condition.  Used  very  little. 
$4500  FOB  Chapel  Hill  N.C.  Contact  How¬ 
ard  Barrow.  (919)  967-7045. 


OUR  COMPUGRAPHIC  UNIVERSAL  VIDEO¬ 
SETTER  now  installed,  so  one-year-old 
Videosetter  II  with  complete  spare  parts  kit 
and  fonts  in  excellent  condition  must  go. 
Best  offer,  call  Mike  Abbott,  (604)  273- 
1571.  Evenings  (604)  738-9636. 

WE  MOVE  MACHINERY! 
MOVE  YOUR  USED  EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  878-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


MUELLER  227  INSERTER 
Must  see  in  operation. 
Box  801,  Editor  &  Publisher. 


WANTED  BY  PUBLISHER;  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-6600. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR^S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  BERKLEY/Small, 
Inc.,  P.  0.  Box  6526,  Mobile.  Ala.  36606. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


WE  PRESENTLY  CONDUCT  telephone  and 
door-to-door  sales  for  3  major  East  Coast 
newspapers.  We  are  looking  to  expand 
throughout  the  U.S.  If  your  circulation 
could  use  an  increase,  give  us  a  call  and 
let's  talk  it  over.  Call  collect  (215)  265- 
0350.  American  Newspaper  Sales  Inc., 
580  Valley  Forge  Plaza,  King  of  Prussia, 
Pa.  19406. 


CIRCULATION  SERVICES 


CIRCULATION  B(X)STER.  Take  advantage 
of  your  readers'  interest  in  their  roots  by 
offering  family  tree  charts.  Rates:  $1.98 
for  one;  $1800  for  thousand.  Useful  Gifts 
and  Books  (llA),  1540  Broadway,  Suite 
303,  New  York.  N.Y.  10036. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 


FREELANCE  SERVICES 


TRADE  PUBLICATIONS:  TONE  Features 
offers  a  freelance  news  feature  and  photo 
service  covering  the  Midwest,  Excellent 
credentials.  TONE  Features,  11316  Fort 
Dearborn  Station,  Chicago,  III.  60611. 


Help  Wanted  .  .  . 


VDT  SYSTEMS 


ELECTRONIC  FRONT  END 
Hendrix  52(X}B  8K  VDT  terminal  with  De- 
citek  reader.  $18,000  when  new  in  Sep¬ 
tember  '72.  Well  maintained.  Perfect  to 
edit  TTS  tape  or  for  back-up  to  small 
front-end  system.  Excellent  for  daily  or 
weekly  with  Compugraphic  2961  or  4961; 
tape  ^rforators.  C^uld  be  used  for  first 
step  into  electronic  editing.  $5(XX).  Con¬ 
tact  Marc  U.  Anthony,  Publisher,  Scotts 
Bluff  Star-Herald,  Scottsbiuff,  Neb. 
69361.  (308)  632-0670. 


WANTED  TO  BUY 


ANYONE  who  might  have  Compugraphic 
Editwriter  7500  scheduled  for  delivery 
prior  to  July  2C)th  who  would  like  to  ex¬ 
change  for  October  delivery,  please  con¬ 
tact  Box  818,  Editor  &  Publisher. 


WANTED  TO  BUY  —  One  used  ECRM 
Scanner,  Model  700  or  updated  1800. 
Contact  Gerald  T.  Socia,  Production  Man¬ 
ager.  (313)  767-0660,  Collect. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  804,  EDITOR  &  PUBLISHER 


WANTED;  Used  Compugraphic  2%1  high 
speed  from  private  owner.  Wayne  Town¬ 
send,  P.O.  Drawer  1.  Tuscaloosa,  Ala. 
35401. 


SIGNODE  MLl  or  ML2  Plastic  Strapper. 
Eric  Seacrest,  Box  1228,  North  Platte, 
Neb.  69101.  (308)  532-6783. 


Va  folder  for  GOSS  URBANITE,  pre 
1000  series.  Contact  Paul  J.  Massey,  Tran¬ 
script  Newspapers  Inc.,  420  Washington 
I  St..  Dedham,  Mass.  02026.  (617)  329- 
5000. 


ACADEMIC 


ACADEMIC 


MIDDLE  TENNESSEE  STATE  UNIVERSITY 
Department  of  Mass  Communications 
Faculty  Vacancies 

The  Department  of  Mass  Communications  at  Middle  Tennessee 
State  University  announces  the  following  faculty  vacancies  to  be 
filled  beginning  August,  1977: 

BROADCAST  STUDIES:  Applicants  should  hold  PhD.  in  radio-tv- 
film  or  speech  communications  with  strong  academic  minors  in 
mass  communications.  Ability  to  teach  both  theoretical  and  pro¬ 
duction  courses  mandatory.  Experience  in  media  required.  Rank 
and  salary  open.  Permanent  position. 

GENERAL  MASS  COMMUNICATIONS  STUDIES:  Applicants 
should  hold  either  the  PhD.  or  Masters  degree  in  print  or  broad¬ 
cast  studies.  Primary  consideration  will  be  given  to  applicants 
capable  of  teaching  communications  law  and  regulation.  Media 
experience  required.  Salary  and  rank  open. 

Possible  Third  Position 

COORDINATOR  OF  STUDENT  PUBLICATIONS:  Applicants 
should  hold  Masters  degree  in  print  journalism.  This  is  not  a 
classroom  teaching  post,  but  one  where  the  faculty  member  works 
with  the  student  newspaper,  magazine,  and  yearbook  staffs.  Salary 
and  rank  open.  Temporary  (3  years)  appointment. 

All  applicants  are  requested  to  send  resume,  including  references 
and  examples  of  work  if  possible,  to  Dr.  Edward  M.  Kimbrell, 
Chairman,  Department  of  Mass  Communications,  Middle  Tennes¬ 
see  State  University,  Box  51,  Murfreesboro,  Tennessee  37132. 
MTSU  is  an  Affirmative  Action,  Equal  Opportunity  Employer. 
Resumes  will  be  received  until  May  30,  1977. 


_ I  To  answer  box  number  ads  in 


SHERIDAN  24P  OR  48P 
INSERTER 

BOX  809,  EDITOR  &  PUBLISHER. 

HALFDECK,  Goss  Headliner  Mark  I.  A-80. 
22%  cut-off,  tension  plate  lock-up. 
DOUBLE  BALLOON  FORMER  for  Goss  Mark 
I,  A-80  folder,  inverted  drive.  Will  consider 
buying  complete  folder. 

R.  G.  Dashiell,  Virginian-Pilot  Ledger-Star. 
(804)  446-2358. 


EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York.  N.Y.  1(3022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


SOLID  PROFESSIONAL  to  teach  courses 
in  rapidly  expanding  Department  of  Jour¬ 
nalism.  should  have  five  years  of  profes¬ 
sional  experience  with  expertise  in  two  of 
following  areas:  public  relations,  advertis¬ 
ing  and  news-editorial.  Advanced  degree 
preferred.  Rank  and  salary  negotiable. 
Send  applications  and  resumes  by  June  1 
to  Prof.  James  L.  Highland,  Chairman, 
Search  Committee,  Department  of  Jour¬ 
nalism,  323  Academic  Complex,  Western 
Kentucky  University,  Bowling  Green,  Ken¬ 
tucky,  42101.  An  Equal  Opportunity,  Af¬ 
firmative  Action  Employer. 


EDITOR  &  PUBLISHER  for  May  14,  1977 


HELP  WANTED 


ACADEMIC 


UNIVERSITY  OF  TEXAS  at  Austin  has  two 
openings  for  assistant  professor  to  teach 
basic  skills  courses  and  graduate  courses, 
depending  on  qualifications.  Prefer  docto¬ 
rate,  media  and  teaching  experience. 
Equal  Opportunity/Affirmative  Action 
Employer.  Send  resume,  salary  require¬ 
ments  to  S.  Griffin  Singer,  Dept,  of  Jour¬ 
nalism,  UT  Station,  Austin,  Texas  78712 
no  later  than  May  31,  1977. 


TEACH  ADVERTISING  in  large  un-'er- 
graduate  and  graduate  school  of  jour¬ 
nalism.  Assignment  to  be  from  among  the 
principles  of  advertising:  advertising 
media  and  management;  M  copy,  layout 
and  production;  advertising  campaigns; 
and  social  issues  and  advertising.  Docto¬ 
rate  preferred,  with  appropriate  experi¬ 
ence  in  advertising  and  teaching.  Rank; 
instructor,  assistant  or  associate  profes¬ 
sor.  Salary:  competitive.  Send  resume  to 
Robert  Trager,  Chairman,  Faculty  Ap¬ 
pointments  Committee,  School  of  Jour¬ 
nalism,  Southern  Illinois  University,  Car- 
bondale.  III.  62901.  Deadline;  July  1, 
1977.  An  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 


HELP  WANTED 


CIRCULATION 


ADMINISTRATIVE 


ASSISTANT  TO  PUBLISHER  to  oversee 
and  administrate  all  facets  of  a  weekly 
newspaper,  circulation  7500.  Good  salary 
for  dedicated  person.  Must  be  eager  and 
aggressive  person  who  loves  newspaper 
work  and  one  who  gets  along  with  people. 
Great  opportunity  for  the  right  person. 
Provide  references  and  salary  expected  to 
H.  S.  Campbell,  2285  Schoenersville  Rd., 
Bethlehem,  Pa.  18018.  (215)  867-3737. 


PERSONNEL  MANAGER 
Major  daily  and  Sunday  newspaper  in  Zone 
5  has  an  exciting  opportunity  for  an 
energetic  person  who  has  the  ability  to 
deal  with  top  management  and  the  leader¬ 
ship  skill  to  challenge  experienced 
specialists  in  a  personnel  department  that 
has  successful  programs  in  employee  ben¬ 
efits,  communication,  compensation, 
management  development,  employment, 
EEO  and  all  areas  of  personnel  mange- 
ment.  Send  resume  and  salary  history  to 
Box  899,  Editor  &  Publisher. 


ARTISTS 


ART  DIRECTOR:  We  have  an  opening  in 
our  art  department  for  an  experienced  Art 
Director.  Must  be  strong  on  advertising 
layouts,  and  good  at  working  with  people. 
This  is  an  excellent  opportunity  to  work  for 
a  dependable,  established  company. 
OUTSTANDING  FRINGE  BENEFITS.  If  you 
are  qualified  and  want  an  interesting  job, 
send  full  resume.  Please,  no  phone  calls. 
The  Standard-Times,  Advertising  Depart¬ 
ment.  555  Pleasant  St.,  New  Bedford, 
Mass.  02740.  An  Equal  Opportunity 
Employer. 


CIRCULATION 


CIRCULATION  MANAGER  seeking  chal¬ 
lenge  of  modernizing  distribution  system 
of  growing  Chicago  suburban  weekly 
group.  Must  be  skilled  all  phases  of  circu¬ 
lation.  We're  seeking  a  shirt-sleeve  man¬ 
ager  interested  in  career  future.  Excellent 
fringes,  profit  sharing.  Write  fully  first  let¬ 
ter.  W.  H.  Schoeder,  Lakeland  Publishing, 
P.  0.  Box  268.  Grayslake.  III.  60030. 


DISTRICT  MANAGER 
Major  metropolitan  daily  in  Zone  5  has 
immediate  opening  for  an  experienced  and 
aggressive  sales-oriented  District  Man¬ 
ager.  Should  be  familiar  with  adult  carrier 
system.  All  replies  will  be  held  confiden¬ 
tial.  Submit  resume  to  Box  874,  Editor  & 
Publisher. 


TWO  OPENINGS  for  systems  circulation 
manager.  Texas  dallies  15,000-25,000 
ABC  circulation,  well-e‘';ablished  and  fast 
growing  SMSA  market >.  We  are  expanding 
our  circulation  depa.tments  and  need 
good  people  on  the  way  up.  If  you  are  a  sharp 
district  manager,  this  could  be  your 
chance  to  move  ahead.  Solid  future  for 
those  willing  to  work.  Excellent  fringe  ben¬ 
efits.  Preference  given  to  applicants  from 
Zone  6.  Box  912,  Editor  &  Publisher. 

Circulate  Your  Jobs,  Services, 

Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


CIRCULATION  MARKETING  MANAGER 
for  8(X)0  daily  and  14,000  controlled  circu¬ 
lation  weekly  in  the  heart  of  northern 
Michigan's  recreational  and  expanding  in¬ 
dustrial  area.  The  challenge  and  rewards 
are  here  for  an  aggressive,  sales-oriented 
working  manager  able  to  develop  the  total 
market  coverage  system  of  our  highly  re¬ 
spected  newspapers  to  better  serve  sub¬ 
scribers  and  advertisers.  You  and  your 
family  will  enjoy  quality  living  with  good 
compensation  including  bonus  and  full 
fringe  benefits.  Send  resume  and  career 
goafs  to  Tom  Huckle,  Publisher,  Cadillac 
Evening  News,  Cadillac,  Mich.  49601. 


DISTRICT  SALES  SUPERVISOR 
District  sales  supervisor  to  organize  and 
motivate  carriers  and  part-time  coun¬ 
selors.  This  exceptional  opportunity  for 
monetary  incentive  and  career  advance¬ 
ment  requires  an  experienced,  aggressive 
self-starter  who  responds  to  management 
by  results.  You  must  have  a  record  of  con- 
sistant  accomplishoents  of  objectives  in 
circulation  growth,  collections  and  service, 
and  be  abfe  to  plan,  organize  and  set 
priorities  without  over-the-shoulder  super¬ 
vision.  Excellent  location  convenient  to 
beaches  and  mountains.  You  can  live  in 
the  city  or  in  the  countryside  near  shop¬ 
ping  malls  and  excellent  small  schools. 
Zone  2.  Box  786,  Editor  &  Publisher. 


DISTRICT  SALES  AND 
SERVICE  REPRESENTATIVE 
IMMEDIATE  OPENING 
Outstanding  opportunity  with  The  Kansas 
City  Star  Circulation  Department  as  Dis¬ 
trict  Representative.  Position  is  in-the- 
field  liaison  maintaining  day-to-day  con¬ 
tact  with  independent  adult  contract  car¬ 
riers  and  Star  subscribers  in  5-county  met¬ 
ropolitan  area.  Position  requires  sales  and 
public  relations  abilities.  Previous  circula¬ 
tion  experience  desired.  Must  possess  ma¬ 
ture  judgment  and  even  temperament.  Fu¬ 
ture  unlimited  for  individual  willing  to  de¬ 
vote  energies  to  do  more  than  adequate 
job.  Salary  to  $1000  per  month  dependent 
upon  qualifications  and  experience.  Lib¬ 
eral  car  allowance  and  good  fringe  be¬ 
nefits.  Send  resume  to  The  Kansas  City 
Star.  Personnel  Office,  215  E.  18th,  Kan¬ 
sas  City,  Mo.  64108  or  phone  (816)  221- 
0500. 


WEEKLY  GROUP  needs  circulation  person 
to  build  one  of  its  newer  papers.  Must  be  a 

fo-getter  with  carrier  delivery  experience. 

alary  plus  commission,  lip-state  New 
York  area.  Send  resume  with  salary  needs 
to  Box  838,  Editor  &  Publisher. 


CIRCULATION 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED 

TELEPHONE  SALES  MANAGER 
Join  the  sales  team  of  one  of  the  nation's 
great  newspapers.  Area  5.  We  are  seeking 
an  experience  sales  motivator  to  develop 
and  manage  a  department  of  nearly  60 
skilled  telephone  advertising  sales 
specialists.  Must  have  proven  track  record 
to  maintain  and  build  on  strong  linage  and 
revenue  levels  achieved  during  the  last 
10-year  period. 

In  addition  to  enjoying  an  invigorating 
lifestyle  in  this  culturally  alive  market, 
you'll  earn  an  excellent  salary  of  $20,0(X) 
or  more  for  the  right  person.  Participate  in 
a  fine  package  of  benefits;  pension,  health 
and  life  insurance  plans,  a  strong  incentive 
plan,  liberal  vacation  policy,  paid  holidays 
and  more.  In  addition,  the  right  person  will 
have  plenty  of  growth  opportunities  within 
the  company.  Sound  interesting?  Send  re¬ 
sume  stating  qualifications  and  salary  re¬ 
quirements  to  MX  863,  Editor  &  Publisher. 


HARD-WORKING  classified  department 
needs  classified  manager  with  all-around 
know-how.  7-day  paper  that's  topping  pre¬ 
vious  highs  in  all  departments.  Modern 
computerized  departments.  Over  $25,000 
with  our  super  incentive  plan.  Show  us 
sound  leadership  and  we'll  quickly  reward 

rou  with  advances  in  salary  and  position, 
ocated  in  Zone  2.  Write  fully  in  your  first 


HELP  WANTED 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER 
for  5-day  daily  in  a  town  of  8200.  Salary 
$13,500-r.  Contact  Wit  Ledbetter,  Even¬ 
ing  Press,  Box  70.  Farmington,  Mo.  63640. 
(314)  756-4523. 


TRY  YOUR  IDEAS  with  year-old  bi-weekly 
county  newspaper.  Experienced,  ambiti¬ 
ous,  working  ad  manager  needed.  Progres¬ 
sive  owners,  unlimited  potential.  Salary, 
benefits,  bonus.  Grow  with  us!  Send  re¬ 
sume  to  Box  208,  New  Castle,  Pa.  16101. 


GROWING  4500  circulation  bi-weekly  with 
daily  aspirations  seeks  dynamic  sales¬ 
person  ready  to  move  up  to  managing  an 
inexperienced  but  willing  ad  staff.  Prefer 
person  with  group  experience.  Growth  op¬ 
portunity  in  fantastic  greater-Houston 
area.  Salary,  bonus,  benefits.  Call  or  write 
to  O'Ferrall  Pauly,  Publisher,  Wharton 
Journal-Spectator,  Box  111,  Wharton. 
Texas  77488.  (713)  532-8840. 


AGGRESSIVE  SALESPERSON  sought  by 
our  growing  Tenant-Apartment  Living 
newspaper  in  New  York  City.  We  are  small, 
but  our  market  potential  is  huge.  We  offer 
generous  commission,  but  more  impor¬ 
tant,  ownership  interest  potential.  If  you 
want  a  ground  floor  opportunity  and  chal¬ 
lenging  career/business  potential,  contact 
us  now.  Box  857,  Editor  &  Publisher. 


DIRECTOR 

22,(X)0  afternoon  offset  daily  needs  an 
energetic,  objective-oriented  person  who 
can  conceive,  plan,  organize,  implement 
and  manage  elective  promotion,  sales, 
service  and  collection  programs  in  growing 
Zone  4  market.  The  person  we  seek  is 
thoroughly  knowledgeable  of  all  circulation 
aspects,  is  very  strong  in  human  relations 
and  is  able  to  provide  quality  leadership. 
Position  offers  opportunity  for  personal 
and  professional  development,  achieve¬ 
ment-oriented  pay  and  excellent  fringe 
benefits.  If  you  want  to  learn  more  about 
this  challenging  and  rewarding  opportu¬ 
nity,  send  resume  describing  yourself,  ed¬ 
ucation  and  experience  to  Box  727,  Editor 
&  Publisher. 


DISTRICT  MANAGER 
40,00O.Midwest  daily  has  opening  for  dis¬ 
trict  manager  experienced  in  inter-city  car¬ 
rier  and  promotion  programs.  Salary  to 
$16,(X)0  range,  based  on  experience,  plus 
company  car  and  excellent  fringe  benefits. 
Send  resume  to  Box  923,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


NEW  YORK  CITY  weekly  newspaper  and 
shopper  group  seeks  assistant  classified 
ad  manager  as  phone  room  supervisor.  Al¬ 
ready  biggest  in  our  market  and  growing 
fast.  Excellent  future.  Resume,  salary  ex¬ 
pectations  to  Box  796,  Editor  &  Publisher. 

CLASSIFIED  AD  MANAGER 
Connecticut  medium-sized  daily  seeks 
skilled  linage  builder  and  leader  for 
6-person  department.  Growth  area.  Box 
9()9.  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
Seventy  lively  classified  advertising  people 
need  an  amressive  manager  in  an  attrac¬ 
tive  Zone  4city.  There's  a  good  future  in 
this  organization  for  the  person  with  a  suc¬ 
cessful  record  in  newspaper  advertising. 
Send  resume  and  salary  history  to  Box 
903,  Editor  &  Publisher. 


CLASSIFIED  AUTOMOTIVE  SALES  REP 
Quality  San  Diego  County  daily  of  31,000 
circulation  needs  an  experienced  automo¬ 
tive  sales  rep.  Salary  plus  bonus,  excellent 
benefits,  fast-growing  market  all  provide 
an  exceptional  opportunity  for  the  right 
candidate.  Please  send  resume  and  salary 
requirements  to  Dorothy  Lundy,  Personnel 
Manager,  Times-Advocate,  207  E. 
Pennsylvania  Ave.,  Escondido,  Calif. 
92025. 


SYNDICATE  ASSISTANT 
Your  solid  classified  background  plus  your 
flair  for  writing  could  qualify  you  for  Assis¬ 
tant  Production  Director  of  the  fastest 
growing  Classified  Service  in  America. 
Rapidly  growing  major  syndicate  offers 
many  benefits.  Send  resume,  salary  re¬ 
quirements  and  some  writing  samples  to 
Box  911,  Editor  &  Publisher. 


CLASSIFIED  MANAGER/SALESPERSON 
Semi-weekly,  voluntary/paid.  50,000 circu¬ 
lation  newspaper  serving  suburban  area  45 
miles  outside  New  York  City.  In  addition  to 
supervisory  duties,  personally  responsible 
for  outside  sales  to  classified  display  ac¬ 
counts.  Must  be  strongly  promotion- 
oriented.  Start  at  $15,000/$17,000,  de¬ 
pending  on  experience  and  qualifications 
plus  annual  bonus  based  on  department 
sales.  Box  910,  Editor  &  Publisher. 


ASSISTANT  CLASSIFIED  MANAGER  or 
supervisor  ready  to  move  up  into  a  clas¬ 
sified  manager  slot.  Strong  in  sales  and 
administration.  Cold  type,  50,000-i-  daily. 
Sizzling  market  with  steady  linage  gains.  A 
challenge  that  could  lead  to  top  manage¬ 
ment  with  our  expanding  organization. 
Start  in  low  20s  plus  exceptional  bonus 
plan.  Mail  us  your  track  record  and  we'll 
set  up  a  confidential  interview.  Zone  2. 
Box  920,  Editor  &  Publisher. 


RETAIL  ADVERTISING 
MANAGER 

The  Corpus  Christi  (Texas)  Caller-Times,  a 
90,000-r  combined  daily,  is  seeking  a  re¬ 
tail  advertising  manager  who  must  be  able 
to  direct  and  develop  our  retail  staff  in  this 
competitive  market.  The  successful  can¬ 
didate  will  offer  sharp  sales  skills,  leader¬ 
ship  ability  and  previous  advertising  man¬ 
agement  experience. 

Starting  salary  commensurate  with  your 
background.  Good  growth  potential.  Send 
resume  with  salary  history  and  require¬ 
ments  to  Robert  Moore,  Caller-Times  Pub¬ 
lishing  Co.,  P.O.  Box  9136,  Corpus  Christi, 
Texas  78408. 


DISPLAY  ADVERTISING 


IMMEDIATE  OPENING 
Aggressive  salesperson,  promotion-orient¬ 
ed,  for  16,000+  daily  newspaper  and 
11,000  weekly  shopper  located  Area  9. 
Rapid  advancement  for  the  right  person. 
Please  send  resume  to  General  Manager, 
Skagit  Valley  Herald,  P.  0.  Box  578,  Mt, 
Vernon,  Wash.  98273,  or  phone  (206) 
424-3251.  , 

NATIONAL  ADVERTISING  SALES 
Outstanding  opportunity  with  leading 
newspaper  sales  organization.  Require¬ 
ments:  3-5  years  experience  newspaper 
and/or  agency. 

Good  starting  salary.  All  major  benefits  in¬ 
cluding  profit  sharing  and  bonus.  Please 
send  resume  and  salary  requirements  to 
Box  906,  Editor  &  Publisher. 


6%  COMMISSION  ON 
ALL  DOLLARS  YOU  SELL 

We  want  STARS,  and  as  you  can  see,  we're 
willing  to  pay  top  dollar.  We  want  the 
STARS  to  join  a  staff  of  professionals  at  a 
newly  acquired,  medium-sized  daily  in 
Zone  5.  Highly  developed  resort  town,  vir¬ 
gin  territory  for  newspaper  SALESpeople. 
STARS,  send  us  your  track  record,  refer¬ 
ences  and  a  hard-hitting  cover  letter.  Re¬ 
plies  kept  in  strictest  confidence.  Reply  to 
Box  787,  Editor  &  Publisher. 


ADVERTISING  PRO  to  assume  manage¬ 
ment  of  small  suburban  Zone  3  weekly 
group.  Challenging  situation  with  authen¬ 
tic  growth  potential.  Send  resume,  salary 
requirements  and  references  to  Mx  756, 
Editor  &  Publisher.  If  you're  ready  for 
newspaper  management,  let's  talk. 


JOIN  THIS  medium-size  Area  1  daily  and  be¬ 
come  responsible  for  development  of  new 
sales  ideas  and  territories.  Great  opportun¬ 
ity  for  a  successful  advertising  sales  per¬ 
son  on  small  daily  or  weekly  to  move  up. 
Opportunity  for  advancement  into  man¬ 
agement.  Send  resume  and  salary  re¬ 
quirements  to  Box  897,  Editor  &  Publisher. 


RETAIL  MANAGER 

A  money-making  newspaper  with  a  growth 
record  has  a  challengingposition  for  a  per¬ 
son  who  gets  results.  Daily  and  Sunday 
circulation  averages  175.(X)0.  Zone  4.  Ex¬ 
cellent  compensation  package.  Box  921, 
Editor  &  Publisher. 


IMMEDIATE  OPENING  for  advertising 
manager  for  6500  PM  daily  in  Central  In¬ 
diana.  Ph:  Larry  Brown  (317)  462-5528  or 
send  resume  to  P.  0.  Box  279,  Greenfield, 
Ind.  46140. 


DUE  TO  EXPANSION,  we  need  two  aggres¬ 
sive  advertising  salesmen.  Must  beofgood 
character  and  looking  for  permanent  situa¬ 
tion  with  chance  to  advance.  Send  com¬ 
plete  details  including  salary  requirements 
to; 

Charles  H.  Fischer,  Sr. 

Vice  President,  Florida  Freedom  News¬ 
papers  Inc. 

P.  0.  Box  1940 
Panama  City,  Fla.  32401 


EDITOR  &  PUBLISHER  for  May  14,  1977 
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HELP  WANTED 
EDITORIAL 


AD  MANAGER  for  small  California 
Daily.  Must  be  leader,  well-trained, 
promotion-minded  and  good  on  follow 
through.  Salary  to  $1500  per  month.  Send 
complete  details,  resume  and  references 
to  Box  914,  Editor  &  Publisher. 


ADVERTISING  MANAGER 

A  40,000  circulation  daily  in  Zone  5  seeks 
good  administrator  to  head  ad  department 
in  competitive  growth  market.  Ability  to 
plan,  motivate  staff  and  sell  top  accounts 
are  key  elements  in  this  job.  Excellent  sal¬ 
ary  and  benefits  with  good  opportunity  for 
advancement.  Send  resume  with  job  and 
salary  history  in  confidence  to  Box  929, 
Editor  &  Publisher. 


EDITORIAL 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


EXECUTIVE  SPORTS  EDITOR— Priority  on 
layout,  editing,  administrative  ability. 
Newspaper  of  45,000,  PM  except  Saturday 
and  Sunday.  Attractive  city,  busy,  chal¬ 
lenging  sports  scene.  Good  salary.  Box 
792,  Editor  &  Publisher. 

NEWSROOM  SYSTEMS 
MANAGER 

Zone  4  Metro  daily  seeks  bright  editor  to 
take  over  supervision  of  100-terminal 
newsroom  VDT  system,  and  design/ 
planning  for  future  technological  ad¬ 
vancements.  The  person  we  want  already 
has  at  least  one  year's  experience  as  a  sys¬ 
tems  supervisor  and  is  eager  to  take  on 
larger  responsibilities.  Send  complete  de¬ 
tails  to  Box  794,  Editor  &  Publisher. 


CITY  EDITOR 

A  38,000  PM  daily  in  the  growing  Sunbelt 
is  seeking  a  city  editor  experienced  in  desk 
work,  apt  in  teaching  and  demanding  as  to 
quality  of  writing,  to  head  a  staff  of  mostly 
young  reporters  and  copy  editors.  We  are  a 
cold  type  paper,  so  VDT  experience  is  de¬ 
sired.  Send  resume,  current  salary  and 
other  pertinent  information  to  Box  810, 
Editor  &  Publisher. 


MANAGING  EDITOR— SKI  Magazine,  na¬ 
tional  400,000  circulation  monthly,  seeks 
strong,  experienced  administrator  with 
demonstrated  editing,  rewrite,  produc- 
tion-trafficing  skills.  Salary  $14,000- 
$16,000,  depending  on  experience.  Inter¬ 
est  in  skiing  helpful.  Send  resume,  work' 
samples  and  names  of  professional  refer¬ 
ences  to  Dick  Needham,  Editor,  SKI  Maga¬ 
zine,  380  Madison  Ave.,  New  York,  N.Y. 
10017. 


HIGH  QUALITY  Washington,  D.C.  area 
weekly  seeks  aggressive  editor.  Must  have 
experience  working  with  untrained  repor¬ 
ters.  Reasonable  salary  with  generous 
stock  options.  Box  865,  Editor  & 
Publisher. 


SPORTS  REPORTER — 3  years  experience 
on  daily  or  in  broadcasting.  Photo  or  layout 
experience  desirable  but  not  required.  Con¬ 
necticut  resident  preferred.  Salary,  fringes 
competitive.  Clips  and  resume  to  Box  830, 
Editor  &  Publisher. 


MANAGING  EDITOR,  Zone  1,  AM  daily. 
Head  20+  staff  in  competitive,  suburban 
area.  Resume,  salary  history  and  clips  by 
June  1  to  Box  828,  Editor  &  Publisher. 


36,000  PM  IN  ZONE  6  is  looking  for  help  in 
directing  energetic,  young  news  staff.  In¬ 
terested  in  someone' with  experience  in 
supervising,  editing  and  assignment  deci¬ 
sions.  Need  person  with  ideas  he  or  she 
wants  to  try,  even  if  some  don't  work  out. 
Responsibility  and  growth  potential  vir¬ 
tually  unlimited.  Box  882,  Editor  & 
Publisher. 


COPY  EDITOR— Skilled,  experienced  per¬ 
son  for  rim  job  on  a  fast  desk.  Ability  to 
handle  scanner  copy  desired;  tight  head 
writing  a  must  and  editing  a  must.  Submit 
resume  Personnel  Dept.,  The  States  Item, 
3800  Howard  Ave.,  New  Orleans,  La. 
70140.  An  Equal  Opportunity  Employer 
M/F. 


MANAGING  EDITOR,  Midwestern  6-day 
daily  locally-oriented,  experienced  news¬ 
man  to  handle  staff  of  6.  Knowledge  of 
offset  and  business  end  essential.  Send 
resume  to  Box  902,  Editor  &  Publisher. 


EXPERIENCED  copy  editor  for  key  desk 
spot  on  daily  and  Sunday.  Immediate 
opening.  Write  J.  P.  Matasich,  Managing 
Editor,  Ypsilanti  Press,  Ypsilanti,  Mich. 
48197. 


EDITOR  for  newsletter  group.  Three  publi¬ 
cations  covering  tax  strategy  for  small 
businesses;  commodities  investments; 
and  alternative  investment  strategies 
(precious  metals,  antiques,  coins,  etc.). 
Need  capable  working  editor  experienced 
in  these  topic  areas,  able  to  assume  full 
responsibility.  Box  891,  Editor  &  Pub¬ 
lisher. 


36,000  PM  DAILY  seeks  religion  writer- 
editor  for  award-winning  religious  news 
pages.  Present  editor  retiring.  Right  per¬ 
son  has  knowledge  of  and  interest  m  relig¬ 
ion  and  is  a  journalist,  not  a  preacher. 
Zone  6.  Box  886,  Editor  &  Publisher. 


SPORTS  DESK 

We're  recruiting  a  sports  desk  person  with 
management  potential  and  the  vision 
to  help  us  build  the  best  sports  section  in 
the  country. 

She  or  he  will  need  to  produce,  edition  by 
edition,  eyecatching. layouts  and  write 
heads  that  inform  and  entertain  our  read¬ 
ers.  We'll  also  expect  you  to  word  edit  and 
challenge  copy  to  produce  readable  and 
complete  stories. 

As  important  as  your  technical  skills  will  be 
your  ability  to  work  with  people  and  moti¬ 
vate  them  to  strive  for  excellence. 

We're  a  major  AM  paper  in  the  South.  If 
you're  the  right  woman  or  man,  start  by 
sending  an  autobiographical  letter,  begin¬ 
ning  at  Day  One  and  telling  us  why  we 
ought  to  hire  you.  Also  tell  us  what  you 
think  about  newspapers  and  their  sports 
sections  and  how  you'd  improve  them.  In¬ 
clude  a  small  selection  or  clips,  layouts 
and  anything  else  that  demonstrates  your 
skills.  Replies  in  confidence.  Box  815, 
Editor  &  Publisher. 


.ASSISTANT  MANAGING  EDITOR;  Zone  8 
metro  daily  seeks  person  strong  in  news 
who  likes  graphics  and  layout  and  is  know¬ 
ledgeable  in  electronic  editing.  Write  Box 
6^,  Editor  &  Publisher. 


EDITOR— Manager  with  expansionist  ideas 
for  award  winning,  highly  respected  sub¬ 
urban  weekly  in  Zone  2.  Must  be  civic- 
minded,  crusading,  and  politically  aware. 
Experienced  applicants  only.  Full  editorial 
responsibility  with  full-time  staff  of  5  plus 
correspondents.  Send  resume  and  work 
samples  tO;  Box  905,  Editor  &  Publisher. 


DUE  TO  EXPANSION,  we  need  one  city 
editor  and  one  reporter  for  our  Florida 
papers.  Must  be  of  good  character  and 
looking  for  permanent  situation.  Send 
complete  details  including  salary  require¬ 
ments  to  Charles  H.  Fischer,  Sr.  Vice  Pres¬ 
ident,  Florida  Freedom  Newspapers  Inc., 
P.  0.  Box  1940,  Panama  (iity,  Florida 
32401. 


REWRITE  PRO 

One  of  the  South's  top  AM's  is  looking  for 
one  of  the  nation's  top  rewrite  pros. 

We  want  someone  who  is  quick,  accurate, 
a  bright  writer  and  digging  reporter  for  in¬ 
side  work,  nights,  on  our  metro  desk.  You'll 
chase  breaking  stories  by  phone,  plug 
holes  in  local  and  wire  stories,  do  some 
editing,  work  closely  with  the  night  city 
editor.  If  we  hire  you,  it's  because  we  think 
you  have  the  potential  to  move  up  to  an 
editing  job. 

Send  us  a  resume,  clips  and  an  autobiog¬ 
raphical  letter  that  tells  us  why  we  ought  to 
hire  you  and  what  you  could  do  with  this 
job.  Box  915,  Editor  &  Publisher. 


MANAGING  EDITORS 

We  need  2  managing  editors  to  be  respon¬ 
sible  for  editorial  content  and  production 
of  2  of  our  17  dominant  weekly  suburban 
newspapers.  Qualifications  include  4-5 
years  newspaper  experience  sound  news 
judgment,  copy  editing,  headline  writing 
and  page  layout  (some  staff  supervision  a 
plus).  Submit  resume,  including  salary  de¬ 
sired  (none  considered  without  salary  indi¬ 
cated).  Alice  Raggi,  Pioneer  Press  Inc., 
1232  Central  Ave.,  Wilmette,  III.  60091.  A 
subsidiary  of  Time  Inc. 

Equal  Opportunity  Employer,  M/F 


EDITOR  &  PUBLISHER  (or  May  14,  1977 


CITY 

EDITOR 

for  22,0(X)  Monday  thru  Saturday  offset 
daily  in  35,000  city  near  metropolis.  Must 
have  well  developed  technical  ability  in 
copy  editing,  story  development,  research, 
photo  play  and  cropping,  and  the  personal¬ 
ity  to  handle  young,  strong-willed  staff  of  8 
reporters  and  2  photographers.  News 
judgment  must  be  strong  and  recognize 
importance  of  what  readers  need  to  know 
as  well  as  importance  of  people  stories  and 
features.  Must  have  supervisory  experi¬ 
ence  and  respect  of  present  staff  and 
management.  Send  resume  describing 
yoursdf,  experience,  education  and  news 
philosophy  to  Charlotte  Phillips,  Personnel 
Administrator,  Evening  Herald,  P.  0.  Box 
11707,  Rock  Hill,  S.C.  29730. 


BUREAU  CHIEF,  3  years  experience  on 
daily  or  in  broadcasting.  Photo  or  layout 
experience  desirable  but  not  required.  Con¬ 
necticut  resident  preferred.  Salary,  fringes 
competitive.  Clips  and  resume  to  ^x  829, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  twin  Ohio  weeklies 
who  can  make  our  papers  come  alive,  be 
best  read  in  our  area,  create  circulation 
gains.  Will  manage  two  4-man  staffs.  You'll 
have  freedom  in  a  growing  company.  Send 
complete  resume  and  salary  requirements 
to  Box  848,  Editor  &  Publisher. 


Writer 

NEWSLETTER 

WRITER/EDITOR 

Bright  future  with  publisher  of  quality 
newsletters  for  atove  average,  am¬ 
bitious  investigative  reporter.  Must 
have  ability  to  translate  complex  is¬ 
sues,  trends,  programs,  legislative 
actions  into  clear,  crisp,  concise,  hard 
hitting  text.  Opportunity  to  learn  all 
phases  of  writing,  production,  promo¬ 
tion  of  newsletters  and  affiliated  re¬ 
ference  materials,  plonning  and  stag¬ 
ing  of  conferences.  Excellent  od- 
vancement  potential. 

We  offer  competitive  compensation 
and  company  paid  benefits.  Please 
send  resume  with  salary  history  and 
writing  sample  tO; 

Box  904 

Editor  &  Publisher 

An  Equal  Opportunity  Employer 
I  M/F/H 


OFFSET  DAILY  seeks  aggressive  reporter 
to  assist  editor  and  start  strengthen  em¬ 
phasis  on  local  news,  pictures,  editorials. 
J-degree  with  2  years  experience.  Excel¬ 
lent  fringes.  Circulation  63(X).  Send  full 
resume,  salary  requirements.  Commercial 
Review,  Box  1049,  Portland,  Ind.  47371. 


COPY  EDITOR 

ONE  OF  THE  NATION'S 
TOP  MORNING  DAILIES 
We  are  seeking  intelligent  editing,  literate 
headline  writing  and  scholarship  in  the 
news.  Applicant  should  have  more  than  5 
years  experience  on  a  metropolitan  copy 
desk.  Box  876,  Editor  &  Publisher. 


CITY  EDITOR  for  afternoon  daily  (40,000) 
wheie  local  coverage  is  the  heart  of  pro¬ 
duct.  Must  be  able  to  direct,  lead  and  work 
with  young  staff.  Competition  Is  tough  in 
this  Zone  4  market,  but  we're  proud  of 
our  job  against  the  big  guys.  Write  Box 
907,  Editor  &  Publisher. 


HEADLINE  WRITER 

National  chain  of  medical  newspapers, 
suburban  Washington,  D.C.  Experience  on 
high  volume  rim  a  must.  Precision  and 
speed  necessary,  in  that  order.  Back- 
round  in  medical  terminology  helpful, 
ryout  required.  State  minimum  salary  ac¬ 
ceptable.  Write;  Executive  Managing 
Editor,  12230  Wilkins  Ave.,  Rockvllle,liAcr 
20852. 


FINANCIAL  WRITER  for  over-the-counter 
newspaper.  Previous  newswriting  experi¬ 
ence  and  understanding  of  financial  mar¬ 
kets  required.  Send  resume  and  copies  of 
published  work.  Include  professional  re¬ 
ference.  P.  0.  Box  11778,  Salt  Lake  City, 
Utah  84147. 


REPORTERS 

2  reporting  positions  open  on  staff  of  the 
fastest  growing  group  of  suburban  week¬ 
lies  in  the  Chicago  area.  J-degree,  experi¬ 
ence  preferred.  Call  or  write;  Drew  Davis, 
Managing  Editor,  Barrington  Press,  200 
James  St.,  Barrington,  III.  60010.  Ph; 
(312)  381-9200. 


MANAGING  EDITOR 

Writing,  reporting,  photo  a  must  for  de¬ 
greed  candidate  with  5  years  experience  as 
complete  communicator.  Unique  growth 
slot  open  now  for  multi-talented  journalist 
as  editor  of  independent  bi-monthly  offset 
magazine  for  major  manufacturer.  Top 
salary,  benefits,  extensive  travel  across 
U.S.  for  top  newspaper  background.  Write 
with  resume:  Bowe  Comm  Inc.,  4825  No. 
Scotts  St.,  Suite  108,  Schiller  Park,  III. 
60176. 


METRO  EDITOR 

Eastern  PM  daily  in  medium  circulation 
class  and  dedicated  to  excellence  looking 
for  creative  news  executive  who  can  pro¬ 
vide  the  spark  and  leadership  to  bring  out 
the  best  in  a  young,  talented  staff,  ^cel- 
lent  benefits,  living  conditions  and  oppor¬ 
tunity  for  growth.  Send  resume  and  all  per¬ 
tinent  details,  including  present  salary,  to 
Box  919,  Editor  &  Publisher. 


SEEKING  NO.  2  PERSON  on  15,000  PM 
daily  in  southwest  Pennsylvania.  Must  be 
strong  on  desk  duties.  Immediate  opening. 
Excellent  opportunity.  Contact  Lee  Elby, 
The  Daily  Courier,  127  W.  Apple  St.,  Con- 
nellsville,Pa.  15425.  (412)  6^-2000. 

NEWSLETTER  EDITOR 
We're  looking  for  a  strong  rewrite  person 
who  can  turn  wire  service  prose  into  tight, 
but  lively  newsletter  copy  for  4  weekly 
(non-advisory)  newsletters  specializing  in 
commodities,  economics,  finance.  Posi¬ 
tion  available  June  13.  New  York  City  loca¬ 
tion.  Send  resume,  clippings  and  salary 
requirements  in  confidence  to  Box  925, 
Editor  &  Publisher.  An  Equal  Opportunity 
Employer,  M/F. 


FREELANCE 


WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  "Freelancer's  Newsletter” 
WITHOUT  CHARGE  for  qualif i^  on-target 
response.  Published  twice  monthly.  Dept. 
EP-1,  P.  0.  Box  128,  Rhinebeck,  N.Y. 
12572.  (914)  876-2713. 


MAILROON 


MAILROOM 

WORKING  ASSISTANT 
MAILROOM  FOREMAN 
Must  have  had  experience  on  a  Muller- 
Martini  Inserter.  5  afternoons  and  Sunday 
Morning  operation,  with  33,000  Circula¬ 
tion  in  Zone  3.  2  weeks  Vacation  after  1 
year,  3  weeks  after  3  years.  Company  paid 
retirement.  Group  Insurance,  Credit  Un¬ 
ion.  Send  complete  resume  including  sal¬ 
ary  requirements  and  reference  to  Box 
881,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 


MAINTENANCE 


MACHINIST  FOREMAN— A  major  daily 
newspaper  located  on  the  west  coast  of 
Florida  is  seeking  a  working  Machinist 
Foreman.  Primary  duties  will  include  su¬ 
pervising  a  force  of  machinists,  setting 
up  a  rigid  preventative  maintenance 
schedule,  and  being  able  to  take  full  re¬ 
sponsibility  for  keeping  the  newspaper 
production  equipment  in  top  operational 
condition.  This  includes  27  Mark  II  Goss 
press  units,  3  double  Imperial  3:2  folders, 
mailroom,  loading  dock,  paper  trackage 
system,  etc.  Should  have  experience  on 
this  type  equipment,  and  be  in  good  physi¬ 
cal  condition.  Compensation  is  open; 
employee  benefits  are  excellent.  Opening 
is  available  immediately.  Reply  to  J.M.  Por¬ 
ter,  Production  Manager,  The  Tribune 
Company,  P.O.  Box  191,  Tampa,  Florida 
33601. 
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HELP  WANTED 


MARKETING  RESEARCH 


MARKETING  RESEARCH  SPECIALIST 
needed  for  a  110,000  circulation  AM  and 
PM  daily,  Zone  4.  Responsibilities  include 
survey  administration,  communication  of 
results  to  management,  and  development 
of  market  presentations.  Must  have  expe¬ 
rience  in  applied  statistics,  survey  proc¬ 
esses,  marketing,  and  knowledge  of  adver¬ 
tising,  circulation  and  editorial  depart¬ 
ments.  Send  complete  resume  including 
salary  history  and  requirements  to  Box 
816,  Editor  &  Publisher. 


PRESSROOM 


JOURNEYMAN  OFFSET  PRESSMAN— 
Prefer  double  width  experience.  Work  on 
new  press.  Union  shop  with  good  pay  and 
chance  for  advancement.  Send  resume  to 
or  phone  (219)  294-1661,  Eugene  Askren, 
Production  Manager,  Elkhart  Truth,  Elk- 
hart,  Ind.  46514. _ 

WEB  OFFSET  PRESS  ASSISTANT  needed 
immediately.  Excellent  position  with  small 
daily  in  Western  N.Y.  area.  5  days  a  week, 
regular  hours.  $5.25  hourly.  Must  have  ex¬ 
perience  at  press  operations.  Ph:  Manag¬ 
ing  Editor,  Medina  Journal  Register  at 
(716)  798-i400. 


PRODUCTION 


COLD  TYPE  SUPERVISOR 
Roslyn,  Long  Island,  weekly  has  opening  for 
hard  working  production  supervisor.  Must 
be  knowledgeagle  in  pasteup,  type  spec, 
copy  flow,  camera,  and  typesetting.  Ability 
to  organize  and  oversee  staff.  3-5  years 
experience.  $250-$300  per  week.  Send  re¬ 
sume  and  detailed  cover  letter  to  Good 
Times,  24  Lumber  Rd.,  Roslyn,  N.Y. 
11576. 


HELP  WANTED 


PROMOTION 


PROMOTION  DIRECTOR 

For  medium-sized,  Midwestern  evening/ 
Sunday  paper.  Experience  in  newspaper 
promotion,  advertising  and  PR  is  pre¬ 
ferred.  ^nd  resume  and  salary  history  to 
Box  926,  Editor  &  Publisher. 


PUBUC  INFORMATION 


DIRECTOR  OF  COMMUNITY  RELATIONS: 
Medium-size  school  system  (13,500  stu¬ 
dents)  located  in  Piedmont,  North  Caroli¬ 
na.  Prefer  experience  and  college  training 
with  minimum  of  3  years  related  experi¬ 
ence.  Excellent  opportunity  and  benefits. 
Contact  Personnel  Office,  Alamance 
County  Schools,  P.  0.  Box  110,  Graham, 
N.C.  27253.  (919)  226-8465.  Available 
until  May  20. 


SALES 


SALES  REPRESENTATIVE  wanted  for 
Zone  1  and  2,  to  sell  blankets,  rollers,  and 
cutting  bars.  Good  position.  Reply  to  J. 
Thomas  McHugh  Co.,  6800  E.  32nd  St., 
Indianapolis,  Ind.  Call  collect;  (317)  545- 
2121. 


TELERAM  COMMUNICATIONS  CORP. 
No.  1  supplier  of  portable  and  bureau 
video  display  terminals  to  medium  and 
large-size  newspapers  seeks  Western  Re¬ 
gional  Sales  Manager.  Excellent  compensa 
lion  plan.  Send  resume  to  Tony  Popp, 
Sales  Mgr.,  1032  Mamaroneck  Ave., 
Mamaroneck,  N.Y.  10543,  or  call  (914) 
698-7789. 


ACADEMIC 


INSTRUCTOR— Broadcasting/ newspaper, 
4  years  TV-radio  experience,  MA,  BSJ,  re¬ 
locate.  Cheryl  Moore,  2778 Center  Rd.,  Po¬ 
land,  Ohio  44514. 


ADMINISTRATIVE 


YOUR  PAPER 
NEED  LEADERSHIP? 

Leadership  and  product  quality  boost 
community  respect  and  the  bottom  line. 
Pride  pays  off.  Proven  editorial  and  mar¬ 
keting  team  with  total  newspaper  direction 
will  achieve  profit  arKi  prestige  product 
with  better  use  of  existing  resources.  We 
motivate  people.  Two  award-winning  man¬ 
agers  seek  permanent  home.  Give  us  a 
chance  to  evaluate  and  discuss  your  chal¬ 
lenge.  Hire  one  or  both.  Box  71(5,  Editor  & 
Publisher. 


RICK  FRIEDMAN,  one  of  Illinois'  top  sub¬ 
urban  journalists,  wants  to  relocate.  Past  8 
years  spent  with  Chicago-area  weeklies, 
twice-weeklies,  dailies,  first  for  Paddock 
Publications,  currently  with  Williams 
Press.  Have  been  involved  with  reviving 
poor  weeklies,  starting  new  twice-weeklies, 
turning  tri-weeklies  into  dailies.  Strong 
points:  editorial,  graphics,  working  with 
young  reporters.  Contact  me  at  362 
Winona,  Park  Forest,  III.  60466;  Phone 
(312)  748-5371  (home),  (312)  687-8400 
(office). 


OPERATIONS  MANAGER,  Production 
Manager  or  Assistant.  3  years  experience 
in  pre-press  management,  6  years  in 
typesetting  equipment  sales,  5  years  as 
journeyman  typographer.  Prefer  Zone  3,  4 
or  6:  others  considered.  Box  831,  Editor  & 
Publisher. 


GENERAL  MANAGER/Advertising  Direc¬ 
tor/Publisher  seeks  job  building  multi¬ 
weekly  or  weekly.  Has  shown  200%  sales 
increase  last  5  years.  No  miracles,  just 
hard  work.  Can  invest.  25  years  experi¬ 
ence.  Box  851,  Editor  &  Publisher. 


NEED  A  MANAGER/BUSINESS  BUILDER 
for  your  small  daily  or  large  weekly?  I'm 
looking  for  a  good,  solid  career  opportu¬ 
nity.  Prefer  eastern  U.S.  30's,  married, 
management  experience.  Lots  of  sales 
ability  plus  many  other  talents.  All  replies 
will  be  answered.  Box  896,  Editor  & 
Publisher. 


FOR  25  YEARS  I  have  proved  my  sales 
ability  in  sales  with  2  of  largest  papers  and 
have  turned  down  management  positions. 
New  desire  opportunity  to  manage.  Re¬ 
sume,  references  available.  Box  892, 
Editor  &  Publisher. 


CARTOONIST 


EXPERIENCED  FREELANCER  seeks  full¬ 
time  position  as  editorial  cartoonist.  Can 
do  cartoon  Illustrations.  Chip  Bok,  716 
Kelford  PI.,  Trotwood,  Ohio4M26. 


CIRCULATION 


CIRCULATION  SALES/MANAGER,  43, 
with  25  years  of  successful  experience  on 
small,  medium  and  large  dailies.  Very 
knowledgeable  in  all  phases  of  circulation 
management  including  marketing,  trans¬ 
portation,  unions,  EE(3C  and  OSHA.  Have 
the  ability  and  record  to  get  the  job  ac¬ 
complished.  Top  references.  Reply  kept  in 
strictest  confidence.  Box  776,  Editor  & 
Publisher. 


STREET  SALES  MANAGER:  22  years  ex¬ 
perience  as  No.  1  man  with  250,000 
AM-PM  and  Sunday  newspaper.  Racks, 
distributors  and  company  routes.  Desires 
to  relocate.  Would  consider  No.  2  to  start. 
For  resume,  mail  request  to  Box  820, 
Editor  &  Publisher. 


CIRCULATION  MANAGER.  11  years  expe¬ 
rience  in  all  phases  of  circulation,  mail- 
room,  transportation.  Am  currently  super¬ 
vising  circulation  of  AM/PM  operation.  Col¬ 
lege  degree.  Available  immediately.  Box 
852,  Editor  &  Publisher. 


TOP  NOTCH  Circulation  Director,  21  years 
experience  from  small  to  metro  AM/PM, 
ready  for  another  challenge.  People  and 
profit  oriented,  proven  track  record  in 
competitive  markets.  I  can  do  the  job  for 
you.  Reply  strictest  confidence.  Box  814, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


EXPERIENCED,  WILLING,  ABLE!  31- 
year-old  experienced  in  just  about  all 
phases  of  newspaper  work.  Former  Ad  Di¬ 
rector  and  Business  Manager  for  13M 
Daily  Publisher  of  small  weekly,  presently  a 
14M  daily  Classified  Ad  Manager.  I'm  will¬ 
ing  to  learn  all  I  can,  and  more  than  able  to 
get  your  job  done.  Desire  to  relocate  in 
Zone  3, 4  or  6  as  Ad  Director,  Classified  Ad 
Manager  or  similar  position.  Inquiries  to 
Box  856,  Editor  &  Publisher. 


EDITORIAL 


50K  AM  NEWSROOM  BOSS.  Prefer  Sun¬ 
belt.  Strong  VDT,  wire,  editorial  pages. 
Wants  better.  Box  842,  Editor  &  Publisher. 


EXPERIENCED  editorial,  feature  writer. 
New  York  City,  would  like  to  provide  gen¬ 
eral  editorials  for  handful  of  papers  around 
the  country  plus  analyses  of  national 
foreign  affairs.  Could  also  provide  indi¬ 
vidual  features  on  cultural,  political  and 
economic  scene  in  New  York  area.  Experi¬ 
ence  U.S.  and  abroad:  able  to  handle 
widest  range.  Would  expect  to  maintain 
close  contact  with  individual  clients.  Box 
846,  Editor  &  Publisher. 


RECENT  MAGNA  CUM  LAUDE  graduate 
ready  to  begin  full-time  sports  reporting 
career.  For  past  two  years  covered  the 
three  major  sports  at  university  for  8(XX) 
PM  daily.  Excellent  references  and  clips. 
Also  photographer.  Anxious  to  begin.  Box 
841,  Editor  &  Publisher. 


ASSOCIATE  EDITOR  of  semi-weekly  with 
experience  in  reporting,  feature  writing, 
photography,  desk,  and  backshop  produc¬ 
tion  seeks  similar  duties  on  weekly  or  re¬ 
porting  position  on  daily  in  or  near  univer¬ 
sity  town.  Box  839,  Editor  &  Publisher. 


ENERGETIC  young  woman  with  solid  re¬ 
porting,  editing  experience.  State  award 
winner.  Seek  supervisory  position  on 
medium-large  daily  in  East,  South,  West. 
Box  837,  Editor  &  Publisher. 


INNOVATIVE  EDITOR 
SEEKS  CHALLENGE 

Vigorous,  highly  motivated  news  executive 
eager  to  tackle  job  of  leading  medium  or 
metro  daily  staff  in  producing  outstanding 
newspapers.  I  am: 

—READER  ORIENTED 
—HIGHLY  COMPETITIVE 
-FEATURE  CONSCIOUS 
—PHOTO,  GRAPHICS  LEADER 
—EXCELLENT  RECRUITER,  TRAINER 
—EFFICIENT  ADMINISTRATOR 
—HUMANE,  FAIR 

Let  me  help  you  fulfill  your  commitment  to 
excellence.  Box  847,  Editor  &  Publisher. 


INTERNATIONALLY  KNOWN,  much  travel¬ 
led  writing  team  available.  Assignments; 
foods  and  cooking,  agricultural  scene, 
foreign  affairs.  Fluent  Spanish.  Box  859, 
Editor  &  Publisher. 


FORMER  PUBLISHER  of  hockey  periodi¬ 
cal  desires  sportswriting  position.  Wide 
layout  and  editing  experience.  Have  been 
published  nationally  and  am  in  a  great  pos¬ 
ition  to  deliver  crisp  game  reports  and 
lively  features.  Ready  to  begin  immediate¬ 
ly.  Will  send  clips  and  resume.  Contact 
Mark  Brown,  1809  Arnold  St.,  Philadel¬ 
phia,  Pa.  19152,  (215)  742-0767.  Will  re¬ 
locate  to  any  Zone. 


AUTHOR/COLUMNIST,  32,  would  like  to 
remain  in  Zone  1  if  possible.  Background 
basically  sports,  but  abilities  wide-ranging. 
Four  books  in  past  four  years  for  major 
New  York  publishers:  outstanding  reviews. 
More  books  to  come.  Seeking  position  as 
feature  writer.  Excellent  references  and 
samples  available  upon  request.  Box  832, 
Editor  &  Publisher. 


EDITOR/PRINTER  seeks  newspaper  with 
job  printing  shop.  Can  put  out  top  notch 
paper  and  manage  printing,  too.  Also  have 
offset  equipment  to  contribute  if  needed. 
Box  825,  Editor  &  Publisher. _ 

LEVEL  HEADED  weekly  editor  wants  to 
make  jump  to  daily  reporting.  Heavy  gov¬ 
ernment  investigating  and  interviewing 
experience.  24  and  eager  to  succeed.  Hard 
working.  Box  928.  Editor  &  Publisher. 

MANAGING  EDITOR,  45.  Full  take-charge 
capability  including  editorials,  community 
relations.  Box  ^5,  Editor  &  Publisher. 


E&P  Classifieds- 

As  effective  in  the  newspaper  community 
as  your  newspaper’s  classifieds  are  in  your  community!\ 


SALES  ENGINEERS 


SALES  ENGINEERS 


Graphic.  Arts 

Join  TheTrend  Setter 
inTvpesetting! 

We’re  a  well-established  leader  in  the  field  of 
computerized  phototypesetting  systems  and 
equipment.  Because  of  our  continued  growth, 
we  have  an  immediate  opportunity  for  a  sales 
engineer. 

We’re  looking  for  an  aggressive  sales-oriented 
individual  with  1-3  years  Graphic  Arts  Industry 
experience.  You  should  be  able  to  offer  in- 
depth  knowledge  of  phototypesetting  and 
photocomposition  equipment  or  computer¬ 
ized  word  processing  systems. 

This  position  carries  an  excellent  compensa¬ 
tion  program  including  competitive  starting 
salary,  comprehensive  benefits,  and  plenty  of 
chances  to  increase  your  professional  exper¬ 
tise  while  advancing  your  career.  To  explore 
the  potential,  please  forward  your  confidential 
resume,  including  salary  history  and  require¬ 
ments  to: 

Edward  S.  Schneider,  Industrial  Relations  Manager 
.  i  Or  see  us  at 

Mergenthaler  .“a 


,"'fEltna]c 


MERGENTHALER  LINOTYPE  COMPANY 
mergenthaler  drive  PLAINVIEW  new  YORK  11803 
K'lual  Oi'iiortunitii  Emplowr  M'h' 
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Positions  Wonted . . . 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


CREATIVE  WRITER,  24,  with  general  as¬ 
signment  experience  on  two  dailies,  seeks 
more  challenging  reporting  job  in  any 
Zone.  Box  823,  Editor  &  Publisher. 


WRITER/PHOTOGRAPHER  living  in 
Europe  wants  to  return  to  the  U.S.  Seeks 
position  in  large  metro  bureau.  7  years 
wide  ranging  experience.  Box  817,  Editor 
&  Publisher. 


NEW  YORKER,  27,  wants  to  return  to 
Northeast  as  sports  deskman.  Now  No.  2 
at  50,000  AM  daily.  SVz  years  experience, 
with  2  on  VDTs.  Hard  worker;  extensive  slot 
background.  Art  Brooks,  1717  Dixon  Blvd. 
#78,  Cocoa,  Fla.  32922. 


STANFORD  JOURNALISM  FELLOW/book 
author.  4  years  leg/copy/features/heads 
N.Y.  News.  Seeks  broad  responsibility 
arts/energy/education  and  editorials. 
Areas  1,  3,  7, 9.  Assignments,  work  condi¬ 
tions  outweigh  cash.  Reply;  Coyle,  9  Cur¬ 
tis,  Piscataway,  N.J.  08854. 


SPORTSWRITER,  26,  looking  for  spot  on 
metro  daily.  Award-winning  column  past  2 
years.  Writes  quickly  and  colorfully.  Box 
602,  Editor  &  Publisher. 


EAGER,  adaptable,  22,  BA  in  Journalism. 
Experience  in  reporting  and  editing.  Seek 
work  with  newspaper,  magazine,  trade 
publication  or  communications  depart¬ 
ment  in  Washington,  D.C.  Box  775,  Editor 
&  Publisher. 

THE  PACE  IS  KILLING  ME— too  slow. 
Tough  reporter,  strong  writer,  with  photo 
and  layout  skills,  now  editing  regional 
magazine,  wants  to  get  back  into  news. 
Prefer  Northeast  daily.  Box  772,  Editor  & 
Publisher. 

WEEKLY  EDITOR,  SOLID  PRO,  MANY 
AWARDS.  SOUTH  ONLY,  $15M 
MINIMUM.  MUST  GIVE  60-DAY  NOTICE. 
BOX  781  EDITOR  &  PUBLISHER. 

MS.  SPORTSWRITER  desires  sports  or 
feature  writing  slot.  3  years  writing  and 
desk  experience.  Clips,  references  avail¬ 
able.  Box  770,  Editor  &  Publisher. 

IMPOTENT?  Is  that  what's  wrong  with  your 
FINANCIAL  PAGE?  Dynamo  business  edi¬ 
tor/reporter  will  change  that  for  right 
medium/large  daily  in  right  city.  Done  it 
all— local  features,  stocks,  corrarate  in¬ 
terviews,  bonds,  commodities,  SEC,  utili¬ 
ties,  investigative/consumer  columns— 
with  biggest  financial  news  organizations. 
And  now  for  the  main  course  . .  .  Box  746, 
Editor  &  Publisher. 

EDITOR.  Editorial  management  position 
with  strong  daily.  Experience  as  metro  edi¬ 
tor,  wire  service  management.  Prefer 
Zones  8,9  but  will  consider  other  challeng¬ 
ing  offers.  Box  738,  Editor  &  Publisher. 

7  YEARS  WITH  WIRE  SERVICES  IS 
ENOUGH.  I  want  to  return  to  newspaper 
work.  International,  economic  and  local 
news  experience,  reporting  and  copy  edit¬ 
ing.  Currently  working  as  slot  man.  Exten¬ 
sive  knowledge  of  computers.  Also  familiar 
with  hot  type  and  cold  type  production. 
Reporting  or  desk.  Any  Zone.  Box  749, 
Editor  &  Publisher. 

SPORTS  EDITOR  and  columnist  seeks  pos¬ 
ition  on  medium  size  daily.  Experienced. 
Box  761,  Editor  &  Publisher. 

EDITOR:  Solid  background,  knows  all 
phases.  Write,  edit,  supervise.  Sober,  in¬ 
dustrious,  imaginative.  Top  references. 
Box  763,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER,  24,  June 
MSJ  Medill.  Weekly  newspaper,  daily  news 
service  experience.  Hard  worker  seeks  pos¬ 
ition  on  any  newspaper,  any  location.  Box 
Ml,  Editor  &  Publisher. 

I  LOVE  YOU  ...  I  need  you ...  I  miss  you . . . 

I  can't  live  without  you.  Reporting,  you're 
in  my  blood  and  I  need  to  be  with  you  daily. 
Please  respond  to  me  at  2646  Kendall 
#303,  Edgewater,  Colo.  80214,  or  call  me 
at  (303)  237-8637. 

REPORTER,  bright,  talented,  affable, 
seeks  beginning  position  in  media— any 
form.  3  years  experience:  general  assign¬ 
ment  articles  on  local  weekly  newspapers, 
public  relations  writing/editing,  advertis¬ 
ing.  Box  877,  Editor  &  Publisher. 


EDITORIAL 


IMPORTANT  NOTICE 

WE  GOOFED! 

The  following  two  ads  appeared  in  our 
May  7  issue  with  incorrect  box  num¬ 
bers.  If  you  responded  to  either  of 
these  ads,  we  urge  you  to  send 
another  response  addressed  to  the 
box  number  as  it  appears  below.  We 
regret  this  error  and  the  inconveni¬ 
ence  it  has  caused  our  advertisers  and 
readers. 

NEWS  EDITOR  of  75,CXX)  AM  seeks 
managing  editor  or  editor's  post  with 
medium  size  daily.  10  years  experi¬ 
ence  in  all  phases  of  editorial  opera¬ 
tions.  Strong  on  graphics,  packaging, 
staff  training,  management  by  objec¬ 
tive.  Box  808,  Editor  &  Publisher. 


SPORTSWRITER,  30,  14  years  (7  full¬ 
time  at  200M  daily)  experience,  skilled 
in  all  phases  of  writing,  editing  and 
makeup  (VDT).  Enjoys  desk.  Seeks 
smaller  PM  daily  and  permanent 
home.  Sincere,  hard  worker  with  deep 
concern  for  staff  and  product.  Zone  9, 
possibly  7,  8.  Box  807,  Editor  & 
Publisher. 


WELL-CONNECTED  Asia  bound  writer 
fluent  in  Japanese  wants  assignments: 
travel,  culture,  business— whatever.  Box 
765,  Editor  &  Publisher. 

INVESTIGATIVE  REPORTER— One  of  the 
best.  Honest  and  accurate.  Experienced  at 
large  daily  level  and  also  extensive  gov¬ 
ernment  work.  Law  degree  and  excellent 
writer.  If  you  are  looking  for  a  recent  jour¬ 
nalism  graduate,  don't  answer  this.  This  is 
one  advertisement  where  the  word  "ex¬ 
perienced"  means  just  that.  Have  no  ob¬ 
jection  to  smaller  city  dailies.  Write  Box 
898,  Editor  &  Publisher. 

FOR  JUST  $.13  the  clean  resume  or 
award-winning  reporter,  43,  with  editing, 
layout,  photo,  investigative  skills  and  de¬ 
grees  will  fly  your  way.  Dedicated  returnee 
seeks  harmony  with  socially  concerned 
publication.  Box  900,  Editor  &  Publisher. 

SPORTSWRITER/EDITOR— Currently  em¬ 
ployed  in  world  of  professional  football 
as  PR  and  Publications  Director.  Seek 
change  because  of  extensive  travel  in¬ 
volved.  Experienced  as  editor  with  knowl¬ 
edge  of  layout  and  graphics.  Columnist 
and  staff  writer  covering  events  from  high 
school  to  pro  level.  Metro  and  small  daily 
experience  but  prefer  to  locate  in  city 
300,000  or  less.  Family  man  and  not  a  "job 
jumper."  Box  893,  Editor  &  Publisher. 

REPORTER  with  10  years  news  and  fea¬ 
ture  writing  plus  copy  desk  experience 
wants  to  work  for  top  editor  on  a  quality 
paper.  Call  (312)  562-1191. 

SPORTSWRITER-REPORTER,  26,  present¬ 
ly  on  two  newspapers,  desires  relocation. 
Sportswriter  on  30,000  morning  daily,  re¬ 
porter  on  weekly.  Prefer  sports.  VDT  com¬ 
puter  and  headline  experience.  Box  890, 
Editor  &  Publisher. 

AFRAID  to  carry  science  news?  Hire  me 
I  and  you'll  never  worry  again.  Energy,  envi- 
I  ronment,  medicine,  technology,  natural 
phenomena — experienced  science  repor¬ 
ter  can  handle  it  all.  Box  %0,  Editor  & 
i  Publisher. 

WOMAN  SPORTSWRITER  with  proven  abil¬ 
ity  to  get  the  story  from  major  league 
teams  seeks  full  time  position.  New  York 
City  area.  Box  889,  Editor  &  Publisher. 

SHARP  EDITING,  layout,  award-winning 
reporting,  all  beats.  Husband-wife,  com¬ 
bined  12  years  daily  experience;  both  now 
working.  Looking  for  place  (preferably  in 
Zone  7,8  or  9)  to  settle  in  for  the  long  haul. 
Would  consider  running  weekly  on  buy-in 
basis.  VDT's  no  problem.  Clips  and  tear- 
sheets  available.  Box  878,  Editor  & 
Publisher. 

SPORTS  EDITOR,  35,  award-winner,  col¬ 
lege  teaching  background.  Seek  position 
on  medium  or  large  daily.  Prefer  Zone  5, 
but  will  listen  to  any  offer.  Box  924,  Editor 
&  Publisher. 


!  EDITORIAL 


'  SCIENCE/MEOiCINE  writer,  nationally 
known,  wants  to  report  on  these  areas  for 
j  daily  newspaper,  chain  or  news  service 
from  New  York  City  base.  Currently 
employed.  Flexible  arrangements.  Box 
!  917,  Editor  &  Publisher. 

SPORTSWRITER/DESKMAN,  29,  seeks 
spot  on  mid-size  daily.  5  years  experience, 
Missouri  BJ.  Covered  everything  from 
preps  to  pros.  Sharp  copy  editor.  Strong  on 
features.  Excellent  references.  Box  922, 
Editor  &  Publisher. 


i  LIFESTYLES,  features,  profiles,  general 
reporting— I  can  do  it  all,  plus  take  top- 
notch  photos.  If  you  need  new  ideas  and 
renewed  energy,  along  with  solid  experi¬ 
ence,  drop  me  a  line.  Box  894,  Editor  & 
Publisher. 


HIGH  honors  Michigan  State  J-grad  with  2 
years  campus  editing  and  reporting  seeks 
mixed  duties  on  small  paper.  Box  913, 
Editor  &  Publisher. 

FEATURE  WRITER-PHOTOGRAPHER:  5 
I  years  experience  with  company  publica¬ 
tions  and  small  daily.  Seek  position  with 
photo-oriented  daily,  magazine  or  com¬ 
pany  publication.  Will  relocate  to  Zone  2,3 
or  5.  Box  873,  Editor  &  Publisher. 

_ GRAPHICS _ 

ONE  MAN  BAND 
READY  TO  MARCH  TO 
DIFFERENT  DRUMMER 
Art  director,  illustrator,  cartoonist,  de¬ 
signer,  photographer  in  large  Metro  area, 
eager  to  trade  crisp  graphics  for  clean  air 
and  quiet  country.  13  years  experience 
can  make  your  grey  pages  sparkle.  Box 
888,  Editor  &  Publisher. 

DESIGNER  with  experience  on  an  award¬ 
winning  offset  daily  seeks  employment  on 
a  newspaper  interested  in  a  contemporaiy 
design  format.  Any  zone.  Box  887,  Editor  & 
Publisher. 

PHOTOJOURNALISM 

\  AWARD-WINNING  photographer,  SVz 
I  years  experience  on  40M  daily,  seeks  simi¬ 
lar  position  on  same  size  or  larger  daily  in 
Zone  1  or  9.  Box  840,  Editor  &  Publisher. 

I  CHIEF  PHOTOGRAPHER  of  20,000  daily 
(  seeks  to  relocate.  Self  enterpriser;  strong 
technical  background,  color.  Box  836, 
Editor  &  Publisher. 

t - 

I  PHOTO  EDITOR,  metro  newspaper  experi- 
r  ence.  Strong  on  layout,  initiating  assign- 
i  ments,  picture  judgment,  wire  and  local. 
>  Extensive  photo  background.  Wish  to  con¬ 
nect  with  puolication  committed  to  better 
pix  usage.  Box  845,  Editor  &  Publisher. 

■  QUALIFIED,  hard-working  woman  seeks 
y  photo  job  on  daily.  Wants  to  work  for  de¬ 
manding  photo  editor.  BA  in  Journalism 
and  daily  experience.  Will  relocate.  Box 
I-  849  Editor  &  Publisher. 


PRODUCTION 


MANAGER  PRODUCTION/building  mainte¬ 
nance.  5  years  experience  in  super¬ 
vision  of  machinist,  electricians.  Capable 
of  setting  up  preventative  maintenance 
and  energy  conservation  programs.  15 
years  experience  building  electrical  sys¬ 
tems.  Box  879,  Editor  &  Publisher. 

PRODUCTION  MANAGER  or  Assistant  or 
Pressroom  Superintendent.  30  years  expe¬ 
rience  in  newspapers  large  and  small  and 
all  types  of  presses.  Top  references.  Box 
854,  Editor  &  Publisher. 


BUILDING  MANAGER/MAINTENANCE 
MANAGER.  14  years  experience  in  super¬ 
vision  of  machinists,  electricians,  building 
engineers.  Capable  of  setting  up  produc¬ 
tion  management  programs  for  all  areas. 
Box  719,  Editor  &  Publisher. 


PRODUCTION  MANAGER  or  ASSIST¬ 
ANT— Can  handle  all  departments,  front  to 
back.  Proven  record  in  cold  type  conver¬ 
sion.  Need  to  move  up.  Will  relocate  Zone  8 
or  9.  Box  739,  Editor  &  Publisher. 

PRODUCTION  MANAGER— Executive 
Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box  748, 
Editor  &  Publisher. 


PUBUC  INFORMATION 

MONEY  ISN'T  EVERYTHING— A  person 
has  to  be  happy  in  what  he  does.  I  want  a 
position  as  a  Sports  Information  Director 
at  a  college  or  university.  Previous  experi¬ 
ence  includes  4  years  as  a  sportswriter  and 
one  as  a  Sports  Information  Director.  Re¬ 
sume,  brochure,  clips  and  references  on 
request.  Box  908,  Editor  &  Publisher. 

PUBUC  RELATIONS 

MY  5  YEARS  EXPERIENCE  in  news/feature 
releases,  publications,  slide  shows,  public 
speaking  can  benefit  your  PR  program. 
Prefer  Zones  3,  4,  6.  Box  884,  Editor  & 
Publisher. 

EXPERIENCED  public  relations  profes¬ 
sional  wants  challenging  management/ 
staff  position  in  mid  or  northern  New  Jer¬ 
sey.  Growth  potential,  salary;  important. 
Offer  17  years  of  broad  communication 
experience— media,  corporate,  higher 
education,  medical.  Currently  with  medi¬ 
cal  center.  Self-motivated,  creative,  or¬ 
ganized.  Age  37,  family.  Box  895,  Editor  & 

Publisher. _ 

WRITER/news  releases,  photography,  bro¬ 
chure  design.  Current  news  reporter  for 
daily  paper.  Seek  challenging  opportunity 
and  advancement.  Experienced,  versatile, 
aggressive  and  Journalism  BA.  Box  752, 

Editor  &  Publisher. _ 

E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Group  benefits 

(Continued  from  page  7) 


is  remembering  the  good  old  days  that 
never  were.  To  be  sure,  a  fair  number  of 
American  communities  a  generation  or 
two  ago  were  blessed  with  the  sort  of 
independent  publishers  he's  talking 
about — fearless  men  and  women,  rooted 
in  their  communities,  who  told  the  truth 
as  they  saw  it  and  fought  for  the  best 
interests  of  their  areas. 

But  unfortunately,  it's  also  true  that 
this  was  simply  not  the  dominant  pat¬ 
tern.  Many,  many  newspapers  across 
this  country  were  pervasively  mediocre, 
unprofessional  and  timid.  They  often 
lacked  the  economic  strength — or  will — 
to  resist  the  special  interests  which 
called  the  shots  in  their  communities. 

We  encourage  our  editors  and  pub¬ 
lishers  to  sink  their  own  roots  into  their 
communities  and  states — and  a  fair 
number  of  them  already  had  those  roots 
before  they  assumed  their  present  jobs. 
And  we  also  encourage  them  to  tailor 
their  newspapers  to  the  needs  and  flavor 
and  peculiarities  of  their  particular  com¬ 
munities.  We  believe  there  are  editing 
and  publishing  techniques  which  serve 
readers  and  advertisers  well  in  many 
communities.  But  Hnally,  a  newspaper 
can  meet  its  commitments  and  moral  re¬ 
sponsibilities  only  as  an  intensely  local 
institution.  A  newspaper  carrying  the 
flavor  of  a  branch  office  is  bound  to  fall 
short  of  its  potential — and  its  obligations. 

Really  good  newspapers  are  not  a 
function  of  structure  nor  of  size! 

There  are  many  individually-owned 
newspapers  exemplified  by  the  St. 
Petersburg  Times,  the  Allentown  Call- 
Chronicle  and  Hartford  Courant  that  are 
indeed  outstanding. 

And  there  are  many  individually- 
owned  newspapers,  and  I'll  not  identify 
examples,  that  are  a  disgrace  to  Ameri¬ 
can  journalism. 

There  are  many  newspaper  groups  that 
share  Knight-Ridder's  commitment  to 
quality  newspapers.  But  there  are  in  total 
171  different  newspaper  groups  in 
America. 

1  must  admit,  there  are  a  number 
among  the  171  (both  public  and  private) 
that  lack  that  strong  commitment. 

And  I  must  say  that  such  groups  do  a 
disservice  to  American  journalism  if  they 
provide  even  one  example  of  mass 
mediocrity. 

Those  who  left  their  imprint  on 
Knight-Ridder  Newspapers  long  before  I 
came  on  the  scene  developed  a  publish¬ 
ing  philosophy  that  if  embraced  with  a 
strong  professional  commitment  insures 
publishing  success. 

I  can  thank  John  Knight,  Jim  Knight, 
Bemie  Ridder  and  Lee  Hills  that  they 
share  this  commitment  with  equal  fervor. 

That  philosophy  tells  us; 
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FEEDBACK 


by  Vic  CarLtone 


..OUT ON  A  LIWVB 


•  The  reader  must  be  served  first  and 
well  with  the  best  product  possible  in  a 
given  market  place. 

•  With  readership  comes  an  advertis¬ 
ing  opportunity  which  offers  a  financial 
return. 

•  The  most  highly-motivated, 
professionally-trained  employees  are 
important  and  they  must  be  fairly  com¬ 
pensated. 

•  If  committed  to  these  three  princi¬ 
ples,  then: 

•  The  shareholders  of  the  newspaper 
will  gain  the  greatest  long-term  benefit. 

We  in  the  United  States  are  living  in 
the  age  of  the  professional. 

Why,  then,  should  our  newspapers  be 
directed  by  other  than  the  best  profes¬ 
sional  editors  and  managers  to  be  found? 

If  the  third  generation  publisher  family 
member  is  professionally  competent,  if 
his  resources  are  adequate,  if  his  com¬ 
mitment  is  strong  and  if  he  can  attract  a 
good  group  of  professionally  trained 
executives  and  editors  under  single  fam¬ 
ily  ownership,  an  excellent  newspaper 
will  result  as  it  does  in  many  cases. 

But  a  nationwide  publishing  group, 
with  a  strong  commitment  to  quality  and 
attracting  many  of  the  most  competent 
professionals  in  the  newspaper  business, 
is  an  equally  good  bet  to  provide  the 
reader  with  an  excellent  newspaper. 

It  is  no  less  vital  today  than  when  a 
President  of  the  U.S.,  using  the  IRS,  the 
FBI  and  the  Executive  Office  of  the 
White  House,  became  the  greatest  threat 
to  our  liberty  and  freedom  in  this  cen¬ 
tury. 

We  escaped  this  threat  for  many 
reasons,  including  the  courage  and  pro¬ 
fessionalism  of  the  Judicial  and  Legisla¬ 
tive  branches  to  function. 

But  we  escaped  it  also  because  the 
press  freedom  of  the  First  Amendment 
was  backed  up  by  solvent,  professionally 
edited  newspapers  committed  to  serving 
their  readers. 
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"CONVERTING  TO 

offset 

A  BIG  J%- 
BUT  WE  HAd4»||^ 


Merle  F.  Yeager 
Production  Manager 
The  Daily  Breeze 
Torrance,  California 


"As  you  can  imagine,  converting  a  plant  like 
ours  from  letterpress  to  offset  is  a  monumentjll 
job.  But  one  big  area  we  didn't  have  to  worry  ' 
about  was  our  plateroom— we  just  turned 
that  over  to  Western" 

This  is  Merle  Yeager  of  the  Daily  Breeze 
speaking— and  the  Daily  Breeze  is  another 
smooth-running  operation  that  Western  Litho 
Plate  had  the  pleasure  of  helping  during  their 
trying  days  of  conversion. 

If  you  are  converting  to  offset  or  Di-Litho, 
you  might  want  to  consider  Western's  complete 
plateroom  conversion  package.  We'll  lay  out  and 
design  your  plateroom— train  your  people  and 
supply  you  with  everything  you  need— machineryi 
plates  and  chemistry  .  .  .  and  follow-up  service, 
too— co/ft//?i/a/ follow-up  service  to  keep  you 
operating  smoothly. 

Remember  WESTERN— fully  experiem  ed  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  or  call  our 
toll-free  number  800/325-3310.  We  will  send 
you  a  package  of  literature— or  have  a  Technical 
Representative  call  if  you  wish. 


Merle  Yeager  inspecting  plates  with  Gene  Alexander. 
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3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


105  miles  south  of  Cheyenne  and  some  distance 
west  of  Kansas  City,  a  morning  newspaper  in  Denver 
is  changing  the  traditional  buying  and  reading 
habits  of  a  healthy,  forceful  metropolitan  area. 


We’re  the  one:  Denver’s  morning  Rocky 
Mountain  News  in  1976  increased  domi¬ 
nance  over  the  Post  in  6-day  full-run  Total 
Advertising  linage  with  51 .8%  of  the  linage 
placed  in  the  two  Denver  newspapers.  We 
also  increased  substantially  our  domi¬ 
nance  over  the  Post  in  6-day  Classified 
with  55.9%  (a  %  of  potential  increase  over 
1975  of  3.8%),  and  increased  our  previ¬ 
ously  established  lead  in  6-day  Retail  Ad¬ 
vertising  with  50.6%  of  the  full-run  linage. 

We’re  the  one:  Denver’s  morning  Rocky 
Mountain  News  which,  through  March, 
1977,  strengthened  our  position  in  the  mar¬ 
ket  with  advertising  linage  gains  of  more 
than  725,000  (office  records).  All  adver¬ 
tising  departments  contributed  to  an  im¬ 
pressive  increased  percentage  potential. 


We’re  the  one:  Denver’s  morning  Rocky 
Mountain  News  which,  through  March, 
1977,  achieved  an  unprecedented  daily 
circulation  gain  of  more  than  21,000  com¬ 
pared  to  the  March,  1 976  Publisher’s  State¬ 
ment.  Sunday,  too,  gained  19,000-plus 
compared  to  the  previous  March,  1976 
Publisher’s  Statement.  Figures  for  1977 
are  subject  to  ABC  audit. 

Denver 
Rocky 
Mountain 
News 


A  Scripps-Howard  newspaper 


